
 

Smart Kitchens 
Smart Kitchens provides restauranteurs private ghost kltcten rentals for a fraction of the cost of brick and mortar. With Bonus Shares included, Smart 

Kitchens 2.0 is selling nearly 25% equity in the business through this offering alone. When you lnvest, you receive the potential for future upside 

from growth of the business, as well as a share of the revenue paid out annually in the form of dividends. Smart Kitchens Is a great starting point 

for new food operators or regional and national brands tha: would like to increase their market reach. They also covers the buildout costs for restaurateurs, 

enabling them to start operations with minimal capital. 
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Business Description 
Sm.1rt Kitchens provides rest.:iur,1nreurs priv.:ite ghost kitchen renr,1Js fer .:i fr.:iction ofrhe cost of brick .1nd mo,ur. 

Smart Kitchens is a gredt starting point for new food operators or n.atioMI brands th.at would like to increase dleir 

market reach_ 

Smart lr:itchens cove~ rhe buildout cosrs for rest.aur.:iteurs. en.:iblmg them to start operatlor\5 with mrmm.:i! cap,L::11. Smart 

Kitchens (Irvine) opened their first locat,on 1n Orange County on March 21, 2020 just one week after the pamk>mic began 

and has showed tremendous growth s,nce the start. Smart Kitchens r,rst location was the 1st Ghost Kach en concept to open 

in Orange County. Smart Kitchens 1.0 generated over S ! million dollars in annual sales revenue 1n 2021 and conunues to 

grow. O\Jr 3-year run rate ti.as been at a 100'11i occupancy level. 

Smart K11chens 1s opemng a new location In Lilke FOlest, Ca tomi.a called ~an Kmhens 2.0. They are beginnmg the process 

of ren0Yat1ng a new building into the same .shost klld"lens they built at therr first locatJOn 

Kitchen rental Siles vary between 160-800 sq ft and range m pme beWteen $3,000-$8.000 a month Smart Krtchen allows 

res~uram:s a more rap;d,cost-effearve geographic e•pans,on. Trad111on.a restaurants cost upwards of S250.000 to open 

ar,d such openings take several months. Smart Kitchens cost as lllt!e as 11).000 in st.aft-up cosu and allow for a health 

department approYed kitchen in n hnle as 3 Wffks 

Smart Kitchen.s 1s opemng a new location in Lilke FOlest, Cal1forma (less th~n 1 mile from the 1rvme Spectrum); Herein 

referred to as Smart Kitchens 2.0 (16 kitche~) . Smart Kltchefls recently re'lte<I a S4.15M office tiuild,ng and are begmmng 

the process of renoYatmg and comrerting 1he bwlding anto Smart Kitchens2.0; a ghon kitchen and food court faci ty 

Highlights 

1. 16 Kitchen rentalsvary,ng m sizes between 160-,800 s.q ft 

2. Kitchen rental rates will yary betNEen S3.000-$8.000 a month. 

3. Smart Krtchen allows restaurants a more rapid. cos:-effect1ve geograph,: expansron 

4. Tradmonal restaurants cost upwards of S2SO.OOO to open. and such openings take seyeral months. Smart Kitchens cost as 

little as $10.000in slilrt~up costs and allow fora health dep,artmentapprOYe<I knctien mas httleas 3weeks. 

5. With Bonus Shares included. Smart Kitchens 2.0 is selling nearly 2S"- tquity in the busirtess through this offering 

alone. 'When you invest. you receive the potential for future upside fTomgrowt.h of the business, as well as a share of the 

revenue p;tid out ;mniully in the form of dividends. 

Smart ICitchens presents an exerting and d1sn.Jptrve concept 1n the pick up ,;,nd fl)Od delivery ind11$try. We haye de'-'l:'loped an 

innovative system that redefmes the wl>j CU!itomers experience Yarrety. ccrwenience. and safety when order mg food from 

multiple restauranu 1n a single uansaaion Our virtual food hall and multi-restaurant deliYery platform, 1s poised to 

revolut1on1ze the way people enjoy the,r meals. 

