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Highlights

e

( T\) k¥ Female co-founders with 22 yrs of experience in marketing & product development in U.S. &

. EU
\\ 2 :) # Travelers are hungry for ways to discover authentic, culturally relevant content

(’?) /' Creator marketplace ecosystems are booming + brands are spending millions on influencer
“_“ marketing

‘/;\) ? Over 400 Travel Planners and Creators signed up for the waitlist with >5M followers
“_~ combined

| | 15 LOIs signed with Partners including travel & lifestyle brands, agencies and local businesses
\
| 6 ) M Shortlisted startup at Web Summit (70k attendees, 2,300 startups, 105 shortlisted)

TR
| Z/) & Featured on the Forbes Books podcast where we discussed the future of travel planning

//_\\
\\8 ) % Currently in development with launch planned for Q1 2023
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Our Team

LEAD INVESTOR

Timchi Khamdy

I believe travelers can benefit
exceedingly from this platform and
create community for those that want
to share, explore, and discover. | also
believe that Nacera and Devon are
both tenacious leaders out for the
betterment of the lives of those who
want to travel and create in an
organized and exciting fashion. I've
been a beta user throughout the
development cycle and I'm confident
this platform will be a game changer
for travelers and content creators alike.

Invested $1,000 this round



Devon DeAngelo CEO, Co-founder

Digital content & community strategist with 11+ years of experience in social media management for
global brands. Passionate about identity & culture studies. Deep understanding of Pacific, North
American & EU markets. Fluent in FR & EN.

We met back in 2015 at our grad school orientation in Paris, FR. Qur multicultural upbringings and love for travel
created an instant connection. We know that travel pushes people to the unknowns, heightens awareness, and
enhances personal journeys. We’re building Landng to help people live inspired lives through travel.

Nacera Belal COO, Co-founder

PM with 11+ years experience across startups, agencies, & fortune 500 corporations. Passionate
about social impact & cultural anthropelogy. MSc in International Management, with a specialization
in Sustainability Systems. Fluent in FR & EN.

Pitch Deck
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il Plan Your Next
“'". Trip With Landng
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Discover, activate and share itineraries that inspire you. I ‘d”g'

Seach

Discover

We help people experience
the world through
personalized itinerary
discovery, powered by our
Creator Marketplace.

The Problem

We are solving the problem of travel content
overwhelm when trip planning.

()

Qur missionis to make
the experience of
travel planning

frictionless, inclusive
Boria Travel Guide A Toxm of Jalisco. 4
Eybpebesst and creative.

7/
\/
@ocsazbnog

~ @rvpevean

Breaking down the complexity of the travel content ecosystem

Travel Planners

Collating inspiration across social

media without a centralized space
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6 Billion 4 Billion 664 Million

Trave-related Pins #Travel Posts

Views of travel videos

#TikTokTravel

@ vonent vreators

Sourcing paid partnershipsis

time consuming & labor intensive

Brands

Struggle with managing&
measuringthe ROl of campaigns

We are creating a new market:

Social Travel Technology
Apart of the Globaf Travel,

The Solution

1avel Technologyand

influencer Marketing indusiries

Travel Planning Tool

bridging the gap between travel content

discovery to actionable travel itinerary

Why Now

@siyaincapetonn
I solhormton it @orpebemt
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Landng is the
intersection of two of the
most powerful drivers of il i
travel content: User
Generated Content (UGC)

and Influencer Marketing.

Our
Users

Travel Planners

Millennials and Gen Z
Travelers wha discover,
create and share itineraries

Creators

Travel and Lifestylz Content
Creztors from around the world

Competitor
Landscape

Travel Planning Platforms

Conten: Collaborations via

Landng's Creator Marketplace

Influencer Marketplaces

Creator Marketplace

connecting Creators and Brands to create

actionable travel content for Travelers

The Creatar Economy is Booming

T Tk Piverest, ane Meta ar 2ll builfing out their craatar

markerplaces anc 100 10 suppy the growing demand

Influencer Marketing Ad Spend Is in the Billions

rands ate reallocating tefr budgats; Landng wil provide @ niche

marketplace 10 facitate these ransacnons within Travel

Travel and Tourism Primed for Major Recovery

The travel indusiny is settn nirpace pre-pandermic levels, penple ae

ingry for new experierces and ways 1o explare the vord

Content Creators and Brands connect
via a global Creator Marketplace to
provide itinerary inspiration for Travel
Planners, helping them experience

hyper-localized, authentic itinerarics.

