INVEST IN BETTERWORLD

Al optimization for product, marketing, and
lending for all CPGs that are good for people
and planet

LEAD INVESTOR ~
e W. Walker Brock
BetterWorld fills a vital need for CPG
companies endeavoring to scale their

operations and customer base, while
simultaneously providing inveslors an
opportunily to generate real returns
while make a real environmental
impact. As a CPG investor and former
operater, | know first hand the need
for this platform, BetterWorld is poised
to capitalize on a market-wide
shortage of venture equity and has the
team and capacity to provide its
significant pipeline of growth-stage
CPG companies better debt and eauity
capital solutiens, better product and
packaging solutions, and better
marketing and customer creation. |
have vetted many of these pipeline
companies. Most make excallent
products, products as good as or
better than the household names we
all know. BetterWorld identlfies thesa

wearebelterwordcom  New York hy ) companies and provides a suite of

services and solutions that enables
these brands to transform from
"alternative” consurmer product
options into the household brand
names of arising generation of
consumers more concerned with their

Highlights own health and the health of the

\
®
S
©
2
N
®
“
4 |
E

™
(2]
o

®
.

~
—

s

planet than any prior generation,

Invested $5,000 this round & $50,000

2x Founder has 5 exits and was head of M&A for a $4B payments company: knows how to Fife ot

build/sell

Backed by institutional investment

Provides Al and capital for companies + influencer-fueled discovery of BETTER products for
consumers

Developed proprietary Impact Data Profile, a Nutrition Label eguivalent for envirenmental
impact

Onboarded 3,400 SKUs since Q4 '22 and growing 10% MoM

Projected profitability in 2024 with 70% gross margins and pipeline revenue of $1M (not
guaranteed)

Partnered with top emerging financial providers such as Ember, Enduring Planet, and Yardline

Partnered with Future Earth, and WE ARE GUARDIANS produced by Fisher Stevens and Leo
DiCaprio

Our Team

P . W

Henry Lihn CEO
5 exits, Head of M&A for 4B payments company, composed Symphony in college, released two

albums, wrate three children’s books, founded the recycling program for the entire NYC Board of
Ed in high school, raised $367 to save the elephants in 3rd grade

larah C@mall  ~7/



savvis cnan

2x Founder: CTO and founder of CatBlox. Contributar at Rarible DAO. Faunderof Screensaver NFT
marketplace,

Mallory Segrest

Managed $25M+ in B2B sales and grew sales 40% YoY. 6+ years in sales and account management,
additional skills mastered include client retention, lifecycle email marketing and business consulting.
Voted nicest person in the world by Ted.

Why BetterWorld?

“We are terrified that we are leaving our children, the next generation, with a world that will be

uninhabitable and overrun by plastic.” -Carmen, Mother of two

BetterWorld is growing a billion dollar business on the back of the green

revolution by helping Consumer Packaged Goods* companies, which account for

33% of global emissions, to become better for people and planet, while helping

consumers to discover and shop better; The next Green Amazon.

*-Consumer packaged goods (CPG) are items used daily by average consumers that
require rottine replacement or replenishment, such as household products, clothes,
makeup, etc. It is a $2.1 trillion global industry where sustainable or net good
products account for one third of the growth with a 2.98% CAGR.
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Al optimization for product, marketing, and
lending for all Consumer Packaged Goods (CPG)
that are good for people and planet

We are indexing and evaluating sll Net Good CPG companies, helping them ce batter, and grow market share

Originally started as a podcast in 2016 to highlight Net Good companies,
BetterWorld began working with CPGs. We helped two CPGs become better for

people and planet: one company sold after major growth resulting from

becoming better, and the other increased revenue by over 2x. Better for

planet is better business.

BetterWorld Problem Confidential

PROBLEM

Consumer Packaged Goods account

for ~33% of greenhouse emissions.




