Invest in The Studio Creative Group
Creative Co-Working Film and Photo Studios

Infrastructure  Technology  Ertertainment  Art

N ABOUT UPDATES REVIEWS " ASK A QUESTION

Why you may want to invest in us...

Innovative Creative Co-Working Studio Concept profitable at less than 25%
capacity.

Established, experienced, and Emmy Award-winning team already producing
content for worldwide brands

4 companion high margin (35%+ EBITDA projected) revenue streams under
one roof.

More than $2 Billion in total annual film revenue in the state of Florida last
year alone

High net-margin (25%+ projected) industry with hundreds of established
clients

Why investors @ us

Joey knows how to lead o team of people with passion, enthusiasm, and grace.
He's a visionary through and through and is backed by a team of people that
believe in the direction he leads. I know this from working directly with he and
on team these last

his team as our digital agency's preferred media produ
twa years. Qur experience, and the work we do together, is something we can
always be proud of I am grateful to have the caliber of excellence Joey and
his team bring to the table in our area and very excited about the future.

Joshua W Hays

I've know him for more than 12 years. He overcame significant personal

obstacles ta become a Ce ed Flight Instructor. He is well educated,
intelligent and motivated. I own three multimillion dollar businesses, have

il Lynch, served as an elected official and am
1

ne

worked on Wall Street with Merr

. Iintend to invest in venture

an Z‘LCC)‘G'CZH":’OY nve.

Charles Thomas

Joey does not allow his passions to overcome good business sense. He has
xceptional than he is in

surrounded himself with people that are more

I Lo ;
several of the businesses core co believes that en suring his

emp oll provided for will lead to high-level results, and, therefore,

high-level returns for the company and its investors. Above all, Joey is a

deeply caring man who always strives to do the right thing by those he leads
and by those who have entrusted him to lead

Daniel Conard

1 The Studio Creative Group acknowledges that ideas are generated
i 1=

continuously, and so, they are flexible, open-minded and considerate of
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adjustments and advice fram others. Drive and Discipline - They have a sirang
passion for the work and the company. They exemplify o genuine love for their
work and, do not give up when things are tough.

Adrian K. Marshall i

I have worked i heatrical ventures with Joseph for a number of years. ~
ng technical background and tackles any project with

excitement and determination, and is a great person to collaborate with.

He has anama

Danny Crile 77

Joseph does quality work and we have been very impressed with his e

pruducﬁun qua]ify and his attention to detail with all the projects that we

have been fortunate to work on. We like his vision and the big picture outlook
for Studio Creative. Especially looking forward to his idea of a Movie Musical
and would like to participate in any capacity we can. Andrew and Lisa Renee
Johnson

Andrew Johnson 7t

I have worked with Joey and Allison on a variety of local community theater ~
projects. They are wonderful to work with because they are genuine,
passionate, and always strives for perfection. I have watched them build The
Studio Creative Group from the gr‘ound up, and I am in awe of what t}r.@y have
already accomplished. I will invest in this venture with great confidence.

Dawn Sauer 77

He is L‘apabla and sxper[enc@d in his field and is gaing to build great ihings. ~

Daniel Hagler 7t

I've always seen the highest quality of content and hard work from the v
Maxwell’s and I've seen Joseph’s video content and it is top notch.
Robby Earl Martin ;

I believe in your vision and work ethic! I can't wait te have a professional v
studio in our area where yourself and others will have the tools needed to
create independent and high quality content!

Marisa Glidden 7t

I have known Stephanie for 15 years. She is one of the kindest, hardest v
working, and most passionate individuals I have ever met. She is such a driven
person and is always seeking ways to improve her craft. I have no doubt that
any venture she embarks upon will be wildly successful.

Melissa Corrigan Battles

I have known and worked with Joseph (Joey) for several years. He is v
brilliant, intelligent, and works incredibly hard. I am a still photographer and
Joey and me often work side by side during theater photo shoots. We have also
worked together where I take stills and he handles lights and other technical
skills. Joey know more about light than any other photographer/videographer
1 know. His work is breath taking. His technical skills match is artistic ability. I
have watched Joey build his business from scratch into one of the most
respected studios in the area. I also know Joey as a friend and he's one of the
nicest people I know. He will help anyone, anytime with a smile and his
employees love him.

Mike Kitaif 77

Yes. v
Josh Childers iy

Ive been working with Joey and his wife in theater for years and they are  ~
extremely talented, devoted, hard working and creative. I've already seen the
quality work they do and know that with this expansion they will just do more.
That's why I'm willing to invest in this business venture.

