INVFST IN TOMORROWS LAUNDRY, CO.

Tees Designed for Years, Not Seasons

1 -

tomortowslaundry.com N Hollywoed, ca 3 (6] Ecommerce  CorsumerGoods  E2C  Minority Founder

Highlights

$1M- Revenus
Earned over the ast
12menths

(1—\) 150G+ Customers Witk Best ir-Ciass 50% Repeat Purchase Rate
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Founder & CEO - KASE Real Estate

"Fve beer 2 fan o Tamarmew's Laundry Iong before tha opporturity to Invest ever prasented tcelf, Their
attentiento detall 'to quality, and systems driven, operations Inspirec growtr: mindset
truly set tham apart. Fcunder Rekbie Cela isnot only a true expert In the field, but an exceptioral human
being a w7 ClariLy, Cony 1 deealy Lelieve In the cormpany’'s abiity Lo
scale exponentially and become & categery ‘eader. GeTng Lo INvest s Simply the chierry ontop.”

Team

Robert Eala  Fou

20+ yeers in fashion, across ion brands. Proven
track record in scaling premium essentias and driving growth Leads TL's vision, strategy and
execution.

romorrowslaundry.com [

Ahmed All COO

10+ years In anparel production, suppy chain ard brand operations. EXpertin streamiining In
manutacturing and sealing DT brands. Oversees pracues quality and aperational excefience.

Jeremy Corvantes Financ

Former | lexClad exec who helpec sca e the 9-figure CPG sowerhouse threugh disc plined
Ainance and operaional excellence. Provids finzncial guidar ce across crecasting, budgeting,
and carita) pianning

Zenajmain Gaglierd|

Greative stratogist behind Meta ads, nerioncl TV campaigns, and 9 figure brand growth.
Specializes in high-impac: cortent that ciives measurable growth. Shapes TU's brand and
storytelling
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We built a better tee. The numbers followed.

We've built the unit economics.
We've proven demand

Now we scale.

Invest in the next category leader in premium cssentials.




The basic tee is broken.

Men are stuckin a cycle of:

—+ Shrinkage

= Fading

= Collar stretch

— Disposable quality

Fast fashion is cheap for a reason.

Luxury brands charge more - but deliver nearly the same lifespan.

This category lacks a premium staple that's built to actually last.

Premium essentials designed for longevity.

‘We spent 4+ years developing a proprietary fabric and construction method te
create a high-durability essential, using world-class Peruvian cotton and higher-
grade manufacturing standards.

What defines our product:

— Custom-milled 100% cotton fabric (not off-the-shelf)

—+ ITigher stitch density for durability

= Reinforced, shape-holding collar

— Pre-shrunk for permanent fit

— Haud-crafted in sweatshop-free, fair-wage factories in Peru
This isn't a fashion trend.

IU's an upgrade to the item men wear every day.

And once cusromers swirch, rhey don't go hack.




Proof of Demand

Ourretention and satisfaction metrics cutperform the category.
Gross Margin - 67%

Average Order - $152

Repear Purchase Rate - 30%

2024 Revenue - $L7M

— We used 2025 to strengthen the business. We reduced costs across operations,
fulfillment, and marketing. and focused on profitability to build a stronger
foundation for scalc.

2025 Revenue - $1M Revenue with positive operating profit
2026 Farecast - $2.6M revenue while staying profit-focused

Forward-looking statements are not guaranteed.
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EBITDA (Operating Profit)

ROAS (Return on Ad Spend)

LTV {LiFatims Valvs}

Operational improvements already in place:
+ Fulfillment and shipping costs reduced by over 60%
+ Product returns reduced from 12% to 8%
+ Markeling efficiency has doubled, with more revenue per dollar spent
We now operate as a profit machine, not "growth at any cost.”
The model works
Customers love it.
Cosls are controlled.

This stage is about fuel.

Profitable on Day One. Compounding Thereafter

First Purchase Repeat Purchases
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(AOV) - Average Order Value
(COGS) - Cost of Goods Seld

(CAC) - Custemer Acquisition Cost
(LTV) - Lifetime Value

(DTC) - Direct-to-Consumer

Tomorrows Laundry's Market Opportunity

Men are shifting from fast fashion to durable essentials. The global market is large
and growing.

= Tolal Market Size (TAM):
+ Global men'’s basics market is over $60B.
— Our Addressable Market (SAM):

+ Premium men’s essenrials in the U.S., U.
approximarely $6B.

., Canada, and Australia is

— Qur Realistic Target (SOM):

+ Reaching $30M in revenue would support an $80M valuation. This requires les:
than 0.5 percent of the premium basics market.