Raised 0 "I. of minimum 

Funding Raised 

$0 

Funding Goal 

$9,999. 75-$1,234,999.61 

Days Left to Invest 

92 Days 

Invest Now 

8 Need /'lelp? Waich 1his tutonal for how to invest. 

Security Type: 

Equity Security 

Price Per Share 

$0.67 

Shares For Sale 

1,843,283 

Post Money Valuation: 

$6,2S9,999.61 

Investment Bonuses! 

~ 

Time-Based: 

Friends and Family Earty Birds 

lrwest,... thin the first 72 hours and receive 10% bonus 

shares. 

Super Early Bird Bonus 

lrwest ,...,thin the first week and receive 7.S'lti bonus 

shares. 

Earty Btrd Bonus 

lrwest ,...,thin the first two weeks and rece,ve S'lt, bonu!. 

shares. 

.. lnvestOfS can only rece,ve a s1ng:e ume-based bonus per 

mvestment. For ir.stance, 1f an tn\festor makes ;m 

investment commitment 1n the first 72 hours, they only 

rece:ve the Fnends and Family Early B<rds bonus_ They do 

not also qua',fy for the Early 8.Jrd 80flUS. 

Amount-&sed: 

Rece,ve 5% bonus sha,es 

s10,ooo-. t Tier 2 

Recel\le 1°" bonus sharei 

S.20,000-. I Tier 3 

Rece,ve 12.5% Bor,usshares 



 

Unmati:hed Variety: Smart Kitchens enables customers to savor a diverse array of cuis nes and dishes from multiple 

restaurants, alt In one order. Our platform caters to the adventur-0us foodie as wen a.s those seeking comfon m familiar 

navoMi 

Ultimate Convenience: We simplify the food orderirlg process like never before. No more ruggling between d·fferent .iipps or 

manag,ng muluple orders for a famifyor group. With Sm.n K11chen, ofdern\g from multiple restaurants b-ecomes seamless 

and hass!e-free 

Safecy First: In a post-pandemic wol'td, safety is paramount. Smart Kitchen's contactfe~ system ensures the uunost safety 

for tuswmers and delivery personnel B:,, mInImIzIng physical Inter-actIons, we provide peace of mmd to a1l stakeholders 

Enhanced Efficiency: We optimize delivery routes. reducing delrvery ume:s and carbon footpnnts_ Smart Kitchen's innovative 

approach to order aggregat>0n and fulfi:lment stream Imes -0peratIons. makmg us an env,ronmen:ally conscious choice. 

Problem 
Smart ti:11cheru 2.0 (16 kitchen rentals) Is strategically pc,siuoned to addf"e-:ss a fundamental challenge lacrng the food 

industry- the daunting barriers t-0 entry and eKpansion for both new aind established restaurateurs. Trad,t10NI brick­

and-monar restaurants incur substant<a1 financial burdens. often eKceecling S-250.000 in startup cos.ts. and necessitate 

prolonged t1.mel1nes for c-0ns1ructIon and regulatory compliance. The con\'enuona1 model Is fraught with 1l'lt'ffic1enc1es, 

lead mg to extende-d pen ads of revenue generation a11d htndenng the ability to sw.-ftly adapt to evol>"ing market demands. 

This industry-wide problem is exacerbated by the post-pandemJC landscape, where safety rnncems and cllanging consumer 

beh.a\'Klrs. .are resllaping the dynamics of the food del-very .and pick-up se-ctor 

Solution 
Sman Kitchens 2.0 (16 kitchen rentalstoffers a tra,nsform.ative solution to the challenges faced by the food industry. 

leveraging the proven success of its predecesror. Sman Kitchens 1.0. Recogni1mg the finanualandciperational hurdles 

that tradit,onal brick-and-mortar restaurants enc01.Jnter, Sm.art Kuchens provides res.t.aurateurs with prwate ghost kitchen 

rentals at a fraction of the cost. m1tigaur,g the 5Ubnant1.at Hpenses .associated with building and mamtaining physic.al 

establishments. Sm.an KI1chens 1.0 (1S Kitchen rentals) stands as a testament to the efficacy of this solution, haVlng 

genemf'd over J.1 m hon m annual $ile:. revenue in 2022 and l.2M in 202J, wrth a tonmte.nt 100'6 ottuoancyrate o~er a 
three·year peood. The demonstrated success of Smart Kitchens 1.0 serves as a compell ng case for the sca!ab,ltt)I and 

profitablhty of the c-0ocept 

location, location, location 

The building is immediately off the S Freeway at Lake Forest Drive. This 
offering has the benefit of a less-expensive Lake Forest address while 

being extremely close to the heart of the Irvine Spectrum 
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15% Bonus sh.res 

