INVEST IN BETTERHALF (YC W21)

Betterhalf is India’s first and only
matrimony app without parents

LEAD INVESTOR

Gabriel Jarrosson
- - 1wt . * » .
Very excited to back Betterhalf and their amazing vision. Rahul and Pawan are

e everything to improve, increase and adapt. This is

entrepreneurs that me

huge potential that I'm excited to help grow.

Invested $1,000 this round & $600,000 previously

betterhalf.ai Delaware City DE (O]  Saas

Highlights

1 % 300% user growth in 9 months; 1M MAU

true

a startup with



~ Revenue grew 215% in 6 months; $2.5M Annualized Revenue

¥ 100M messages, 5M matches, 10,000 marriages

i We are operating profitably in 20 tier 1 cities of India

ZWe’'ll believe we'll hit $100M Gross Annualized Revenue in 48 months

S
@ &% Non-matchmaking segments constitute 1/3rd of gross revenues

Pawan Gupta

Alumni, MIT Sloan. Cofounded an Ed Tech company before and led to profitability. Built and
grew different consumer products for 4 years.

We realized that traditional matrimonial sites in India are irrelevant because they were designed for
parents instead of urban Indians and match people on outdated matching parameters like religion and

caste/community.

Rahul Namdev

Alumni, MIT CSAIL. Recipient of Touch of Genius Prize for Innovation April 2015. Full stack
machine learning engineer and shipped many applications.
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betterhalf

India’s first and only marriage super app without parents Hello, Peterl

1M MAU (600k on mobile and 500k on website)

$200,000 of monthly revenue and growing at 17% every month

5M matches and 10,000+ marriages CONTINUE WHERE YOU LEFT
Founders from MIT CSAIL and Sloan School of Management

$130B matrlmo_ny market apportunity - India's fourth largest industry Himanatnre
by The Economist d

Raising $6M (90% of the round subscribed)
Backed by [N

Background
Verification

Super app unicorns in India

Food & Grocery Health & Consumer Consumer Matrimony &
Delivery fitness finance real estate wedding

G swicey 222 curefit &) erep @ NOBROKER befterhalf

S8

FRIEN-BS Wi
oar

a x A Hello, Peterd

Valuation Valuation Valuation Valuation Market size

$10.7B $1.5B $6.4B $1.01B $130B

Our product is live across all three phases of marriage

We have perfected the integration of matchmaking, courtship and wedding services in one super app

e

Wedding loan
with lowest
interest rate
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Matchmaking Courtship Wedding

Online matchmaking, Human matchmaker, Background Verification, Gifting, Wedding Phatography, Wedding
Betterhalf TV Astrology & Horoscope Matching Planning, Wedding loan

We have no direct competitor

We're building India’s first & only marriage super app leading a category

LEGACY

®
betterhalf @ newace

& The Wedding Brigade
°

SERVICE

SALES & .wadd‘@:!azaa*

r bharat

matrimony.con

MARRIAGE MATCHMAKING WEDDING SERVICES SUPER APP

Our core matchmaking product is a market winner

We've built India's first and only matrimony app without parents

¢ High income group
and dense inventory
of urban bachelors
drive daily retention

Our mobile first
approach is superior to
legacy search based
models that are

< We've invented world’s fastest matching technelogy # Our matching 2lgo processes 43M curated recommendation designed for desktop
in one-click on a menthly basis e
viewing

Connect with matching profiles in one-click set guaranteed connection in 72 hours

# US Patent No. 16/777,773 # 90% of females & 50% of males get matched in first 72 hours




WEBSITE MONTHLY TRAFFIC - GREW FROM 30K TO 535K

Feb 2022 Mar 2022 Apr2022 tMay 2022

MOBILE APP ACTIVE USERS GREW FROM 400K TQ 600K

Feb 2022 Mar 2022 Apr 2022 May 2022

LIl

$2.5M Annualized Revenue | 17% MoM growth
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Non-matchmaking segments now constitute 1/3rd of gross revenues

Wedding services and loan were launched sequentially

$70K

{3)

REVENUE
CONTRIBUTION (%)

17%
]
$19.135

ABSOLUTE

REVENUE

Mar 2022 Apr 2022 May 2022 Jun 2022 Jul 2022 Aug 2022 Sep 2022 Oct 2022

Time to Payback

Qur Time to Payback is the industry’s highest for any e-commerce consumer app in India

1 month

Tirne to Payback

Gswicey

4 months

6 months

@ PhonePe
12 months

Mar 2022 Apr 2022 May 2022 Jun 2022 Jul 2022 Aug 2022 Sep 2022 Oct 2022




Ticket size of core categories

Only consumer business in India that can execute high Lifetime Value (LTV) at large scale

| g bundled
Series A e - All event
execution

$50,000 [

Wedding event
booking
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Wedding
decoration
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ACHIEVED GROWTH PHASE FUTURE VERTICALS

