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SKD Publishing is a publishing company dedicated to publishing books that shed light on

purposeful movements, through fiction and non-fictien books. Our gaal is ta amplify insightful

and impactful messages as partrayed by writers who have the goal of using their books for

change in the spheres that they aim to. The book publishing industry is that with a wide range

of content narratives. At SKD Publishing, curs is centred around activism, awareness and

education.

Key Reasons to invest in SKD Publishing

- The market opportunity for a niche publishing company focusing on activism and social
impact has never been more ripe. The narrative resonates with people and establishing
presence globally won't be tasking, making SKD Publishing well patterned for fast growth.

- It's far heyond the idea stage and the inaugural product is ready. The product has received
positive reviews from well versed book critics. We also have a significantly long email list of
people who have asked to be notified when the inaugural boak is out. This is an accurate
measure of intent of payment and market validation.

- We have signed an Adverlising Partnership with The New York Times to distribute our
inaugural hook's promaotional material. Wa will also have other global media houses as
advertising partners that give our marketing campaigns advanced reach to millions around the
world.

- The team has quality experience and knowledge in their fields with a good majority having
worked with trailblazing multinationals,

Problem

World issues and social issues don't have enough
awareness around them.

No media companies amplify purposeful movements effectively.

When really bad things happen, it's everywhere. But, what about the build up? The media
doesn'trecord or share the answers 10 'How did we get here? People need to be educated and
aware of that.
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Solution
How it works
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Fiction and non-fiction books that explore stories on social and world issues.
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We listen to the people. What We set the mode to amplify. Books are released.
Issues are sparking curiosity? purposeful messages.

Annualy, we wil ¢t @ theme. The Bt anc Afay:

theme will represent a category of
ssuas wa baliave pacple are curaus
about and how we plan on shedding
lghtonil. Eg. The rise ol young
voices on equality.”

Id all
deserving moveme 8¢ v f what we do
whether any sor ility is | ) companies or not. THE SK AY
is a permanent element of SKD Publist s operations that aims to come full
circle with our activism brand iden 5 1 to talk and spread the word

Product

Books that shed light on deserving world
movements.

The books will Izad pivotal conversations and enable readers to have more knowledge about
rasonating movements. Yearly, SKD Publishing will acquire at least 12 new titles.

Merging Activism with Storytelling

In order to champion this niche, SKD Publishing aims to excellently merge activism on various
issues with storytelling through its books. This will be a key guideline in manuscripts selection.

Our First Title, EVOLVE.

SKD Publishing's inaugural ook, EVOLVE is a non-fiction book that expleres the connection
between human hehaviour and the guality of our world. It explores topics such as mental
health, effects of social media as well as racial and gender inequality.

The message the book intends to pass across is: We will first have to change ourselves before
we can change the world.

The book was given to a group of well-versed book critics for their reviews and will officially be
released to launch this book publishing company. A mock-up of the book's cover has been
placed below.




WORLD CHANGE
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We are excited to have this fantastic body of work to lay the perfect foundation for the values
that SKD Publishing intends to emulate.

EVOLVE sets the perfect pace for the strang voice SKD Publishing wants to hone to back other

movements worthy of support through the awareness and education provided by future
Authors.

Business Model

Trade Book Publishing

‘ Business Model

Trade Book Publiching

We publish buoks and have them stocked at both physical and online stores.

85M

Service Obeainsble market SIS

Advertising Partnerships and emotional connection with customers are great.
But. what will enable us to make a mark from the start?

First Mover Advantage in Mefaverse Book Markefing
Allindustries need to get prepazed for the future of the intornet, the metaverse.

SKD Publishing plans to position itselt for the fulure of connecting, with customers

SKD Pusblishing's books vill be promoted sing periences will be created to depict the
snspiration behind our books and the message the authors are trying to pass acoss. It will be specially cuzated for
potential reader

to explore this world as characters and have them expesience the w ous wriless aim Lo shed

light on.

Traction

What do people think of what we have to offer?

‘What do people think of what we

nave to ofter?
(A LA
(v) )
Wl versed book critics have glven Qe a thousand pecple have signad Thausande engage with our mediz
positiva raviews on our inaugural up to our email st ba natified about platforms being used to
beak, our launcn, anticipation for launch, Their

@ that the branc

inaugural book resonates with them.

Comrents along the li

"Ti's like you've been reading iy mind all along.”

Competition

Othersin the Game

For our current niche of publishing, there is no one doing it right and championing it. Although
we do have indirect competitors who are top global publishers with successful imprints.
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They are indirect competiters because they have resources to immediately enter a new market
with competence and expertise.

Although, the full potential of our niche market can only be be explored fully with a niche
publishing company that has social impact publishing as a focus. That's us.

Advertising Partnerships and emotional connection with customers are great.
But, what will enable us to make a mark from the start?