B2B Customers

Brands, Tourism Boards,
Agencles and local businesses.

There’s no lack of travel planning apps & influencer marketplaces, yetno product helps people

solve the problem: sorting through overwnelming amounts of contentto plan meaningiul experiences.

Landng Key Differentiators



Q7 Foousis oncurating ekporiences,
not booking scattered activities

(2 Abiltyto klend ravat insp ration
from a var ety of content sourcas

ndng Captlv8 03 User nterlaceis sk,

B ‘tripscout arcessible, & easy 1o understand
J @ (04 Tools forbothcrearors brandsto
sreateimpactful content col laborations
GoagleMaps

webfluential

€ sygic

LindgPiichfsck &

Travel
Planning
Module

Explore and activate travelitineraries designed by your
favorite content creators or curate your own itinerary from
s1artio finishi

Activation

Actvate authentc tineraries

Personalization

Sae and edil existing lnemies

Discovery

Explore {inereries

Sharing

Share iiineraries with your

curated by Greators and friends o ce-design a plen from scratsh anywhere in e word netwurk i just o click

We're building a diversified network to help

Creator
Marketplace

content craators work with businesses frem all overthe world,
Landng will be your ge-to platform for finding paid travel collaborations.

Book Paid
Contracts

It's challenging to find

Grow Your
Community

Manage
Performance

Therks to Landng's Increase your reach

andbuock paid analylics dashboard and engagement

contracts with travel and unique KPls, you within a growing travel

andlifestyle brands can increase your

credibility by driving

and lifestyle space by

Join Landng’s Creator sharing your

Markatplace connecting conversion viayour actionable itineraries

Creators and Brands owned content with your followers

Tell your brand story thraugh experiences and connectwith

B2B Customer
Landscape

your audience in deeper meaningful ways through Landng.

01 Brands 02

Brands can collaborate with
Travel and Lifestyle Creatars.
around the world 1o drive

engagement and truz ROI

03 Agencies

Agencies can Integrate Landng

as a viable extension of their
dients’ social media and

influence strategies.

B2B Customer

04

Tourism Authorities

Losal, regional, and global
tourism authorities candrve
ewareness and culturel education
through Itinerares.

Publishers

Publishers, the criginal travel
centent curators, canhelp readers
experience more via aclionable

itinasrares.

LandnaPiichDeck |

Avetted travel and lifestyle creator marketplace and campaign management

trinl with new KPIs tailnrad for tha traval indising



Experience

Social influence in the travel & hospitality industry is important, but it's difficult to measure ROL.

Search for Invite to Align your Measure
Creators collaborate KPIs ROI

L G ol Y

Our KPIs are tailored for the travel & hospitality industry,

providing metrics on the traffic and conversion rate of Creator campaigns

= Defining intentional pilfars to foster a positive
Community & i
space for connection through travel
Impact
—

Sustainable Tourism e s Bisein
Costo Rica.

Country, city and cultural

authorities can create "
Privacy

inclusive educational
content guiding visitors on a i) F
how to be their best while - .
traveling through social bososst e st e

and environmental country thot soarked mw wandudlust.

sustainability actions Wellbeing Ethics

Accessibility
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Both founders have transitioned off their fuli-time corporate jobs
early 2022 ta be 100% dedicated to Landng.

Traction

L

Web Summit 2022 Shortlisted Startup

ncd with travel and Ifestyle b : 70,000 attendess including 2,300 b
agencies, publishare. and touriem authertios = ol sslected startups. Oniy 105 shartistsd to YWE 1A
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400+ Creators & Travelers Waitlisted
nmg -

Fundrieds cf creator and traveler B2C s
CAMPHOR

the warld waitisted with @ combined social media

follewing of 5 Mian.

