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next generation of Stonehedge
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Stonehedge is a holistic
healing &

 learning center
located on a 21.5 acre form

er
farm

 in Eastern P
ennsylvania.

It has 6 acres of landscaped
gardens w

ith 4 ponds, a
bubbling stream

 and w
ooded

pathw
ays.

Stonehedge has a 50+ year
history of hosting events and
program

s on holistic w
ellness,

art, m
usic and perm

aculture. 



S
T

O
N

E
H

E
D

G
E

 1.0
T

H
E

 E
A

R
L

Y
 Y

E
A

R
S

 1966-1998

"M
y vision is for a center – w

ith the purpose to educate in
holistic concepts of health, healing, spirituality,
environm

ent, aw
areness of our oneness, respect of our

differences, and the joy and variety these differences
bring to our lives - A

 place for peace, quietude, escapes,
m

editation and com
m

union w
ith nature."

- Russell K
eich, C

o-founder

R
U

S
S

E
L

L
 &

 D
O

N
tw

o artists and gardeners w
ith a dream

. 03
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T
H

E
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R
T

S
A

 space for artists to share their
gifts, connect w

ith com
m

unity
and support their business.

   

H
O

L
IST
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E

D
U

C
A

T
IO

N
Program

m
ing to engage all

aspects of the learner: body,
m

ind, and spirit. 

T
H

E
 G

A
R

D
E

N
S

A
 beautiful, landscaped

sanctuary w
ith w

alking trails,
ponds and perennial gardens.

P
E

R
M

A
C

U
L

T
U

R
E

 A
 philosophy of w

orking w
ith,

rather than against nature. 04
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T
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rtisan G
ift Shop

A
rt G

allery/Studio
Pottery Studio
M

usic V
enue

C
O

M
M

U
N

IT
Y

H
olistic/C

onscious Events
Shared C

o-w
orking Space

C
am

ping/G
lam

ping
N

atural Food C
afe

H
O

L
IST

IC
 

E
D

U
C

A
T

IO
N

W
orkshop/Yoga Spaces

Earthship G
reenhouse

Spa/B
odyw

ork/Energy H
ealing

S
T

O
N

E
H

E
D

G
E

 2.0
 

Visioning a future of healing, personal
expansion, connection &

 com
m

unity.
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To create a beautiful space to invite inspirational people and content.

To study and utilize perm
aculture principles and indigenous w

isdom
 to

connect m
ore closely w

ith nature and each other.

To integrate diversity and inclusivity into our program
m

ing - m
aking it

accessible to all and highlighting facilitators of color and those w
ho

identify LG
B

TQ
IA

+.

To support artists and social entrepreneurs in their creative endeavors

by offering w
orkspace, program

m
ing and econom

ic opportunity.

To create a place w
here circles of com

m
unity can form

 and flourish

around interests aligned w
ith our m

ission.
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INVESTMENTS
 GO HERE
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D
esigns and prom

otes accessible
and inspirational program

m
ing.

T
H

E
 N

O
N

-P
R

O
FIT

O
w

ns the 21 acre property.
PB

C
 has 1/3 ow

nership interest

T
H

E
 L

L
C

O
perating C

om
pany - m

anages the
property, artisan's shop, cafe, cam

ping
and glam

ping operations.

T
H
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U
B

L
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N
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R
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B
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)
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RIC
H

ARD
 LAN

E
C

o-director 
M

O
N

IC
A M

O
O

N
C

RAFT
G

raphic D
esign /  Events

M
ARY D

IM
EG

LIO
M

arketing C
oordinator 

C
ARLY BRAN

D
Program

m
ing C

oordinatort

K
EN

D
RA PRESC

O
TT

G
lam

ping 
Joint V

enture Partner

N
ATALIE VALERIAN

O
N

atural Food C
afe 

Joint V
enture Partner

W
EN

D
Y LAN

D
IAK

N
atural Food C

afe 
Joint V

enture Partner
 

RIC
H

IE PARELLA
Program

m
ing Support

K
EN

 BU
RAK

Philosopher &
 

Program
m

ing A
dvisor
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reative Studios
C

afe & C
o-w

orking Space
M

usical Perform
ances

Festivals
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- Perm
aculture

N
atural B

uilding, D
esign C

ourses,
W

orkshops, Foraging &
 m

ore.

- C
erem

ony
D

rum
 C

ircles, Indigenous C
erem

onies,
N

ew
 &

 Full M
oon rituals &

 m
ore.

- Arts
M

usic, D
ance, Theatre, P

ainting,
P

ottery, Sculpture, A
rt C

lasses &
 m

ore. 

- H
ealth &

 W
ellness

M
ovem

ent, B
odyw

ork, B
reathw

ork,
Sound H

ealing, Sauna, Spa &
 m

ore.

