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INVEST IN COMMODORE HOSPITALITY, INC 

Invest in your travel and travel through your 
investment 

. .... llil 11 IW - ..... i J I ., 

41 Share 

INVESTMENT TIERS 
trl EARLY BIRD TERMS: $948,750 LEFT @ 

Bene f its for your Contribution 

• ,.., , i.--- I • ~ \ - -

-
LIFET I ME STATUS 

NAME ON FOUNO[ll'S WA LL 

2 BCVCl:U,GCS PER NIGHT 

BRONZE 

2 NIGHT STAY /IT ANNUAL OWNEllS' MEETING 

UPGRADED ROOM NAMED AFTER I NVES TO R AT A CC HOTEL 

UNLIMIUO DRINK ANY NIGHT Al ANY CC HOTEL 

I WE[ll ALL EXPENSES PAID TRIP FOR 2 AT CC HOTEL Of CHOICE 

PLATINUM DIAMOND DIAMOND 

◊ ◊ ◊ 
◊ ◊ ◊ 

◊ ◊ 
◊ ◊ 

◊ 

D I AMOND 

◊ 
◊ 
◊ 
◊ 
◊ 
◊ 
◊ 

$51,250 
of a $150,000 goal 

INVEST 

min $250 
$ 

INVEST 

• FOLLOW ING 

INVESTMENT TERMS 

Priced Round 

0 

m Investor Perk s: $250, $500, $1K, $2K. $3K. 
$SK, $10K, $20K, $30K 

Highl ights 

0 Invest one time and enjoy annual, rec urring room cred its to use at any of our 

Commodore hotels 

0 

0 

0 

0 

0 

0 

Reap the benefits of rea l estate investment by receiving you r share of hotel 

cash flows 

Become a part of an industry that has historica lly been reserved for the ultra­

wealt hy 

Own investments t ied direct ly to commercial rea l estate located in the South 

Central United States 

Enjoy our revolutionary perks wh ich can include lifetime status, rooms named after 

you, and more 

Experience lnstagrammable hotels that have the authentic fee l and culture of t he 

cit ies they are in 

Place your confidence in founders w ith over 23 years of commercial real estate 

experience 



Commodore Ho pir:tli')'- Inc. 

E 'ecutive Summary 
Mm1m11-ri lnvestrrent S250 

C:7<,"' ,n 

bout Commodore Hospitality, Inc 



Our Vision 

6 WhatWeDo 

t'.:ommodore HO!pltal1t,-. tnc w,11 a:qwre. renovate .rad ~anl!KJ• 

hotels 1n the 5,out h C.., tr 1I t)Ai l«! St.tu. this w,U ~ 01,11' fif1.I of 

rn,u1y 1nw1,tmfflt vehlltlefi lo build oo, portfouo of ho leis -1c1ou 
tht twnt"t under Tl't COfMIOdOft COlltct-on fl•Q. Ovr ~Otil it 
to put boubcu.11 hottls 111 U.stlnatlOO crbn.. whether for business 
orle-,!.ure 

0 iii Investor Pe~pective 

The Commodoc• CoUec:tioo alms to comblf'le • ., If'!• Mti'T'IN't 
opportunlly with tM Mn~ ,; of l>!-tng able lo trf!Vl!'I. W. want 

our mvntor1 lo nperri.nc• ttllfllf 1nvntmP11t hands•<m tnd !Qi!I 
tf'le nwnt out ot -1 hOlel 1~111wy pan illty own. 

r~, I ~ I Impact on the Industry 

We 1 t-NI that I~ hosp alrty inw,try. i8!ti we,II its tne comm!«lilll 

reAI 111tate •• • what.. l'IIHdt to be- ov«h11,tl~. Com,r,a,c real 

estat, hn hlsloncllt10Nri rfti'Mi!d p,1mar11V for the ultr•· 
fllllf .. thy t-111 t . Wt w,tnt to btinQ tl'lt 0PP0fl!Jllity 10 bt • P¥1 OI 
th•s Industry to I lnrqe,crowd. Our ploo 15,to llllow lfli.r.ston to 
1nve1t .0 trave-t ~ult.aneou$1'y. 

~ Experience 

JhrOJqh lh•lr wor- a l 3[ t-!anaqfmHll. LLC and ,1ffi1iat.a 
CO"'i)lln~!.. Enc B~q andCtU1! 81Psan1ha't'@'undefwrt1P1"1 O\'!'f 

515 tN1hon m rl!'al IPll.,:IP tra~!Qn'S fol" ttt.n pnv,ttl!' i!"QIJftt t;t,.,.,b 
11111 th •1¥ge •fflPl'a!11$on hol.-1!. In •ddlh0R, tM¥ l'lih•wor).ed w\11'1 

numttOvS hOltl ~Send OQttltOt'I. l'itlp,nq lhostCOMC)llllft 

acQUlre hOtets i11no manage lhelrlM>tel porttohos. more ett1e.ier1tty. 

