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IN
TRO

DU
CTIO

N
➢

Integrative Approach to Skincare                                
(Internal Supplem

ent/External Skincare)

➢
H

aw
aii grow

n antioxidants                                               
(From

 nutrient rich, volcanic ash soil)

➢
H

ealing crystals (plum
p and glow

!)

➢
Real science w

ith artful chem
istry and trending 

ingredients “Triple Boosting Com
plexes™

” 

➢
100%

 true clean beauty: Zero synthetics, non-G
M

O
, 

organic, no useless fillers, vegetarian, no anim
al 

testing

➢
The rom

anticism
 and m

ystique of the H
aw

aiʻiʻōʻō
bird story and the brand of H

aw
aii

➢
Sustainable/Re-usable packaging 



TH
E O

FFER

➢
O

’o H
aw

aii is looking to raise 
$2,500,000.00 -$5,000,000.00 in capital 
to facilitate w

orldw
ide grow

th. 

➢
Exit strategy is to diversify or sell the 
com

pany at top line annual sales of 60 
m

illion dollars.

➢
Series B capital injection of $7 m

illion 
anticipated w

ithin 48-72 m
onths.

➢
Please see provided term

 sheet in 
appendices.



2020 Sales 
>$850K

$2,500,000-$5,000,000 
Raise

2025 Sales
$25 M

illion

2026 
$7 M

illion 
B-Round

2028 Sales
$60 
M

illion 

TH
E VISIO

N



BRAN
D DECK























FIRST TH
REE YEAR 

H
IG

H
LIG

H
TS

➢
The first ever clean sw

eep capturing all VC judge’s votes and 
the audience choice aw

ard for “m
ost investible” new

 beauty 
brand at the 2018 Beauty X Capital Sum

m
it in N

YC  
➢

Indie Beauty Best in Show
 Face Scrub (from

 over 300 
brands!)

➢
N

ew
 You Beauty W

inner Best Face Scrub, M
odern Luxury 

M
agazine 2020 IT List

➢
N

ew
ly signed distribution agreem

ent w
ith Sam

sung Fashion 
G

roup for first m
ajor clean beauty initiative in Korea 

➢
O

pened N
iem

an M
arcus, Free People

➢
Four Seasons, W

aldorf Astoria and Ritz Carlton Spas using 
O

’o H
aw

aii’s Superfood Crystal Facial treatm
ent

➢
Distribution in H

ong Kong, M
acau, Israel, India

➢
Expanding Internationally w

ith Duty Free Stores
➢

Q
VC, TSC direct response TV and online platform

s
➢

N
ew

 distribution agreem
ents in place for U

K, Europe, China
➢

O
pening orders received for 66 Soft Surroundings Stores, 33 

Von M
aurStores



BRAN
D CO

M
PETITIVE 

ADVAN
TAG

E
➢

Strong founder story:  Integrative H
ealth 

Professional Backed

➢
U

se of high perform
ance, sm

all m
olecule 

antioxidants grow
n in H

aw
aii’s nutrient rich, 

volcanic ash soil that absorb quickly and provide 
fast results 

➢
Proprietary “Triple Boosting Com

plexes™
” from

 
plant actives

➢
H

ealing rose quartz and sapphire crystals

➢
The integrative nature of the brand featuring an 
internal and external approach to skincare along 
w

ith a com
plete ingredient list of 100%

 non-
synthetic, non-G

M
O

, clinical level vegetarian 
ingredients

➢
The rom

anticism
 and love for the brand of 

H
aw

aii and the brand story of the H
aw

aiʻiʻōʻō
bird.  G

ive back to Keahou
Bird Conservation 

Center.



LEADERSH
IP TEAM

H
olly H

arding
President, Leader of the Flock, 

IN
H

C, AADP

Ashley H
arding

Chief O
perating O

fficer

Dom
estic Sales Partner



H
olly H

arding, President, Leader of the Flock, IN
H

C, AADP

➢
G

raduate of The Institute for Integrative N
utrition (IN

H
C)

➢
Board Certified by the N

ational Association of Drugless Practitioners 
(AADP) 

