INVEST IN PARKIT CO.

Fueled by Adventure, Driven By Connection,
It's More Than A Chair

PARKIT

Enjoy The Exploration
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Highlights

Fast Growth Profitable $5M+ Revenue
Revenu.e growing 2X/yr for at Profitable for pno_r 3 months Earned over the last 12 months
least prior 6 months and expect same in future

$14M+ in lifetime revenue, 186% YoY growth & EBITDA positive YTD through
June 2025.

60,000+ chairs sold & enjoyed nationwide | 1,000+ 5-star reviews | 4.8
average rating.

US & Globally Patented & Award-Winning Innovations in a $2.8B outdoor chair
market.

4-channel revenue strategy distributing product via D2C, Wholesale,
Corporate, & International.

Sold in REI, Dick’s Sporting Goods, & 150+ specialty retailers: Hobie, Sun
Diego, Surfside, Jack's.

Brand partnerships & Custom Projects: Volkswagen, Salty Crew, Corona, Free
Fly, Google, & many more

Projecting $12M+ revenue and 10%+ EBITDA margin by 2027. (not guaranteed)
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Every category has its icon, and now the chair category does too. PARKIT is
setting the standard.

Featured Investor

&

Colt.DaV in I Follow Invested $25,000 @
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Colt Day is a specialty retailer sales representative who started his career with YETI in
2013, After a decade distributing coolers & drinkware across the country, Colt started his
own sales agency focusing on Free Fly Apparel in October 2022, followed by Turtlebox
Audio, and Groovelife in 2023. In 2024 Colt added PARKIT to his list of partner brands
and represents the brand across GA/FL/AL/MS/TN.

"Growing up in retail, | immediately noticed the value in great people and great
products. | truly believe great products come and go, but people and the
relationships formed are what keeps the best products in front of the
consumer. When | graduated college, | was fortunate enough to land a territory
rep position with YETI Coolers in 2013. At the time, all the brand had to offer
were coolers in two colors and a few accessories. For the next 9.5 years | was
able to watch YETI grow in both revenue and product categories and become
a household name. In late 2022, | took a leap of faith and formed my own sales
agency. | told my wife, whatever brands | approach or that approach me, they
needed to have great products and even better people for us to work with
them. Free Fly Apparel was my first brand. I'd been a fan of the brand and
products for many years and once | got to know the people, it was a no
brainer, Switching from coclers and cups to apparel was a bit intimidating, but
| loved it. However, | realized | was missing the fun and ruggedness that a
quality hard good like YETI had always provided. Thankfully, Turtlebox Audio
called early in 2023 when they were just starting to grow outside of Texas. |
was able to open over 400 retailers over the next two years and watch the
brand explode. The last brand | was approached by was PARKIT. Free Fly had
done a very successful collaboration in 2024 with PARKIT and my retailers kept
asking how they could get their hands on these awesome chairs. | kept sending
Steven and Lauren potential retailers for PARKIT that wanted a piece of the pie
until they finally asked if | wanted to represent them in the Southeast. In a short
time, I've watched this brand overcome obstacles like it was a speed bump,
grow incredibly in revenue and prepare for new product launches. The demand
for PARKIT through all of its sales channels is incredible. Once again, it feels a
bit like I've lived this exact moment with other brands I've worked with when
they were in their early stages trying to keep up with demand and scale. If you
choose to invest into PARKIT, just know you're investing into more than just a
great brand or product line, you're investing into incredible people. Steven and
Lauren have assembled an amazing team to take PARKIT to the moon and I'm
very excited to be a part of the ride.”

Steven Wilcox

Steven is the founder & CEO of PARKIT, an outdoor gear brand redefining
adventure through premium design, storytelling, and function. A Southern
California native, he builds gear that inspires connection, exploration, and good
times outside.

Lauren Wilcox

Lauren Wilcox is co-founder of PARKIT and head of wholesale & B2B sales.
She’s built the brand’s retail footprint from the ground up, driving revenue
through strategic partnerships, national retail rellouts, and relentless sales
execution.

John Wilson Adviso
John Wilson is the co-founder of Stance, former president of Reef, and former
) head of sales at Oakley. With deep roots in action sports and outdoor brands,

he’s scaled iconic consumer brands from startup to global success.