*lnvestor:r. c.an only receive a singfe Amoont Based bonus 

per IrwestmenL For in:r.tance. if an investor makes .an 

.nvestment commitment of il0,000 they cinly recei>"e tile 

Tier 2 bonus. They do not also quahfyfor the TiE!I" 1 tionu:r.. 

"In order to receive perlt;:s from ,in investment. one must 

submu .:J single inw-svnenr ,n rhe s.1me offering th.at 

meets the minimum perk requirement. Bonus shares 

from perks will nat be granted if .:Jn mvestor submits 

muft,ple investments th.at. when combined, meet the perk 

requirement All perks occur when r.he Qffering 1s 

compfe{ed. 

Regulatory Exemption: 

Regulation Crowdfunding -
Section 4(a)(6) 

Deadline: 

April 25, 2024 

Minimum Investment 
Amount: 

$499.82 

Target Offering Range: 

$9,999. 75-$1,234,999.61 

~11 the sum of the investment commitments does not 

equal or exceed the minimum offenng amoont .at the 

otfenng deadl ne, no serurittes wtll be sold and 

•nvestment commitments wit! be cancelled returned to 

EMHM1l lihfi 



 

Thi! i!xpans.1on to Smart Kitchens 2.0 (16 kitchens) 1n Lake Forest, Cali'omia unders-::ores tlw replicability cif the model With 

a strategic S4.1 SM million investmi!nt in an ciffke space. Sman l(itdlens is poised to renovate the building inro a 

dynamic hub cif ghost kitchens. The comp,a,ny's m.novative approach not only signHicantly reduces the startup costs for new 

food operators but also exped-tes the launch process, enablmg a health department approved lrnchen in as little as three 

weeks. Furthermore, Sman Kuchens 2.0 introducu an e1mtIng an.d d sruptIve concept In the food de I Nery industry with its 

V!rtual food hall and mutu-re:stauram delivery platform. 8y redefin ngthe Wirf rustomers experience vanety, convenience, 

and safety m their food orders, Smart Kitchens 2.0 positions itself at the forefront of a transformatiYe mC1vement that is 

set to revolutionize the way people enjoy their meals. 

Business Model 
Smart Kitchens 2.0 ( 16 Kitchens) presents a compelling and S1.Jsta,nal:le bl.J'Sine:ss model that leverages tile success of its 

established predecessor. Smart Kitchens 1.0 (15 kitchens). At lhe core cif their model is the prOY1Sion of private ghost kn:chen 

rentals to restaurateurs at a fraction of the con associati!d with tradr1t0nal bndi•and-mortar establishments. Thrs unique 

offering not only addresses the financial barriers for new er.trants anj established brands but also a<celerates their martet 

reach with a cost.effective geographic expansion strategy. The proven success of Smart Kitchens 1.0, which generated 

over $1 million in annual sales revenue in 2022 and 2023 with a consistent 100,t, ciccupancy rate civer three year... serves 

as a testament to the viability and :scalability of the business model. 

Generating Revenues: 

1. 1 year (mm1mum) l(itchen l1censmgA,greemel"\ts {with eictended ye Jr opllons) 

2. Rents range from $3.000-SB,OOO per mcir.th 

3. Renters pav cam fees whKh co.,.er all utihty costs and leaves mon~· left over for repairs. 

4. Smart Kitchens c.a.plUres a percentage of food orders (10%) pick up and to-go orders (20%1 on delivery cwders 

Smart Kitchens 2.0's revenue streams are d,versified. turther enhanct,g the attractiveness of their rnvestment propM1tion. 