➢
Visionary and concept creator of O

’o H
aw

aii
➢

Co-founded Bubble Shack H
aw

aii in 2005; grew
 to 400+ retailers; 

successfully sold in 2016
➢

20 years’ experience in personal care product developm
ent and business 

developm
ent  

➢
Corporate m

arketing professional 
➢

M
agna Cum

 Laude graduate of Boston U
niversity

➢
Professional classical m

usician w
ith perform

ances all over the w
orld as a 

solo and orchestral m
usician 



➢
20 years’ experience in beauty and consum

er goods general 
m

anagem
ent, finance, hum

an resources, m
anufacturing, distribution &

 
logistics 

➢
Co-founded Bubble Shack H

aw
aii in 2005, grew

 to 400+ retailers, 
successfully sold in 2016

➢
U

nited States Secretary of Com
m

erce appointed Board M
em

ber of the 
H

aw
aii Pacific Export Council

➢
M

BA in International Finance and Cost Accounting
➢

Certified Lean Six Sigm
a G

reen Belt

Ashley H
arding, Chief O

perating O
fficer



J. W
hite &

 Associates, founded in 2009 by Jeff and Kristel W
hite, offers a unique form

 of 
brokerage to the professional beauty and retail industries. Their intense focus and 
collaborative approach to sales and m

arketing dictate that the firm
 only partner w

ith a 
lim

ited num
ber of m

anufacturers. They w
ork hand-in-glove to develop the optim

al 
strategy for distribution to –

and m
ore im

portantly through –
key points of distribution 

nationally. The firm
’s m

anagem
ent team

 carefully selects their vendor partners, both 
cultivating em

erging m
arket leaders as w

ell as advancing brands poised for the next level 
of m

arket expansion.  O
’o H

aw
aii rounds out the J W

hite product portfolio w
ith a clean 

beauty integrative line. Key targets include: Sephora, U
lta, Salon Centric, U

niversal 
Com

panies, Violet G
ray, Blue M

ercury, BSG
, Detox M

arket, CVS, Salon Innovations.



➢
Direct w

ebsite 
➢

DRTV –
Q

VC / TSC
➢

Am
azon

➢
U

S Retail Beauty Space (online and brick 
and m

ortar) 
➢

International Distribution Partners (Korea, 
Israel, Europe, India)

➢
U

S Luxury Spa
➢

Duty Free (DFS G
alleria, Duty Free Stores in 

South Korea)

O
’o Haw

aii Spans 
The 6 Hottest Beauty Sales 

Channels!



Direct Response TV



International Distribution



Duty Free Shopping!



U
S Indie + Luxury Beauty 



Luxury Spa



G
LO

BAL DISTRIBU
TIO

N

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o

O
’o



IN
G

REDIEN
T SO

U
RCIN

G
 AN

D M
AN

U
FACTU

RIN
G

*All ingredients used require non-GM
O

 and organic certificates.  
*W

e do not use any raw
 ingredients sourced from

 China.  

BotanX
Labs, Anaheim

, CA:  
➢

External skincare form
ulation chem

istry and m
anufacturing/filling team

s.   
➢

Botanx
Labs sources all ingredients from

 approved sources and has H
aw

aii ingredients 
shipped directly to California.  Som

e of the H
aw

aii sourced ingredients include: Kona 
Coffeeberry Extract, Sea Silt, Red Algae, Straw

berry G
uava, N

oni, Kukui N
ut O

il, M
acadam

ia 
N

ut O
il.

Leif Labs, Valencia, California:
➢

N
utraceutical/Pharm

aceutical Supplem
ent form

ulation chem
istry and co-pack partner.

➢
Leif Labs sources all ingredients from

 approved sources and has H
aw

aii ingredients shipped 
directly to California.



TH
IRD PARTY LO

G
ISTICS

.  O
pen Door Solutions, Chino, California (3PL): 

3PL Provider O
pen Door Solutions provides all aspects of a m

odern third-party 
logistics provider including: w

arehousing, inventory control, order fulfillm
ent, 

shipping services, online integration, full ERP integration and dedicated CSR.



