MAKELOVENOTPORN

Pro-sex. Pro-porn. Pro-knowing the difference.

Featured Investors

Investors include

Jameela Jamil

Qur primary investor has reguested anonymity. Susan Danziger and Albert Wenger have invested
personally through Eutopia Ventures.

We at | Weigh are long-time fans of
lo) Cindy and are thrilled to have the
™ oppoertunity to invest in MLNP. Her
leadership in the social sex reveolution
aligns perfectly with our values, and
MLNP's strategic approach and

JameEIa Jamll commitment to fostering positive Our

sexual behavior resonate deeply. 4

Syndicate Lead Thraugh our investment we are excited an
to be actively participating in shaping a

future that celebrates freedom from Dan

shame and promotes sexual positivity, Weni

and that our community has the ability )

per

to take advantage of this opportunity

alongside us! Eu
llow

Invested $10,000 this round

Highlights

v Given the unique challenges any sextech venture faces, what we're most proud of is we're still
" here

{ 2 ) 15million people have sighed up to MakelLoveNotPorn in the past ten years

[ 3 | We've taken in $3.5million in revenue over the past ten years

v We're global, with traffic, members and MakeLoveNotPornstars from over 200 countries and
- territories

/7 =\ Despite advertising bans everywhere, we're averaging 5-6 #realworldsex video submissions
~—  daily



(6 |\ We have ten years' proof that MakeLoveNotPorn changes sexual attitudes and behavior for the
~—  better

7 | Parents buy subscriptions for 18+ kids so they can see happy healthy loving sexual relationships

/g | Rape survivors say MakeLoveNotPorn helped them reclaim their bodies and feel able to be
- sexual again

Qur Team

Cindy Gallop

Cindy's background is 38 years in advertising, 16 at Bartle Bogle Hegarty, where she started up BBH
Asia Pacific + BBH US. 38 years working in the business of getting people to do things they
originally had no intention of doing has proven useful for MLNP

John Allison

John has been programming for twenty years. He was software engineer at Gilt Groupe and Head of
Engineering at ChallengePast before co-founding Customer.ic as CTQ in 2012, where he remains a
board member.

Abigail Mlinar

Abigail's background is in sales and marketing at companies such as Draw Events and Vikre
Distillery, before she joined MakeLoveNatPorn in 2019 to head up sales.

Ariel Martinez

1 Ariel came to work at MakelLoveNotPorn as an intern in 2013, and pragressad through Curation
Assistant and Curator to Head of Curation. She is also an accomplished writer with an MFA in
Creative Writing from Bennington.

Angelina Cosmo

Angie worked as Senior Brand Experience Leader + eCommerce Specialist at Bulletin, Operations
Manager at Wild Flower and Care Manager at Housing Works, before joining MakeLoveNotPorn in
2021

Saniyyah Lateef

Saniyyah is a trained sex educator and worked as Program Manager/Healthlink Navigator at AIDS
Froject of the East Bay, and as Community Health Educator at the San Francisco AIDS Foundation,
before joining MakeLoveNotPorn in 2022,

Want To Change The World Through Sex And Make A
Lot Of Money Doing It?

“‘IWANT TO CHANGE
THEWORLD
THROUGH SEX &
MAKE ALOT OF
VIONEY DOINGIT”
CINDY GALLOP

THE PROBLEM

The marginalization of sex and the role
it Flays in mental health, %ender equity,
relationships and overall appiness




v

No open conversation about sex

Porn has become (negative) sex Children see porn as young as 7
education by default, exacerbating s
sexual harassment/abuse/violence, ol ommspor Consmeten
and unhapPy relationships due to 5% Increase in reported incidents
unsatisfactory sex it semheetmadi b

El-ﬁ Eﬁ_ONOMIST

‘A generation ago being The sex in film and television

8 dramas, let alone pornography,

ﬁ:&f;ssee?ig::monlgl_l:zgﬁrne bears scant relation to real life . . .

roblems —meant suffering mostly ~ Sex is one of the greate_sg joysina
In silence. Stigma meant few human life. At its best, it is a source
people wanted to talk . . . These of ecstasy and a shared expression
days the stigma has faded, ifnot  ©f lasting affection. That so many
entirely disappeared. A similar people nonetheless find it painful or
transformation is due for sexual disappointing is a tragedy. Yet for
frotiom: wbich e benan 3 stee properton of B, ean
the same blanket of taboo and agresable. Being mare open about
sex is one of the easiest ways to
enhance happiness and health.’

embarrassment as mental health
oncedid. ..

