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Business Description Security Type:

Science-Driven Natural Products
Equity Security

N ave thi science-drven leader in creating natural products for Rair loss and skin rejuvenation. Evenching has bec

with all-natural, sac ingredients backed by data rromr dhinicat studies Price Per Share
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Shares For Sale
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Overviaw eam About Commuaicztion (hannel  Updates

Regulatory Exemption:

Regulation Crowdfunding -
Section 4{a)(6)

Deadline:
April 25, 2025

Minimum [nvestment
Amount:

$495.41

Target Offering Range:
$9,996.17-54,999,997.18

Problem
Gap in Natural, Safe, and Scientifically-Proven Products

e Topeeal Haw y carchl. Maskad Aan
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Hair Loss Solution:

There has been na innovation in hair [dss in 25 years The twa FOA-approved drugs have serious side effects. Reviw®isa
drug-free option to support fuller, thicker and healthier-looking hair.

WHY REVIVW®:

— Recommendad by dermatalogists, stylists and Industry experts

- Helps enhance and rejuvenate hair fallicles, raots and scalp

ent roller application for effective delivery

- Clean serum alle

= application for styled hair
- Ne big pills o swallow
- Drug-tree safe alternative

- Bigtin-free

REVIVY

Chive

s a key new addition ta my practice. It gives me an ef
option for patlents who want a drug-free solution, and it can also be

utilized as a stand-alone, or in combination with other treatments. The

exceeded e\

clinical efficacy has 1 My own expectatio

A

ormula Is gentle and abs

metic

legance, an

quickly. The product can be applied twice daily use without affecting

e REVIVV".

e. My patients absolutely

Jeffrey Rapaport, MD, FAAD. Board-Certified Dermatologist

BEFORE AFTER

REAL PEOPLE, REAL RESULTS

2 » Real patients, real rasults. A drug-free option to
r
re‘ l\y\r I support fuller, thicker & healthier-looking hair.

Skin Care Solution:

Maskad” includes an anti-aging serum with peptides and a hydrating serum, The anti-aging serum is a skin rejuyenating
formula that visibly improves the appearance of fine lineshwringles, dull ar unewen skin tore and sagging skin. The
hydrating serum s an oil-free hydrating serum that replenishes maisture and restares radiance for a smoother

complexion and never feels sticky

'As a dermatalogist, my number cne priority is skin health. |'ve found

that the Maskad anti-aging serum combined with the er + Renew

ace mask to be a game ger in skin hydration and rejuvenat|

Jeffrey Rapaport, MD, FAAD. Board-Certified Dermatologist




Nasoiabial fold
Pre-jowl sulcus
Marionette lines
Chin wrinkle
Jowl
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Consumer Results

based on a 2 month consumer perception
study of participants ranging In age from 25-65

100% agreed

that maskad was easy to use
85% agreed

benefits lasted all day or longer.
100% agreed

skin felt tighter/lifted

100% agreed

skin felt more hydrated and refreshed.
77% noticed

areduction of fine lines.
wrinkles. and pore size

We're transforming post-procedure care, replacing outdated methods like ice and Aquaphor with our groundbreaking

Hydrogel Infusion Mask. At t7ie haim are v Batra and Am

expertise in asst

perding solutions, are not just scentifical d but also marketable and aligned with consumer nezds. We're not just

participating in the market; we're reshaping it with products that truly work.

Business Model
Large Growth Potential

We are currently utiizing our wn 5

sacial media outlet:

o promete aur prod

to s

al markets, including

expanding our sales initia

es to penetrate mportant andlucrative opportunities

Our growth str

< bath dynamic and multifacsted. Our primary sales channels leverage the power of SEO-

optimized websites and Amazon's vast marketplace, ensuring froad re ility. W

fify our brand

af samed media and

thraugh strat al platforms, crea anic buzz arpand our i ive products.



Eoth dynamic

witifareted. Our primary sales channels leverage the power of SEO-

optimized websites and Amazon’s vast marketplace, ensuring broad reach and accessibiity, We amplify aur brand

buzz around ou

throug ocial platiarm

navative products

Hiowever, aur vision extends far beyond these inital touchpoints. We're poised to tap into lucrative markets across

direct-ta-consumer, aesthetic professional, and dermatalogy office channels. This xpansian st

‘< abaut bringing o transformative solutions to every cofmier afthe beauty and ant-aging world. By

our sales ini re but also

we'Te ot anly Eapturing mare marke =tablishing WeTh atr

multiple segments of the in ada

£y, 2 well positioned to seize emerging

and d substantial growth in the rapidly ev

revivy’

your hair health.

Market Projection
Market Potential

d anti-agy

WeThrvv 15 poised for sig E y z markets. With the global haw loss
~%5 billion by 2025 and the skincare market projected to hit ~$1%0 billion by 2025

vell-pasitioned to-caprure @ substantial share. Dur innowati

treatment market ex;

ked products address key

consumer demands for miatural effective sciutions Based on our current growth trajectory and market reception, e

project annual revenues to exceed $10 millian over the next three years. 11

praduct line, increasing market penetrabinn, and strang custamer retentian rates

all-
natural




products

Competition

The hair loss treatment market is dominated by outdated solutions with significant drawbacks:

Minoxidil.

