INVEST IN OSENA SPIKED COCONUT WATER

Spiked coconut water brand advancing the
better-for-you alcohol movement

SHKED £0CONUT way,

drinkesenacom  New York Von 5 Heverage

Highlights

SN N
e 1/) Product market fit demonstrated by $250K revenue in 650 stores in a 4-month pilot

N
\/\ZJ/) Chain distribution in Wegmans, Total Wine, Shoprite, Spirits Unlimited, ACME, & Wine Qutlet
FN 9 ¢ : B uoa
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\\ ) Manufacturing agreement with a leading copacker with scaling capabilities

Our Team

Vicente Surracoe Founder, Product & Operations

Formerly of AB InBev, worked in disruptive ventures group focused on launching new beverage
brands.

Vicente was in the disruptive innovation group at Anheuser Busch when he felt that there was too much focus on
spiked seltzer and not encugh on what could further better-for-you alcchol. Coconut water seemed like the
perfect mix with alcohol given its hydrating electralytes.
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Chris Allen Founder, Markeling & Sa

Formerly of Faherty Brand, mapped out retail expansion strategy and drove expansion with national
retailers. Deep network in alcohol distribution.

Pitch
Alcohol's Better-For-You Revolution Continues

‘We're in a special moment in better-for-you alcohol. Spiked seltzer, a $16 billion
category that is barely 6 years old, has trained consumers to look for that all-
important 100 calorie low sugar label. However, there is more to health than low
calories and sugar, and consumers have started moving in droves towards higher

quality options and new innovations.
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QOur Mission

‘We founded Osena because we wanted to push the envelope of what a better-for-
you cocktail could achieve, Coconut water, deliciously refreshing and packed
with electrolytes, is the natural antidote to a hangover, so spiked coconut water
sounded like a wonderful idea. Then we took it a step further: we fermented the
coconut water to remove all of the sugar, and achieved what many people
thought was impossible: a 100 calorie, zero sugar spiked coconut water. In other
words, the best possible label with the best possible mixer. (By the way, it tastes

amazing.)

‘We view Osena as the apex of better-for-you alcohol.
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Our Traction

Distribution is our advantage: securing even one distributor is very difficult in
alcohol. Our team has deep connections in alcohol distribution that have allowed
us to open several states and secure hundreds of points of distribution months
before we had a product in hand. We've seen a huge market response from
retailers and our iconie Islands Collection variety pack has quickly entered

hundreds of stores and several major chains.
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Team

We've assembled a team of veteran brand builders: members of our team have
worked at Anheuser-Busch, Truly, and Constellation. We know what it takes to

grow small brands to national success.

MEET THE FOUNDERS
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TEAM EXPANSION

Osena is rounding out its team with industry professionals with decades of experience:

Liz Einhorn
D
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Adam Lambert
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Use of Funds

The variety pack R&D is complete and the product is launched - the next step is
to support the product in market with sales and marketing support. Our retail
footprint gives us aceess to low cost, high ROT marketing tactics that immediately
convert to sales. Qur average sampling event converts customers at a $5 CAC.

FUNDING ASK & USE OF FUNDS
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This does not include the 7.5% Wefunder success fee.

Conclusion

Osena Spiked Coconut Water advances the better-for-you alcohol movement and
continues to benefit from health & wellness trends and premiumization. Osena
has the right product at the right time, with the right team at the helm.
Furthermore, alcohol represents 19% of all North American M&A, with 5-15x
revenue multiples, which provides a clear opportunity to produce a return for
investors (results cannot be guaranteed; there is no promise of any return).
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