The Economist
December 1st, 2022

THE SOLUTION

Destigmatize sex as an openly-acknowledged
and celebrated fact of life

S —_

Drive the social Make loving, consensual,
acceptance needed communicative sex aspirational,
for open conversation + g‘y bringing the power

social to sex

THE BIgSINES%MIe(lkeL_oveNotPorn

Pro-sex.Pro-porn. nowing the difference.

A lucrative platform
for sharing, renting
and viewin:
#realworldsex videos

SAFE

100% human-curated,
no self-publishing,
instant deletion

The badiv-needed EDUCATIONAL
documeir!r’iary Vs ﬁx eduhcatlon

orn’'s Hollywood ombws ,eg?‘,;?o..,d
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Creating a new roiincd REVENUE-SHARE
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MARELSVERoTPORN

If porn is the Hollywood
blockbuster movie
(performative, produced,
scripted entertainment)

Every day, around the world, people
search for what MakeLoveNotPorn
is: the top organic search terms
drlvlnq traffic are, ‘make love’; ‘not
porn’; ‘real sex not porn’; ‘video sexo
na porno’; ‘porn that is not porn’;
‘make love not porn’

| _SS
Achieved
w

ad

REVENUE

slkEeen

MakeLoveNaotPorn changes sexual
attitudes and behaviour for the better

Shown young people that porn is not sex

Made people feel better about their
own real world bodies

Saved marriages and relationships

Opened up communication around sex
for many couples

Helped survivors of rape, sexual assault
and abuse reclaim their bodies and

feel able to be sexual again

Made parents feel able to be more open
about sex with their children

SSION:

g

MakeLoveNotPorn
helps end
rape culture

by:

MakelLoveNotPorn is the
documentary (a unique

window onto the sex we
all have in the real world)

Since 2013 launch, over
a million people have
signed up

BREVENUE ON
$3IM INVESTMENT

PAYING USERS 45K
MEMBERS 450K

“Your website
makes me want
to have sex in

a more grown-
up, honést and
respectful way.”
Member (young man)

Showing how wonderful
great, consensual,
communicative sex is

in the real world

Role-modellin:
good sexual values
and behavior

Making all of this
aspirational versus

what is shown in

porn and popular culture

‘Pm 35 years old, and a very single straight
male, working at a factory in a very small town.
As | have gotten older the one thing I felt that |
have been missing is some type of connection
when viewing porn. My habits have alway

been q::alu pornhub search a video boom done.
That changed when | was watching one of the
videos on here. | don't think | have ever seen
something that | was so taken aba it
'was intimate, it was two people you saw actual
connection with. It made me question my own
viewing habits right now. Which is a goad
thing | feel in terms of growth.

| feel like for the first time | want to confront
my own issues with sex, and my own sexual
health. Which in all honesty is not good at
all. Dating has been non existent for years.
Mainly due to me being so busy for most of
my life with workinﬁ 3 jobs to survive that |
never reallg got a chance like | do now to try to
understand why.

Al of this came about with your website. 1 am
very grateful to kind of start a new journey

here. To try to understand myself more. | want
1o thank you uns for this. | feel like this has
kind of been a nice wake up call.



PR agan.