Th.is multifaceted revenue apprciach, combined vl!th a commitment to efficiency and safety, posttioru Smart Kitchens 2.0 as 

an innovauve player in the eYOlving landscape of the food Industry, ciffenng irweSlcws a unique opportunity to participate in 

a disruptive business model with a proven track record 

Market Projection 
Sm.art Kitchens 2.0 enters a mark.et with robu-st growth potential. as tigh.lighted by the ccimpell1ng market projectJons In 1he 

ghost lotchen industry. The globdl Ghost Kitchen market. esomated a: USO 43 .. 1 billion lf1 2019. 51.&rwls asub-stantial and 

expanrlmg opporrunity. Notably, the United States has experienced a 25% mer ease m the number of ghost kitchens fr"om 

2019 to 2020, urn::terfmin.g the rising demand for innovalM! andccist-effecuve solutions in the fciod indu-stry. In 2020, the 

p.1ck-up/de!rvery revenue few ghoSI kitchens averaged an ImpresSNe $487,000. emphasizmg the financial v1abtltty of tllis 

model 

GHOST KITCHENS 

1.SK 
current U.S. gh0$t k.ttehem 

$23B 
U..S. online food estimate worth by 2023 

$1T 
global mantet tm.imate by 2030 ,_ 

Ma10f t1rban centers such as NYC and LA boast over 100 ghmt kitchens each, indicaung a widespread adoption cif this 

concept in key markets. The prCljections also htgh!ighta significant ex:>ected iump of over 604i6 In delrvery-sales made by 

restaurants and grocery stores by 2022. Furthermore, the willingness of~ of U.S. consumers to pay for delivery from their 

favoc1te restaurant's ghost \utchen undersccires the value consumer,;.place on c:orM>n1en<e and variety. Internat1onalty, the 

explosive growth of ghost kitchens in China by more th.an 900% smce 2018 and the pres-ence cif 320 ghost kitcllens m the 

UAt 60% cif whfch are independent brands. -showcase ;he global scalibility and appeal cif the ghcist kitchen model Sman 

Krtchens 2 0. v,ith 115 proven success thrciugh Smart Krtchens 1.0, is sirategitally positioned to capture a substantial share of 

this nounsh1ng market. 



 

Competition 
Sman i<1tchens 2.0 operates ma dynamic market vJTth notabteopportunit1es and competition. While Smart Kitchens l_Q has 

demonsoated impressive success and paved the way for the mooders Vi<Jb1Uty, it's crucial to ,icknowledge the competIt1ve 

landsc.ape shaping the ghost kitchen rndusuy. The global Ghost Kitchen market, estimated at USO 43.1 billion in 2019, 

signifies a lucrative space that has attracted various players aiming to capitalize on the rising demand for innO'llative 

food service solutions. 

In the United States, there has been a 25% mer ease m the number of ghost kitchens from 2019 to 2020, tnd1caong a growing 

trend that hil'S drawn the attention of m1..1ttiple entTepreneurs and businesses. MaJor metropolrtan areas 1ike flt-YC and lA 

each housl!' over 100ghost kitchens. showcasing a concentration of compet1tIon In key martets. Funhermore. the expected 

jump of more than 60'Mi in deli'verysales made by restaurants and grocery stores by 2022 ul'\dersc:ores the fierce competition 

in the broader food del<very space, with various models vymg fOf consumer anention and market share. Sman K,tc:hens 2,0, 

btJdd,ngon the success of nspredecessor, will need to strategically posmon itself, emphasuIng its unique s.e! mg points, 

operanonal efficiency, and innovatTVe approa,ch to stay ahead in this competitJVe lands-cape and capture a sigmf1,cant share 

of the expanding marti;et. 

Traction & Customers 
Smart Kitchens 2.0 will house (16} ghost kite.hens and stands cin the solid foundation of the remarkable success achieved 

by its prede-cessOf". Smart t:itchens 1.0. The inaugural Smart Kitchens location tn Irvine. launched JUSt one week after the 

onset of the pandemic in March 2020, has e:xpenen-cedtremendous growth ~d success. Smart Kit-chens 1.0. be,ng the 

pioneer Ghos.t t(i.chen concept in Orange County. has demonstrated an impressive thre11-year run rate with a cor.siste.n; 

