INVEST IN THE DROPOUT

A sexy reimagining of “The Graduate” told
from a female point of view.
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The Dropout

an independent feature film
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Director/writer has created content for Lionsgate, Hallmark, Google, 20th Century Fox, and
more.

Invested $1,500 this round

Script placed in top 5% of Academy Nicholl Screenplay entries in 2019 and 2020 out of 15,000
others.

Award-winning team with proven track record, who has won awards at Oscar-qualifying film
festivals.

Award-winning team with proven track record, who has won awards at Oscar-qualifying film
festivals.

Davi Santos, of CBS' "Tell Me a Story," is attached to play the romantic love interest.

Diverse cast and crew. Juicy lead role for an actress in her late 40s/early 50s.

We have relationships with distributors and festivals, so we'll find a home for our finished film.

Growing appetite for sexually provocative content from a female perspective, proven by
"Bridgerton.”

To support female filmmakers. In 2020, only 16% of films were directed by women.



Our Team

Tyrrell Shaffner Wwrite

Award-winning filmmaker. Has created content for Lionsgate, Hallmark, Goegle, 20th Century Fox,
and more. Producers Guild of America Member. Winner of The George Burns and Gracie Allen
Fellowship in Comedy.

@

The idea was initially sparked by the true story of one of our exes who had an affair with his girlfriend’s mother.
Upon hearing his story, we thought of "The Graduate,” one of our favorite classic movies. It made us wonder,
"Who was Mrs. Robinson? And how did she become who she was?" After many discussions, the idea for "The
Dropout”" was born.

Meryl Branch-McTiernan
Screenwriter, fiction writer, essayist and blogger for Huffington Post. Teleplays have been quarter-

finalists in the Austin, Final Draft and Sundance Screenplay competitions. Graduate of S.I. Newhouse
School of Public Communications.

Cassandra Jones
Experienced film producer. Recently produced two independent feature films: "What?" starring deaf

actor John Maucere and "Immanence” starring Michael Beach. Her short film "CODA" (Child of Deaf
Adult) has played in over 30 festivals.

Kara Sullivan
Kara Sullivan Casting, established in 2003, is an independent office based in Los Angeles. KSC has a

diverse range of clients and an award-winning pedigree. Credits include the breakout indie films
"Farah Goes Bang" and "Cuck.”

Daniel Martens

Daniel Martens is an editer who was born in Sao Paulo, Brazil and raised in Los Angeles. His
previous work includes "Suits", "The 100," and most recently “New Amsterdam.”

Pitch

A divorcee's beloved holiday celebration with her adult children derails when

she falls for her daughter’s charming new boyfriend.

An R-rated, sex positive comedy influenced by “The Graduate,” but told from the
perspective of a protagonist inspired by Mrs. Robinson. Set in Pasadena,

California.

Do Audiences Want to See Women Behaving Badly?

Classic comedies often feature difficult men misbehaving. Jack Nicholson, Bill
Murray, and Seth Rogen have all played flawed but lovable romantic heroes. But
can an audience empathize with a woman who makes the ultimate betrayal, a

mother who sleeps with her daughter’s boyfriend?

We say, the answer is resoundingly yes! As women who have at times engaged in

relationships with the wrong men and struggled to break free, we know the war



between desire and common sense—or as we like to call it, the battle between the

head, the heart, and the vagina—is ripe for drama and teeming with comedy.

As Americans retreated to their living rooms over the past year, and date night
moved to the couch, high-quality entertainment has never been so paramount to
our survival as a species. Audiences have shown that they are hungry for content
from new voices, a chance to laugh, and a sexy storyline that explores the limits

breached by human desire.
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We started working in entertainment in the mid 2000s, cutting our teeth creating

HOME ENTERTAINMENT

short form content. We’ve collaborated with Oscar winners such as Rob Fried
(and his Hallmark owned company, Feeln), renowned filmmakers like Jon M.
Chu (“Crazy Rich Asians”) for his Google premium channel, and Tony-award

winners.

Collectively, we’ve been on hundreds of film sets and our work has played in over
100 festivals, including the Oscar-qualifying Rhode Island International,
Clermont-Ferrand International and Cleveland International film festivals, as
well as the Sao Paulo International, Sante Fe, Nashville International and LA
Shorts International festivals, among many others. We’ve won many awards,
including multiple Telly Awards, Programmer’s Award (Cleveland International
Film Festival), Jury Award (Rhode Island International Film Festival), Audience
Award (Bleedfest) and Founder’s Award (ReelAbilites Film Festival NY).