We discovered consumers want BETTER, and the green

revolution was already under way:

BetterWorld Problem Confidential 2023 A Eetrer Data Company b4
Every Net Bad product has a Net Most products can also optimize
Good (better for people and to BE BETTER in materials,

planet) alternative that packaging, supply chain, and
consumers do not know about, offsetting their impact.

which can reduce emissions.
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BetterWorld Opportunity P—

Consumers want BETTER products

78% of consume ¢ maore 74% do not knovr or have , increase in Google
likely to purchase sustainable trouble identifying them. h y US consumers for
products. sustaineble products

Gresnpoint Survey 2071
Greanpaint Survay 2021 WorldWidLife | Ferkas

90% of Gen Zers in the U.S. believe that 75% will ectually do research to see it e compeny is
companies must act to help social and being honest and authentic when it takes a stand on
environmental causes issues

We found our billion dollar opportunity when we set out to solve one large
problem: How do you get consumers to buy Net Good instead of Net Bad products

to reduce global emissions?

Our formula is simple: Help brands to be better for people, planet, and
their bottom line + Lever influencer-fueled discovery of products for consumers
+ collect and sell that data

1. We built a marketplace to ensure discoverability for consumers: one place to
see and drive demand for all the Net Good products (we have indexed 6000
already, with over 3000 SKUs on our site) which are just as effective, cost
comparable, and well branded, while also being better for people and planet.
That goal includes removing the stigma that Net Good products are less
effective, too niche, more expensive or somehow LESS than their
mainstream counterparts which is untrue: same solutions, just better for

people and planet.
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2. We built an AT backed platform to help companies grow by providing access
to Capital, optimize marketing, and make their products as good for people
and planet as possible (see description of platform functionality below):
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Brand Details

3. Inturn, we collect over 200 data points from these companies on materials,
supply chain, labor, end of life, and impact that create valuable insights for
multiple parties including; the government (which is mandating this data
after the Inflation Reduction Act, Fashion Act, et al.), shopper marketing
companies, and Media companies, which append it to consumer purchase

behavior and drive consumers to more Net Good products
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BetterWorld Features

Better Capital A —

Better aco=ss to the right growth cepital with strategic experience to (+]
prevent “over-raise” (the epidemic of raising too much equity ina P =T

bearish market) 9
Rif Q.. @I -

Better Product

Al ootimization and learning management: Sustainasility improverents
which ere prawen to drive revenue and increase efficiency

Better Marketing

Learning Menagement Systern: Better foundational marketing and .
communication of how good the product is for people and planet, and
the story cf how they gor there! this is alsc a proven revenue driver

BetterWorld Returns Confiderttial

By helping companies be better for people
and planet, we help increase revenue for
them, and build a billion dollar company.

Platform Fees + | ending Referral Fees + Data Insights Fees

Lending Tree meets Green Amazon!

Like many great companies before us, we started with a
marketplace, a Saas$ offering, and ultimately, aim to create
major revenue through big data: a billion dollar company in

less than five years is our goal.*

*Forward-looking projections cannot be guaranteed.

AT Product Impact Analysis
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How it works

R Sl SRR X [ ———

Step 1: Al Analysis Best Sellers

Wi use Natural Languege Processing

GPT and browse/scrape the site for

key indicators I Materials, SLpply

Chaln, Ingradiients, Erd of [ife, s
Impact.

i

Example:

-Blindbarner.com snows some
produsts in aluminumr, others in
plastio, come with sustainable

ingredients, some with chemicals san S
Plastic Sustanable aluminum
BetterWorld Platform Confidential 2023 A Eetter Data Company b4
How it works Activist Skincare
Weres team, Our feanger every STal et by fend mour G i Caliorma.
wihthe higrest standards o peoola and parel.
Step 2: Impact Report Sustainability Points
Smaltbatch production Lowimpaet packing materials Rl pochas
We pull batn the highignts for a Vighsiandends fr pecpls and plane: Rocyclls anclor camposiable Rduca wsts
consumer facing impact report, and data
profil, and create recommendations on 1% for the Planet Vagan anc cruely-free Ethically made
areas in need of optimizstion which goes Donstes at sost 1 of snaual saes Nan b, e Irilaiing Ingrodions Produicsd and sigpod om Los
e e hiant revanvo to smvrormee ocvocacy Angeica by aamal toam paida ring
wage with hosth borefts and paid
tima of
We evaluare sustainability across 200
data points, ircluding materizls, supply e ——
chair, labor, end o’ life, imvect. stc,
i

Impact Data Report - A first of its kind industry solution to end

greenwashing.

