INVEST IN JUST WINGS

We want to bring a new delivery-online model
to the growing ghost kitchen market
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@ Arnold Cenille Investisseur
ir endant

Invested $26,500 this round

Learn about Lead Investors

Softwars Foad 500 Startups Eating and Orinking Coaking

Highlights

@ The food delivery market has seen 77% increase in delivery orders year over year since 2013

@ Just Wings targets the international market and has several restaurants partnering in France

@ 120 restaurants partner the first year, JW planned $1.7M net profit."This projection not
guaranteed”

Our Team

Mohamed Kaada

Founded and managed 26 restaurants (France & USA). -Founded and managed a company
specializing in consulting services for the restaurant industry CEO and Restaurant Manager
Founded and managed my own franchised restaurant. Business Development

Because it's a simple process to help restaurants maximise their kitchen profit with lowering their primary costs.
Being in the restaurants business for many years we see this industry struggle in this difficult time , the online
delivery is in continual expansion and wa believe is the futur of restaurants.

Karima Kaada

-Private Chef -20 years in restaurant industry with experience operating fine dining and casual
restaurants. -CEQ & Founder fine dining restaurant (France) -CO-founder of restaurants Franchise
(France)

Karima Kaada

-Private Chef -20 years in restaurant industry with experience operating fine dining and casual

rastaurants. -CEO & Founder fine dining restaurant {France) -CO-founder of restaurants Franchise
(France)

David Zaoui

r

—— Degree from L'Ecole Hotelliera Paris. 10 years in fine dining restaurant industry. 5 Years as General
Manager fine dinning restaurant. Head of talent and partnership with restaurants.
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Disclosures
This Prosentnticn (the “Presentation™) containg senwitive business and financial information. 1t is being defivercd by Just Wings. Inc
(the “Comgany™) and the sole purpose af thas Presentalion i to st the secipunt (s deciding whether 10 proceed with & forther
imiry of the Company. This Presewiation does med purpert 10 be all-inclusive ar 1o megessanly contaln all the infarmation that &
ripeclive estar iy desise il g piisshle bis: ~ with the Cisnjiany

nylcmﬂmmmmwnwhﬁpmﬁtmﬂ islllmmwmmdhmlmnuhmilmu
wonneetion with oy Rrther inquiry of the Company, This ey o s s istribasid 10 othwers at
any time withaut the prior writen covser of the (‘m U sl i ecipscnt wil prommply reiun all sisterials reveived
from the Company withost i with the terms of sy il between the
o ent snd the Comepmy.

Thas Prosentation his boen prepsred for mfosmation purpeses sclating s this ransscton only and upon the express uderstanding that
i wil e wsed only for the purposes s forth sbove. Tie Company makes so any express or inlied representstion o aarranty 25 o
e nocuracy of compleleness of i information contained berein of miade availablbe in comneetion with any fariber myvestigation of
e Company. The Compaiy expressly discluims any and ol [ability which may be based on ssch informslion, eron Iherein or
omissiens there from. The recipicent shall be entitled 1o rely solely on the repeesentations amd wamanties made o it in amy defimitive
aprocemsent anid the due dilsgemce thal roemient conducts.

In furmishing this Presenistbon, the Company underiakes no sny obligation 10 provide the recipient with sccess 1o any additional
{mfrmatlon. This Prescntation shall neither be deemed an indication of the site of affairs of the Company nor conss(tuse an indication
that there has mot beem amy change in (he Company or affiiss of the Company sines the dat heref,

This Presemtation does not constitute an offer w0 sell or solicitation of an offer s buy securitics in any jusisdiction where, or o any
e whor, il s unlawful to make such offer oo sodi im such juri in private p ay be
it highly speculative and you many lose your enline (vesbient,

This Presentation inchdes coram stalements, estimates snd progections wnmmmnutmdhmpm‘wmdm
WSM%MMWHHWMRMMEWM aind

am fndarsnitly mibject o risks, varksbility snd contingsricics, masy of which sre
kqwndﬂlr‘.mmysmw ﬁwmmwmmwwmymwuwbhm-nllhmmhmmmw
that uny projted esainare obtinabie o will be eakaed. Actual sl ikly il vary from thome projecied. snd such varations
iy be saterial, In additson, ths F ks mssocrted with the Company's business,

