INVEST IN FAT LEAF WATER

Cactus Tapped Hydration
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hlights

‘gf Multi-flavor line already launched on Amazon & Shopify

#Sponsor for The Mountain Guides, Crown City Classic, International Climbers, &
more

- Work w/ eco-conscious vendors, donate a % of profits to conservation efforts, use
US-sourced prickly pear

< Plan to distribute in gourmet retailers (Erewhon, Mother’s Market, Gelson’s) &
online markets (Thrive, Fresh Direct)

~/ Ready to launch powder packets w/ less emissions waste than RTD variety
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~ Ready to launch powder packets w/ less emissions waste than RTD variety

<" Alternative water market $5.4B & growing; cactus water an overlooked solution
for sports-hydration

A Serial woman founder with experience building food & bev/media businesses



Qn) [.Certified Women Owned Business

Our Team

Elyse Sara

Founder of multiple businesses, including Canteen Works, a successful commercial
production company, creating commercials for national brands, such as Starbucks,
Coca Cola, and McDonald's.

| wanted to create a plant based drink that appeals to health + eco minded sports enthusiasts.

Ruth Wong

Holds a Civil Engineering degree and spearheaded PS20 to win the NYC Wellness
Council of the Year Award in 2018.

We're a lifestyle brand that meets our universal
desire to feel good while we move. Inside + out.

Fat Leaf Water was inspired by summer camp memories in the 1980s where all
the campers drank from a communal cooler filled with a watered-down Kool-Aid
mixture, which was lovingly called “bug juice”. It was this childhood creation
which set Elyse on the path of finding a tasty, healthy and natural version of the
drink for the wellness age and making our world greener and healthier one bottle
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they shared a love for shopping. Grocery shopping! This conversation about their
passion for food continued two vears later when Elyse’s new venture with Fat
Leaf Water was beginning. This original product idea mirrored what they both
saw as the complex yet the oh-so-natural relationship between proper nutrition

and one’s health and wellness.

CURRENTLY RAISING FUNDS TO PRODUCE OUR
NEW PRODUCT LINE POWDER PACKETS

With Elyse’s food and beverage experience coupled with her media background
and Ruth's expertise in building community wellness and physical science-based
engineering, it was a perfect fit for Fat Leaf Water. A fit as natural as finding
prickly pear fruit in the arid Southwest of the U.S. The result? A partnership that
brings vou the first-ever cactus-based sports beverage to market.
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Tha markst for plant-based beverages continues to grow. bud is largely’
eatyrated by coconyl water Iat is sourced from cverseas, Ieadng & lme
opecrtuny for a lozally sourced and envirenmentally fiendly ootlon.

Additionally, we see a rise in powder packst hydration for those who
are on-the-go and mors &co-conacious, yat thars s not yat a cactus
hydration powder packat avallable.
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Prickly pear is packed with antioxidants, electrolytes and Vitamin C.

Prickly pear is packed with health benefits.

This powerhouse trifecta fights cell damage that can lead to a number of long-
term health issues, keeps you hydrated and glowing, boosts muscle recovery and

builds immunity.,

Taurine has been dubbed the “wonder molecule” by scientists. Why? It’s been
shown to have several health benefits, including aiding digestion, regulating the

immune system, and improving athletic performance.

After months of R&D, we have perfected our new product! Our powder packet

formula leverages a bespoke prickly pear powder that dissolves cleanly in water.

MARKET: TAPPING THE THENDS
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EXPLOSIVE GROWTH IN
HYDRATING POWDER PACKETS

Global Electrolyte Mixas Market - Market Size, by Ragion, Global, 2018
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BOOM OF ALTERNATIVE WATERS

LI Flant- basad Wabors Markart Soa, By peoducs, 20195044 (LBD Eilon)
‘ e

o Uhes ik

B

] i I
sos o
arvences e B

204 e Me oDE 00 ma B

W Cosanarsine B Mags deiar ) iron isier g -

S Cictynd Admmnaines Vitrn mgscet, Zrith ok, 0 kbl mevient resgres meport FAT LEAF WATER | 7

TARGET VARKET
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We've recently focused much of our energies this past year on partnering with
individuals and organizations whose values align with the Fat Leaf Water

culture.