0 



The ommodore Funds 
Name of Fund: 

Type of Fund: 

Brand: 

Fund Managers: 

Commodore Hospitality, Inc 

Regulation A + SEC Crowdfunding Raise 

The Commodore Collection 

An entity contro lled by Eric Bergin & Chris Biesanz 

~ 
Ownership 

Tt In. up .. 

p .. , ' ~"'-''" 
Df'<t they nill;IP 11' ~ 

••st--

~ 
Rewards 

We hope to br idge the gap between investing and t rave ling to cater to the lifestyle of our potentia l investors. 

Location - The Comm dore Collection Standard 
When choos,ng which hotel locat100, we want to acquire. our team w,11 coordlnat• with our network o brollers and ensure 
acqUl's!t,on deci~1ons ar@- ba~ on m@'trtcs supportfld by rMI Mtate fundam@nlals. Our tMQ@t l0Cl!ll1ons art!' m@tmJX,fitan statrs tical 
arffS (MSA5) with p,opulatIons greater th,i;n I m1IIIOf'I or deshnabo.n ell e-s.. 

0 



Soft Brand 
Hotels 

Boutique 
Hotels 

A:!I you trl!lve4 for bu$iR@U °' for t:Jll!'Hur@o. -,au :!ilill want to bf' 

ab 10 enjoy thf. iritereshng plates w,th qreat desiqn that 
ollt< loutl flair, 

Boutique hotels allow tra\l e,S, to lndulg,e, In the con..,lfl!nlel'l(:e1 
that a local hotel hias to otter but w,th a personalized 

expenl"flCf!'. Bootulue holeils have a local. 1ndt"~dent fe~ 

that tstabhshfid bfand1 ca4"1not offer 

l n quc d{ 1 n Jnd mh inct: tor \OU lO c IXTICOCC' 

A soft -bra,nded hotel primarily re IH on Its o..-n Identity rather than that 
of a frtnchtH (Ir '"brtnd."' Hr;mever, it bt-nt"f b kom the connection to 
lh@ Qlobal d1slnbuhon sptl!m tGDSJ 11nd ce,ntrat r~at,on '!iysl@m 

(CRSl among otnor ,.,,,.rc .. 10, ,upport. 

Theft atQ- s~fal advanti&gQ1 to $OU bfand I\Ot~s intluding kMs "brand~ 

r.Qu1rements and mo<e crtoatlv• independence rrom ai design 
pusoectlv~. Soh brands haw sten 1mprts11vt qrowth rind f1r,anc1a1 
performenc.e, ~ the past decade 



n,c..s me. Tiers 
Benefrts of your contribution 

,UIINUAl.1.Y 

ltc:UUIINC (:R!Oll NY[HM[NI INH~T~HNI 

llH TIMI£ $T ATUS 

HAM[ Otil roUND[RS WALL 

2 91:VERA.C SP(._ NIC,HT' 

2 NIGHl STAY A.T ANNUAL OWN[~S• MEETIPfG 

UPC~AO[D ROOM N,t,ME:0 AfTtlll' INVESTOR Al A CC HOTtL 

UNl.lMifl[D OAINK AN\' HIGMT AT AN\' CC HOTEL 

1 WEEK ALL EXPfNS[S. PAID llUP fOR 2 Al CC HOTEL Of' CHOICE 

1 OH I DINtHR WITM rouN outs 

GOLO 

$IMO 

Pl.II INl,IW PtATINUM 

◊ ◊ 
◊ 

$1200 

◊ 
◊ 
◊ 
◊ 

$1200 

OIAM(lNO 

◊ 
◊ 
◊ 
◊ 
◊ 

$1200 

O<ANOND 

◊ 
◊ 
◊ 
◊ 
◊ 
◊ 
◊ 



Acquisition Decisions 

Building on our experience of modeling hotels over the last 16 years. 

we have built a proprietary scorecard to ensure acquisition decisions 

are based on metrics supported by real estate fundamentals. We will 

use our proprietary scorecard to ensure the best hotel acquisition 

every time. Some of the metrics on our scorecard include number of 

rooms. year 5 EBITDA margin. rooms reserved for investors in year 
5. and cost per room after renovations. 

r~ 1«>,...u, r, t"-r I•••" L•u YOl,IUll'II n« ,uc, 

-x 
-x 



Q&A • m wers to ITc,quently a,,ked question,,_ 

• Wllat d- your comp1ny do? 

