INVEST IN THE WEIGHT FILM LLC

Art film with Built-in Audience of millions on
social media with ties to Netflix

B PITCH VIDEC

@ Jared Kirchheimer

Invested $50,000 this round

Entertainment Film Art Athletes Health & Fitness
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Team with films made by Lionsgate, distributed by Netflix with film premieres at Sundance &
SXSW

Precursor short film, The Artist & The Olympian, has over 250k views and seen in over 200
countries
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Built-in Audience with huge social media following of over 6 million followers from featured
actors

Team has films produced by Seth Rogen and Evan Goldberg

Team has films produced by Seth Rogen and Evan Goldberg

Award winning Writer, Director, and Producers with accolades at Slamdance and the Blacklist

Starring acclaimed actor Bill Sage, Youtuber Zack Telander

Appeals to the global fitness industry which is worth $96.7 billion with 184 million gym
members
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Our Team



Adam Scheiner

Adam's short film, The Artist & The Olympian received over 250k views in 2016. His script, 'The
Weight' has won the Gold prize in Drama at both the 17th Annual Filmmakers International
Screenwriting Awards and The World Series of Screenwriting.

I fell in love with the sport and community of Weightlifting 12 years ago. I've been in love with filmmaking since |

was a child. This subject marries the two together and I've spent a decade believing that this film is unigue and

will be an amazing cinematic experience

Pitch

Joshua Bunting
Joshua has produced 8 feature films that have played at major American festivals. Josh is Co-Owner

of EchoWolf Productions. Most recently he produced the film, 'The Wave' starring Justin Long and
Donald Faison which is distributed by Epic Pictures.

Carl Lucas

Carl Lucas has produced 13 feature films. Carl is the Co-Owner of EchoWolf Productions. Most
recently, he was the writer and an executive producer for 'The Cld Way' starring Nicolas Cage.

Chris Thomas Devlin
Devlin's script, 'Cobweb' was named to 2018 Blacklist. He has since gone on to write, 'Texas

Chainsaw Massacre’ (Distributed by Netflix) with Cobweb being praoduced by Seth Rogen and Evan
Goldberg at Lionsgate starring Anthony Starr and Lizzy Caplan.

Garbiella Ludiow
Gabriella Ludlow most recently executive produced “Mayday”, one of 10 films to be selected in

competition at Sundance 2021. She has also provided business affairs services on over 150 feature
films.

Adam Scheiner

“Only those that ge face to face with the abyss see the truth to lifting heavy burdens”




Casey Murray finds his life at a crossroads. After sustaining a career-threatening injry,
Casey’s father and coach, Gordon Murray wants his son to retire. Things get mare complicated
for Casey and falls in love with Natalie Winthrop, a love she cannot return. Casey grapples with

his notions of manhood and the price he’s willing o pay for Olympic glory. ..

THE SCRIPT

Set and filmed in Buffalo, THE WEIGHT is a unigue coming of age story that explares, for the first
time on screen, the complicated spart of Olympic Weightlifting.

THE WEIGHT SCREENPLAY AWARDS

- Overall Winner - World Series of Screenwriting
- Gold Prize in Drama - Filmmakers International Screenwriting Awards.

Additionally, acclaimed screenwriters Christopher Thomas Devlin (Texas Chainsaw Massacre and
Cobweb) and Carl W. Lucas (The Wave and The 0ld Way) will help aversee the shooting draft.

COMPARABLE FILMS

THE WEIGHT is a classic sports film told from a madern perspective. exploring
doping. unrequited love, and the dangers of unchecked ambition.
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Tack Telander Bill Sage

Katia Winter Quinton Aaron




Contracts with cast members are not signed until pre-production, but we do have letters of
intent.

ADDITIONAL CAST

The Weight will use real life Weightlifters and fitness celebrities in on-screen roles for authenticity
and to leverage each individual's huge followership.
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CJ Cummings Juji Mufu Meg Squats Maddy Forherg

(©) 150k followers (©) 1.6 million followers (©) 550k followers (©) 440k followers
2020 Otympian # 1.35 million subscribers # Lbbk subscribers

éx Warld Champion as
Youth and Junior
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Not pictured are additional influencers and brands such as Eleike, Caffeine & Kilos, Onyx. and Bym Bypsy.

Contracts with cast members are not signed until pre-production, but we do have letters of
intent.

STATE OF THE INDUSTRY

Most Independent films fail because they don't build an audience prior to production. Instead
relying on the old modes of marketing made available to them by distribution companies which
hold increasing leverage over filmmakers due to the glut of content
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...The Weight is different and knows a thing or two about leverage.

OUR AUDIENCE

The precursor short film to The Weight, The Artist & The Olympian has over 250k views online and
was seen in over 200 countries becoming a cult film in Weightlifting circles.

In addition to the organic excitement for the project, The Weight and its actors and vendors bring a
social media following of which amounts to millions which can be utilized in self distribution.

FILM FESTIVAL & THEATRICAL RUN

The modern day film festival system is more about marketing than a site to sell a film,
on the off chance a lucrative deal does get offered, here’s what that could look like:
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The figures on this slide pertain to other film projects; there is no guarantec that The
Weight will come close to these figures.

SELF-DISTRIBUTION

Self-distribution (Via Streaming Service) removes a number of middlemen
which traditionally take upwards of 40% of gross revenues.

Based upan 15% follower retertion rate.

INTERNATIONAL DISTRIBUTION

As shown below, Olympic Weightlifting is popular Internationally as we have seen with The
Artist & The Olympian.

B The Artist & The Olymian (sherl fim it Dorny Shankie)

International Distribution will follow a more traditional distribution plan. A sales agent will
license the film to distributors that will exploit the film.

PRODUCING A FILM WE WANT TO WORK ON

We believe that the current way of filmmaking is a disaster on the health and wellbeing of the Cast, Crew, and our Families. We've
all seen families torn apart by this industry because of the hours and have lost close friends because of the havoc those hours
have done to their mental and physical health. How do we plan on changing that!?

We are going to strive for 8 1/2 to a maximum of 10 1/2 hour days with a longer filming schedule, which means people have
fime to have lives outside of being stuck in an office or on set all day to see their families, take care of their health, AND they will
get paid for longer.

Lastly, we are invested in the sport of Olympic Weightlifting and celebrate its diversity and inclusion. That's why it's our goal to
ensure both cast and crew are composed of at least 507 from diverse backgrounds ta give an authentic experience of the world
we live in and love.