Melissa Cargile i¢

Joey and his team have amazing vision. They take things that are ordinary ~
and makes them extraordinary!

Deana Orta 77

. ;
T've known Joey for years and his talent and professionalism are only v
7

ete faith and trustin

matched by his compassion and integrity. I have compl
his team and their vision.
Aaron M Collins 77



SEE MORE

Our team

$
&
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Great friends! Glad I can be a part of their endeavors! v

Connie Klinge ¢

While I have yei to work with Joey personally, my son has worked with him ~— ~
on numerous occasions and has always spoken highly of his professianalism,
dedication, attention to detail, encouraging and uplifting manner and his joy
at creating quality entertainment works. After having watched his recent
production “Virtually Yours”, as well as many others, I can artest that these
qualities produce amazing things! We are happy to know him and privileged

to work with him,

Suzanne Elliott ¢

Joey does amazing work, I have seen it first hand. He prides himself on v
P g, ) ; ; ;.

delivering a quality product. Joey is a wonderful human being who surrounds

team will never

;H:”IS(—‘Z{V/"f}? E’ql_l.(l“y as won.derfu] \IVU,”V(I,HS. B fm.nw FES (J.Tld ;
disappaint!
Rachel Alexander 77

He'’s dedicated and passionate about his work which is why I would vouch ~ ~
for Joseph (The Studio Creative Group)
Krystal Alexandria 77

Joseph is honest, fair, and a hard worker. v

Jessica Bradley 77

Joseph Maxwell

Founder & CEQ

Emmy Award Winning Producer, Director & Cinematographer, and the driving
force behind afl of our productions. In more than 20 years in the industry, he
has worked on thousands of projects in a range of positions.

in

Allison Maxwell

Chief Creative Officer

With more than 20 years of experience as @ Director and Choreographer for
both stage and sereen, as well as a BA in Creative Writing, Allison also serves
as our Creative Director. She is currently under Emmy consideration for her
editing work.

Stephanie Mullins

COO & Principal Photographer

From magazines to album covers, Stephanie’s award-winning photography
has been featured arcund the world! Her background in entrepreneurship and
project management makes her the perfect Operations Director for our
creative industry.

in

Kevin A Kimball

Production Manager

A US Air Force Vet with a BA in Film, and an MFA in Screenwriting, Kevin has
directed hundreds of projects, and currently manages all of cur theatrical
productions.

Edward Raymond Kizma

Post Praduction Supervisor & Audic Engineer

From grip work to audio, Ted makes us sound amazing and keeps our set
humming! His broad experience in the post-production industry makes him
well suited to lead our post operation. He is currently under Emmy
consideration for his Audio work.

In the news

Enjoy a night of virtual theater from the Athens

In this publication, we mistakenly stated when voters will vote on the
Seat 2 race for the Volusia Soil and Water Conservation District Board.
The race will be in the general election held on Tuesday, Nov. 3, not in

April 22, 2020 @ beaconorlinenews.com

DelLand-produced film on Coming Home from war to
premiere

An award-winning Deland film studio is getting ready to present a

uataran-dirartad flm ctarrina lncal actars bhat will hava ike wnrldwida
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premiere at the Athens Theatre in May. Air Force veteran Kevin A

DeLand film studio lands lingerie advertising deal

A commercial film studio based in Downtown DelLand is making a series
of commercials for an Australian lingerie maker. The Studio Creative
Group is getting ready for two days of shooting for Bras N Things, an

Downlcads

The Studio Creative Group Story

| Imagery that Moves Audiences

We founded The Studio Creative Group with the mission of creating the highest quality

content possible, while keeping our rates reasonable and our audiences engaged.

A Commercial Film & Photography Studio

We started small. Qur founder, Joey Maxwell, was already & Telly Award winning
Cinematographer and Director, but was working as a freelancer or someone's employee.
When his family expanded, the Studio Creative Group was born right alongside his

daughter.

=

On-Location - Period Based Film- 201G

Soon, Joey got busier than he could handle on his owr, and had no choice but to grow the
teamn. This lead to the lounding of the Studio Creative Group, with the emphasis on
"group’, as Joey realized he did his abzolute best work when collaborating and working

with like-minded creatives.

