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Overview Team About Communication Channel Updates 

Business Description 
What is American Stories Entertainment All About 

American Stories Entertainment, Inc. (ASE) is a film produc:tDfl company that has a simple miss.ion: produce creative 

uplifting content that improves the lives of our viewers. The company-does this by telling the unique stories of real people. 

The subjed matter of ASE programming covers a broad range of lifestyles including hunting, fishing, sports, small 

business, and survwal stta1egies. 

ASE's Secret Sauce 

ASE will create and control its own content. The company rs building and employing an ever.growing series of distribution 

channels for its content. Diversity of broadcast platfDfms isat the core of the ASE business model which ensures that its 

content is never de-platformed by the whims of anyone. AS: will not go down!! The current platforms indude ASE's own 

Roku channel, Apple TV channel,. and Amaz:on fire TV chanret. 

The company also directly creates its own cont mt. The company de...elops its shows through a series of stages which 

invotves producing a limited series of shows for proof of concept and then expansKJn of the specific programming. Lavish 

production costs are not part of the A5f culture. All company programming will be produced by efficient creative teams 

who can produce quality content yet not break the bank. 

Content Distribution 

ASE's shows are intende-d for broadcast vu multiple ch.ann~s. Diversification is at the heart of the company's business 

model. The core principle is that no one executive decision :ode-platform or otherwise shutdawn ASE's programmmg can 

never fully take down its content. Call it decentraliz:ed medi.;i distribution-a revolutionary step to prOfect ASE"s free speech 

rights. Distribution will mvotve various web video platforms induding You Tube. RecoirTV, and Rumble. In addition, the 

company will also broadcast through streaming services such as Roku. A.maz:on Fire TV and Apple TV. Finally, AS£ 

ultimate~will seek to have a full channel on OirectTV. 

The Marketing And Sales Sequence 

ASE's marlletin,g and sales sequence is designed to inYolve die viewer first and the advertiser second. Not because the 

advertiser is secondary but because it is important to let them know the position of the viewer and the number of eyeballs 

that could be on their offenng.. This is the sequence: 

• Viral "You Make the Story" participation (free) 

• Movement memorabilia (physical and digital-NFTS) 

• ASE show products 

• Advertiser product placement (in shows) 

• Broadcast network or cable channel snow production agreements 

Problem 

Security Type: 

Equity Security 

Price Per Share 

$1.50 

Shares For Sale 

1,500,000 

s.uso.ooo 
M" 

Post Money Valuation: 

$78,293,430 

Investment Bonuses! 

Amount-Based Bonus lncer:tives: 

Invest $2,000+: 

- Receive 50% bonus shares* 

Invest $5,000+: 

- Receive 100% bonus sh.1res• 

Additional Bonus Incentives: 

- For the first 500,000 paki shares sold, 

the investor gets 100% bonus shares.* 

•Alt perlls occur when the offering is completed. 

*""In order to receive perks from an nvestment. one 

must submit a single investment in tie same offering 

that meets them mmum perk requuemeot. Bonus 

shares from pert<s Wilt not be grantej if an investor 

submits multiple investments that, \II hen comb med 

meet the perk requiremenL A!I perks cc.cur when the 

offenng is completed 

..... •Crowdfundmg mvestments made through a seJf. 

d,rected IRA cannot receive non-bonus share perks due 

to tax laws. The Internal Revenue Service {IRS) prohibits 

self-deal.ng transacbOns in wh1<h tht investOf recerves 

an immediate. personal finanaal gai, on investments 

C1wned by the,r retirement accC1unt. As a re~lt. an 

,rnrestor must refuse those non-bonus share perks 

because ttiey would be receMng a ~nefit from their !RA 

account. 

Regulatory Exemption: 

Regulation Crowdfunding -
Section 4(a)(6) 

Deadline: 



 

Problem 
Traditional Entertainment Media-The Problem 

Both the top executive:. and talent found in 1he twin entertainment epicenters of New Yixk and Los Angeles has been 

bu5Y alienating a significant portion of the U.S. population. This market, found in the broad exparu.e between the two elite 

popu1atioo centers, makes up over 1 SO nullion people wl"lo are considered to be mere con:5ervative. The relil.llts af an 

avalanche of cultural attacks that revolve around politics. religion, and the 2nd ame,dment have led to a massive decline 

in V>eWer:.h,p of a broad array of cootenL 

Presently, because of this mass disenc.han1ment with the coastal media centers, thffe i:. a giganuc tmdelivered desire 

waiting to be quenched. It is this opening that ASE intends to rapidt, meet a nil satisfy. 

Solution 
The Plan-Meeting the Demand 

American Stories Entenainment targets Yiewers who consider themselYes left behird by traclitional entertainment 

prOYiders.. This includes people in small-town Amerka and the general population founcl between the east and west 

coasts. of the USA. American Slories Entertainment's plan reYolves around ueating origrnal content usmg a phased 

approach to be able ID adjust and modify programming ti-lat best serves AS E's unique audM!n<e. ASE starts with the 

producbon of four 12-minute episodes (segments) that can be broack.ast separate!) or combined together into 30 or 60-

minute sllows (2-4 segments). This allows the cootent to be shGWn on You Tube, RoJ.u or on tradition.al TV. 