10014 0<cupancy level. This remarkable traction showCGsesthe effe-ctJVeness of the OOs1ness model and the growing de~nd 

for p,nvate ghost kitchen rentols in the marku 

Building on the tracuon and ach1e-..ement.sofSmart Kitchens 1 0 (wh,ch houses 15 kitchens), Smart Ki1chens 2.0 (will house 

16 kitchens) and IS posrtioned co repllcate and e1q1and upon th1:s. success. The decision to open a ne.w location in Lake Forest, 

Ullfomia, underscores. the coofidence in the proven concepl and address.es the mcreasif\g demand for cost-effecllVe and 

effic1ern: solutions m the food industry. As Smart Kitchens. 2.0 ernbarts. on this new venture. rmestors can take ncte of the 

robust traction achieved by Smart Kitchens 1.0, prnvidIng a ta!i~ible demonstration of the s-calab1I ty. profitab bty, and 

market demand for the mnovative ghost kite.hen rental model 

Investors 
Sm.an l<it-chens 2.0 r. a new entity and has not raised any funds to th,s poinL Smart Kitchens 2.0 wilJ be using this raise to 

begin building out 16 kit-chens rentals.: m their newly rented bu,tding located at 23072 Lake Center DnYe, lake Forest CA 

92630. The fac:ihtyhasgreat freeway access, is located less than a 1 mi!e drive from the Irvine S.pectn.Jm and is surrounded 

by 7 hotels with d re need for mere food options 

Smart K1t-cheru wit! be raising 1.235M for the bu1!dout of these (16) kitchens and W"TI! be orfeong 2~ of the company for this 

investment rotmd. This investment round is for the buildout of ~16) kitchens tPhas.e 1 bu tdout). After completed will 

generate over 1M in re\lt'nues and SOK+-in monthly net revenues 

Oi\lidends and Exit Strategy 

- S40.000 net profiti1f achieYed)would be paid out annually as .a drvidend. 

- If acquired this type of bus.mess. is s.el (ng for S-7X revenues 



 

Terms 
Smart Kitchens 2.0 Inc. is offering s-ecurities in the form of Equity which provides investors the riiht to Common Stock in 

the Comp;my. 

Target Offering: 1-9.999.7S I 14,925 Secunt1e:s 

Maximum Offering: 11,234,999 61 I \,843,283 Secunues 

Share Price: '$0.67 

Type of Offet"ing: Equity 

Type of Se-curity: Common Stock 

Offerin,i: Deadline; Apr,l 2S. 2024 

Minimum Investment: S4<xl..82 

The M nimum lnd,vidual Pix chase Amount accepted under this Regulation CF Offenng is 1499.82 The Company mus! reach 

its brgel Offering Amount ofS9.999.75 by4/2S/2024 (the "Offenng Deadline"). Unless the Company rai54!'S at least the 

Target Offering Amount of 1-9.999.7S under the Regulation CF offenng by the Offenng Deadline. no 5-l!Cunties will be sold m 

this Offenng. I1'M'Strnent rommItments w,ll be cancelled, and comrn.tted funds v,,11 be rerurned 

The Opportunity: 

Smilrt K1tcheru 2.0 is offenng 25'% equ,ty ,n the,r company for $1.235M. Smalt Kitchens 1mends to use the lunds to build 01Jt 

the 16 kitchens and lobby ol !he W 9M bwld1ng they purchased. Eiieh kitchen w1d cost about t.75.000 to coMtruct 

Dividends: 

Aion& with owmng equity m the compariy, Smart Kitchens l:.O"" I also be paying div1dern:ls on an annual basrs. The company 

projects Smart IC!tthens 20 will profit abo<Jt the same .tmo<Jnt as Smart Kitchens 1.0. whid'I is around 1,40,000 monthly. 

Bon<Jses: 

Friends and Family Early Birds 

Invest Within the first 72 hours and receive 1~ bon<JSshares 

Super Early Bird Bonus 

Invest wthIn the first week and rece.w 7 S'lb bonus shares 

Earty Bird 80f'lus 

Invest wthtn the first two we-eks and rece.w 5% bonus shares. 