KEY CU
STO

M
ERS



KEY N
EW

 LAU
N

CH
ES

➢
33 Von M

aurStores

➢
Free People.com

➢
L Space 

➢
Sam

sung Fashion G
roup (Korea 

Distribution) 

➢
TSC Canada (Direct TV) 

➢
DN

O
 G

RO
U

P (India, Israel 
Distribution)



KEY AN
TICIPATED 

LAU
N

CH
ES Q

3 2021 
➢

H
U

T G
roup 

➢
Salon Centric

➢
Salon Innovations

➢
Altered State

➢
O

rganic M
arket (Japan) 

➢
Sun Beauty Distribution Spain/EU

 Distribution)



AW
ARDS AN

D ACCO
LADES 

➢
2018 Cosm

etics Packaging Design M
agazine Sustainability 

Leader
➢

2018 Indie Beauty Best in Show
 Aw

ard for Best Face Scrub
➢

2018 Indie Beauty Best in Show
 Top Three Finalist: Best 

Facial Cleanser, Best Face M
ask

➢
2018 N

ew
 You Beauty W

inner Best Face Scrub
➢

2018 Beauty X N
YC Capital Sum

m
it Clean Sw

eep W
inner: 

M
ost Investable Brand

➢
2018 Cosm

oprofTop Ten H
ottest Beauty Products (Brilliant 

Feather Beauty Balm
)

➢
2019 Cosm

oprofTop Ten H
ottest Beauty Products                                                       

(G
olden N

ectar Brightening + Firm
ing Ferulic Serum

)
➢

2019 Indie Beauty Best in Show
 N

om
inee for Best Branding 

➢
2020k M

odern Luxury M
agazine IT LIST Best Skincare 



2021 RECO
VERY PLAN

O
verview

 

The O
’o H

aw
aii 2021 Recovery Plan has four m

ain pillars and associated 
infrastructure builds.  The infrastructure and the tim

ing of capital investm
ent is 

strategically planned for O
’o H

aw
aii to penetrate the m

arket and sell at scale w
ith 

existing pending business.

1.
Strengthen Brand Positioning 

2.
Pricing Realignm

ent 

3.
Direct Ecom

m
erce/Direct TV/Am

azon

4.
International Developm

ent



2021 RECO
VERY PLAN

:
Brand Positioning

•
Em

erging from
 CO

VID19 w
ith m

ore affordable retail price points to open distribution 
channels.  Retail prices w

ill range from
 $48.00 -$65.00 U

SD. 

•
W

om
en 25-54 w

ho seek clean ingredients

•
“Live Your Life, W

e’ve G
ot Your Skin” m

essaging targets active lifestyle and “busy 
lifestyle” users 

•
Haw

aii branding has a dream
y, international appeal and w

hy m
any still can’t travel so it 

gives a little bit of an escape in a jar 

•
Ethnic diversity of Haw

aii and reflection in branding aligns w
ith current ethnic 

diversification clim
ate

•
Focus on international m

arkets w
here econom

ies are m
inim

ally affected by CO
VID: Korea

•
Science, science, science!  Have w

e heard this w
ord enough?  W

e’ll be show
ing the 

science in every form
ula in an easy to understand, com

pelling story.  

Today’s beauty consum
ers w

ant to be part of a m
ovem

ent. N
ow, m

ore 
than ever, w

ith so m
any skincare brands in the m

ix, m
essaging is key. 

M
oving into a “Live Your Life, W

e’ve G
ot Your Skin” m

essaging positions 
O

’o
as an active lifestyle brand that focuses on “you” m

aking up for lost 
tim

e (aka 2020) w
hile w

e focus on keeping your skin looking it’s best. 



2021 RECO
VERY PLAN

:
Brand Positioning of Founder, 
H

olly H
arding, IN

H
C, AADP 

•
A health and w

ellness leader that 
em

bodies the essence of w
hat it 

m
eans to live a healthy, active, Haw

aii 
lifestyle w

hile successfully creating 
and m

arketing her ow
n line of 

integrative skincare further helps 
strengthen the “Live Your Life, W

e’ve 
Got Your Skin” m

essaging. 

“I created O
’o

Haw
aii as the ultim

ate 
culm

ination of m
y experience in 

skincare/beauty and holistic nutrition 
along w

ith m
y love of Haw

aii and an 
ocean lifestyle.”~

Holly Harding 



2021 
RECO

VERY 
PLAN

:
Real Life Before 
and After Shots

W
ith science and effectiveness being at the forefront of nearly every 

industry these days, a m
ajor initiative is to create an incentivized sharing 

program
 through com

m
unity Facebook groups to gain and share before 

and after photos.  