Our business has high gross margin

We make money through all 3 business models of e-commerce business
We sell one plan every 10 minute. By the time you're reading this, we already sold a paid plan

Digital matchmaking

20%

Gross Margin

Paid Matchmaking Subscription
Paid Connect Requests
Horoscope Matching

Background Verification

Concierge services

60%

Gross Margin

Personalised Matchmaker
Talk to Astrologer
Relationship Coaching & Therapy

Bridal Makeup

Wedding marketplace

Launche

Q2, 2022

Wedding Photography
Wedding Decorations
Wedding Catering

Music & Dance

We are operating profitably in twenty tier 1 cities

Bangalore, our larget city by revenue, is returning $3 for every $1 spent

$50,000

$40.000

$30,000

+ 526,667

Monthly operating profit

Profitable cities
operating profit

Gurgaon
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Singapore

$20,000 $13,333 L
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& FINANGIAL EXPRESS
Betterhalf.ai partners with TTC Labs by

Just A Friendly Reminder Your Betterhalf.ai records monthly revenue of
My Fav Insta Page ILYS $75K from $7.5K in 9 months

kumaar_abhi after zomato, best marketing
effort is by betterhalf %

Rahan Bhatore

That's the pawer behind team batterhalf. X
Team is solving their own problem and has a deep empathy for §
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~/ Flowers and gifts (Launched)
 Wedding Photography (Launched)

' Wedding Decorations (Launched)
® Venue booking [To be launched)
o Bridal makeup (To be launched)

~ Talk te Astrologer (Launched)

# Relationship coach (To be launched) P
v Honeymoon package [Lauinc

® Tours and acventure {To ba launched)

® Celebration events (Te be launched
~ Paid matchmaking subscription (Launched)

+ Paid connect request (Launched)
~ Kundli-match (Launched)

+ Personalised Matchmaker (Launched)
$10B
$1B

Matchmaking Courtship Wedding Post-Wedding




ANNUAL CUSTOMERS IN INDIA CUSTOMERS IN 30 URBAN CUSTOMERS OF AVERAGE REVENUE GROSS REVENUE

BETTERHALF PER USER (ARPU)
CITIES OF INDIA $100M projested by 2026
Total Available Market (TAM) i
Serviceable Available Market (SAM) 10% of Serviceable Available Matchmaking, courtship &
@ 11M Annual Weddings in India Market wedding products
# 22M Brides and Grooms get married every year
# B4M (22M ¥ 4x) Prospective Bride and Grooms

search for their life partner every vear

@ Age group: 25-40 years

$103M

A 2x growth
LTV: $195
I i

customers

$52M

A 2.3x growth
LTV: §$154

$22M

A 2 3 growth
LTV: $127

$9.7M 175K customers
A 3.1xgrowth

$3 AM LTV: $105

A 3.1x growth ny i

LTV: $62 92K customers

50K customers

Note: future revenue projections cannot be guaranteed

Pawan Gupta Rahul Namdev

Co-founder & CEQ Co-founder & CTQ
MIT Sloan, MBA MIT CSAIL, Computer Science

Pawan and Rahul met each other at MIT and have been friends for

9 years. While Pawan faced a frustrating experience going through




Key leaders

Biru Kumar
Sr. Director of Engineering
LIDQ 3

Ashish Mishra
Head of SEO
[

We're a team of 75 people

Shankar Krishnamurthy

Product
@ SHOPCLUES

Abhimanyu Thapliyal

Head of Marketplace

the partner search process, Rahul's first engagement broke which

led them to kickstart Betterhalf

Product

CleverTap

Féf‘?

Suvidhi Chaudhary

Pragya Parimita

Brand & Social Media

; &
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Priyam Krishnamurti

Wedding products & services

zomato

Product & Engineering : 30 | Marketing & Growth : ¢ | Marketplace services : 20 | Customer service : 12 | HR & Finance : 4

Key stakeholders

Advisors

R
=

Saurabh Garg

Business
Founder & CBO, NoBroker

Investors

2

Ankush Pansari

Finance & Marketplace

CATHEXIS \

Honey Mittal

Product

Ex-CPO, FinAccel (Unicorn)

TRIBE CAPITAL

Michal Kosinski

Al and Human Behaviour

Assaciate Professor, Stanfard University

» Nurture Ventures

s
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Shubham Negi

Lead Designer
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Vedant Dhandhania

Al & Machine Learning

Staff Machine Learning, Tesla

Kunal Shah

Founder, CRED {Unicorn)




10M Anr

What we'll achieve in 18 months
#® 5M MAU - Become the leading matrimony player in
India

& 100,000 customers X $100 ARPU =
$10M annualized revenue

- : - - Marketing : $2M
& Complete Series B financing

Investors

TRIBE CAPITAL @ FinSight

ventures

Mike Krieger Arash Ferdowsi Derek Callow Brendan O'Driscoll

Ex-H
(31

Note: future projections cannot be guaranteed. $5.3M of our $6M is already
committed.
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