- Spirituality 
Yoga, M

editation, A
ncient P

ractices,
R

etreats &
 m

ore.
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M
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IN
G

 V
ISIO

N
D

evelop 15-20 glam
p sites and 30-40 cam

p sites.
C

onvert unused trailer to bath house/spa.
U

tilize com
posting toilets and solar pow

er.
Finalizing joint venture partnership to accelerate
design and build process.

12
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local population
w

eekend w
orkshops/events

w
eekday co-w

orking space
catering private events 
cam

pers and glam
pers.

W
e envision a local, seasonal and

w
ild foraged cafe w

ith indoor and
outdoor dining and a cob oven as
an integral part of the
Stonehedge experience. 

 
The cafe operation w

ill be
supported by: 
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L
O

C
A

T
IO

N

D
ISTAN

C
E FRO

M
 

M
AJO

R C
ITIES

A
LLEN

TO
W

N
/LEH

IG
H

 V
A

LLEY
1 hr 

PH
ILA

D
ELPH

IA
1 hr 40m

in
 

N
EW

 YO
R

K C
ITY

2 hr 20 m
in

 
W

A
SH

IN
G

TO
N

 D
.C

.
3 hr 20 m

in
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O
ur team

 is utilizing social m
edia channels to create client

relationships, acquire new
 leads and build new

 partnerships,
drive traffic to our w

ebsite, and share a holistic view
 of our

business. 

SO
C

IAL M
ED

IA

FACEBO
O

K
W

e utilize instagram
 for

prom
otion of w

orkshops
and events as w

ell as
create engagem

ent in our
com

m
unity.

IN
STAG

RAM

15

Facebook is a valuable
tool in building com

m
unity

and allow
s us to engage

w
ith our custom

er base,  
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O
ur w

ebsite w
ill be a core com

ponent of our m
arketing strategy. It is

a central place to tell our story, share our calendar of events and offer
easy access to event ticketing and booking reservations for
cam

ping/glam
ping.  It also includes form

s for volunteer & private
event inquiries and has been designed for optim

al search engine
results.

W
EBSITE

W
e use our new

sletter to
share upcom

ing events,
volunteer opportunities,
and other updates about
our center w

ith our
m

ostenganged audience

N
EW

SLETTER
Stonehedge is part of the H

olistic
C

enters N
etw

ork, w
hich provides

creative netw
orking opportunities

that strengthen com
m

unication,
connection and collaboration, am

ong
holistic centers around the w

orld.

CO
N

N
ECTIN

G
 G

LO
BALLY

16
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W
e are inviting aligned investors to participate in the 

co-creation and co-ow
nership of this vision. 

  

T
H

E
IN

V
IT

A
T

IO
N

 

O
ur goal is to raise $400,000 in 2022 for C

apital Projects and

W
orking C

apital.

  



PH
ASE 1/2022

TO
TAL

PH
ASE 2/2023

R
etail

  5,000
  5,000

U
S

E
 O

F
 F

U
N

D
S

Stonehedge Public Benefit C
orporation - C

apital Requirem
ents

$250k
phase 1

19

10,000

W
orkshop Space R

enovation
35,000

25,000
60,000

Event Space R
enovation

  5,000
  5,000

10,000

C
afe/K

itchen R
enovation

30,000
20,000

50,000

C
am

ping &
 G

lam
ping

60,000
30,000

90,000

Landscaping / G
rounds

25,000
25,000

50,000

Total for R
enovations

160,000
110,000

270,000

W
orking C

apital
90,000

40,000

$150k
phase 2

130,00

Total C
apital R

equirem
ents

$250,000
$150,000

$400,000



Total O
ffering A

m
ount

$400,000 (400,000 shares at $1,00 per share)  

P
R

E
F

E
R

R
E

D
 S

T
O

C
K

 O
F

F
E

R
IN

G
Stonehedge Public Benefit C

orporation

20

M
inim

um
 Investm

ent
$1,000 (1,000 shares)

D
ividend

Targeted 7%
 dividend per annum

M
inim

um
 Investm

ent Term
5 years (earlier redem

ptions are possible, preferred investors w
ith at

least a 5 year outlook).

C
onversion

Preferred Stock m
ay be convertible into shares C

om
m

on Stock at the
discretion of the B

oard.

V
oting R

ights
Preferred Shareholders do not have voting rights.



C
ontact: Tom

 M
oroz

                51 D
airy R

d., Tam
aqua, PA

 18252
                +1 (212) 928 8180 
                tom

@
stonehedge.us

W
ebsite: w

w
w

.stonehedge.us
Instagram

: @
stonehedgegardens 

JO
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