Commodor• Ho5.ptti!I y. Inc will .acquire. 
reno"at,. and OC)lra • hottli in tht South 
Ctflt••I Uroott<l Stal.,, Wt •t lW."Q 11 
hotets 1n cities like, suclio as .a.ustin, Neiw 
Orleans., Dallas., FL W'orth. Sal!I Antomo. 

ond Hoo,ton. This w,11 ho~lly ~ our 
f rs.tor many •r'lvts.tmtf'it valliC.~~ to bUtld a 
portfo 1oof tioteo !i otros.,: thf' rountry 
under e Commodore Collection flag. Our 

qoa1 0$ to pu1 toout,Qut hoteis Inc toes 
li'llhtr, ~pit Ktu 11-., waflit to QO, whether 
ttw,t i:i fo.- bu!t!Pess. or for lei~ure. 

Q&A 
Why will guest• ctooo<o to ,1.,- al Tho 

♦ How wl II ,nv .. lo/$ ma • "'°""y? 

ln'n'5ton; w1 I gel their return in a var~)' of wa15. 

Prim¥11\t. 0Uf llnltfi ors w I fK t\11111nu.of, 

rtntwinq crtdils wt'u(f\ ••II t>t dettrm1ntd by thit 

amount U'M!~ invest. Adclt•Ofl Ir. thei ln•eslor 
grolJ'O 'Nill be entitled to tf-;eir pro rata share of 

~0% of the co,hflow from ope<ollon• ol 1h~ 
hotol,. Tht belt rt hotel ushr>ow1. th• b<>IIO< 
thti d rstr 1but1ons to tbl> 1nve'Stor:s" fmally. when e 
hotel isd,sposed.100% ol the cashllow lrom t t 
Ult will 90 to ,epay ny outstano:1,nq eep,tal of the 
in1i1Htor,. A tttr c plt1111 1\11 t>ttn f\JU"' rth,mtd, our 
in¥ei.lors will be entitled to their pro rat a ih•e of 
20" of the addrhonai profits from th@ ·u1/e-. 

How will you Ensure li!DOUqh room~ 

♦ lllr@ 1vailaba. r°' thto inv1P1tor1 to us. 
lllflt ct~d~i? 

For e""'Y hot~ we P','.aluatei. 'WIiii! 

wOI run Ii rin 0f formul.e.$ to tn'5ou,, 
th•t bast<! on lht tQu•I ~ 111ocatt<l lO 
that l'lote-1. there wm be enough roomi in 

a vur for 01.ir m"estors to use their 
crtdr11, fully Wt ha'li't pairtnfl't"d 111111th 

h1i!old1nq sort war• prov,def"l which II 
allow u\ to bloc:11 ott eoou,gh room, to 
ensure that every hoteo can 
aiccomt'l'IOdaitt ou, ,n"'e,stors, 

♦ Commodore Colloct1on ottls rather than a 
mor• establ1Sr..d brand? 

♦ Whot d~• the und•n• rrunq process look like? 

Vi• wont tom••• -p~·, ,tav, at 8.uildtnQ on ovrt-icper ~l'l(t> of mod 1ng hote-1$ for larQe-and '!m II Pf'" te e,qut 1 

hotets more of a11 e.xpenence nther than just a 

room to s.ta1 mernight at. W,th ever,. hot ""e 
purcr..,w, INt plan to rtnov.ote thtm to add the 
authentiC lac. I ffft and cu tu,t of Hth c:i1v titihetf 

t~ not~ 1'5 loc-! l"CI. Som!' 1dN:s mc:lud!' bnng ng 

In local artists to paint murals within 1he hotel. 
ha-,or,q 1°' 1 cu" ne. d ,n somt hottls. bu 10,nq 
out an all- 1ncluS1\I• dub 11-..·tL w~ want 0v1 1\01.tts 

rms ro, t~• lost lo Vt4<S.,.. ~••• llul!l o propt,ttar, ,cortcord 10 tnsurt 
iiCQu1Soto0n dtci11ons ••• o SH on mtrncs s,upponto Dv real est t• tuncum 111s. 
We hi!Ve relirltDf1'5hlps with a number ct broken. who bn~ us marketed or at • 

market acqu1s.itl00s. tha1 tit ourcritena. wn.en ~·e rece,l!W an opportun.ty. we analyze 

the ma, ,1. ccmpetl11<e ~t. STR ,.po,n, reno,atoon _,, , ADI?, oceupancv. etc 
and mOCMI il into our i:,rovtn and t~t~ undtrwritinq mO<ML .-ii•-tv6lu.at~ ev@rv hotfl 

"'-'Ith the- intPnt1on of prov1d ng at 1INl~I a 4% dividend annually to ou~ irw'f'Stors. 

