




















































































































































































SEASON THREE VIDEO TRANSCRIPT 

Season Three is an outdoor lifestyle brand making heritage footwear for a new generation. We're 

the makers of The Ansel hiking boot, an all-weather boot that is designed to be comfortable, 

functional, and stylish. 

The global hiking gear and equipment market is expected to reach $28.7 billion by 2027. While 

legacy brands stand to benefit from this category growth, they are missing an opportunity to 

appeal to a younger and more diverse audience. They’re also selling products that perform in the 

outdoors but are impractical in the heart of the city. 

At Season Three, we believe the outdoors are for everyone. We design products that both enable 

and inspire a younger, and more diverse demographic to have a relationship with nature. For 

many, that can be a simple as going outside to your nearest park for a hike. 

We chose hiking as the sport to anchor our brand, because it’s the outdoor activity with the 

lowest barriers to entry—the only thing you need is a good pair of boots. 

And that's why we designed The Ansel. It’s handmade in Italy by a third-generation family-

owned factory, and unlike most boots, which are notoriously uncomfortable, The Ansel is as 

comfortable as a pair of sneakers. And, unlike sneakers, The Ansel can take a beating and stay 

looking good for years to come. 

Our boot is for all seasons. It can be worn comfortably up to 80 degrees and even as low as even 

10 degrees thanks to a full ZQ-certified merino wool lining. And, this wool from our friends in 

New Zealand just happens to be one of the most sustainable materials on the planet.  

This is a true luxury product that we're able to sell at an entry-level luxury price. 

We launched The Ansel in late February of last year and generated over $140k in sales during 

our first ten months in business. We've been featured in some of the world's most influential style 

magazines and continue to grow our community of friends and customers who love the product. 

Our goal with Season Three is to redefine what it means to be a global multi-category outdoor 

brand, by including an audience that has traditionally been ignored. 



EXHIBIT E 

Testing the Waters Communication 














































































































