Tom scalp

irrization to card

Finasteride

permangnt en

The market is flaoded with various supplements and topicals, mast of which demanstrate little ta no proven efficacy.

Our innovative, science-backed solutions address these shortcomings, offering effective treatment without the severs

side effects, positioning us to disrupt this stagnant market.

Traction & Customers

We already ha canttraction inthe h

ntific excellente; 15 poised for
us apart is not just eur product quality, but the trust we've earned from our customer base

our afferings.
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wiorkd ir = WeThrivy for ax

JOIN THOUSANDS OF HAPPY
CUSTOMERS REGAINING CONTROL
OF THEIR HAIR & SCALP HEALTH.

Clean Safe, Simple.

REVIVVE Topical Hair Growth
Support Serum - proprietary
serum designed specifically for
men & women to support hair
growth - created

and racnmmandad hu
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REVIVViE Topical Hair Growth
Support Serum - proprietary
serum designed specifically for
men & women to support har
growth - created

and recommended by
physicians and sclentists.

Investors

sfully raised tapital through four closel

curated friends & family rounds; attracting a diverse group of

ors. Our backers include esteemed doctors, providing medical credibility; seasoned finance
professionals, offering strategic financial guidance; and industry insiders with deep market knawledge. This cisfilly

selected inyv 2l but also inv

r base bring: not anly < hle expertise and nerwarks, posiioning WeThrivy for

accaterated growth int

augh malt

£ compatitiy ple rounds

besury and anti-aging markets. Therr continusd support th

cores thi

trength of our vision and the potential of our

sative product
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Terms

Up to 54,999,997 18 in Class B Mon-Veoting Units at $4.62 with a minimum target amount of §9,996.17.

Offering Minimu

Offering Maximunm; £4.999,5
Type af Security Offered;
Purchase Price of Security Cffered: 162

Minimum Investment Amount: 455 41 | 107 Class 8 Units

ihe Minimim Individual Purthase Am 4441, Fhe Lompany must

Ut stcepted under this Hegulation L Uttering = §

reach its Target Gffering Am: 4,906.17 by September 30, 2024 ¢

raises at least the Target Dffering Amount under the Regulation €F o

nd committed funds wilk be returned

s0ld in this Offering, investment commitments will be cancell

Risks

Please be sure to read and review the Offering A crowdfunding i involves risk. You should not

invest any funds in this offering unless you can afford to lose your entire investment.

In making aninvestment dedsion, mvestors must rely on thair akamination of the ssuer and the tarms of the affe

2
including the merits and risks involver. These securities have not been recommended or spproved by any federal ar state

securities commissian or pon the

misslon does Aot pas

oy autharity. The LS. Securities and Exchang

d or the terms of &

merits of any securities affering, nar does it pss upon the acturacy or complateness af any

offering document or fiteratire

Thiese securities are affered under an exemption from reglstration: however, the U.5. S

curities and Exchange

Commission has not made an independent determination that these securities are exempt from registration

Neither Pich! affifiates, or agents shall have

any liability wha neompleteness of fact or opinion in, or fack of car

the preparation or

5 offering.

publication of, the i or the terms or valuation of any securi

Tha informanion contained harawn i armants ralata to futsro avents o futura

udas forward-loaking stataments Thaza

certainties. and other fa

financial perfarmance and imvotve known and unknown risks, s that may cause actual

results to be materially different from any future resufts, levels of activity, pe expressed or

rmance, or achievem

Implied by these

yrward-logking staterments. You should not plate undue reliance on forward-looking statements since

they inuolve a5, and other factors; whic

€, in some cases, beyond the company

Iresults. levels of ac

cantral and which ikely vill matenially affect ac performance, ar aciiever

cts the curre

Any forward-looking statemen iews with respect to futire events and is subject to these and athe

risks, uncertsinties, and assumpbans relat quidity. 3

i t0 aperations, resuits of operatans

ohitigation exists to publicy s0n or to update tf

Jpdate ar revise these forward-fooking statements fo easons

actual resu eriafly from those anticpated in these forward-looki ew information
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Overview Team About Communication Channel Updates

Sanjay Batra, PhD, FACC
CEQ & Co-founder
Background

PhD in Physiology, former adjunct professor at Wake Forest Institute for Regenerative Medicine, former VP at johnson & johnson

Amy Batra

President & Co-founder

Background

20 years of start-up experience with background in aesthetics, dermatology, regenerative, and functional medicine.

Sara Pape
Chief Operating Officer
Background

20 years of experience in the Hospitality industry with entrepreneurial experience and hospitality tramning.

Erica Gutierrez
Social Media and PR Manager
Background

©e9QC D

Fox School of Business graduate with experience in public relations, user generated content, and social media managzment and growth.

Overview Team  About Communication Channel Updates

Company Website 'ncorporation T"pe

0@. LLC

State of Incorporation

Legal Company Name
WETHRIVV
Location

3805 Old Easton Road
Doylestown, Pennsylvania 18902

Pennsylvania
Date Founded
March 20, 2020

Number of Employees
6