CAUTIONARY NOTE ON FORWARD LOOKING STATEMENTS

This. Presentation contains. fonvand-looking statemseits. In additon, Trom Bme 0 lne, we of our repreanlatives sy make
forward-looking statements orally e in writing. We hase these forward- looking an o i
lhﬂhmmﬁiﬂnm&mhw&-ﬂmenﬂynnLnﬂnnmSu.hm.&hnk-nm nelate o
Furwers events on pur fimure performiance, ncleding! our finseisl e growth
wwbm-e-wm-dwmma Vummﬁnmﬁmwbymduunhwulm

mmmmm-umlm;m:wy”ﬁw “expects,” “amticipates,” “contemplaics.” “estimates,”

“heleves,” “plans.” “projected,” “predicen,” “potential.” ar “hepes” or the pegative of these or similar terms. In evalusting these
mmmmmﬂhvmm inchuding: our sbility to chunge the direction of the Company;

ot ability w0 keep pace with mow techiology and changing market seeds. and the competitive eavirenment of our bisiness. Those

and other facsors may casse our sctsl results w0 differ materiolly from ony forwsniooking staserens. Forwand-looking
wmmhwﬁmmrhh%ﬂnamuﬁsmﬁmmmmmﬂnwaﬁrmbmhmmsm
time by us or aur representatives, may not oceur, and ocmal events and results may differ materially and we subject w0 nisks,
mceripiaties and assumptions dbout us. We are nol obligaied 10 updsic or revise any Sorwand-looking satement, whether as &
st of ymcoriinges s sy ptons.

RISK FACTORS

AN INVESTMENT IN THE COMPANY INVOLVES A HIGH DEGREE OF RISK AND IS
SUITABLE ONLY FOR INVESTORS OF SUBSTANTIAL MEANS WHO HAVE NO
IMMEDIATE NEED FOR LIQUIDITY AND THOSE WHO CAN AFFORD A RISK OF LOSS
OF ALL OR A SUBSFAN'HAL PART OF SUCH INVESTMENT. AS A PROSPECTIVE

STOR. IN SUCH RES, YOU SHOU AREFULLY CONSIDER THE RISKS, AS
WELL AS THE OTHER I'NFORMATIDN CDNTAI'NED. IN OR RELATED TO A
SUBSCRIPTION DOCUMENT WITH RESPECT TO ANY INVESTMENT IN THE COMPANY

(THE "INVESTMENT DOCUMENTS™) PR[OR TOMAKING ANY INVESTMENT DECISION,



IF ANY OF THE RISKS DESCRIBED IN THE INVESTMENT DOCUMENTS OCCUR, IT
COULD HAVE A MATERIALLY ADVERSE EFFECT UPON THE COMPANY'S BUSINESS
OPERATING RESULTS AND FINANCIAL CONDITION, AND INVESTORS MAY LOSE
ALL OR A SUBSTANTIAL PART OF THEIR INVESTMENT IN THE COMPANY.
ADDITIONAL RISKS AND UNCERTAINTIES OF WHICH WE ARE UNAWARE ALSO MAY
BECOME IMPORTANT FACTORS THAT MATERIALLY AND ADVERSELY AFFECT THE
('DMPANY AND AN INVESTMENT IN THE COMI’A.’I'Y S SECURI“I'JES THE
INVESTMENT DOCUM] MPLETE, ALL USIVE
OR CONTAIN ALL OF ‘I."IiE INFOIEMATION WHICH A PROSPECT]VE INVESTOR MAY
DESIRE OR WHICH IS GENERALLY CONTAINED IN A PROSPECTUS FILED WITH THE
SECURITIES AND EXCHANGE COMMISSION, INVESTORS IN THE COMPANY MUST BE
WILLING TO ACCEPT THE RISK THAT INFORMATION ABOUT THE COMPANY AND
OTHER MATTERS ARE SUBJECT TO CHANGE AFTER THEY HAVE MADE THEIR
INVESTMENT DECISION.
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1. EXECUTIVE SUMMARY
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B Wi, fme. (" Pusst Winged"™ o the “Comnprny™') wst Toemd i Octolver
021, sfter fhe comversion W & comporstios of iy predecussor entity, Jus)

Wisgs, LLE, which was formed i May, 2020, Cur primcips) office is
locased at 127 Noeth Federl Highway, in the comser of dowsows |ske
Womly, Florids.

bt Wimps s cratod o ockd rovomne 0 arry et that desre o woek
with (he {oanpamy, withour mvesiment snd withoss scress img labar

S Wings will woek wish sesmonsss tha serve American's favarse mesl;
chicken wings

Thess restzuranty brget Sosrists g fesal popsiutans locking for lunch,
diner, delwery m reaserable prices (average check of $15 W 529 per
sl

Fnch mesy rostmment gemerslly s @ very smnll meerm freem their exiséing
kirchen, and Just Wings will sseis) these restmrants with rechmg sul o3
whele mew cussmer hase

Even though e restmwmmts alvesdy bencft fom om cxcellent amfine
repesttben, bust Wisgs s 1o mpreve their profit.

