INVEST IN CHILAU FOODS

Bold Southern Flavors, Effortless Cooking,
Better for you!

Comsurer Goods  Retll B2

oanor. @ B @ 0 @

Featured Investors

| ordered the Chilau Foods product the
first time April 2, 2020. Little did |
know the Variety 4 Pack | got would
send me inte a cooking frenzy! This
product was so gaod, like slap your
mamma good, | immediately ordered
maore to keep my personal pantry
stocked. The Chilau Food product line
Syndicate Lead has become a favorite for many of my
friends and family. The Recipes they
provide on the website are tao die for,
and for me, a person who loves to cook
and explore my culinary creativity. have
had so much fun creating my ov
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1 follower

Derrick Odland @

Invested $50,000 this round

Highlights
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E\1 /) Oct 2023 Retail Launch: Already in 370+ Stores Nationwide
(2 ) $50K Launch Revenue with Consistent Repeat Sales
Expanding Retailer Interest Pipeline for 2024

Served 20K+ Customers Online Successfully

(5 ) Over 1000 Five-Star Reviews and Counting

2023 Specialty Food Association 'On Trend Product’ Award

2023/2024 KeHE Distributors "On Trend Product’ Finalist

(8)

Our Founder

Engaged Customer Base Urging Top Retailers Nationwide to Stock Our Preducts

Michael Anderson Foun

I'm Michael Anderson, the founder and driving force behind Chilau Foods. My love for family,
southern cuisine, and the cooking traditions of my gramma's kitchen fuels my passion. With
unwavering determination and a vision to share the flavors of my southern heritage, | embarked on



a journey to create a brand that celebrates bold Southern tastes and the joy of effortless cooking.
My commitment to excellence and a deep-rooted connection to the food | love have led me here,
ready to share Chilau with the world. Join us on this flavorful adventure as we redefine Southern-

inspired cooking, one delicious dish at a time.

Pitch

MISSION & VISION T0 BRING JOY AND TOGETHERNESS THROUGH THE POHER OF FOOD.

THE VISION IS TO BECOME A PANTRY STAPLE IN HOUSEHOLDS
ACROSS THE GLOBE, RECONNECTING FAMILIES AROUND THE TABLE.
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BUTESSENTIALTO A
HOME-COOKED MEAL X

AISLE GENERATED OVER $1B IN SALES!
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Chilau presents a signifieant
appartunity in the retail industry's
soup/beuillon category by offering
a unique and flavorful alternative
that taps into the growing demand
| for authentic. bold, and ethnic £
flavor profiles. h
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Our product line of stew bases meets the
needs of our target market by providing

options for Southern and ethnic-inspired
dishes. Think Beet'Stew, Shrimp & Grits,
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MARINARA, CASSEROLES

“ST0CK, CREAM, VEGETABLES, BEERY.

Our Boil Base isa First of its-kind L
, solution infused with fy ili peppers

*Qur bail base is the "first-of-its-kind” to the best of our knowledge; there could be
an earlier product that we are unaware of.
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Forward-looking projections are not guaranteed.

Sales Plan

Trust the experts to do what they do bast

Chilau Foods has developed & comprehensive
markating and sz les stratagy to promote and
distribute our 2uthentic southern focused
products. We have established a strong market
prasanca through our primary website and the
launch of aur Amazon store, reaching consumers
directly. Our sales teem, led by Jack Swert,
collaboratas with a national broker natwork and
distributors like UNFl and KeHe to expand our

retail resch.

Qur broker network of firms who tasted and
believe n the brand and are actively selling nto
tharr raspaciiva regions is listad as fallows:
©PSM - Southeast. Santuccl Sales - East Coast/
Northeast, JW Sales - Midwest, Mueller-Yurgae
Asszociates - Midwest, K&EB Brakeraga - Texss
and Lavisiana, Glenmaore Brokersge - West
Coust and South West,

Marketing Plan
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+ Tne affordasla pise point of $6.99
To drive awareness and engagement, we Ex\:::l'::lh ) ’“:“2‘;?;?’
implament targetad in-stare promotions i

alongside digital marketing and social media
campaigns. Our tactics include digital and in- semeciing andocading.
store coupon campaigns, product sampling,
and BOGO offers to entice consumers and trial.
We have positioned Chilau as the go-to brand
for high-guality. flaverful ingredients. Fecmmaton
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and promolians, we encourage customer's o o e Sl e
try Chilau products and share their positive Eartnershis sush 53 eausen etfers, BCSOceals.
experiences. Through these initiatives, we aim G ol e e el encjalty prograr

ta build brand recognition, capture market
share, and establish lasting relationships with
consumers and reailers.

Future Plans & Milestones

At Chilau Foorls, our ambiticus vsion is 1o became & pentry staple in housaholds seross the globs,
reconnecting families around the table with our diverseand flavartul product offerings. We are committed to
expanding our reach. forging strategic partnerships, and continuously innovating te create a lasting impact
o Lhe industry while remaining dedicated Lo our mission of bringing joy end logethermess hrough Lhe power

of food.
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Forward-looking statements are not guaranteed.

MEET THE FOUNDER MICHAEL ANDERSON

Future Plans & Milestones

At Chilau Foods, our ambitious vision is to become 3 pantry staple in households across tre globe,
reconnecting familics around the table with our diversc and flavorful product offerings. We arc committed to
expanding our reach, forging strategic pernerships, and conlinuously innovaling Lo creste s lasting impact
on tha Industry while ramaining dadicated to our mission of bringing joy and togathamass thraugn the powar

of fcod.
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Minority Suppiier Development Council
Gertified MBE

Retail Traction Summary

Since its debut at the Winter Fancy Food Show, Chilau Foods has seen
remarkable traction in the retail sector. OQur journey began with the Specialty
Food Assoc. awarding Chilau ‘On Trend Produet’, which set the stage for a series
of suceessful IN/OUT promotions with major retailers like Hy-Vee and Market
District. This momentum culminated in our retail launch in October 2023, where
we launched with leading grocery chains such as Winn-Dixie, United Grocers,
Albertsons Market, and Market Street.



Impressively, in less than 10 months from our introduction to retail, Chilau has
secured distribution with anchor accounts at the two largest distributors in the
country - UNFI and KeHE. Additionally, we have captured Food Services
Distribution through Performance Food Service, whose chefs have tested the
product and expressed excitement about the opportunities ahead in 2024.
Chilau’s rapid growth and expansion into these significant channels underscore
the brand's potential and the enthusiasm for our products in both the retail and
food service sectors.
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CONSUMERS SEARCHING FOR CHILAU IN STORES

CONSUMERS SEARCHING FOR CHILAU IN STORES

we Most Requested This Month By Category
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CONSUMERS SEARCHING FOR CHILAU IN STORES
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REFRIGERATE AFTER OPENING - SHAKE WELL = Janit FLAVOR ENHANCER
CHLAODDSCON mOw SCHLAUROWS ST
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OFENING - SHAKE WELL
0 ECHILAUFODDS

Product List
Vibran lavors 3f e St v ithoul sucr fcing convaniznce or
Gomaomis ng o tasta. Clasn (351 with harterfer-jo. ingradiante.