First Movers Advantage in Metaverse Book Marketing

All industries need to get prepared for the future of the internet, the metaverse.
SKD Publishing plans to position itself for the future of connecting with customers.

SKD Publishing's books will be promoted using metaverse experiences where virtual realities
will e created to depict the inspiration behind our books and the meassage the authors are
1rying to pass across. It will be specially curated for potential readers to explore this world as
characters and have them experience the world issues our writers aim to shed light on,

Market

The Book Publishing Industry

750.9 million - Unit sales of print books in 2020.

The global books market size was valued at USD 132.1 billion in 2020.

It is expected to expand at a compaund annual growth rate (CAGR) of 2.4% from 2021 to 2028,

TAM, SAM, & SOM

Markets, defined
&
$132.18
458
= $25M

How did Technology leave its mark?

Readers getting their books delivered digitally is getiing more popular. E-books are getting
more interest so, what dees that mean fer print beok culture?

Well, print books still autsell e-boaks and although digital media has disrupted other industries
such as news publishing and the music business, people still love to own physical books,
according to Meryl Halls, managing director of the Booksellers' Association in the U.K.

Resolutions and Predictions.

The very core of the boak publishing industry is very strong. Readers love staries and how they
engage with their favourite works can be determined industry trends and lifestyle choices. It's
best for publishing companies to utilize multi-channel publishing and make sure their products
are zvailzble on z large range of platforms.



Company Vision
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Merging Activism and Storytelling

In order to champion this niche of publishing, SKD Publishing aims to excellently merge activism
and storytelling. This will be a key guideline in manuscripts selection. Our niche in publishing is

targeted towards digitally connected people that discuss world issues and social movements
online.

1. Books are published

2. Readers buy and the content of the book sparks an in-depth conversation, a global
conversation starts on how these issues affect the lives of people and the quality of our

world.

3. As a company whose values include genuine activism, SKD Publishing will be

supporting NGOs and initiati that work to solutions concerning social issues
highlighted in our hooks. This will be achieved through our philanthropic arm,
THE SKD WAY Foundation.

There is a lot going on in the world. A lot that needs attention, a lot that needs support and a lot
that needs more light shed on it. These are various movements that have the potential of
mending our world. Filling in the gap created by inequality, the gap created by injustice and
anything that makes our world warped, this is what purposeful movemants can achieve with the
recuired resources.

That's what we are hare for. Publishing authors who have messages inspired from deeply
rooted issues with put light on these movements and give them all the power to execute the
neeadful.

We are SKD Publishing.

Press

Founders

Oluwaseyi Kikiowo
Founder

Oluwaseyi Kikiowo has done extensive research on the
publishing industry and its digital evolution.

Built relationships with global media houses thatare an
advantage for brand advertising.

Javi Galderon
Advertising Director

+ An advertising expert at Adline Advertising with years of
experience across different markets.

« Specializes in paidads across digital media platforms to connect
with potential customers.

AnnaWalsh
Head of Public Relations

« Her 17 years of experience in public relations began as
anin-house book publicist at Random House.
Throughout her career she has worked with major
authorsincluding JD Vance, Alan Dershowitz and
many more.

Adam McGowan
Advisor

Adam McGowan specializes in being a problem solver for
early stage ventures.

.

He's focus is team building and strategic planning. He'’s
been a great ally, advocate, and adviser for numerous
startups in Boston and worldwide.

Eghonghon Ahonsi
Company Accountant

« Experiencein Financial Analysis, Bookkeepina and



Accou nting.

= Experience at prestigious companies like KPMG
where she worked in transfer pricing consulting.
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Privacy Policy

This website (the "Site") is owned by Fundify, Inc. (“Fundify”) and sections of the Site are used by Fundify Portal, LLC (“Fundify Portal’). Fundify Portal is registered with the US
Securities and Exchange Commission (SEC) as a funding portal (Portal), and is a Member of the Financial Industry Regulatory Authority (FINRA). Fundify Portal offers
investments to everyone 18 years of age or older under Title lll, Regulation Crowdfunding (Reg CF).

Investments in private companies are particularly risky and illiquid. You should only consider investing if you can afford to lese your entire investment. Private investments are
subject to risks associated with the industries in which they operate, which are disclosed in the respective issuing company’s offering documents (e.g. Form C).

Neither Fundify nar Fundify Portal are registered broker-dealers or investment advisors. We do not make investment recommendations or provide investment advice. Past
performance of a security or a company does not guarantee future results or returns.

This site has been designed for informational purposes enly. Fundify does not provide tax, accounting, legal or regulatery advice, and nothing contained in this site should be
construed as such. Users of this site should consult with their independent advisors and counsel.

By using this Site, you are subject to our Terms of Use and our Privacy Policy. Neither the SEC nor any state agency has reviewed the investment opportunities listed on the
Site.
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