The resausanis s Jies Wings msist guncrally heve sivay competiing
alvaniages, {prime locatkn. great sepulaiion, (seiming chesic) m well a4
gt v il Gpfuftumitacs.

Hy 2022, the Compsmy expeets w0 adk] 120 sew sestumnts and b expecil
v resich sabes o ammrominiaelv S excluding sales 1)



Forward-looking projections eannot be guaranteed.
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= Investment Summary

Wik, . ix proscaily coenend by M. Molamod Kaads (71%
s, R Kands (99%) and M. David Zaowi (30%)

= The Compeny bas recerved fotsl mvesmerss from its fousdors of
appreoyenancly $79.0H1

i Ivessmssts (aoquisition of tables merteting sew buildng)
Baer b e berew (isamced with sstemal Compuins fimds. DAVID

= g ement
M Mohasal Kia his 23 yees of w0ik cpencnce @ tie
reskarEn| mdisEy mebading 16 e @ Ihe devekigement ani
memsgernens of severnl sosesfol nesnemms
Mrs Karios Kamds haw 2V yours of work exporiosce in the
Testarmn) indusry mcluding 10 yean, i the devitlopmmen and
amsggmmarst of Leveml auessful retusmin

Mr. David Zaoui has 10y of work oxpenexce in the
resesurmn) mdustry inchuding § ye in the dovebopmen and
g,
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Forward-looking projections are not guaranteed.

N

S 7
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2. WHAT WE DO

FOR

RESTAURANTS




Most experts agree that most independent
restaurants in the USA will incorporate
virtual restaurant brands into their
businesses within the next few vears.

L& " hahits have y in recent manths, increasingly

relving on food delivery services for their meals, and the tremd shows no
signs af dowing down,

|aw

mmwseme  Virtual brand to existing restaurant.

A Virtual brand is an incredibly effective and efficient way for restwurateurs (o increase

their bottom line with minimal impact to current operations. Virtual brands offer

restauran] owners a separate concept that runs out of their kitchens, and is available for

delivery only via food delivery services.

ow]

JUST WINSS. INE

Just Wings
Brands

=~ Why add a virtual brand?
The future of restaurants is virtual.

Prajected inbad wnline food ordering to grow frem $38
Billlion 15 S35 billiow by 2030 - Consumer demund

delivery P [ R——

indusiry growih

SI6SH
250

$358
2020 done.
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[  Just Wings is a turnkey solution for adding a

3/
B

®
==
40%
Profit

Get Paid
Weakly

With over 100,000 restaurants
closed in the last six months, we
cannot do what we have always

wnemnwe Designed to fit a restaurant’s existing kitchen

Just Wings' brand i g collection of the most highly sought-after foed delvery
categories in the curvent marketplace. With menus created by our chef, they can

e reproduced in o wide nge of kitchens with minimal maining,

A restaurant's equipment;
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Oven  PITEN  Freomer  Ratrigeration Fryer
Oven

Brand that can work with your

equipment i “Y P D




=] = Byrestaurateurs for restaurateurs

JUNT WINGE. INE

Our goal s to help the r it dary sources
of income through virtual brands. We give vou the expertise and kiiow
how of seasoned restaurateurs, knowledge from national chain
cxperience and the vision to put it all together in one complete casy to

implement solution 234 years

in the

N restaurant
industry
and we

Karima Kaada AL o
David Zaoui - -
ot Winge, Ine. View Jn\:-w-uinl.(m share it
Presbdeii, % -+ 1 i
= Foundes do CTI0, NYPD Fires + Degres fm L Fole f’“"‘”‘" with you.
= Fommder & CEO Massar Hotalin Farie =20 s i estamrnt
hamgemest « Woyerala fi dadng ey w th engurncs
« Foumder & CHO Madolink opersiing fme dming &
D ey « 5w s Oeneral casus] restmurams
= Co Foumdod Spasd Rabbit Mhanager fine dinmmg ~CEO & Foumder fine
Pieza restasman. dininy restaram
+ Ml af taben sl Co-founder af
parmershi with restatmants Franchise
el