Alth""9h th" d1<l~nd ,, no1 Q orantee<i ~• are structurlnQ the fund so lhat we H 
the GP do not 9ft paidl until our ln ... ,s.tors Qtt paid, ,ch riottl 11, r ttcl us.•nq lht 
'!iCOfl!'C&rd to h p 1t'I our decls,oo mal!.1nq. We- thl!n prl!Wnl the opportUflity to our 8 
full· time employees to provide an objed.1i.-e look with t.4r. Berg~ and Mr. B.ie:s.anz 

"-""Gino to unan,mouslyepprovt t-ach acqu1,11ion 

to be deslln..t"'ns I hat ople Wdnl f(J bed pdrt 

cf. nat Ju:st anothe-r w te bo.: "'-'Ith -mrre p1ctul"6 

on11wt111 

Q&A 
nswers to frequently a.-ke<l questions. 

W II you e:,:pand out$1de of ttw 
♦ South Central United States? 

Ytl'S.. dllthouqh our f rit tund Yllll bl> 
rixus.ed on the reg 1011 w. ca l •our 

bacli.yard"'. we do have ~ilns to rane­

edd1t1onel tunos to e-:.:paod nto 
chlftrenl r.gion1.. bu t Cuf<enttv.,.. ar• 

100" tocusl'd on th~ South Centr.all 

ac.quis hon opportu t~s. The beauty 

of°"' s..t1JP i1, that future Commodoft 
ln,_..stmtnt i,thlcl.s will l)ut t ,,, 
hoteh under the Commodore- flag 

~hich. llflt aHow mve-s:1ors to ine tM!n 
cnd1t1 al any bole/ ,uon tM c.ountry 
that OPf"81~ 1n tne, fund tam11v undtr 
the Commodore fl~g.. 

Why did vou choas.e 

• th1si111Pa? 

We thit'ik that tht- h0s.pit1l,ty 

1ndudryH~l 1!1'5th@ 

commeroal real esl.ate ~ a 

-.-.-~Je, MfllS l0 t>! 
overhauled. we wllf'\t to br1nq 

tt,e opportunity to be• part 

QI thii •nouistr-, to tht-cro,,,.,d. 

Grow1r-g up.our lamilr 

111lway:s had to thoos.@" 

between mvi'stlng and 

IHtYtUnq 1111 e hOPf to bnnq 
S0l'M'th,ng tot .... world to 

<hanq!-th&t di mma. 

Oo you h~Ye e-1perience with real 
♦ t-state lnvt-Stmfint vihic:les? 

Yf11, The Co-found«s. M,., 1!!1 l&rqe­

nlection of fund dlef\ts (total As:sets 

Under Management of morll! than 5,6.'4 

bi lion) Who t\&ve- hlrf'd the,m to run th r 

lund mod@l'5., Cdbil.ate, diS.lfibution 

wate,rfails. or ad\lt~th~m on fund 

~tructurlnq. Mr. Berqi.n has gtteSt 
1tcturto ait Harward Buslt'lffS. SchOOI 
>ln<t ZOIZ oncl~-1 lt<lu<td ot 
Stantord Gradu.tte Sd\Ool of Busiflfts 

trom 2012 -2015 on Pmtiate [,qurty Re,al 

Estate Fund M~ment. 

Where- !MIi your company 

• be In S vtars? 

Fivt yiNt1down t..,.,Old w• 
hope to h-!ve oorc-!p1tal tulty 

de'IE'loiped. hotels with.in the 

1)0'1foho r!no-.-ctl~. at\d 

!'I0lfl'I, stablllztd l!lll"ld CMt'I· 

flowing. ldeiillly. we ~ouk:l •so 
be 1n~st1n9 oor $e!C.Ond fund 
toidd i(lcj,tlon,ill hotilS lo th4-
porttol10 which WTII g1v~ our 

investors even more 

destinaibons to travel to 





OVERVIEW UPDATE S a WHAT PEOPLE SAY a ASK A QUESTION 

Q, March 2021 Newsletter 

Christopher Biesanz on Mar 26 
CEO/Co-Founder@ Commodore Hospitality, Inc 

Q Delfina Wilis Hughes 

What Investors Say 

Tyrone Evans 

Great idea!! 

Wefunder is a Pub lic Benefit Corporatio n. 

We' re here to fi x ca p it alism . 

2012-2021 IMPACT REPORT 

Our Story 

Jobs 

Blog 

Press 

Get$2500 

Wefunder means Wefunder Inc and its wholly owned subsidiaries: Wefunder Advisors LLC 
and Wefunder Portal LLC. This page is hosted by Wefunder Inc. 

Commodore Hospitality, Inc is testing the waters to evaluate investor interest. No money or 
other consideration is being solicited; if sent, it will not be accepted. No offer to buy 
securities will be accepted. No part of the purchase price will be received until a Form C is 
filed and, then, only through Wefunder. Any indication of interest has no obligation or 
commitment of any kind. 

IMPORTANT DISCLOSURES TERMS PRIVACY 

Investor FAQ ti A pp Sto re 

Founder FAQ ♦ Google Play 

Guides 

Sup port 

English v 