Commercial - 2019

Inside The Studio - Hanes Bra

Raising the Bar

Once word got out about the amazing work The Studio Creative Group was producing,

brands {rom around the world starting reaching out, and the Studio produced content for



the likes of Hanes Brands Intl., Bras N Things, LEGO, and more. Commercial business

was booming.

c The Studio Creative Group Show Reel - 2 0 -~

Watch later  Share

-

At the same time, other video producers in the area started to take notice, reaching out to

partner with The Studio on their theatrical film productions. Now, in additicn to producing

our own theatrical content, The

lio Creative Group serves as consultants and partners
for independent filmmakers on everything from filming to editing, color grading to audic

mixing & mastering.

Qur recent work even has carned us an Emmy Award!

We're Not Alone

Business is booming! Florida alone brought in more than 2 billion dollars in production

nd "David Makes Man,"

work in 2019, ineluding blockbuster shows like, "The Right Stuff"

both of which were produced within an hour of our location in Deland, FL.

™RIGHT STUFF

The Problem

“There’s all those planes in the air - with content - and they need places to
land. There’s not enough stages in the world for Netflix alone right now.”

| Dan Rosenfelt, President - Third Rail Studios, Atlanta, GA

o1 02 03

‘OUT OF ROOM FREELANCERS PROLIFERATION

EQUIPMENT
Pro photo and film gear is
prohibitively expensive

or independent creati

Millions of freelance Pro photo and video is
photographers and
filmmakers have the skill,

but lack the facilities.

There aren't enough

more important than ever,

sound stages in the
weorld to handle the
struggling to create

cantent.

s in the world to handle the

}VJTO(}]: ction SL’:hEdU“? \')F N(:'T‘HWX F]VDTE', Tvr\llflﬂ ]PSS HH Of T]*G' (7f}191 S’]'Eaﬂ'\iﬂg S?,r‘]i(‘es‘ St'.]dir),
and independent productions taking place. We all know that LA is the heart of movie

making, but the sound stages in LA are booked at more than 97% capacity on average, and

productions are strugqling to find available stages around the US



02 For freelance creatives, the cost to own and operate a physical studio is simply too

high. These talented freelancers are relegated to the sidelines, taking family photos in

parks and making short films in their living rooms, instead of

world!

sharing their stories with the

03 Small businesses, independent [ilmmakers, freelance photographers, educataors, ete.

all have a need for professional photo and video as the world consumes more and more

content. Unfortunately, that equipment is prohibitively expensive to own and operate,

often reaching into the 10s of thousands.

04 Several global forees (COVID-19 Pandemic, Streaming Media, Gaming and E-Sports,

etc.) are converging to drive content consumption at a higher rate than at anytime in

hl.\:l:;ry. With so much noise in a crowded online space, it is more cri

cal than ever that

original content be fresh, creative, and high-quality. There simply are not enough

production companies to handle all of the work!

The Solutions

The Studio Creative Group's new 10,0000 square foot facility has been designed to solve

all of those problems and more!

GIVE THEM
SPACE

SUPPORT
CREATIVES
Build an industry Create co-working
style studios with

memberships for

standard sound stage

to house productions
of all sizes. photographers and

videographers.

FILM
SOUND STAGE

3500 square feet of production space
Industry Standard 24' Overhead Lighting Grid
White and Green Cyclorama Walls

3 Phase Power

Drive-in Bay for Vehicle Access

il

MAKE GEAR
ACCESSIBLE
Stock and rent all of
the gear that both

CONTENT
CREATE

Expand our award
winning photo and

professional and video content for

independent clients around

creatives need. the world.

CO-WORKING
STUDIOS

4 Pro Photo & Video Studios

2 Pro Recording Studios

Editing Lab with Multiple 4k Capable Editing PCs
Overhead Lighting Grid

Multiple Membership Levels Including Access to
Editing Computers, Cameras, Gear, and Pro
Assistants

THE
FACILITY
10,000 SQ FT

EQUIPMENT
RENTALS

Multiple Camera Packages from Cinema Cameras
to DSLRs

3 Ton Grip Truck with Full Complement of Grip Gear
1Ton Grip Package with Full Complement of Gear
Professional Lighting, Audio, and Support
Equipment

PRODUCTION
COMPANY

Established Award Winning Brand

Full Commercial & Theatrical Production
Capability

Post-Production Audio

Post-Production Video

2D & 3D Animation & VFX

01 SOUND STAGE - The all new sound stage will support not oniy our own pro:iur:tinns,

but will alse be available

sound stages in the world,” remember?

ent to other large scale production companies. "Not enough



02 STUDIOS - We have developed a Creative Co-Working Membership Madel that gives
ng PC

p]ofesswonﬂ gear, and professfﬂ nal assistants. Membe]’s]ﬁps also include discounts on

members access to dedicated phote/ video/ and audio studios, a self-service edi
lab

value added products and services, workshops and learning opportunities, and a vibrant

creative community.