Before
After

Before
After 



2021 RECO
VERY PLAN

:
Pricing

➢
O

’o H
aw

aii has been positioned as a prem
ium

 clean beauty skincare brand carrying com
petitive 

top of the m
arket pricing. Prior to August 2020 retail prices ranged from

 $65 -$98 U
SD.

➢
The addition of BotanX

Labs as a copacker along w
ith volum

e purchasing w
ill allow

 CO
G

S to 
reduce greater than 35%

 allow
ing a retail M

AP price correction of just over 25%
 w

ith new
 retails 

spanning $48 -$65 U
SD!

➢
In the m

argin and CO
G

S detail w
e still reach >80%

 m
argin on direct to custom

er channels and 
com

petitive m
argins in w

holesale and distributor pricing m
odels.

➢
Price has been the single barrier of entry to m

ainstream
 beauty retailers and a price correction 

w
ill open the opportunity for m

ajor retailers including U
lta. 

Infrastructure creation associated w
ith O

’o
H

aw
aii’s 

new
 pricing :

➢
R&

D, form
ulation, SKU

 IP developm
ent

➢
Form

ulation export preparation
➢

Inventory building to sell at scale
➢

N
ew

 design/flute on case pack shippers



2021 RECO
VERY 

PLAN
:

E-Com
m

erce
•

O
’o

Haw
aii w

as im
pacted in 2020 due to CO

VID 
retail closures, specifically w

ith key accounts 
N

eim
an M

arcus, Duty-Free Stores and Spas. As 
the w

orld is changing along w
ith consum

er 
shopping habits, O

’o
Haw

aii w
ill abort costly 

custom
er acquisition w

ithin departm
ent stores 

and refocus on beauty specific retail, Ecom
m

erce, 
and international distribution. There is no current 
exposure to uncollectable receivables or stranded 
inventory but rather the right tim

e to refocus our 
online and ecom

m
erce strategy as that is the 

future!

•
Base Beauty w

as selected after a stringent interview
 

process to create and im
plem

ent an extensive strategy 
to include a brand audit, digital advertising, social m

edia 
m

anagem
ent, w

ebsite overhaul, collateral and graphic 
design and public relations 

•
Partnered w

ith Brand Buddy to optim
ize Am

azon 
listings, A+ content, and ad cam

paigns
•

W
eb developer SAAS Ventures w

ill w
ork w

ith Base 
Beauty to optim

ize w
w

w
.oohaw

aii.com



2021 RECO
VERY 

PLAN
:

A Focus on Review
s 

•
N

ow
 m

ore than ever before 
consum

ers value review
s.  

W
ithout being able to sam

ple or 
try a skincare product, having a 
solid num

ber of 5-star review
s is 

critical
•

W
e plan to retain Bazaar Voice 

and Pow
er Review

s to help us 
w

ith a sam
pling program

 to 
significantly increase our current 
review

s



2021 RECO
VERY PLAN

:
International 
Distribution: South 
Korea

•
South Korea: After several m

onths of contractual negotiation 
Sam

sung Fashion Group executed our distribution contract 
M

ay 2020 and our first order w
as delivery in January 20201. 

South Korea’s econom
y has been very m

inim
ally affected by 

Covid
–

19 and the Sam
sung Fashion Group is opening 11 new

 
clean beauty brick and m

ortar retail locations in 2020.  
Additional distribution through existing retailers and Duty Free 
stores. 

•
Supporting docum

entation to the relationship and deal w
ith 

Sam
sung Fashion Group:

•
https://drive.google.com

/drive/folders/1ZSIqSo8KW
b7HO

pC_2
8q2CQ

w
LU

gVom
4XN

?usp=sharing

Infrastructure creation associated w
ith 

O
’o

H
aw

aii’s South Korea distribution:
➢

Regulatory com
pliance

➢
G

rand opening prom
otions

➢
Im

port labels and repackaging
➢

Building inventory



Sun Beauty Distribution: Distribution contracts executed w
ith Sun Beauty 

https://w
w

w
.sunbeautydistribution.com

 to be EU
 licensee and distributor.  Regulatory 

com
pliance is ongoing w

ith Bionok. 5 of 7 products through regulatory process.  Expected to 
launch Q

2 2021. 