")

E i CEO and Founder: Mr. Mohamed Kaada
JUST WINGS. INC

202%: Mlasicr Managcmsmag

> Aw CEO and Fousder, his responsibilines include: Flands

L Niumagemmn

= CFO and Restmorsars Mamager

sestnarm
AW - 201 4: Spswil Bahbii Plean
= Fomded wd ri

L it (franed
of around 52

o targeets. ey g slen smd firsncshs

o the surpaEy:
nnd ordoring sapplics

perwark (ins e

Thcpasty Ritmmor \lssinger

== Team and Organization
JUST WINGS. INC

Wistgs currenth

emplays a tabented and well-apprecisted staff

= Weoenpect o hiny sdditional emphoyoes s we moy

wand i sapport the s cvelopment

= Coonlinste duily ressifunes oporataes

= Mbarsagge Juust Wimgs

= Sales and business develo

=

= Cencnl sursyrmens of e cxpaity

» Misnugos the sestyumens’ chicken = Matising Masaget TRp—
BeaC > Girow)) Hacker e —————
= Provide chicken wings fow eazh
fr— = g = Wilisiatet = ery g mutes
Pl A = Comemunity Manager
ke o ey e for emmh ressaura P N
) . pasners
= Elsbarmtion of myws reepes = “Tioshmical Mireuicr
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= Wb b o anvd safcty swaradardh
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> Devshaper

anweewe YV provide a restaurant with everything they need

The Jusi Wings twrnkey solution provides a restaurant with an A-7 guide an how io launch our virtual
brands. We spend howrs researching and developing our brands to ensure additional orders in amy

A et gl sl FesERNEIRS i

sl s msaged 1 company specializing in
o

= Foumdod snd mmssged bes own fanchisal

S NN el i



murket. Build muitiple concepts out of one Kitchen and create 8 more profitable defivery business.

m e e

+ Technalogy - No Investment from « Mienu Updates
Focus on Exaeuﬂng Restsimant For Use of Tabler & Middleware

Sapparnt Ticken
* Comcopt Development. inchuding Logos, ' )
Bronding, Packaging snd Meny ldeation + Sales & Maskesing Strategy including Digital

* 3rd Pamy Plaiform * IPublic Relations.
Implementation
+ Uninte Birand Wiebsili andl Social Chasnels

w Culinery Testing & Mena Development

- Training Program

[aw]

" We make it easy to get started

JUST WINGS N

Restaurant Regvives 70% of Sales

* N Lang-Torm Comminment

- Restaiirant Chosses Beasd(s), Casplates
Tratsing. Furdhase Scarving bnvesmry,
ol S {zeneruding facame Using
Vo Fumiimg Laber and Kischem
Foelity

= buoa Wiasgs. o s Restmmra st Swoces
Wewm il bl sl cctwp 10 gt o
restamrant s bcutlen Inkey srrery
witisin g sty plalfsrms and
g sk

= Hrstaurani goes lve -
AT Swi g ey

ax]

A Restaurant Can Be Up and Running
Taking Orders in 1- 2 Weeks

JUSY WiNgL uC

Our concepts range far and wide to fit within amy
kitchen, We pariner with strong operators to
bring these culinary visions to life..

Each concept will cirn & restaurant, on

average, between §5.000 und §15,000 dollars ;l
per manii, (=
[ § L
wilF -4t 5
-~ ) ﬂ - ‘#
¢ N N
w)

JUST WINGS. INC

1. Signature of the agreement between the restaurant owner and Just Wings, Inc.
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JUST WINSE (WO

2. The restaurant receives:

Tablet to receive onders + Branded packaging + Chicken wings + savces.
{ Providers will be Cheney Brother and Restaurant Diepot)

7= * The nestaarant will only need | squane feet 1o store the merchandise.®

aw)
3. Three hours Just Chicken Wings training, including
service standards.

Two Hours Kitchen Training One Hour Tablet Training

&« 4.Go live online and ready to take orders.

dun -

Reéception off onders , acceplation of the ordens from the restasrint , preparation . package and ready (o go. (
Ready 10 pick wp will need 1o be process by the tablet).

Process for the Restaurants Third party will pick-up the order

s ow)

3
JUST WINGS. INC

5. Just Wings, Inc. will process all payments with a

Aavasata Aanniet fre analk casctaiienad A ad thaa weadll



HTPAaIalc dauLuLL 1Ul Cavll 1Csiauiant, sAlu uicin will

send them each week 70% of net sales.
(in this 70% the restaurant will use 30 %
to covered the food and packaging cost

and will be left with 40% of net profit).

