




 









 















 



Speaker 1: We believe there is nobody better to introduce the trends and 
opportunity that lies ahead for LITT than our partner and shareholder Scott Keeney, 
better known as DJ Skee.

Scott Keeney: I decided to partner up with LITT because it was one of the few 
platforms that really mirrors the real world in the digital world in a meaningful way. 
We've seen so many different people come and go and do things that were not truly 
value creation for users. It was more focused on how they could create value for 
themselves. LITT was the first concept that I saw that had the technology and the 
team behind it really pushing connecting these IRL experiences with the digital 
world, which is where I think the entire future ecosystem is going and what we've 
been doing for Dash and our clients on platforms like Roblox, et cetera. I think LITT 
has the potential to become the next great platform to take over.

What makes LITT different from other platforms is again, going back to the fact that 
it's based on real world infrastructure, real-world technology, real-world systems that 
have been proven out, instead of just creating virtual land that doesn't really have 
relevance other than trying to create money for somebody else, and not real user 
benefits. I believe that the future, especially when you look at the digital world is 
going to be overlays with AR, with real-world features replicated in digital ways and 
adding on to that.

What LITT's done, I think when I first saw the map, even before it was at the place 
that it is today, I instantly got it and that hook really stuck with me in how you can 
mirror these worlds in a really meaningful way. I think that lacks from a lot of other 
platforms. One of the great things about LITT 2 is the mechanisms. People are 
getting paid for watching ads, which is a great value proposition, especially when 
people are sitting on a train, in a bus, wherever that is, waiting for something else in 
this world. Then you're able to also explore the world, to go to these places that you 
haven't seen and specifically these businesses.

All right, now, you're getting paid to watch a video, discovering these new 
businesses and these new places that you can go. Then now going and spending 
their money and helping these small businesses that might not otherwise be noticed.
The biggest opportunity for LITT is to tap into this new generation through tools that 
they're already used to using, exploring, and figuring out how to mix the real world 
and items like Visa cards with things that exist in a digital world and being able to 
mirror all those all in in one place, which hasn't really existed. Everything's been 
segmented.

I think the future is IRL and digital twins coming together and there being a lot less 
friction between them where we ultimately end up in a world that people are 
exploring both at the same time. I think we have ways to get into over there. LITT is 
really at the forefront of a lot of these trends that are about to happen. One thing I 
really like about LiTT compared to other platforms is that it's based on the real-world 
space that is geographically limited, unlike virtual worlds that in theory are not 
limited. They could be infinite. There's only one Times Square. There's only one 
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Santa Monica up here. There's only one US Bank Stadium in my hometown of 
Minneapolis. Those places have value in the real world, and people want to explore 
them, but can't make it. They can't travel there. They can't visit and gives them this 
unique opportunity to explore and travel the world in a way that we all want to, but 
based on reality.

The challenge with a lot of metaverse platforms today is the fact that they only exist 
in the digital world. There's not a lot to base off from the real world. They're trying to 
create value in things like real estate and other scenarios that might not really 
natively exist there and that aren't truly limited. When you're looking at a real-world 
map, you are geographically and physically limited to what you can do. Maps, I've 
always been a keen surveyor and studying these things, but we see much history 
and how people love to explore.

I think being able to do that, cross between worlds when you're there in real life and 
popping things up, or if you're just at home, like going somewhere you've never been
and learning about it, I think that value proposition was really intriguing to me and a 
lot different than anything else that's out there.

[00:04:31] [END OF AUDIO]
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Speaker 1: LITT Global envisions a world where the digital and real worlds come 
together to connect and transact between people and brands, all powered by the 
LITT Digital World.

[music]

Brent Thompson: Hallo. My name is Brent Thompson.

Cody McDowell: And I'm Cody McDowell, and we're the founders of LITT Global.

Brent: Welcome to our crowdfund campaign.

Cody: This is your opportunity to invest into a team and company, set to 
revolutionize the landscape of digital and real world experiences. Tech giants are 
taking the attention from billions of humans every single day with a mission to 
connect people. They have done this very successfully, however, at a massive cost 
to humanity, and society.

[music]

Brent: Depression rides at a record high and increasing every single day. This is 
due to algorithms being perfectly curated to keep the attention of vulnerable people, 
feeding them into a deeper engagement hole to ensure maximum ad views and data 
is read from every single user.

Cody: The world has been ripped apart from each other with technology struggling 
to be used for real world value. The digital and real world has never truly been 
connected as one, and LITT is at the forefront to change this.

Brent: We have created a perfect blend comprising of social media, gaming and 
digital wallets in one environment. Our ads are engaging branded experiences, and 
we've created a business model that takes our users from enjoying our app at home 
to real world experiences, promoting healthy digital habits.

Cody: This real world value and currency for our users is spent with ease through 
the LITT Digital debit card.

Brent: As a platform, we benefit from our users being on our app just as much as 
getting them off our app and into the real world.

?Speaker 1: LITT is part of three global sectors. The market size is social media 
marketing sits at a little over $200 billion, digital gift cards at $400 billion, and the 
Metaverse market at $65 billion per year.

Cody: In the last six months, we've generated over $500,000 in revenue and our 
user downloads have exceeded $120,000. On top of this, we've had a spike in 
business signups and we now have almost 20,000 businesses as projected partners 
globally.
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Brent: 18 months ago, we followed a pattern to revolutionize digital gift cards and 
payments. This is progressing well and should be awarded to us in the next 12 
months.

[music]

Speaker 1: Our founders come from an incredible operations background. They 
have led teams of up to 100 people and have executed hundreds of million dollars in 
revenue. They've excelled at global marketing and sales at the highest levels in tech,
and entertainment, all supported by a team that has built in a random app with over 
70 million users.

Brent: After spending millions of dollars of our own money to build the most scalable
and robust tech, we are now raising $5 million to elevate our vision globally to drive 
users and revenue growth.

Cody: We have several perks starting at $5,000 or more being matched dollar for 
dollar in free LITT grant. For larger investments of $10,000 or more, we're again 
matching dollar for dollar in free LITT grant, plus 5% bonus shares. For our larger 
investors of $15,000 or more, again we're matching dollar for dollar in free LITT grant
plus 10% bonus shares.

Brent: We are committed to connecting the digital and real world in ways never done
before. We aren't going to stop until we succeed.

Cody: Our mission was to create a product to make the lives of our users better, and
now, our mission is to make the lives of our investors better.

[music]

[00:03:31] [END OF AUDIO]
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