Supporting docum
entation to the relationship and deal w

ith Sun Beauty:
https://drive.google.com

/drive/folders/1iss8TRM
Li71-0zuuQ

qO
yACe1j8M

10kj9?usp=sharing

2021 RECO
VERY PLAN

:
International Distribution: EU

/U
K

Infrastructure creation associated w
ith Sun Beauty distribution:

➢
Regulatory com

pliance
➢

Im
port labels and repackaging

➢
Building inventory

➢
M

ulti language insert



China: O
’o

H
aw

aii has an exceptional opportunity to sell product into m
ainland China cross border.  Agintas-

Asia, https://w
w

w
.agintas-asia.com

/en-gb/hom
e, is the broker.  FCM

U
 https://w

w
w

.fcm
u.de/perform

es
the 

m
arketing and advertising and sister com

pany YCG
 holds the inventory and does all the fulfillm

ent. Ashley 
H

arding m
et all parties in M

unich Feb 2020.

Supporting docum
entation to the relationship and deal w

ith Agintas-Asia:
https://drive.google.com

/drive/folders/168-4_4tZ6qO
ucM

KZVV3e4m
XxeN

9N
D

0G
j?usp=sharing

2021 RECO
VERY PLAN

:
International Distribution: China



India/Israel: The DN
O

 G
roup, https://w

w
w

.dno-group.com
/,dom

iciled in Israel is a sales 
broker for regulatory com

pliance and sales into several countries. O
’o H

aw
aii w

ill begin selling 
via N

K  H
ealthcare and DN

O
 G

roup in India and Israel and w
ith success use their netw

ork for 
additional countries. Initial orders to be sent to Israel April 2021 and India Q

3 2021.

Supporting docum
entation to the relationship and deal w

ith DN
O

 G
roup:

https://drive.google.com
/drive/folders/1pN

h9ZezpihrPm
m

tG
i50Q

3M
Z_tLPm

AW
gB?usp=shari

ng

2021 CO
VID RECO

VERY PLAN
:

International Distribution: India, Israel, Thailand

Infrastructure creation associated w
ith DN

O
 distribution:

➢
Regulatory com

pliance
➢

Im
port labels and repackaging

➢
Building inventory



Japan: In contract and currently in regulatory com
pliance process to export into Japan w

ith 
SLJ, ltd., D/B/A O

rganic M
arket, http://slj-co.jp/.  SLJ Ltd is uniquely a cosm

etic licensee, 
retailer and distributor. O

’o
H

aw
aii w

as introduced the SLJ Ltd through the U
nited States 

Com
m

ercial Service, U
S Em

bassy Tokyo and their G
old Key Service.

Supporting docum
entation to the relationship and deal w

ith SLJ:
https://drive.google.com

/drive/folders/1m
rbhLRRzF9Rw

XxqboPLdpJygCs99O
VIF?usp=sharing

2021 RECO
VERY PLAN

:
International Distribution: Japan

Infrastructure creation associated w
ith O

’o
H

aw
aii’s Japan distribution:

➢
Collateral translation

➢
Final regulatory com

pliance
➢

Im
port labels and repackaging



O
U

R CAU
SE



CO
N

TACT
H

IB M
anagem

ent Services LLC
DBA O

’o H
aw

aii
DBA H

aw
aii Integrative Beauty

58-036 KapuaiPlace
H

aleiw
a, H

I 96712

w
w

w
.oohaw

aii.com
@

oohaw
aiibeauty

H
olly H

arding
President, Leader of the Flock

holly@
oohaw

aii.com
808.341.0143

Ashley H
arding

Chief O
perating O

fficer
ashley@

oohaw
aii.com

808.348.9371



APPEN
DICES



DEPLO
YM

EN
T SCH

EDU
LE

https://drive.google.com
/file/d/1q0o67fDQ

DHU
rorXxM

Y8uKbr
42zsJrnm

F/view
?usp=sharing

Category
Item

Am
ount

UO
M

Extended
N

otes
Vendor

Personsel
O

w
ner Salary 1

$70,000.00
3yr

$210,000.00
Ashley salary encum

bered for three 
O

w
ner Salary 2

$70,000.00
3yr

$210,000.00
Holly salary encum

bered for three 

Accounting Salary
$55,000.00

3yr
$165,000.00

W
ood Bookkeeping Salary 

encum
bered for three years

Financing
Cash to Secure LO

C
$250,000.00

$500,000.00
Credit building tool w

ith First 
Clear BS Liabilities

$289,669.30
$289,669.30

SBA 7a loan balance and m
isc 

W
orking Capital

$300,000.00
$300,000.00

Debt Elim
ination

$234,094.00
$234,094.00

Elim
inate Debt on Balance Sheet

M
arketing

Brand Buddy Retainer
$5,000.00

24 m
o

$120,000.00
Am

azon cam
paing m

anager, .com
, .ca, 

.m
ex, google ads

brandbuddy.co
Ad Spend

$11,000.00
12 m

o
$132,000.00

Associated Brand Buddy ad spend
brandbuddy.co

Digital Advertising Retainer
$5,500.00

24
$132,000.00

All digital/social agency retainer
basebeauty.com

Ad Spend
$14,500.00

24
$348,000.00

Associated ad spend
basebeauty.com

PR Firm
 Retainer

$5,000.00
24

$120,000.00
Traditional PR - key in the beauty 

basebeauty.com
PR Prom

otions Spend
$2,500.00

24
$60,000.00

Associated fees and prom
otions for 

basebeauty.com

Sam
pling program

$125,000.00
$125,000.00

Cost of sam
pling program

 and gratis 
inventory

botanx.com
Covid Direct Response 
M

arketing Innovation
$50,000.00

$50,000.00
Innovative direct response sales 
channel developm

ent
tw

eakw
ork.com

Em
ail M

arketing
$6,500.00

24
$156,000.00

tw
eakw

ork.com
W

ebsite Platforem
 

$30,000.00
$30,000.00

M
igrate from

 W
oo Com

m
erce to 

Saas Ventures

HIB M
AN

AGEM
EN

T SERVICES LLC / O
'O

 HAW
AII 5M

 DEPLO
YM

EN
T SCHEDULE - DETAIL

Real Property
$1,000,000.00

Production/Distrubution Facility
R&

D

N
ew

 Products
$23,500.00

$23,500.00
Developm

ent of a toner, face oil, 
scented candle colllection

botanx.com
International M

arket 
Form

ulation
$10,000.00

$10,000.00
O

ne tim
e reform

 for international 
com

pliance, EU m
ulti language insert

botanx.com

IP purchase
$54,658.00

$54,658.00
Purchase of rem

ainig production 
ready form

ulas
botanx.com

Repackaging design for 
additional m

arkets
$25,000.00

$25,000.00
basebeauty.com

Attorney review
 of 

international packaging
$5,500.00

$5,500.00
Sam

ple packaging 
developm

ent
$3,500.00

$3,500.00
basebeauty.com

Business Developm
ent

Trade show
s

$120,000.00
$120,000.00

Cosm
oprof, Indie Beauty Expo, 

N
atural Products Expo

Travel
$110,000.00

$110,000.00
Com

m
ercial Service GKS

$7,500.00
$7,500.00

US com
m

ercial Service

China m
arket launch fees

$113,579.00
$113,579.00

Tm
all Global brand ow

nership fees 
for Agintas Asia Deal

FCM
U Gm

hB
Custom

er prom
otional 

collaborations
$50,000.00

$50,000.00
circular, online prom

otion, instore 
feature, couponing

Inventory
Repackaging production for 
additional m

arkets
$50,000.00

$50,000.00
For Frostbland Australia Deal

Sam
ple packet production

$110,000.00
$110,000.00

Inventory 
purchase/production

$1,135,000.00
$1,135,000.00

Total
$5,000,000.30



PRO
 FO

RM
A

https://drive.google.com
/file/d/1_PU

XDM
SnU

3L5DYHbzhm
4jxxY92

xDjZV0/view
?usp=sharing



SALES BU
ILD:

U
N

ITS / CU
STO

M
ERS / CH

AN
N

EL

https://drive.google.com
/file/d/1N

TgjQ
Td8U

lI3SN
9EnyB7ahD03-

9tI6Df/view
?usp=sharing



CO
G

S / M
ARG

IN
 DETAIL

https://drive.google.com
/file/d/1TZfk4iTPeCqeTg9FPnCk-VBB-

GHcSXHH/view
?usp=sharing



VALU
ATIO

N

CASH FLO
W

2020
2021

2022
2023

Revenue
$750,000.00

$5,100,000.00
$11,000,000.00

$25,000,000.00

Total Expense
$525,000.00

$3,570,000.00
$7,700,000.00

$17,500,000.00

Cash Flow
$225,000.00

$1,530,000.00
$3,300,000.00

$7,500,000.00

CO
ST O

F CAPITAL
Cost of Capital

10.00%

PRRSEN
T VALUE O

F CASH FLO
W

S 
Year 1

Year 2
Year 3

Year 4
Discount Factor 

0.909090909
0.826446281

0.751314801
0.683013455

Present Value Cash Flow
s

$204,545.45
$1,264,462.81

$2,479,338.84
$5,122,600.92

TERM
IN

AL VALUE
Cost of Capital

10.00%
Grow

th Rate in Perpetuity
3%

Term
inal Value

$110,357,142.86

VALUE: PERPETUITY GRO
W

TH RATE M
ETHO

D
Present Value of 

Cash Flow
s

Present Value of 
Term

inal Value
Total

Value
$9,070,948.02

$75,375,413.47
$84,446,361.49

O
’o

Haw
aii is open to all valuation m

ethods and discussions. Below
 is a discounted cash flow

 
w

ith top line sales supported by sales build and pro form
a.

https://drive.google.com
/file/d/1tVcnSdBzm

_46ek7cj4sb_HidjJnN
o_Ks/view

?usp=sharing



CAPITALIZATIO
N

 TABLE
Prefunding, the only ow

ners/m
em

bers of HIB M
anagem

ent Services LLC (Haw
aii LLC) and Haw

aii 
Integrative Beauty LLC ( N

V LLC), DBA O
’o

Haw
aii are:

•
Holly Harding 51%

•
Ashley Harding 49%

Both LLCs are both w
om

en-ow
ned and veteran-ow

ned.

Articles of Incorporation and O
perating Agreem

ents available upon request.



CO
M

PETITIO
N

➢
https://w

w
w

.herbivorebotanicals.com
/?gclid=EAIaIQ

obChM
Ik8-

95LP06gIVEj2tBh27tgpQ
EAAYASAAEgJbXPD_Bw

E
➢

https://w
w

w
.perriconem

d.com
/?gclid=EAIaIQ

obChM
Iw

rna9bP06gIVxT2tBh3Tew
GfEAAYASAAEgKHXPD_Bw

E
➢

https://m
ahalo.care/

➢
https://w

w
w

.leahlaniskincare.com
/

➢
https://w

w
w

.youthtothepeople.com
/?gclid=EAIaIQ

obChM
IvPe3p7T06gIV2SCtBh0w

pQ
EcEAAYASAAEgKn1fD_

Bw
E

➢
https://codexbeauty.com

/?utm
_source=google&

utm
_m

edium
=ppc&

utm
_cam

paign=10373787724&
utm

_co
ntent=101627892845&

utm
_term

=&
gclid=EAIaIQ

obChM
I3ryCtLT06gIVFRLnCh0w

_g2gEAAYASAAEgJeBfD_Bw
E

➢
https://w

w
w

.tataharperskincare.com
/?rm

src=1&
rm

src=1&
gclid=EAIaIQ

obChM
Iub-dyrT06gIVHx-

tBh2luw
7AEAAYASAAEgL1N

PD_Bw
E

➢
https://biossance.com

/?utm
_source=google&

utm
_m

edium
=cpc&

utm
_cam

paign={cam
paign_nam

e}&
utm

_t
erm

=biossance&
gclid=EAIaIQ

obChM
I1Ju41rT06gIVdBh9Ch2vpgJaEAAYASAAEgJU

nvD_Bw
E

Brands Com
petitive to O

’o
Haw

aii:



CO
M

PETITIVE FU
N

DIN
G

 EXAM
PLES

➢
https://w

w
w

.inc.com
/dan-w

hateley/tatcha-victoria-tsai-
unilever-acquisition-inc5000.htm

l
➢

https://w
w

w
.businessoffashion.com

/articles/beauty/w
hy-

shiseido-bought-drunk-elephant
➢

https://w
w

w
.m

arketw
atch.com

/story/this-fem
ale-industrial-

engineer-built-a-65-m
illion-business-convincing-custom

ers-
natural-skincare-isnt-hippie-sh-t-2017-11-01

➢
https://w

w
w

.cnbc.com
/2018/08/16/skin-care-brand-elem

is-
tapsjefferies-for-sale.htm

l


