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FOUNDED 2018 CITY Lem

EMPLOYEES 10 INDUSTRY Photography/Technology
WEBSITE Parachul.co

FOUNDERS Philip Miu, 38, Melissa Niu, 39

THE COMPANY A camers equipment service with a
monthly subscriptfan,

HAPPY GO LUGKY Oh, snap! Parachut is redefining the
way photographers use equipment — and inspiring a new
wave of consumerism while they'rs at it. The husband-wife
duoe leads a team of 10, has raised sead capital with Greer-
Co. (led by local entrepreneur Nick Greer), and Is dedicated
to bettering the waorld through their business and their
deeds. #lifesaver

HGOALS 1. "Lead the way for responsible consumerism.”
2. “Continue to develop and perfect our software so that

it can crossover to other industries.” 3. "Use our business
influence to be better humans and improve the lives of
people around us."

ALL THE FEELS

TOP 3 EMOTIONS “Gratitude. Hope. Faith.”

BUSINESS HAPPINESS “Working with my spouse. We're
off to the gym together at 5 a.m. and are with each other
on and off the entire day. Whatever we create, we create
together.”

BUSINESS SADNESS "A wasteful economy.”
EMOTIONAL SUPPORT "Wea are partners In business and
partners In life. We've got each other.”

FOUNDED 2019 CITY, Anierican

EMPLOYEES 11 INDUSTRY Beallhcare/Technology
WEBSITE GlassFrogg,com FOUNDERS Lucien Morin, 48;
Jake Fachrell, 47; Bob Spentern, 47

THE COMPANY A paler

famiously uripredictable
1he mag, the app enables

users to upload med
1o the community af
healthcare with
dlassFROGE
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BUSINESS HAPPINESS “Greating upportunity and economic
stability for thasewlio wor for m

BUSINESS SADNESS “Emiails um my lifel Stop emalling met”
EMOTIONAL SUPPORT | keep my eye on atarge! 2-3 yeans
oul Youlcanit el hialis and iows eath week distract from

where youican reahistically end upan 2 few short years.™

'glassFROGG

FOUNDED 2017 CITY Springville

EMPLOYEES 7, plus 20 contractors

INDUSTRY Training/Software

WEBSITE Tyfoom.com

FOUNDER Mark Nelson, 48

THE COMPANY A mobile praductivity, tratning and com-
munication platform.

HAPPY GO LUCKY Companies are jumping on the Tyfoom
train, thanks to its offerings of consistent, engaging training
programs (read: not mind-numbingly boring) and enhanced
productivity for emplayees. And from crucial safety trainings
to statistics to accountability metrics to helpful alerts,
Tyfoom has grown 300% in paid usar growth this year.
#GOALS 1. “Transform the way companies train and com-
municate." 2, “Attract the brightest and best individuals to
be part of the Tyfoom team.” 3. "Help and Inspire millions of
talentad people who make things happen!”

ALL THE FEELS

TOP 3 EMOTIONS “Exhilaration. Anxiaty, Hope."
BUSINESS HAPPINESS "Helping team members and client
partners do more, become more and be more successful.”
BUSINESS FRUSTRATION "People and companies being
'too busy' to do simple things that will make them more
successful "

EMOTIONAL SUPPORT “Great business partners and
team - and an amazing wife and family. | love the ‘hunt’ of
creating something that will make a difference in the world.”

46

FOUNDED 2015 GIT‘( Alpine/Bluffdale

EMPLOYEES 20 INDUSTRY Retail/Fashion

WEBSITE RachelParcell.com

FOUNDER Rachel Parcell, 28

THE COMPANY Designer of a clothing line sold exclusive-
Iy at Nordstrorn.

-’“v ] L 1 (_"_:3‘ HARPY GO LUCHKY Over the past decads, Rachel Parcell

‘1. Generorte

has become an influgncer icon. After she turned her blog
into a thriving business, she used that money to become
her own investor and launch the Rachel Parcell Collec-

tion in 2016 — aclothing line of feminine dresses. After a
couple years of selling out her clothing in hours (sometimes
minLites) on launch days, Parcell partnered with Nordstrom

2 Dehver
(Y1116
\/ (.Jl, I\J(‘J ' in 2019 and now her clothing line Is sold exclusively at the
coveted department store.
3 Get OOd dt #GOALS 1. “Continue to add new categories.” 2. “Connect
L with our customers.” 3. "Provide an offering that adds value

1 ? 174 and brings joy to our customers’ lives.”
ALL TH

1 anc

BRENT THOMSON //
NO, 4 BLIP BILLBOARDS

TOP 3 EMOTIONS “Passion. Excitement, Anxiety."
BUSINESS HAPPINESS "Whean we receive our first round of
samples for each new callectien it's fike Christmas morning.
Ediitorial photoshoots, right before a collection is about to
launch, are also so much fun. The hard work comes full
circle at those shoots.”

BUSINESS FRUSTRATION “Miscommunications, or if a
sketch daesn't execute in sample staging.”

EMOTIONAL SUPPORT “You have grit. You just keep going.
It a door closes, loak for an open window.”

“Bootstrap as long ds you can.
Have a sound product-market
fit. Have a clear strategy for
growth. Be willing to pivot.”

LUCIEN MORIN // NO. 8 GLASSFROGE

FOUNDED 2016 GITY Lehi
EMPLOYEES 13 INDUSTRY Technology
WEBSITE Localfluence,com

FOUNDER Scoft Linford, 39; Becca Gonzalez Tormkinsen,
31; Davin Despain, 31; Mike Wille, 34; Joe Turner, 44

THE COMPANY A platform that gives brands the ability fo
increase their word of mouth through locals with influence.

"FingG
problem, solve
J problem.
Ideq, sell,
develop Sell
llsten, sell,
learn, sell (and

2Pe at).”

MARK NELSON //
NO.9 T )

HAPPY GO LUCIKY Word of mouth, meet 2019. Localflu-
ence is bringing the Influencer world of marketing to the
masses — and it's a win for both companies and customers.
The easy-to-use platiorm helps businesses grow their
brands through authentic reviews and social posts {while
customers get delicious perks), Companies like R&R Bar-
beque, Kneaders, Scheels, Kid-to-Kid and Goodwin Media
are fans of the socially gutgoing app, which expanded into
thrae new markets and has grown by 50 percent in user
redemptions over the last 12 moenths,

#GEOALS 1, "Bring an effective and affordable way of adver-
tising to local businesses." 2. "Grow to 1 million User base.”
3. "Bein 10 new markets by theand of 2020."

ALL THE FEELS

TOP 3 EMOTIONS “Pressure. Fulfillment., Pride.” [
BUSINESS HAPPINESS 'Those brief periods of time when e
all our moving parts are flowing without interruption.”
BUSINESS SADNESS "Unsuccessful product launches.”
EMOTIONAL SUPPORT " try to pull out of the negative
headspace. I | find myself focused on a negative situation
or canfinually compairing, | Have a little talk with myself.”

utahvalleybusinessd.com