03 EQUIPMENT - Our rental program will stock everything needed for la

productions and freelancers alike. From a 3-Ton Grip Truek package, to photography

ge scale

strobes, cinema cameras to DSLRs, we'll have the tools that ereatives need to produce great

content.

04 PRODUCTION COMPANY - Our established production company will expand our

capability and service offerings. With our new faciliti

equipment, and staff, we will be

able to offer hhﬂ';]evel pmduclion and pusl'prod tion to 1;<)SL'I)mductiu: to medxa,

content producers and brands around the world.
Don't just invest in a movie, invest in a studio that creates them!

Asa IJT()dlZPﬁOI‘ company, we not (:I‘w]y pTDV]At’! commercial film services to elients around

the world, but also produce award winning films! Most recently, our short film, Coming
Home, has been screened in numerous film festivals, including the prestigious NFMLA,

hosted by the Academy, and is now available on A

on Prime

Our very own Kevin A Kimball wrote and directed this powerful [ilm about his experience

returning home from a long deployment with the US Air Force.

We r:urren,ly have rI;Lll,iplE short and feature films in various stages of develuprnenl, and

have two episadic properties in post-production that will be presented to the major

streaming services for distribution later this spring.

Key Metrics
KEY METRICS
REVENUE

$15,000,000

$2,385,600
$3,902,515
$8,000,963

$11,250,000

47,500,000

$3750000 — —— o % g 1 $11,532,618

$15,992,239

Facility Rentals 1 Gear Rentals [ Member
Anrwal Totals

We have modeled our revenues conservatively, beginning with Year 1 at an average

Capability Facter of only 20% across nearly all revenue streams, with modest growth year

over year thereafter. These revenue projections cannot be guaranteed.

KEY METRICS
PROFITABILITY

$20,000000
| 77
sisga2a 202 ’
ssman 2021 So0
$15,000,000
11532619
[

$10,000,000 T

I 20.4%

T N 15.7%



2024

%2

EBITDA

= Hetncome

Revenue

These profitability projections cannot be guaranteed,

The Pricing Model

ANCILLARY SPACES
$318 PER 12 HOURS AVERAGE

RECORDING STUDIO
INCLUDES GREEN ROOMS,

SOUND STAGE PHOTO STUDIO
41,200 PER 12 HOURS $1,500 PER 12 HOURS
ADDITIONAL REVENUE ADDITIONAL REVENUE
OPPORTUNITY FROM PRODUCTION OFFICES,
EQUIPMENT & SERVICES WOKSHOP, STORAGE & MORE

$1,800 PER 12 HOURS

ADDITIONAL REVENUE

OPPORTUNITY FROM OPPORTUNITY FROM
EQUIPMENT & SERVIC

EQUIPMENT & SERVICES

) gl
CINEMA CAMERAS

GRIP GEAR
$400 PER DAY AVERAGE

IN-STUDIO & GRIP TRUCKS
FOR ON-LOCATION
PRODUCTIONS

PRODUCTION
$2,500 PER DAY AVERAGE
IN-STUDIO & ON-LOCATION

COMMERCIAL & FILM

PRODUCTIONS

JoinNow >

$2,600 PER DAY

MEMBERSHIP GEAR
$600 PER DAY AVERAGE
MULTIPLE CAMERA SYSTEMS,
LIGHTING, & AUDIO PACKAGES
FOR OUR MEMBERS

IN-STUDIO & ON-LOCATION

INCLUDES MULTIPLE CAMERA

SYSTEMS & OPTIONS
— .

VIDEO
POST-PRODUCTION
$50 PER HOUR
EDITING, COLOR-GRADING,
AND VISUAL EFFECTS

ry
&
&

— T
i ‘et
BASIC  PROFESSIONAL

12 Hours in Studio

6 Hours In Studio
3 Point with Modifiers

10% OFF

10% OFF

Phate/ Video Subscriptians

Use of F

unds

$275%$475 $375

SIGN UP

AUDIO
POST-PRODUCTION
$50 PER HOUR

'VOICEOVER, MUSIC ADR,,
MIXING, AND MASTERING

il
ADVANCED

8 Hours in Studio
3 Point with Modifiers

8 Haurs.

2 Hours

10% Discount Addiions!

