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Affordable clear dental aligners
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Our Team

Herman Butler rounder/CEC

Dr. Herman Butler sold 3 successful start ups. Also he have more than a decade of treating clear
aligner patients.

Jason Jegge Director of Quality Assurance and Complianc

Jason Jegge is an expert in quality assurance and training with more than 20 years of experience.

Pitch




Qur Mission:

Smyle Nation is bringing hope to those who need it most.

Dental care is very expensive. Nice looking teeth and smiles are
proven to boaost confidence, but not everyone can afford them.

What are Clear Aligners and
why are they important?
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Clear aligner market problems
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Forward-looking prejections cannot be guaranteed. Market stats are from Baylor University.

Smyle Nation Solutions
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Forward-looking projections cannot be guaranteed.

Go-To-Market Strategies

* Fariner dertal provider catchmert

= CigilelfisLadverising: Taigeled seardl , spiay, sucal redia

« Lirect markering anwered by Sales‘arce mackenng suire

* Social mediainfluencers

= Celebrity testimanials

= Flrst-user customer case sTLdies — "penple ke me” siccess stories

* Liveeven

stva s, fair

derket ng to targe businessesas a sell- nfo new employes

fit

Business Projections

Projected Revenuesin Period 2023 - 2026 Projected Cperating Profit of the Business
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Forward-looking projections cannot be guaranteed.

Key Competitors

byte

IPO; Aequired 2019 1PO 2018 IPC- 2001
$3.1 Bill'on S1.04 Billion 0 Billion 54 Billion
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A comparable exit to the above competitors is not guaranteed.

Competitive Advantage
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Affordable Pricing
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Thank You

Work with us to bring smiles of hope, confidence,
and community to those that need it most!

Appendix

Smyle Product Step-by-step — Timing is everything
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