Mike Reilly

Mike, former GM of Quiksilver North America Wholesale and now Head of
Global Wholesale at Free Fly, is a strategic executive with deep cross-functional
experience, expertise in revenue growth, and operational leadership across all
stages of business

Drew Brackett

Drew’s industrial design background sets the tone for PARKIT’s product
innovation. With 10+ years designing for Hobie, he brings world-class
experience to every detail, leading the charge in crafting the future of outdoor
seating.

f

Aldryn Cayanan




R . Aldryn drives PARKIT's brand voice with sharp instincts and authentic

S storytelling. With past roles at GoPro, SPY+ Optic, and Bollé, he brings elite
experience in social, content, and ambassador strategy to fuel PARKIT's growth
across every channel.

OWN A PIECE OF PARKIT TODAY

Why PARKIT is the Outdoor Seating Brand
Investors Shouldn’t Miss

By any measure, PARKIT is not just building a product; it’s creating a movement.

For decades, the outdoor seating category has remained an afterthought.
Consumers have been forced to settle for flimsy, forgettable chairs that tear, rust,
or buckle under the pressure of a weekend at the beach or a long day at the
soccer field. Meanwhile, other gear categories—such as coolers, drinkware, and
grills—have experienced complete reinvention. Brands like YETI ($1.8B market
cap), Stanley ($750M+), and Traeger ($§488M) have reshaped consumer
expectations around design, quality, and performance. The chair category,
however, has lagged behind. Until now.

PARKIT is rewriting the narrative. At a time when lifestyle and utility must
coexist, PARKIT is emerging as the category-defining brand for outdoor seating,
and they’re inviting you to be part of the journey.

A Brand Built for the Moment

The outdoor chair market is projected to reach $2.8 billion by 2032, growing at
7.25% CAGR, with youth sports alone accelerating at a 10.8% CAGR (Data Intello:
Outdoor Folding Chair Market Global Industry Analysis - Size, Share, Growth |
2023). These aren’t just macro tailwinds; they’re signals of a seismic consumer
shift. People are investing in products that reflect their values: quality,
sustainability, community, and a desire for adventure. PARKIT meets that
moment with engineering precision and design ethos that speaks to a generation
craving experiences over excess.

A RISING TIDE

FUELING THE FIRE | THE PREMIUM CHAIR MIARKET
FROM CAMPFIRES TO COASTLINES, A MARKET ON THE RISE

PRESENT DAY FUTURE | 2032

$1.5B $2.8B

_ MACRO DRIVERS CONSUMER TRENDS

CAGR ; Saeking Experiences
Desire For Premium
Alignment To Brand Values

Adaptive Craftsmanship




With over 60,000+ units sold lifetime, $3.5M+ in revenue in 2024, and a 180%
year-over-year revenue growth through June 2025 vs the same period last year,
PARKIT is proving its momentum. Looking ahead, the company is forecasting a
55% revenue CAGR, driving toward a 13% EBITDA margin by 2027 with further
growth into 2028 as distribution channels continue expanding.

STRONG FUNDAMENTALS | STRONGER FUTURE

THE REVENUE ENGINE AT WORK

DRIVING A CATEGORY DEFINING BRAND

) revenue acTusts REVENUE PROJECTIONS
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Forward-looking projections are not guaranteed.

The result: PARKIT is building a high-growth, profit-focused brand, The Voyager
and Eclipse chairs are protected by utility and design patents, and have been
embraced across DTC, wholesale, and corporate gifting channels. With over
1,000 five-star reviews and distribution spanning three continents, PARKIT has
already achieved the holy grail of consumer goods: product-market fit.

EVERY CATEGORY NEEDS A HERO

OWNING THE MIOMENT, OWNING THE MARKET

ICONIC BRANDS ARE TRANSFORMING CATEGORIES, IT'S TIME FOR CHAIRS TO TAKE THE SPOTLIGHT
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YETI STANLEY GOZNEY
s s750m

TURTLE BOX SOLD STOVE
$50m (Esvl $400m
PARKITV

Iconic Product. Infinite Use Cases.