20% OFF

16% OFF
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DAVID LILLY

FOUNDER: LILLY CONSULTING GROUP

David Lilly is an organizz )| strategy, leadership Jlist who focuses on
aligning corporate strategy and operatiors. For nearly 20 y j avariety of corporate
clients such as Prudential, Cox & s, and BallSc Yent, operations, new
product ¢ ne deployment. In the ensuir vavid has participated in
fare s and utiiity mergers and implementztion of

! 5 In MUClesr genaration anc Jrmber of SMES
& 10 exit. Savid holds a BAin E G BA fro

I

eee

BOARD OF
ADVISORS

SALES OPERATIONS MANACER:
AMERICAN HOLTZKRAFT
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ROBERT M BALDWIN

SENIOR COUNSEL: SHUFFIELD LOMAN

enior Cot lobert brings more than 15y

of large, nationa

community of Deland and the su ng Volusia County area. His legal experience span:




The Next Round

As a SATE Investor, we know that your biggest question is "What does the next cash round

look like, and when will it occur?”

Our plan and offering is built around a Series A round occurring somewhere between
years 2 & 5. As a matter of fact, our SAFE Valuation Cap is actually built around a
conservative projected valuation at year g, although the exact valuation cannot be

guaranteed,

We plan to use our future Series A round to capitalize additional facilities around the
southern US. We see this model as being rr:\[ieatable in creative communities around the
US, and understand that within 3 to 5 years, we should have the systems, processes, and
procedures in place to begin the hard work of capitalizing that expansion. We have

relationships with multiple large scale media firms and VCs with experience in the

industry, and plan to leverage those relationships as we scale The Studio into a multiple

location business model. The exact timing of a future round, if it happens at all, cannct be

guaranteed.

Thank You!

From the entire team at The Studio Creative Group, thank yvou for taking the time to

explore this opportunity with us. Please reach out with any questions. We're always

available to chat. We look forward to welcoming you to the "Group!”

b»el

o
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The Studic Creative Group Lead Crew

"The Studio Creative Group is an exceptional business that creates top-of-the-line

videos. They have produced numerous commercials for the Athens Theatre (r unning

both online and on television), generating notable increased ticket sales. Their staff is
friendly and knowledgeable, and the videos they produce are of the finest quality. I

would recommend them to anyone.”

Alexa Baldwin | Athens Theatre | Marketi

g Director

"The Studio Creative Group is the hest combination of professional filmmaking and
creativity with great ideas to bring your vision to life, and the nicest people you'l ever
meet. Their attention to detail is unmatched, and they helped me refine my ideas
without taking over the creative process completely. They made me feel less nervous in

- £or i 1 - . : .7
front of the camera and excited about each project. At The Studio Creative Group, they

genuinely care about you, about your project, and the best part is - once they edited, 1

felt like it was perfect... exactly what I wanted and wasn't even able to put inte words.

They get it.”

Chelsea Conard | Bodhi & Sol | Owner



Whst dos your company ds?

Nhers will your company be In 5 year:

e you underst o contz

‘What are the biggest risks? If you all, what would be. hat are the biggest rsKs? If you all, what would be the re What are tho biggoss

to g0 right for you to it or eear for




Seconcﬂy, West Volusia County keeps us within 30 minutes of both large metro areas like
Orlando, but also 30 minutes from the east eoast heaches of Florida. Let’s face it, having
location diversity like that is unparalleled, and offers productions near unlimited
possibilities for filming loeations at a fraction of the cost,

Finally, Volusia County does not currently have a Film Commission. While that seems
counterintuitive, it actually gives us the opportunity to work with our local government to
develop a both a film office and best practices for the region.

How has the pandemic and shutdown been for The Studio Creative Group.

~

1t sucked.

That being said, we immediately adapted and shifted our business model. At the very
beginning of the pandemic, we certified our staff in Covid-19 Safe Set Operations and
opened our studio tc local business owners for live-streaming to help them get their
message out at a critical time. We also added the ability to produce multi-cam concert
events for theaters and live venues who could no longer hold events with a live audience.
In three months, we produced a total of 6 concerts at nearly two hours each!

We are now rapidly seeing a return to normal. New clients are calling daily, and old clients
are coming back. We're adding new lines of work in the production and post-production
industry (such as live-event production, dubbing and transeription services for foreign
language film and television, and multi-cam content streaming) to beef up our revenues
and stabilize our cash flow. The pandemic has been brutal, but we're honestly busier than
we ever have been, and are continuing to graw.



