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Sunbaked G
oods is a m

inority w
om

an-ow
ned business founded by

Brianna Bow
es in 2

02
2

. M
s. Bow

es is a cannabis industry leader,
having

 been the youngest founder &
 operator of a m

edical
m

arijuana clinic chain in the state of Florida and currently serving as
the Executive D

irector of the W
om

en’s C
annabis C

ham
ber of

C
om

m
erce. 

A
 trailblazer for young

 m
inority w

om
en, she is a regular speaker at

industry events across the U
S. M

s. Bow
es em

phasizes the im
portance

of educating
 consum

ers and m
odernizing the cannabis industry. She

w
orks closely w

ith other w
ell-know

n brands and organizations to
facilitate the m

ainstream
ing

 of cannabis products in the U
S.

Brianna Bow
es

Founder, Sunbaked G
oods
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Brianna Bow
es

Founder, Sunbaked G
oods

bbow
es@

sunbakedgoods.com