Just Wings, Inc. will keep 30% of net sales.

= faw)

D\
JUST WINGS. INC

3. COMPANY DESCRIPTION

a
ﬂa.-] Lo
S Company Description
JUST WINGS. INC
= Jusm Wings is bocmied 127 Worth Federal Highway, in the crater of Onr lege

dormriihonmn, Lake \hvr(IL Florida

> e Wings taness
populae,

ks -—m-a e woerien amd housl
v sﬁ\.M-Hprk\.‘a
= The resta

we T wuery about the delivery, we neady 3
slgmed Wi ety Postnsses, Doowibash sl Uber cat o —— 4

frvide & driver for each dledivery

-s¥

N
X .m]
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4. MARKET ANALYSIS



Market Segmentation

JUST WINGS.

idin has i S ) 1o restmaramss - represemting §.5% of the (el mmiber of
e, behind Cafifornia and T

> Dme o it highly dynmmic wurism ecosomy, e ume of F
revtwrants in the Usited Seter of Amgrics -and holds fhe thi
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rage chock aff $6 1 §15,

= Flortde oo family dessoa
scrve alcoboal) with an

L

Flowida b liasth & very high penceninge of stosd, seafocd, atie s Curilybess nestssrants o compared b se vest of the cousiry

L 4 F (LIS FUILNNTRON] American’s Top 3 Faverite Type of Mealy

yscate FineDining
Darg 2% o [ —
=% Farmilyssyle

21% e Har Ihags

o French Veies
|
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Carial 0 Chicken wings
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5. STRATEGY AND ROADMAP

Development Strategy and Roadmap

= Padtiierihip of il andeiperioming resmmmils, Wil song dhamdages. aiud wh liige valos P

= Renmmun of the opetasiig reasirmes

¥ Sesiiring e aprooment with each r¢slssrnl

—Mh_

= | e TS, comeical) . e el
> Dievelapiment: wholosslos chicker witgs Ia supermaikes « JUST CHICKEN WINGS: Ready b Hesl & Edf o

L 4

1

Doevebah Whishssiles st v by

= Without investment: for sy = Preparation of cffsciont = Crestion of an offermg = Mew pockaging
resimran commmnIcalion ekl dedicused o comering = Ruady o bt s o i onky
= locrease delivery capacity = Prink sdhvestiscmnt = Subcontmcting af o e ey
e —— commenvisi Develogment Mansgor o * Prowidk the highest quality of
iy oy = Ouline adverising ":":Lﬁ and by mcqune new Chacken Wings

= Update of the websiie.
Iresiagram and Faochoek
]

= New Communication Materials
JUST WINGS.

= e sk RN and Erkieg maserols inckide the Sollew g

DNew loge
T Vi, et

Paper bag for delivery  Whodessles packagine
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Guiding Principles
JUST WINES. INC
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= The fi y e ol el i
1l

W 1RUst everyone with dhgnity sml rospect

& We ar

cuch afber

dedicated to (he bearning. teaching. and ony

ang di+ clopinent o

W have fun while we nork!

mdcate openly, clearly and hon

& We b

the relationships thal connect our icem, war guests and

@ W take pride in our commitment fe provide quality service snd »

queality product
Wie support bulance betweon bome and work

Wealth: We are

thie physical nud

tabibe nmd Mcally res

umy, We support
ca . e,

nal well-being of

& Ovir feam wirks ENFEEh SUPPOF and couperition

J.W
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6. FINANCIAL INFORMATION

4.

Just Wings: Sales Forec:
JUST WINGS. INC

Misia sssumpticns Jusi Wi gy
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Forward-looking prejections are not guaranteed.

Payroll sxpEnses

Cost of marketing

fent, general, administration & other
(Bank & web expenses

0 120 (L] 170
s000.0 80000 T.200.0 8.640.0
2,400,000 8,640,000 12,441,600 17,625,600
TH000 2,592,000 3,732,480 5287680

50,400 181440 261,274 370138

136800 IEAW  ITOIE 40710
66060 TRODI 216000 237600
60000 66,000 72,600 9,860
088 T2INT 104,136 147,526

385,752 1,755,760 2.708,342 4045416 6056571 8,941,148

8,200 20,189 22,208 24428

Forward-looking prejections are not guaranteed.

204 244
10,3630 12,6410
25,366,624 16,477,248
7,610,587 10,928,174,
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