We created the equivalent of a Nutrition Label for CPGs,

showcasing materials, supply chain, end of life, impact -- everything about the

product.

It is also in part a demand generation tool. When tested, this was part of the
solution that increased revenue so substantially for our companies: if you are net
good, the more transparent you are with consumers, the more value is created,

the greater the sales.
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How it works

Step 2: Impact Data Profile Comas Verification

‘Verification Stamp indicating a
BatterWorld vetted net good product
on the product page at point of

-_—— purchase, creating better conversicn

This is the equivalent of a
Nutrition Label helping
consumers see how good a
product is for people and

planet
o Brand Impact
Drop down manus for all data related to
tha envirenmenral impact of rha brand
with videos
BetterWorld Platform Confidential 2023 A Getter Data Company t 4

How it works Problem:
Plastic Packaging I ‘-




Step 3: Optimization

We refer sustainsbility optimizations
such as packaging changes,
circularity services, etc. and offer
finansing to imolement them through
our partners.

Our platform irtegrates direstly with
climzte trade to calculate impact,

Solution: .
Refer Sustainable
Packaging Manutacturer

Solution:
Finance New .
Packaging

and provide each brand with abiity
to offset or drawdown and
communicate that to their 50|uti0n!
Integrated —
Marketplace for

offsets for carbon,
plastic, ete

consumers.

Lending Partners

Our lending partners are some of the most scalable in the space, offering a variety
of different alternatives to lending, during a time of transformation especially for
the VC markets. Formerly, many CPG companies thought to be venture
companies were given large amounts of capital which led to massive burn rates
and failures; there’s a better way. Through Revenue Based financing and great
experience, practices and processes, CPG companies can double or even triple
smaller tranches of debt capital into revenue, while not giving away large
portions of their company, and creating shareholder value. This is filling the

major vacuum recently created by venture capital

It's capital, but Better.

BetterWorld Partners Confidential 2093 A Eetter Data Cempany 14

Our lending partners

YARDLINE  eriber co. Enduring Planet

Referral fee sizes is about 15% of total loan

Bonus of 10% of warrants (4% of cap table)

Fees are realized ~6 months after deal close

Avg LTV of BW client is $20,000

2 deals with term sheets in first 60 days for $45,000

LA A

Demand Generation

We focused on demand generation for the companies as a core part of our
platform offering. By building multi-channel solutions, we were able to create
demand for our companies, helping to sell thousands in goods, and create new
audiences simply by better sharing and partnering between brands, merging

email bases, running promotions, and ultimately creating sales.

Betterworldg SHOP  DRANDS  DETTERSTORES  ABOUT  JOIM & Q B
& Sephie S ° 2078K
‘.’rj ophie Surer

Sophie's Picks

Hil Im @ British fashion mocel, the host of Amazor Live, and Contributing Editor of The Daily Front Row.




REVIVE FACIAL CLEANSER ANTI ACING SERUM REVIVE FACIAL TONZR CELL BOOSTING DAY CREAM

Seo Kind| $2.95 Seakind| $2895 Seakind |§2205 Ses Kird | $2095

BUY 1T HEREL BUY IT HEREL 307 (1 HERE) BN (T HERE|

We also created BetterStores, fully shop-able Shopify stores for
Influencers and Celebrities, where they could select and recommend products in
a centralized location, while still receiving commissions from sales, empowering

them to promote and convert more sales.

Simply put: we gave influencers, each, a page with products on it, and video
reviews that they produce for those products as reviews -- when they sell

products, they get commissions.