Tyrrell and Meryl attending Sundance Film Festival, Tyrrell winning at Viscera Film Festival,
Tyrrell directing for the Hallmark owned digital channel Feeln.



Through our experience in the last tifteen years, we’ve gained invaluable boots
on the ground knowledge of filmmaking, fattened our Rolodexes with talented

filmmakers, and toured the world showing audiences our films.
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Now We're Embarking on Our Next Feature Film...

THE DROPOUT'S TONE:
GROUNDED COMEDY

ANNETTE BENING  JULIANNE MOORE  MARK RUFFALO

THEKIDS ARE
ALL RIGHT
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Why Now?

In 2020, the Academy of Motion Pictures announced new standards for films
to be eligible in the Best Picture category. These initiatives are driving the
awards categories toward more representation and inclusion. Hollywood is

finally demanding more diverse voices.

Streaming services such as Hulu, Netflix and HBO Max are providing a place
for edgier content to live, after, or even instead of, a theatrical release. And

the appetite for provocative content is growing.

We have seen strong indications that female audiences are desperately
seeking scenes showing romance and sexuality, like those featured in our
film, based on the success of the steamy Netflix show “Bridgerton,” which
focuses on its female characters” sexual agency, and has over 82 million

viewers.

As the technology of filmmaking continues to advance, high-quality films can

be made at much lower budget levels.

State of the Business

There has never been a better time for female-centered films. This year, the
Academy upended their own history by nominating two women for Best

Director and two movies directed by women for Best Picture. These films already
made history at The Golden Globes, which awarded Best Picture and Best
Director to Chloe Zhao for “Nomadland,” a film starring a female lead over 60.
"Promising Young Woman," a dark comedy directed by Emerald Fennell got four

Golden Globe nominations and five Oscar nods.

And Regina King gained recognition in the Globes for her directorial debut, "One

Night In Miami,” highlighting the growing appetite for diversity on screen. This
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In preparation for our late summer/fall 2021 production timeline, we are meeting
with and gathering our key creatives. We are also using our vast networks to
connect with actors that bring momentum and the perfect vibe for the role.
There is a key location that plays an important role in the film and we have

already begun looking for the perfect spot.

Use of Funds

As independent filmmakers, we’re accustomed to making our dollar stretch and
are adept at using limited funds to elevate the cinematic world of our story. We
have shaped the script to fit an independent budget, limiting our cast size and
locations. Qur production will be nimble yet high quality, so that our budget

makes the most impact on the big screen.

The Dropout

7.5% Wefunder fees

3% Insuranea

8% Post

Production

*Estimated

A Note from the Producers

After a year of hardship and isolation, a new era of independent filmmaking has
arrived. We know that audiences are looking for an escape through movies that
are funny, passionate, and heart-warming, and we are determined to satiate those

desires.

"The Dropout” has been called daring and provocative, but also inherently
commercial by one of the project’s mentors, the comedy writer/director Luke
Greenfield. The timing to make a film with a small cast and limited locations has
never been better. And due to the derth of independent films shooting now, it has

an excellent chance of standing out in next year’s festival season.

We have spent years refining our story, directing scenes from the script in front
of a collective of filmmakers in Los Angeles, building our social media presence,
and recently started a podcast that discusses sexuality in cinema. We believe this
is the perfect time to bring this intimate story into being. With the proliferation
of streaming options, the gates have been flung open, allowing for a new kind of
independent filmmaker to emerge. Qur team has years of proven experience in
writing, directing, acting, marketing, and harnessing resources to create

scintillating content.

By investing in our all-female team, you are taking a step to elevate women'’s
voices. But contributing to something important doesn’t have to be boring. We

are making a movie that’s sexy, hilarious, a little cringey at times, and ultimately



life affirming,

In Closing

This is your chance to invest in a film filled with laugh out loud moments,
passionate sex, characters who make big mistakes, and ultimately find their way
to redemption and new beginnings. Our all female creative team is committed to
seeing our movie become a staple in romantic(ish) comedies. "The Graduate,”
still resonates more than fifty years after its premiere. And we hope that the

taboos broken in “The Dropout” will spark discussion for many years to come.

Join the party! Come for a drink. Stay for a laugh.
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Downloads

The Dropout Presentation.pdf