Our partnerships and sponsorships so far...

We've been an ongoing sponsor for The Mountain Guides, which has opened up

a wealth of opportunities, such as participating in their Women's Weekend

Program and bringing YETI into the fold with their Prickly Pear Collection.

And this has opened doors for our participation with other athletic groups, such
as the Surf City Marathon, and The International Climbers’ Festival. We're

proud of these partnerships, as we're committed to an organic growth, to ensure

that we are providing a product that adheres to the values of our community.

TARGET MARKET IN ACTION
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TARGET MARKET IN ACTION
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With our growing appeal within the outdoor adventure community, it became
apparent that we needed to create an alternative to the liquid formula. A stick
pack is not only much lighter to bring while climbing up a mountain!, but it is

also of course much more earth friendly.

On top of all of the value-driven benefits of the powder formula, we also believe
that the packets will be even more profitable than our liquid bottles, based on

their margin potential.

COMPETITIVE LANDSCAPE
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SOCIAL RESPONSIBILITY

We clomals A parasnt of o
‘Consenation Intemational

We have found a prickly pear farm in Arizona on Native
American land.

Being that we are committed to sourcing local products and building community,
we are so excited to work with the farmers to produce the best fruit for our
powder.

OPERATIONAL PLAN



Manufacturing

Fai Leal Water wil produce thek first un of powder packets al Soric Packaging Incusiries, of
Wastwood, NJ, which affers industry-lesding proguet illng technelogies. Song specislzes in
In single unit doses and meiered delivery sysiams.  Sonic suppons ihe Made in Amenca
movement, with 90% of thek packeging malerals and fling serdoes souroed In Morth
America.

Packaging + Shipping

Onca filed, the powder packets wil ba shitped to Fulliyld, Fat Leal Waler's fulfifrment center based

in Hunbsvils, Alabama,  Fulifld s an el partner, as they offer a full spectrum of storags, ktling

and shipping logistcs, and they coodinate wih Amazon Seler Ceatral and Shopify.  Fullfd
Fat Leal Warter info five SkUs Rinvock Rod 24-Pack, Key Lime Mirage 24-Pack, Moiave

Citrus 24-Pack and Viraly Packs | 12-Packs and 24-Packs).
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& We intend to align with whlesels channe's, with an
Inteniion on

launching through thase svenues In year

RAISE + BUDGET

Wils arw sesking $250K to producs our first run of B0K
Fat Leaf Water powder packats. This will give us an 18-
ranth nureEy

FAT LEAF WATER | 20

PATH TO PROFITABILITY

Assumpoong
* Suggested retall prica for the sticks packs is $2.00
* Suggestxd relall price for the RTD botties is 34.00



" Galculstions are based on Mojave Gitrus formulas

“ Srick pack co-packing at Sonic Packaging + RTD co-packing at Summi Beverage
* Prickhy pear powdar sourced from Spectrum Fruits

* Thasa are forward-looking projections and are not guarantead.
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THE RISKS

* Qur product is dapandent on the prickly pear orop. |
wi encounter a subpar growing season, supply will go
o anvd raaw makerial costs wil noreass.

* A our proguct wil be the first of its kind [in terms ol
bwing the first cactus hycration powder packet in the
iarkat), Wi are acing a carain alamant of the
unkncmn. Allhough, we have soid data on similar
pregusts and feel that the polentisl of beng the frst in
this category oulweighs the potent @ risks.

= The: powder packsat market has grown steadily over the
[past few years, and compettion for shalf space has
bbecome siespar However, wi fsal that our presence
ag an RTD in ovanca of thia launch poaitions us wall to
jump shead of the pack.
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OUR PARTNERS

ELYSE SARA, FOUNDER RUTH WONG, PARTNER

FAT LEAF

OUR ADVISORS
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THANK YOU

elyse@fatieafwater.com
310-779-2807

Downloads