The thesis proven by the Kardashians, FatJewish, Jake Paul, Mr. Beast and
others, is that influencers function as media companies, many if not all of which
will not capitalize on their media in the long term (ex: pay per post) as that
market cools, but on CPG sales for brands they endorse; it has been referred to as
"The Micro-Retail-ification” of the influencer sector, where influencers become
retailers. BetterWorld is engaging those influencers; we have over 40 influencers

who have created hundreds of sales to date in our beta program.

Betterworld Ecosystem Confidential 2023 A Eetter Data Company b 4

BetterWorld creates network effects
though our ecosystem to create
incentive for change:

BetterWorld Platform ‘ Demand Generation

We help brands To make better We increase revante for the brands:
producte and showcace them More brands regicter or platform

\.

Data + Insights
We leverage media companies to

creste greater market demand for
good products

BetterWorld Returns Confidlential

We have proven this approach
increases revenue for our brands

Blind Barber incr dr e by 47%*

*- Case study in agpendix

Total Addressable Market: Traction

Our case studies proved that we can increase revenue for these businesses, and
that is where our virality lies: we have the ability to attract more companies

based on our increase to their performance. Further, we are targeting companies



who are ABOU'T to transition to greener more sustainable practices, which opens

up our Total Addressable market considerably to roughly 500,000 companies.

There are over 50,000 businesses with some signaling of sustainability:
certification, commitment such as vegan or plastic-free, or otherwise. We are
starting with these companies, but will expand to the other companies who can
be given the compelling argument to invest in becoming Net Good, for which we

have the capital and the solution.
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How we monetize Pre-seed Traction

1— Brand Platform Fees

$2,500 - $10,000

$5000 AOV x ~500,000 BRAND TAM = $2.5B

Over $125,000 in revenue

9000 net good companies scraped and indexed
Over $10,000 in sales for BetterWorld companies
$45,000 in pending Finance referal fees

2 — Partner Capltal Referrer Fees

$20,000 AQV x ~500,000 BRAND TAM = $108

Revenue Verticals
We have two active revenue streams currently:

1. SaaS Fees: we charge between $2,500-310,000 per year as a platform and
services fee to help optimize product and marketing for the brands. This
consists of our platform auditing and optimizing Email, Socials, and Web
channels and funnels. Sales Potential: $2.5 Billion, $5000 average order
value, multiplied by 500,000 total sellable brands (not guaranteed).

2. Capital Referral Fees: we receive fees for successful capital referral AFTER
the funds have been returned to the lender. This incentivizes all companies
to participate in the growth and success of the companies, rather than simply
to optimize for fees. The average deal size looks to be around $1,200,000 in
capital loaned, where we are given 1.5% of that total, as well as 10% of

Warrants, which are equal to 4% of the cap table on average.

The model is predicated on loaning funds in tranches, as revenue based
financing, funding mostly inventory and marketing in order to convert it into
a multiple of revenue in three months, and then reissue additional debt: ex.
$400,000 into $1,200,000 in revenue by servicing existing wholesale and

retail channels or increasing doors and customers through marketing.

19 12% 13% 13

Fund I Portfolio Net Cash Realized IRR Exited
Investments Yield' To Date? PortCo’s.

$8.4m 2.2% 67% 2.8«

Capital Average Equity Blended MOI
Deployed Warrant? IRR Estimate® Estimate

This snapshot of a Fund shows the IRR for the fund itself, showing that the
model of this type of funding not only warks, but is extremely profitable,
affording the opportunity to scale to fund the transition to Net Good for the

entire industry.



Sales Potential: $10 Billion, $20,000 average order value, multiplied by
500,000 total sellable brands (not guaranteed).

Traction:

We have been able to source and identify over 50,000 net good brands,
secure over $125,000 in revenue and index 9000 brands since launch in

Qctober 2022.

