INVEST IN TASTES MARKETS, INC.

WeWork of Grocery Stores. We retrofit spaces
& lease shelves to local food brands.
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Invested 325,000 this round &
$25,000 previously
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Highlights

Impressive Proof of Concept - 80% shelf spaces reserved with all deposits in hand by Jan of

@ Simple model - we are landlords of shelf spaces & hundreds of local food brands are signing up.
(el e

Food brands sell direct - we have low inventory costs, labor costs, operational costs.
1 store nets $3.24M (at maturity) x 264 stores in USA = $855M. Estimated net in Europe is $1.78.
Traditional Grocers net average of 2% compared to our net of 34%

Consumers pay source direct pricing because they buy direct from local producers.

Consumers vote for products they want on shelves, We are the 1st democratized grocer in the
world.
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Our Team
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> As a seasoned entrepreneur with 20 years of startup experience as Founder and CEQ. | offer capital.
know-how, and proven successes from small to Fortune S00 companies. | am committed to the wise
stewardship of your investment and it’s growth.

‘Our food retail system is entiraly unsustainable, Most solutions fix the symptoms, but not the problem. It took a
team outside of the industry to pinpoint and solve the root cause of global nutritional degradation. Gur
respensibility is to realize the solution and empower the people to build a food system By the People, For the
Our food retail system is entirely unsustainable. Most solutions fix the symptoms, but not the problem. It took a
team outside of the industry to pinpoint and solve the root cause of global nutriticnal degradation. Cur
rasponsibility is to realize the solution and empower the people to build a food system By tha Peopls, For tha

People.

Steven Siegel

25 years experience. C-leve| Executive of Fortune 1000 companies. Experienced in Al, e-commerce.
cansumer goods, retail, fashion, finance, and fintech. Orchestrated successful billion dollar deals and
has had multiple successful exits

Steve Larkin ard | b keting

20 years experience. C-Level axecutive of zales, Golfsmith, macy's. experienced in omnischannel
retail in Fortune 100, startups, Public and private equity. has had multiple successful exits.

Jim Eliasberg | A ar (L

35 years experience. head legal counsal of Taco Cabana, Golfsmith, Citizans Insurance. Experienced
in real estate, consumer goods retail, food retail, supreme court, and landmark cases.
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20 yoars exparience. global sales leadar in Fortune 100 companies, mentor in accelerators for
startups. Experienced in technology, SAAS, and services.

Qingbin Yuan Eoord Membe

20 years experience. head innovator of R&D with Hershays, Experienced in product development,
agile innovation, and operations for Fortune 500 - 1000 companias
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GROCERY STORE PROBLEMS

RAZOR THIN NET PROFIT
LOW PROFIT = LOW COMPETITIVE EDGE
HIGH INVENTORY COSTS
COMPLEX DISTRIBUTION = HIGH COSTS
POOR SCALABILITY $7.5-$40M EA
TOQ BIG, TOO SLOW
QUTDATED & ALWAYS CHASING
STORES ARE BORING - A CHORE TO SHOP
BAD FOR THE PLANET
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DIRECT DISTRIBUTION = MAJOR SAVINGS.
HIGH SCALABILITY £7. bt EA
SMALL. NIMBLE, FLEXIBLE
BORN ADVANCED
EXCITING DESTINATION POINT
GREAT FOR THE PLANET
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TOTAL REVENUE PER STORE: S4M TO $67M (AT MATURITY)
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WHY VENDORS CHOOSE US

WHY SHOPPERS CHOOSE US
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VALUE PRICING
+ AUTOMATED FAST SERVICE

» GOOD GUYS BRANDING

MAJOR
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HEALTH CONSEIBUS
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INDUSTRY SHIFT TOWARDS
LOCAL & AUTOMATION

Dom'’s Kitchen & Market Quickly o
Food D n Whale Foods ta Opan Hyper-Lacal
(EXCLUSIVE PHOTOS) Store in Tampa, Florid
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Amarzon Builds Cashieress Tech in Full-Size
Grocery Stare for the First Time
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SOURCES & USES

KEY PARTNERSHIPS

PROCURED.

* ivestoms

5 FOB PAOFIT & MON.FROFT FER 0N
* LDCAL FARMERS AND WENDBORS""

* LOTAL SMALL BUSIRESE BISTRIBUTERS
S COMMEREIAL KITENENS

» GWOST EITENENSS

+ FAB | GPE CONSULTANTS"

* KALDTHER BB / CPG HELATED CONSULTANTS™
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- CHAMBER OF COMMERCE

CAPITAL RAISE
AND USE OF FUNDS
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MINTHUM 550,800 INVESTMERT

PORTS, WEALTH & WAL NESS RELATES THAMS/GREUIS

* COMSUMERS GDODS STORES & LOCAL FOOD RETAILERS.

4 RESTAURANTS & FODD ESTABLISHRENTS
+ SMALL BUSINESS REMINISTRATION

« PARMEN'S MARKET ADCHERATONS
+ HOTELS
< CORPURATE BUSINESSES

o APARTMENT COMPLERES
. HoA'S
= FOBD BULIVERY COMPANIES (1.6, INSTACART)




CURRENT STATUS

+40% OF SHELVING SPACES PRE-SOLD
+ LOCATION SECURED - 3212 5. CONGRESS, AUSTIN TX
« CLOSED PRE-SEED FUNDING OF S300K
« TOTAL SEED FUNDING NEEDED - $3,000,000
CLOSED - S300K
ANGEL | VC - $L.7M (curmently underway)
CROWDFUNDING - S1.O7M (currently underway)
+ Class A Praferred with Vioting Rights
+ wwrw WeFunder.comitsts
+ minimum $100 investment
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> THANK YOU FOR YOUR TIME
[ AND CONSIDERATION

CHERVL CUNNINGHAM
FOLMDIR, CLO, CHAIRMAN
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