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THE INFLUENCER HOUSE MASSACRE

A Timely, Entertaining, Thriller-Horror
Feature Film with High ROI Potential

Highlights
@ Production Team has over 60+ years of Combined Experience

@ Producer Nicolaas Bertelsen has Produced 19 Feature Films, 7 with a
Theatrical Release

m Star Emma Kotos has over 1.2M Instaaram followers, and has a role
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U on the Gen Z hit show 'Euphoria’

This Script is Writer/Director Cal Barnes's 21st Feature Screenplay

Features Obtain Financing & Generate ROI

The Producers have worked with companies such as Netflix,
Universal, Lionsgate, and Decal Releasing

The Story Revolves around Hot Topics of Timely, Culturally Relevant
Subject Matter

@ Consulting Producer Scott duPont has helped over Two Dozen

Team

Cal Barnes

Notable Feature Film Credits include 'The Astrid Experience’,
'Unfriended', and 'Krispr'

CalBarnes.com [

Nicolaas Bertelsen

Notable Feature Film Credits Include 'McVeigh', 'Rust Creek’,
"Driveways', and 'Bang Bang'

imdb.com

Emma Kotos

Notable Credits include 'Euphoria’, 'Ride or Die', and 'Bookie'

imdb.com

Crntt AuDAant
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Produced Feature Films such as 'Movie Money Confidential', 'Burt
Reynolds: The Last Interview', and 'The Bros.'

imdb.com

A Unique Opportunity to Own Equityin a
Timely Suspense-Thriller Movie with
Excellent ROI potential!

“From 2016 to 2019, the world influencer economy jumped from
$1.7 billion to $6.6 billion.

By the end of 2023 it reached over $21 billion.”

- Influencer Marketing Hub

LOGLINE: A group of five rich and famous influencers are in for
the fight of their lives when two strangers pay a visit to their hills
house one night.

YOUR FOLLOWERS CAN'T SAVE YOU




A FOLM BY CAMDC BARNES

THE STORY

JOSH CARTER, one of the most successful influencers in the
world, capitalizes on the influencer economy by creating The
Dime House - a luxurious mansion where he houses rising
female social media stars to boost their collective fame. These
influencers: GWEN, LEXI, JADE, LILY and JESS are already
successful, but under Josh's management, they explode in
popularity, making everyone, including house manager
GLENDA JACOBS, rich beyond their wildest dreams. Their life is
filled with constant content creation by day and wild parties at
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a social media health conference. She’s now a mainstream
influencer, richer and more famous than ever before. He knows
she is the mastermind that orchestrated the massacre,
manipulating ONE and TWO for her own gain, but without
concrete evidence, he’s powerless to expose her. Before walking
away, GWEN coolly admits that only one girl was going to win
the game, leaving JOSH to grapple with the horrifying truth of
her betrayal.

“By year 2027, the influencer economy is expected to reach $500
billion worldwide.”

- Forbes
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vithout extremely well-known talent in the lead roles.

iecause most contained thriller and horror films are lower on
he budget end, they typically don’t have massively famous

ctors in the lead roles, simply because the bug of these
\Ims don’t usually support that. This is great for independent
Limmakers, because with contained horror and thriller projects
vith an incredible idea that is expertly well written, you don’t
leed to pay a super famous actor a multi-million dollar star
alary to make a great, profitable film, that rises above the noise
nd gets seen by audiences worldwide. In truth, with these types
f films, the idea, writing, and execution is the star.

xample of that. It's 1 Z horror film with no major names,
nade for around $750K, and it's grossed over $300 million in the
heaters while breaking box office records left and right. The
eason? Honestly, it's just a great ho! film. I love it. I went to
ee it twice in the theaters, which I've only d one or two other
imes in my life. All the pieces came together to create

omething that transcended the sum of its parts. The finished

novie itself is wha it great.