THE OPPORTUNITY e
To conquer

Total Addressable Market
of 5.3b||||on internet
users w? dwide

via iterative cycles of

social acceptance>

adoption>
business acceptance>

GROWTH
REVENUE

ACGELERATION
BUSINESS INTERNATIONAL

SOCIAL
ACCEPTANCE

Vision: huge response to her original
MakeLoveNotPorn ‘Porn World vs Real World"
IE E TED talk led her to concept MakeLoveNotPorn.tv

i3 Business
- agency founder & CEO brings credlhlllty 1o
infrastructure challenges

Marketing skills: 37-years nf!dv!ﬂlslng
experience has built and grown the
MakeLoveNotPorn brand

Domain expertise; defined and championed
sexlech as a category to legitimize it

Media-friendiiness: constant ongoing media
coverage without need for outreach

Cross-generational appeal: Cindy's StyleLikeU
interview went viral with GenZ on TikTok

Parsistence: broken down every barrier in
MakelLoveNotPorn’s path

Changed the culture to
drive unique social and
business acceptance

Financial
First
fund raise

Education
1t Teacher

2 Staft and b
MﬁpL?uPNumagrgu sex education
conten ii ing age-
‘appropriate content for 0-18-year-old I\D
TSR school and i bea e o
tance, generate 'EW(\\E and rect
weloveNot

v

id brand partnerships
fcg e ] 1. Staf and build MakeLoveNotPom.ty
15 optmized full product, and invest in
riising to il acceptance,
2o Coarand reveh

4. Build GoSensual: a safle sexting &
el S5 i it v o

5, Build and test HereFarTheAds: adtach serving ads
across all MLNP vropmlss, for sexual health Bﬂd
‘wellness brands currently banined fr

INCrOASnG BUSINGSS DGCOpRANCE aNG VoM.

MAKELOVENOTPORN: CUSTOMER LIFETIME EDUCATION

MakeLoveNotPorn.tv
Sex education through real world demonstration
The ONLY real wor‘ldl:l counterpoint to porn

HereForTheAds Informational sexual health
and wellness product education

AaBaniial Soaka aa
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1
Age-appropriate 1 MakelLoveNotPorn.academy
sex education 1 Ag?e—a ppropriate sex education resources
1t ifelong sexual health and wellness education
1
0 18 ADULTS/PARENTS/TEACHERS SENIORS

-YEAR
.
= COSTS YEAR 1 YEAR 2 YEAR3
$2,310,080 $2,310,080
M ENT TECH & DATA ESTIMATES 53,267,000 $ 3,021,000 $2,135,000

MLNRTV $1,504,000 $1,781,000 $1,916,000
1 4 ACADEMY s 112000  $1588000 81710000
2 CoSensual S 132000 § 430,000 $ 510,000
‘CROSSOVER FUNCTIONS $ 553000  $ 558,000
ADVERTISING.tr $ 4,000,000 $4,000,000
ADVERTISING Academy $ 2,000,000 $ 2,000,000
‘OTHER OVERHEADS 51000000  $1000000  $1,000,000
TOTAL COSTS $9,075,960 $16,883,080 $16,139,080
REVENUE
MLNRTV S 793,650 $10,315,466 $10,831,418
ACADEMY $ 3400001  § 5227273

PARTNERSHIPS REVENUE
TOTAL GROSS REVENUE

$ 4,500,000

TOTAL NET REVENUE $ 9,834,734
EBITDA $ (6,848,346)
($17,461,981)
Forward-looking projections are not guaranteed.
&g&% ’
Streaming platforms Social media platforms
engaged in content wars seeking new
i ) i curation maodels
Big media companies i
seeking digital revenue Edtech companies
) expanding into
Healthtech companies sex education
expanding into sexual o
health and wellness Pubilic listing

CINDY’S VISION HAS NEVER WAVERED:

11
o
OINIT
8m8mEI.AHéQePLoveNotPorn PITCH 2011

ERIOl Cindy@makelovena ot com

'Cindy Gallop Is Building The Next Sextech Unicorn'”:

The Prof G Pod with Scott Galloway: S

With Cindy Gallop

2x, Porn And Knowing The Diff

MakeLoveNotPorn https://socialsexrevolution.com/

Click here to learn more about MakeLoveNotPorn Academy