Launch planned for Q1 2023 Incubator program completed
Wrapping up doselopmant of ftinerary discovery Covpleted 12:marthe at 8 CAN incubstor, a

a3 nlaning platiom for veh and mobiie reroie-rased, eciiy e program

Cn Landng, our platform is free for users, but people

Re\len U e and their data are not the product. Our revenue mode! is hased
M od el on connecting Creators and Brands through aur Creator Marketplace.
—
Transaction Fees Subscriptions Promoted Content
B2B Customers B2B Customers wil pay B2B Customers
willpay a 10% anannual subscription can promote
transaction fee fealo acvess the wonten; thiough
for all hooked Creator Marketplace paid video and
Creator Iimage Ad
callaborations Monithly Pricing Tiers Placements.
Tier 1: $98
Tier 2: §29€

Tier3: §798



Fina nCia Is Invest in our $1M pre-seedround

TERMS: STM on a SAFE $10M Valuation CAP for a 12-month runway

« We project we will generate $25M in revenue by 2027, R
Funds raised to date: 5260k F&F/ Angel round Q3-04 2022

« Weplanto be acquiredin 7 years.
« |f we achieve our goals, we believe we will be worth $400M at the

With this funding we will focus on 3 key areas:
pointof acquisition which would give our investorsa 19x return. P "

Human Capital
~25K Travel Planners, ~10K Creators,
~500 B2B Customers

|

‘Human Capital |

L 4 Full Time Teamn Members

*Forward-looking projections can’t be guaranteed.

G o_to_ m a r ket Focusing on the pain points of the traveler's journey, we will launch a
Strategy

campaign that resonates with our audience in & fun, dynamic way, and drive adoption.

Shareablity & Virality: 'WOM artivating Owned, Creator & Brand Networks, Blogasphers itinerary integrations, Sharable finks

Awareness Distribution Partners Online Advertising
= Startup Competitions + Blogger user networss - TikTokAds
= Inil Trade Shows = Putblisher user netwarks » Instagram/ Facehcok Ads
+ Organic Outreach: Expat & + Creator affllate networks + Pinterest Ade
Intl Student FE groups. = Mutual linking sites + Twitter Ads (Download)
+ Google/ YouTube Adwerds

Direct Email CRM PR
= Beta list growlh & nurturing Creator (tinerary shares

=
\2)
» Inlernational Callege lists Travel & Lifestyle Fublichers 7
Padcast features
Buzz marketing
SEO
©)

+* Qrganic Search ownad website

Timeline

Key quarterly milestones will be achieved aver 18 months

Q3 2022 042022 Q12023 022023 Q3 2023 Q42023
* Fundrasing F&F + Fundrasing F&F + Patfom rol-out « Fundiaising preseed = Go-te-Market EU * 500 BZE Customers
 User discovery - Product der + Jser Acquisitan = Hie Marketing - Greator Morketplace  + 10,000 Greators
- Froduct design «+ Load Genoration ¢ Sotoharket US - Iterative dev + 828 Subseriptions + 25,000 Travel Flarnore
LanghgPitehDaek 18

*Forward-looking projections can’t be guaranteed.

Strategic
Advisors %

Support from industry Pierre EngélibertCharbit Laurent Francois Ralitza lordanova
Chiaf Audierca Otficer Managirg Partnar, VPGlobal Brand Partnerships,

veterans from TBWA (Omnicom) 180 Luxe, 180 Social (Omnicom) ecor

Fortune 500

companies and
creative power

haiimnn with aunartina



[ i — ,
across fravel | ‘
hospitality, cultural | o

advocacy, global Poerava Rousseau Chrictopher Kahunanana Guillaume Aubert
Customer Culture & International

marketing and the Stopover Manager, ¢

Air France - KLM

Native Fiimmakar xRCLTiva Creativa [ifectn!

Sundance Native Lab Fellow Konbini, Kewl by Konbini

creator economy.

Devon Keakulina DeAngelo Nacera Belal

founder (in) , Co-founde

Par

os A fonalulu | Pa

Social Madia Product Develcpment
Community Building Marketing Technology
Influencer Marketing Steriup Operations
Agency & In-house: SCRUM Certified

Interested?

Schedule a call for
more info.

) Los Angeles, CA

i laneng travel

! supsorplandng.iravel

Schedule a call: https://calendly.com/landng/30min

Ask a question in the Q&A section of this page, or email us directly:
support@landng.travel

Watch the Demo

For Travelers

[ e @ Ees tinerary

Havweh Ess Trip - Eisdivarsity
on Oshu




Watch on E3Youlube & £ = & f | @® .

For Creators
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