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EXECUTIVE SUMMARY

Freebird is a mobility marketplace that drives consumers to
businesses and delivers a guaranteed customer spend. Over $30
million has been invested in the completed technology and has
proven results with over 4 Million Freebird rides completed with

verified new customer revenue.

HOW IT WORKS

Customers download the Freebird App, connect a credit
card, view participating restaurants, bars and businesses,
select an offer, then choose their preferred rideshare
provider. After completing a transaction at the selected
business, Freebird instantly delivers cash back to the user's
account.

Businesses manage their offers on their own Freebird
portal, allowing them to generate promotions, select amounts
and times, and track the direct results and ROI by individual
promotion and transaction amount. Freebird delivers a
verified customer with a guaranteed ROl and businesses
only pay the promotion amount after a successful transaction
has occurred resulting in a risk-free marketing campaign.
The Freebird App beta launch generated over 4 million
Freebird rides and tracked over $3 billion of consumer
spend.

TECHNOLOGY

The Freebird tech stack delivers a simple and intuitive

App that provides users with access to offers and rewards
and manages their wallet. Serverless domain-driven
microservices are deployed to manage users, trips and
transactions. The entirely automated DevOps layer in

a Terraform, serverless framework is deployed through
Amazon Web Services and manages an AP| gateway for
integration with Uber, Lyft, Plaid, Lime, Stripe and many
others.
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KEY FACTS

TECHNOLOGY

Proprietary Freebird tech stack on
Amazon Web Services, leveraging
Lambda, API Gateway, Kinesis, SQS,
SNS, and Step Functions

BUSINESS MODEL

» Mobility Discount Marketplace

* Multiple revenue sources: transaction
fees, data monetization, advertisement
and partnerships

HISTORICAL DATA

* 4 Million+ rides completed

+ $3 Billion tracked consumer spend

* 60 Million+ individual tracked
transactions
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San Diego, California
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