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SHTSSION

biekd) s> Ponso IS AN AGRICULTURALLY - FOCUSED

HOSPITALITY PROJECT ON THE Vot %o OF LAKE
SUPERIOR IN THE CLOVER VALLEY FARMING REGION.

WE ARE RE-IMAGINING WHAT IT MEANS TO
Connects WITH THE Zandthionghs Yoo, AND
HOSPITALITY; CREATING A PLACE WHERE
SUSTAINABILITY, 7., AND SIMPLICITY
COME TOGETHER IN A WAY THAT’S DEEPLY ROOTED
IN PLACE AND IMPOSSIBLE TO REPLICATE.
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YBUSINESS MODEL

FARM

A 40-acre property (purxchased August 2024) that is an undeveloped
historic homestead and dairy farm with a trout tributary and 5 acres
of mixed-species conifer. The property-usage plan is being approached
using a soil-health and ecosystem-restoration matrix which forefronts
analysis of watershed, soil-health, pre-industrial 1land usage, and
integrative species relationship.

Plans include a 1.5 acre market garden, grass-pasture, sheep for
triple-use (wool, meat, milk) in a rotational grazing model, waterfowl

(geese and ducks), perennial hexb and spice gardens, orcharxd trees, and
grape vines.
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SDTLLARS

GH/OSPITALITY

At our core, we believe in warmth and generosity.
Our hospitality is not just about service-it’s
about creating an inviting, meaningful experience
that leaves a lasting impact on everyone who walks
through our doors. We talk about ‘deep hospital-
ity’ on our team, meaning one that de-emphasiz-
es a perfect, superficial show in exchange for
offerings that foster true connection, vulnerable
exploration, and creativity.
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daIMPLICITY

True artistry lies in the humble and honest. We

embrace simplicity not as a limitation, but as
a philosophy—where thoughtful restraint elevates
everything we do.
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SUSTAINABILITY

Our land is our legacy. As stewards of this earth,
we are committed to protecting and nurturing it
for future generations, cultivating a relationship
with nature that respects its rhythms and resourc-
es. We accept the challenges this philosophy brings
to a modern hospitality model as an invitation to
create new, imaginative ways of working.
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(OMMUNITY

We are more than a business; we are a cornexrstone
of our community, fostering deep connections and
contributing to the shared growth and well-being
of the people and places that surround us.



FFOUNDATIONAL
PRACTICES
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ZERO-WASTE 777

We acknowledge and take responsibility for the fact
that the restaurant & hospitality industry sits in
the top five of highest waste contributors to land-
fills in the world. We have been building zrela-
tionships and educating ourselves with leaderxrs of
zero-waste hospitality development through groups
such as MAD, led by three-star Michelin chefs and
environmental strategy researchers. By building on
current and constantly innovating models of ze-
ro-waste hospitality, guests would find themselves
cared for in honest and inspiring ways. We seek
to be the first zero-waste hospitality propezxty in
North America.
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PRIORITIZING nd-USE

The production approach of sustainable hospitality
based on principles of bio-dynamics, dry-land farm-
ing, and rotational growing and grazing, closed-
loop soil management is an integral part of the
work. We seek to have an open-door practice for
our guests about our agricultural and 1land-use
principles in orxder for them to find invitation
into the conversation for themselves. The approach
is to seat ourselves within the international
conversation 1in the agriculture and hospitality
industries as a group of people who are invest-
ed in the continued learning and model-forging of
sustainable cooking and hosting.
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%w-oﬁwy) & PROTOTYPING

We know the reason more front-runners in the hospi-
tality industry aren’t adopting these practices, de-
spite their desires & values, is because of a short-
age of current models that would enable them to
continue their work in a way that doesn’t compromise
their brand and the current definitions of ‘luxuzxy’
that we have created in the industry. We desire to
be the ones who dive into the model-crafting, beta-
testing, and imperfect process of forging these
models for others to adopt. Offers of tours, work-
shops, and self-guided ftreasure’ hunts for guests
that invite them into our view of the 1land, and
hosting of national events and gatherings about these
topics would be an essential cultural aspect of the
work of the property.



%O ACE IN MARKET

Field Store House sits at the intersections of fine-dining restau-
rants, garden-enhanced hospitality projects, and rural destination
hosting. Our team’s experience and skill-sets have been developed
in the context of Michelin-level restaurants and Relais & Chateaux
propexties and we consider these places and people to be our in-
dustry family. We also have chosen to build this project because
none of the places we’ve previously been privileged to work have
fully closed the loops of resource preservation, land-use, and
guests engagement that we are seeking and believe the hospitality
industry requires in order to evolve.
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OUR COMPS INCLUDE PROPERTIES WHO ALL
CARRY VALUES AND ASPECTS OF OUR MODEL:

MANGHOLM mangholm.dk/en
Hillexod, Denmazxk

OLD MILL espaceoldmill.com/en/
Quebec, Canada

TROISGROS troisgros.fr/en
Ouches, France

MILKWEED INN milkw inn.com
Upper Peninsula Michigan, US

BLUE HILL luehillfarm.com
New York, US

SINGLE THREAD FARMS singlethreadfarms.com
California, US

BABYLONSTOREN babylonstoren.com/
South Africa
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FUNIQUE VALUE
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Our value proposition is to be a hospitality project
that forges new models of executing our work in the
world and prototyping the next generation of land-
based hospitality. We consider our competition to be
properties with various elements of our model intex-
nationally, while crafting ourselves to be culturally
relevant and connected to our local area. We consid-
er our work to be material and researxch for national
and international conversations in the agricultural,
soil-health, land-use, fine-dining, and hospitality
industries. We believe the most potent answers to our
current land-use and social issues are to be found in
the intersections of these industries. We are willing
to do the untested and uncertain work of living into
these new models while demonstrating

financial profit and solvency.



DEVELOPMENT S e
TRAJECTORY

DATE PHASED WORK

2024 APRIL PROPERTY SEARCH ON NORTHSHORE LAKE SUPERIOR

2024 MAY IDENTITY AND BUSINESS FORMATION

2024 SEPT FINALIZE LAND PURCHASE

2024 WINTER ZONING, DEVELOPMENT, BRANDING & IDENTITY

2025 APRIL MARKET = GARDEN PLANT, OPEN FARM STAND,
BEGIN BUILDING/CONSTRUCTION ON CAFE & ROOMS.
AGRICULTURAL ANIMALS

2025 JUNE EVENTS SEASON 1 & OPEN FIELD DINNER OFFERINGS
2025 DEC OPEN INN FOR WINTER SEASON 1
2026 MAY OPEN CAFE, GARDEN SEASON 2, AGRICULTURAL

HARVEST 1
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A Lislovy. ands) e OF LAKE SUPERIOR S NORTH SHORE WE CRE
ATE A HOSPITALITY EXPERIENCE SO DEEPLY ROOTED IN PLACE IT
CAN’T BE REPLICATED. OUR VISION IS TO %%ﬂe}, NOT
THROUGH EXCESS, BUT BY CELEBRATING THE RICH NARRATIVES OF

LOCAL ECOSYSTEMS, SUSTAINABLE AGRICULTURE, AND THE
COMMUNITIES THAT STEWARD THEM.
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Y1, CONNECT :

SETH 0’ DJoNovAaN
SETH@FIELDSTOREHOUSE . COM
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