“Quiet luxury” and "buy less, buy better” are accelerating. The opportunity is large
and Tometrows Laundry is positioned to take advantage of it.

Ferward-looking projections cannot be guaranieed.

Market Opportunity - Path to an $80M Exit
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Capturing a modest sliver of the premium-tee market supports a $80M- valuation
outcome.

Competitors have already proven scale in this category:

— 'I'rue Classic: $300M+

- RyIT: $235M+

— Cuts: S100M+

— Buck Mason / James Persc at premium retail valuations
‘The markeat is thare.

The demand is proven.

But none of them are engineered for longevity-first value.

That’s the gap we cccupy.

Competitors 2024
Revenue
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$1.7M today — $30M supports an $80M exit
No scaled competitor is enginsered for long-term
durability - a structural gap TL is built to own.

Traction

-+ Loved by a growing base of repeat customers

—The product earns near-perfect reviews across thousands of deliveries
= Featured by Men’s Health, Business Insider, USA Today, WIRED, Forbes
This is not a concept.

This is already a loved and proven product.

Trusted & Proven
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Direct-to-Consumer + Essentials Membership

We sell online - no retail markups.

Essentials Club Membership ($680/year)

Members get 25% off sitewide. driving predictable recurring revenue and long-term
loyalty.

When a custemer buys once, they come back.
When they become a member, they stay - and spend more.
This mode! is:

+ Scalable

+ Margin protective

+ Designed for compounding customer value

Why Now

Consumers are moving away from disposable tees and toward fewer, better essentials
that last. At the saine time, e-comnierce brands have shifted from “growth at all
costs” to profitable businesses that keep customers coming back.

Tomorrows Laundry sits cxactly at that interscction.
We've alreadv crossed the hardest thresholds:
11,500+ customers and proven demand
Profitable on the first purchase (rare in apparel)
Stable, scalable supply chain
Best-in-class repeat purchasing (50%)
Strong margins and profitable operations
What's limiting growth today isn’t demand.
Ir's how much inventory we can preduce and how many new customers we can reach.
This raise allows us to:
— meke more product
+ reach more customers
— expand into high-repeat essentials (socks, underwear, athleisure;

The flywheel is in motion.

We are adding horsepower.

How Your Investment Works

Investing through Wefunder gives you a SAKE (Simple Agreement for Future Equity).
Ir's one of the MoSt commOon ways SLartups raise money.

& L You invest early while the valuation is low

You're getting in before we scale inte more product categories and wider distribution.

(&) 2. Your SAFE converts into shares later



When we raise a larger round in the future, your SATE converts into real ownership in
the company.

™\ 3. You get a better price than future investors
Because you're early, you receive:

+ $5M valuation cap

+ 20% discount
Your investment buys more shares than future investors.
~/ 4. Your upside grows as the company grows

As we expand our line. increase repeat customers, and scale distribution., our
valuation can increase - giving early investors meaningful upside.

# 5. You benefit when big events happen

Your equity becomes valuable during milestones lika:

VC rounds (Targer investors buy in ut higher valuations)

Acquisitions (Another company buys the business)

A sale/ exit (the company is sold and investors are paid out)

A future IPO (The company eventually goes pubiic)
These are the events that unlock invesior returns.

‘v 6. Long-term ownership, not monthly payments
There’s no interest and no repayment schedule.

You're investing for long-term upside as the company grows.

Forward-looking statements are not guaranteed.

Use of Funds

Inventory: Expand our best-sellers and new styles so wa stop selling out
Marketing: Scale profitable growth across paid & organic channels
Operations: Strengthen core team as volume increases

In short: more product, more customets, motre momentum.

This is growth capital, not survival capital.

Accelerating Profitable Growth

$1M SAFE @ $5M Post (20% Discount;
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Why Investors Join Early
+ Early valuation = most upside
+ Strong traction already proven
+ Drofitable operations reduce risk
+ Raised capital directly accelerates growth
+ Limired space in rthis round

Join us eatly - before we scale into the next stage.

TOMORROWS ‘
LAUNDRY

Thank You

Let's bulldthe futurs of menswesr togetnar
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"This is the best ¢ > tee. I've tried many
other brands and this is the best one | found so far.”
- Jimit 8.
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“| have bought same of highest rated tees
regard|ess of price ie Buck Mason, Uniglo, Cuts, Valve
TL's shirts are above and beyond.”
- Sean G.

“The fabric is high quality, drapes wgl, m@gbem
Ve







