


W
illiamsonM

ead and B
rewing



T
he W

illiamson T
aste E

xperience
142 A

wards for B
rewing E

xcellence in under 9 months.

25 A
wards in International and C

ommercial 
C

ompetitions.

A
warded “M

ead Producer of the Y
ear” for 2021 

by the 10
thA

nnual  N
ew Y

ork International B
eer 

C
ompetition.



T
he M

arketplace

T
otal R

evenue
$25.9 B

illion

A
nnual 

G
rowth

T
otal R

evenue
$589.1 M

illion

A
nnual 

G
rowth 

T
otal R

evenue
$4.4 B

illion

A
nnual 

G
rowth

3%
6%

16%





S
candinavian sourced non-commercial yeasts 

coupled with a unique nutrient schedule and water. 

S
horter fermentation periods that take 

W
E

E
K

S
 instead of M

O
N

T
H

S
. 

C
leaner and better products, that do not require 

long term storage for aging or mellowing. 

C
reating a beverage of superior quality!  





1)N
o byproducts =N

o N
eed for A

ging!

2) N
ever any cooperage/barreling.

3) M
odern clarification techniques & 

C
entrifuge technology.



*1 B
B

L = 31 G
allons = 159 -750ml B

ottles



Sm
all W

inery Investm
ent and O

perating Costs http://ses.w
su.edu/w

p-content/uploads/2015/02/eb1996_05.pdf

D
irect S

avings vs. a T
ypical W

inery
W

illiamson
$1,400

$0

Savings
$108,568



1)N
o boiling during the creation process.

2)Fermentation at ambient temperature ranges.

3)Lower T
emps means Less E

nergy = H
igher 

E
fficiency!



*1 B
B

L = 31 G
allons = 159 -750ml B

ottles



*1 B
B

L = 31 G
allons = 159 -750ml B

ottles

M
ore Production for Less



*1 B
B

L = 31 G
allons = 159 -750ml B

ottles

36.5 𝐵𝐵𝐿
1 𝑊

𝑒𝑒𝑘𝑠
×

4 𝑊
𝑒𝑒𝑘𝑠

1 𝑀
𝑜𝑛𝑡ℎ

×
12 𝑀

𝑜𝑛𝑡ℎ𝑠
1 𝑌𝑒𝑎𝑟

×
$3000
1 𝐵𝐵𝐿

=
$5,256,000 



*1 B
B

L = 31 G
allons = 159 -750ml B

ottles





Phase T
hreeW

ithin 12 M
onths:

C
A

and N
ationalD

istributorPartnerships

Phase O
ne on D

ay one: 
O

pening a T
asting R

oom and O
nline S

tore

Phase T
wo W

ithin 90 D
ays: 

C
reating Local Partnerships



A
ges 21-34 

represent only 25 
percentof adults
but accounts for 
approximately 50 

percent of A
lcohol 

consumption.

G
aming and 

E
ntertainment Industries 

are marketing to them,  
introducing M

ead and 
C

ider, while making 
B

illions.





H
ealth 

C
onsultant

C
ellarman and 

E
quipment 

E
ngineer

C
onsultant for 
Information 

T
echnology







B
raggi’sM

ead                   Floki’s Laughter 
Freya’s M

ead
R

agnar’s T
ears

B
lood O

range, 
Pomegranate, 

C
ranberry

B
lueberry, 

R
aspberry, 

B
lackberry

S
trawberry, 
C

herry
K

ern H
oney



Fruit C
ider

S
pice C

ider



B
ubblegum

B
lue R

azzberry

B
ringing the S

W
E

E
T

 to H
A

R
D

 S
E

LT
Z

E
R

!





*1 B
B

L = 31 G
allons = 159 -750ml B

ottles

12.5 𝐵𝐵𝐿
2 𝑊

𝑒𝑒𝑘𝑠
×

4 𝑊
𝑒𝑒𝑘𝑠

1 𝑀
𝑜𝑛𝑡ℎ

×
12 𝑀

𝑜𝑛𝑡ℎ𝑠
1 𝑌𝑒𝑎𝑟

×
$3000
1 𝐵𝐵𝐿

=
$900,000 

12.5 𝐵𝐵𝐿
1 𝑊

𝑒𝑒𝑘𝑠
×

4 𝑊
𝑒𝑒𝑘𝑠

1 𝑀
𝑜𝑛𝑡ℎ

×
12 𝑀

𝑜𝑛𝑡ℎ𝑠
1 𝑌𝑒𝑎𝑟

×
$3000
1 𝐵𝐵𝐿

=
$1,800,000 