•Investots u.n only rectTVe a smg!e time-based bonus per ,nvestment. Fot In5tance. If an investor makes an investment 

commItmem in the first 72 hours, they only receive the Friends and Fam,ly E.arfy Birds bonus. They do not also qualify tor the 

Early B,rd Bonus 

SS,000• I Tier 1 

Sl0,000+ I Tier2 

S20,000+ I Tier3 

SS0.000+ I Tier 4 

•Inves.tors u.n only rece...e a single Aln01Jnt Based bo!'lus pe,r mW"!itmenL For Im1ance, 11 an mvestor makes. an inves.tment 

commitment oftl0,000 they only receive the Tier 2 bonu!i.. They do not ab-0 qualrfyfor the Tier l bonus 

•In order 10 receive perks from an m~tment, one mll:5t submit a s,ngle investment m tl'le same offering that meeu the 

minimum perk requiremenL Bonus shares from perks w1U not be gr.nted ,fan investor subm,ts multiple investments th.at, 

when corr.b,ned. meet the perk requ,rement. All perks occur when the offering ,s completed. 

Risks 
Pl use be sure to read and review the Offering StatemenL A crowdfunding investment involves risk. Vou should not 

invest any funds in this offering unless you can afford to lose your entire investment 

In making an investment decis.on, investors must rely on their e.ammat.on of the rssuer and the terms of the offering. 

1ndudmg the merits and risks mvotve-d. These serurities have not been recommended or approwed by any federal or state 

securoues commlss,on or regulatory authority. The U.S. Serurmes and Exchange Comm1sS10n does f'IOt pass upon the merits 

of any securities offered or me temtS of the offenng. nor does ,t pass upon the .ccura<.y or completeness of artyoffenng 

document or literature 

These w-cuntles are offered under an exemption from registration; however, me U.S. Secunt1es and E.,,:change Commission 

has not made an independent determ,-nat1on that tl'lese secunues are exempt !Tom regIstratJOfl 

l'.either P,cMn Crowdfund,ng nor any of its d11ector.. officers, employees, represent,;1,tIves. affiliates. or age,nts shall have arrJ 

1iab,l1tywhot5oe.er arismg from any error or ,ncornpleteness off.ct or opimon .,, or lxk of care in the preparation ot" 

publ,caUOfl of. the matenills and communic.Jt1on herem or lhe terms or valuauon of any sec1Kitles offering. 

The information conta,ned herein ,ndudes forward-looking statements. These statements relate to future events or Mure 

finanoal pertormance and involve known and unknown Mks. unceruinues, and other factors that may cau5e actual resulu 

10 be materia~ d1fferem from artt future resulls, levels of actMty. performance, or achievements expressed or 1mpl.ed by 

these forward-Jool(.mg sutements You should not plat.e undue reliance on forward.Jookmg suternents since they involve 

known and unknown mks,, unceruinties. and ~her factori;. which are, m some cases. beyond the company'i; control and 

which could, and hkelyw,a materia'ty affect actual results.. levets of actMty, performance, or achievements. Any forward 

look.mg statement reflects the current vI""'s with respect to future evenb and ts sub1ect to these and other risks. 

uncertamties. and i1issumptIons relating to operabOns. results of operations. growth strategy, and ~qu,dity. No obhgaiuon 

e•ists to pubi1dy update or revise these forw.ard-'ook1ng sIa1ements for any reason or to update the reasons actual resul1i; 

could differ matenally from those anticipated in these forward-looking sta1ements, even rf new 10format1on becomes 

availablemthefuture 



 

 

Nick Crane 
CEO 

Background 
Creative & forward-thinking executive who sotves complex sales operations and mternal challenges with defined strategies that dnve revenue. A 

hands-on leader known for building award-wmnmg sales teams. Expert at creating a positive rulture to enable growth throughout an 
organizanon while creaung and executing successful strategies to tum under-producing territones into record·breaking districts. Strong track 

record of accelerating sales and driving pace-setting growth under challengmg market conditions. Except!Onal business development skills resulnng m new 

territory growth and increased revenue. 

Legal Company Name 

Smart Kitchens 

Location 

23072 Lake Center Drive 
Lake Forest, California 92630 

Number of Employees 

1 

Incorporation Type 

C-Corp 

State of Incorporation 

DE 

Date Founded 

December 14, 2023 