Vhat Obsession, it Follows, and other critically-acclaimed,
rreakthrough, low budget horror films have taught us, is that
udiences are constantly hungry for fresh, innovative ideas in
nre that have never been done before, and are extremel

ritical, above all else, of the writing and execution of that idea.
“hey want to be chilled, they want to be thrilled, and they want

xperience something on screen they’ve never experienced
iefore.

“he Influencer House Massacre does just that.
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theaters while breaking box office records left and right. The
reason? Honestly, it's just a great horror film. 1love it. I went to
see it twice in the theaters, which I've only done one or two other
times in my life. All the pieces came together to create
something that transcended the sum of its parts. The finished

movie itgelf is what makes it great.

‘What Obsessiorn, It Follows, and other critically-acclaimed,
breakthrough, low budget horror films have taught us, is that
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to experience something on screen they’ve never experienced

before.

The Influencer House Massacre does just that,




Take this journey with us. We have the idea. We have the
screenplay. And if the stars align, we just might make cinematic
history.

Sincerely,

Cal Barnes, writer/director, The Influencer House Massacre

INDEPENDENT FILM COMPARABLES

Comparable budget independent films and ROI performance
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FILM TITLE BUDGET SALE / REVENUES
(release date)
Obsession $750K $300,000,000+
(2026)
Iron Lung $2.7M $50,000,000+
(2025)
Bodies, Bodies, Bodies $3M $13,900,000
(2022)
Hole in the Ground $490K $3,400,000
(2019)
It Follows $1.3M $23,300,000
(2014)
Cam $990K $75,000,000+
(2018)
Tangerine $100K $935,000
(2015)
What We Do In the Shadows $1.6M $49,960,000
(2015)
Biindspotting $2M $4,300,000
(2018)
The Monk and the Gun $480K $1,400,000
(2023)

Talk to Me $4.5M $92,100,000
(2022)

* Data sourced from IMDB Pro, Box Office Mojo, The-
Numbers.com, Wikipedia and Forbes.com

EXPERIENCED PRODUCTION TEAM







PAST PROJECTS

Here are a just a few of the feature films our team has brought to
the screen--

UNFRIENDED




RIVEWAYS

CAL BARNES LUCIA RYPTERAS
“Uncut, unscripted, uncensored - the definitive
profile of the screen legend in his own words.”

BURT REYNOLDS
THE LAST INTERVIEW

ARTISTIC APPROACH
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if the movie despite our very limited mea t the time is
omething that the film has been praised for. 1 fully intend to
eep up that eye for quality and attention to the color palette on
ny sophomore feature film, The Influencer House Massacre. I
an already feel the richness and depth of the footage we are
oing to capture in that house, and we haven’t even shot yet!
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2007), that year’s Best Picture winner — which is one of my
rite films of all time — has no music in it, neither does The
Hair Witch Project (1999), and we all know how successful that
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orward, and prove that in thriller-horror films, even silence
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wr greatest allies in lifting the narrative off the page into the
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Cal Barnes, Creator of The Influencer House Massacre
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of the movie despite our very limited means at the time is
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‘What I love about thriller and horror films is that a little sound
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films don’t even have music in them. No Country for Old Men
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project was. What both these two films have in common is the:
both use sound to drive their incredible ideas and narratives
forward, and prove that in thriller-horror films, even silence
itself is sound, especially when used strategically. In The
Influencer House Massacre, we're going to make sound one of
our greatest allies in lifting the narrative off the pag

hearts and minds of our audience.