From the mountains to the coastlines, youth sports fields to music festivals,
PARKIT’s chairs are designed to go where people go. Their flagship models,
Voyager and Eclipse, combine aerospace-grade aluminum frames with insulated
storage, ergonomic design, hands-free carry functionality, and a modular
accessory system. The result: a seat that doesn’t just support your body, it
supports the moment.




This approach 1sn’t just resonating with consumers. It’s working across channels.

» Retail: PARKIT is currently in RET, Dick’s Sporting Goods, and Scheels with
plans to expand into 750+ specialty stores by 2027.

» Direct-to-Consumer: Through its high-margin eCommerce channel,
PARKIT drives the bulk of it’s business online, which is currently up 83% vs
same period in 2024.

« B2B: With partners like Volkswagen, Corona, Tito’s, and Pacifico, PARKIT
has earned a foothold in the $26B corporate gifting space.

o International: After launching in Australia, the company is expanding into
Canada and Europe, with $1M+ in international revenue projected by 2027.

The momentum is clear. The product is proven. And the market has only just
begun to realize its full potential.

REVOLUTIONIZE OUTDOC

DISCOVER THE EC

$600k In DTG Pre-Order
‘Sales Commitments.

Designed for the Mindset, Not the
Demographic

PARKIT’s customers aren’t defined by zip code—they’re united by a mindset.
They’re explorers, seekers, and community-builders. Whether they’re surfers in
San Diego, hunters in Arkansas, or vanlifers in Colorado, they share one thing in
common: they won’t settle for less,

That’s why PARKIT is proud to note the diversity of distribution across the
country. PARKIT products are making their way from the desert to the lakeshore,
from the ball field to the mountain top, and from the tailgate to the coastline,
because great design travels, especially when it meets the real-world needs of
consumers across the continent.

60,000+ UNITS AGROSS THE COUNTY

A NATIONWIDE WINNER

FROM THE MOUNTAINS, TO THE BEACHES, AND EVERYWHERE IN BETWEEN

+ These customers are advacates.of the.

brand & product - In the last year, 18% of

customers note that they wera referred
1o PARKIT by a friend.

Whan loaking at holiday 202:
of customers are referred by o
customer base.

Why Now?

This is a rare opportunity to get in on a brand before it becomes a household
name. PARKIT is raising $1M at a $11.2M valuation on Wefunder, offering early
access to a breakout consumer brand redefining the category with proven
traction and growing demand. PARKIT is raising $1M at a $11.2M valuation on
Wefunder, providing investors access to a fast-growing company at an early
stage. With a projected 55% revenue CAGR through 2027 and improvements in



unit economics driving margin expansion, the company has the fundamentals to
match its cultural impact.

Forward-looking statements are not guaranteed.

A CONDUIT TO CONNECTION & PURPOSE

IT'S MORE THAN A CHAIR

The Founders

And perhaps most importantly, PARKIT is doing it without sacrificing soul. It’s a
business rooted in shared values: presence, independence, responsibility, and
connection. At its core, PARKIT is a brand for people who live with intention,
those who seek out the sunrise, embrace the long trail, and gather with meaning
around the fire.

That vision comes to life through its founders, Steven and Lauren Wilcox, a
husband-and-wife team uniquely equipped to lead PARKIT into its next chapter
of growth.

AUTHENITIC ROOTS 5

MEET THE FOUNDERS -

INSPIRED BY THE MOMENTS THAT MATTER MIOST

PARKIT W

Steven brings deep experience from the consumer goods world, having spent
time at Qakley and Quiksilver, where he developed a deep understanding of
premium branding, product storytelling, and building community through gear.
Lauren’s leadership journey spans across industries, with standout roles at First
American Insurance and the Director of Partnerships at Hippo, both publicly
traded insurance companies, where she drove national revenue growth, led high-
performing teams, and forged joint ventures with the country’s largest builders.

While PARKIT marks a shift from corporate life, their experience is anything but
disconnected. It’s what gives them their edge: the strategic discipline of big
business paired with the grit and agility of founders who’ve built something from
scratch,

But more than that, PARKIT reflects who they are. For Steven and Lauren, the
chair is more than a product; it’s a conduit for connection. It’s about watching
their son dig for sand crabs at the beach, cheering on his first home run, or
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