We have had to cap revenue at $20,000 per month as we have to hire an

additional account manager to support growth

Our pipeline for referral fees is over $1M in 60 days; though it will take 6
months to process, we anticipate converting more than 20% of it, and have
already closed 4.5% of that goal, $45,000 in expected fees disbursed over

time (not guaranteed).

We have developed a strong amount of platform technology, including our
stacker interface for companies, data collection/automation, basic scraping
and impact report development, marketplace, and BetterStores. We require

more capital to fulfill the product roadmap.

BetterWorld Tesm Confidential 2023 A Eetter Data Company - 4

Henry Lihn » CEO, Feur der

{ Multioe exit foundsr. Saes leader and tear buider of asquired
2rd hypergiewth compariies (Eertobox, Propersi, Latckel, Dash

« Camoo, Flate 1Q, Svervs, Singloplasform), forme* Hoad of MEA
for llzartiand Paymert Systems.

Jacob Small + CTO, Blockchain Specialist
CTO and founder of CatBlex, SoncribLty’ a Rarible CAO.
P Foundr of Sereensaver NFT marketplace.

Jason Snyder + Data Advisor Roxana Zadeh« Markering Advisor

Global C70, advisor, and co-founder. Jazon has held multiple Roxana has acted as the Senior Diractcr cf January Digital and
cro t G and fourcad muitiplo technolegy corpaniss: o 05 a Sonior Megia Buyor for Hosizon Modia; sha knows how to
rerewned inventor and go-ic-marke! tech spesielist diive markst g strotegios for | wdustry-leading brands.
Develapec tre first 20 code towork on every US moble carrier.

Mallory Segrest Julia Libani Nick Barbo
Salos Loader Seles Associeta Sikod Eesniin
] Lexie Schmelzer James Parker
Y Croative Diraster A | Director or Opsrations

Julia Rudman
Marksting, Conten
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BetterWorld's Environmental Impact Data, collected and scraped across over
200 data points in materials, supply chain, labor, end of life, impact, and
certifications is incredibly valuable. Governments are in the process of
mandating it, media companies are willing to purchase it, and shopper marketing
companies need it to survive over the long term, providing an understanding of

the values by which the new consumer is shopping.

“Given the state of the world we are seeing consumer goods becoming more
regulated in many ways. It would be foolish not to believe environmental
impact data will have to appear on every consumer product in the same way
nutritional labels appear on food packaging today. The fact that we are
building this capability ahead of any legislation is stultifying when you
consider the potential value in a world where those classifications will become

mandatory.”

-Jason Snyder, CTO, Momentum Worldwide

Regulatior

The United States

Government
regulation
makes this

data more
valuable

France announced that every item
of clothing sold within its borders
would require alabel detailing its
pracise climate impact by the end
of next year.

Both Norway and Germany have
introduced due diligence acts
demanding that companies show
thoy ara werking to identify and
address any negative impacts on
people and the planat that they
may have contributed to — with
hefty fines and potential
operational bans if they do not.
And in both Britain and the
Netherlands, brands like H&M and
Boohoo aro being investigated by

Lhere has been & fuery o ecent bl
proposalsin the Uited Stetes
Ifka California, 3 langrime leatar
cavironmental regulation, cessx:
abill provecrng the right
warkers, Several others
unveiled and a
the legislative pipeline.

=L

ave since been
g Lheir way hiough
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local authorities for greenwashing
claims.

Sourcz s

Closing

While we remain incredibly early in our development, we believe that our
company has a number of potential exit targets including Amazon, Walmart, or
one of the larger data companies such as JD Power or Axiom. We further believe
in our potential for a successful public offering given the market's favorability

toward big data in recent cycles.

We are at the forefront of the next revolution in products, not seen since the
advent of plastics in the 1950s. Material and supply chain innovation are already
creating massive opportunities for growth in this industry. BetterWorld is the

partner that can drive it, and capitalize on it for our investors.

Join us. Help make the world Better.

BetterwWorld Thank you Confidentiel 2023 A Cetter Data Company b 4

Thank you

CONTACT

henry@wearebetterworld.com