-Cal Barnes, Creator of The Influencer Fous

color-graded the whole film, and the quality of the look and feel

of the movie despite our v imited means at the time is

something that the film has been praised for. I fully intend to

keep up that eye for quality and attention to the color palette on
ophomore feature film, The Influencer House 7

can already feel the richness and depth of the footage we are

going to capture in that house, and we haven'’t even shot yet!

rd a lot of people
hould be invisible. For a general audience
member this is likely true, but as a filmmaker and storytelle;
always hyper-aware of what the sound is doing to me — even if
it’s dead silence — and yet I'm fully affected anyway.

hat Ilove about thriller and horror films is that a little sound
goes a long way in this genre. In fact, some of my favorite thriller
films don’t even have music in them. No Country for Old Men
(2007), that year’s Best Picture winner — which is one of my
favorite films of all time — has no music in it, neither does The
Blair Witch Project (1999), and we all know how successful that
project was. What both these two films have in common is they

th use sound to drive their incredible ideas and narratives
forward, and prove that in thriller-herror films, even silence
itself is sound, especially when used strategically. In The
Influencer House Ma we’re going to make sound one of
our greatest allies in lifting the narrative off the page into the
hearts and minds of our audience.

-Cal Barnes, Creator of The Influencer House Massacre




LOCATION LOOKS

BASIC TERMS (Further Explained)

For our independent film production, there are 100 gross
revenue points. 50% is held by the Producers and Creatives, 50%
is open for purchase by Investors.

We're selling all 50 Investor points at $9,500 each to obtain an
ideal production budget of $475,000 ($9500 x 50). For each
$9,500 investment amount, Investor receives 1 gross revenue
point of any and all revenues that come into Unlimited Creation
LLC for this picture. Anything less than a $9,500 investment
amount, Investor receives a fraction percentage of 1 gross
revenue point, depending on the size of the investment (ex: for a
$4,750 investment amount, Investor receives 0.5 (one-half) of a
gross revenue point).

*To clarify, Investor is not purchasing points in Unlimited
Creation LLC production company, but in The Influencer House
Massacre motion picture. Any revenues generated by the motion



picture that flow back to the company will be paid out to all
gross revenue point share holders on a first dollar basis.

REVENUE FLOW (How the Money Works)

(Please note: This is a general recoupment waterfall from the
final gross proceeds of theatrically released films at the box
office downward. There are many factors and forces at play
when making a film, and this is subject to change, but it gives a
good general idea of how the money would flow with our
structure.)

1. EXHIBITORS (Theatres) — take their cut. Typically 30-60% of
the box office gross, depending on the popularity of the film, and
the leverage of the studio or distributor they are dealing with.

2. DISTRIBUTORS — take their cut, typically 30-60% of the box
office gross. It’s the same rule in reverse with distributors. The
larger and more popular the film, the larger percentage of the
box office gross the distributor will take.

-From there, Distributors recoup expenses and take their
distribution fee — typically 25-35% of the distributors cut of the
gross box office proceeds — then pay the remaining 65-75% to
the production company.

3. PRODUCTION DEBT — the production company pays off any
and all production debt and any interest it had accrued to
complete the picture.



4. INVESTORS -- Recoup their principal investment along with
other gross revenue point participants until made whole.

5. DEFFERMENTS — the production company pays off any
overhead or deferred expenses it had accrued during
production, until the “breakeven point.” (We won't have any)

6. BREAKEVEN POINT — once the film production hits
“breakeven point” from revenues accrued, the project is
considered “profitable.”

7. INVESTORS, PRODUCERS, AND PROFIT PARTICIPANTS —
split the profits of the project according to their individual gross
revenue point holdings for the life of the film.

-50% of the gross revenue points are retained by investors.

-50% of the gross revenue points are retained by producers, lead
creatives, and talent

RISK DISCLOSURE

FILM INVESTMENTS CAN BE VERY LUCRATIVE AND
REWARDING, BUT THERE ARE ALSO UNIQUE RISKS. THE
PAST SUCCESSES OF DISTRIBUTED FILM PROJECTS DO NOT
GUARANTEE THE SUCCESS OF THIS FILM. PLEASE
CAREFULLY READ AND INITIAL THE RISK DISCLOSURE
PARAGRAPH IN THE INVESTMENT AGREEMENT BEFORE
DECIDING TO INVEST.