Advertisers are briefecl oo the narure of the programming and sometimes shown p~S( programming to proYide insight 

into the ASE process. Advertisers can purchase acl time or preferabty product placement slots for such shows. ASE. 

because it cootrols Yarious distribution assets on Roku. Apple. Amazor-1. and its own direct channel. 

www.Americanstories.tv. can make future content decisions based on direct Ylewer and adYertiser mput. If a show is 

stm:essful. both from the consumer perspect!VE and advertiser response. ASE will ec:tend the respective series for 

addition al shGWs witll additional sea5.0ns of tile show. As addit10nal seasons or even episodes are added to the :;eries, the 

content t..an be tweaked and modified to better 5erve AS E's audiences. (consumers ~d adYertisers). Consumer opinion is 

weighted much highl!I' as concerns CDntent decisions 

The Duck Dynasty Effect 

The massl'Yely successful shO'oY, Dud Dynasty, made mos.I of its. money through product placement within the shows that 

eYentually foUfld its way imo tens of thousands of stores. By 2013 Duck Dynastywa; generating $500 million in sales. 

ThrOtJgh ASFs relationship with KeYin Harrington as host of a series of l>us1ness.reldted shows starting with Beyond The 

Close, the company can begin embedding products in each show with the intent to ~et mass marketing in the future. 

Business Model 
Income Centers 

There are two distinct publks that ASE targets fOI' income: \) Yi ewers (clJntent consumers); 2) adverttSer:; who p-urdiase 

broadcast ads and pt"oduct placement within the shows. The fonO'>\'ing section shaHdiso.is.s the value ladders of free and 

paid services as well as products for both Yiewers and AdvertJ:Sers 

Advertisers will be happy to see that ASE doesn't just depend on one media platforn to gel in !root of the right Yiewers. As 

described above, the companys strategy is decentrali.zed media distribution which •lso expan-ds the viewer reach for its 

shows. Advertisers will be able to purchase traditional ad space before. during, and after the shows are broadcast. They 

would also haw the option to haYe their Yarious products placed within the shows fl a releYant manner 

Deadline: 

April 25, 2025 

Minimum Investment 
Amount: 

$500 

Target Offering Range: 

$2,499-$2,250,000 

"If the sum of the investment comm11ments cloes not 

equal or exceed the mmimum otfenng amoont at the 

otfermg deadline. no securities WIJI be s.okl and 

1rwestme11t rnmm1tments will be cancel!ed returned to 

FIWlihl::liihi 



 

Advertisers will be happy to see thaot ASE doesn't just depend on one media platform to get in front of the right viewers. As 

described above, the company's stJategy is decentralized media distribution which also expands the viewer reach for its 

shows. Adv-ertisers will be able to purchase traditional ad space before. during. and after the shows are broadcast. They 

would also ha-.-e the option LO I-lave their various products placed within the sllows in a relevant manner. 

Finally, a third income center for the company is the dev-elopment of its own branded products (in partner..hip witll 

various manufacturers.which are placed 1n the show and then subsequently sold in third-party storei; and its own 

product site. This also includes digital products such as NFTs invoMng the cast members of each show. 

Viewers will have access to a series of "mOYement" products (T-shirts, hats, jackets, clothing) and digrtal memorabilia. The 

digital memorabilia include celebrity-based collectibles and user-generated content in the form of their own memOfabilia 

created by them. ASE plans on building a giant base of devotees th.lt fully believe in the mission of the company. It is to 

this group that ASE wants to seH movement products to build brand loyalty and also physically promote the brand. 

Market Projection 
Global Entertainment Industry Overview 

The entertamment industry encompasses a wide range of se-ctors. indudmg film. television, gaming. music. digital media, 

live events. an-cl 5ports. Acoording to Grand ViewRe5earch, the global entertainment and media market size was valued at 

$2.1 trillion in 2023 and is expected to reach approximately $.3.2 trillion by 2030. growing at a CAGR ofS.2¾ during the 

foreust per-iod (2023--20.30) 

Key Drivers of Growth: 

1. Digital Transformation: Streaming platforms, digital content creation, and mobile gaming are reshapin,g how 

consumers en.gage with entenammenL With the increasing penetration of smartphones and high-speed internet, 

digital c.onsumpt1on 1s expected to continue growing 

2. Changing Consumer Preferences: Consumers are shifting towards on-demand and personalized entertainment 

experiences.. OTT (Over-the-Top) platforms. live sireaming. and interactive media are driving this trend. 

3. Globalization: The increasing cross-border flow of media con1ent is facilitating l>roader reach for entertainment 

products. with international markets becoming more accessible 

Competition 
As a film company that tells stories about real people, American Stories has a unique approach to storytelling that sets 

them apart from the competition. Their focus on genuine. authentic stOfies allows them 1ocooned with audiences in a 

way that more fictionalized or sensationalrzed content cannoL 

One of the main advantages ofthe1r approach is that it allows them to taclde complex, nuanced sub;ects in a way th al 

feels re la table and resonant to Vlt"Wers. Sy highlightlllg the real-life expenences of people from alt walks of life. they can 

shed light on important issues and inspire empathy and understanding in their audience 

Another advantage of their approach 1s that 1t alki'll'S them to ueate content that feel5 fresh and timely. Sy featunng real 

people and their stories, they can explore current events and social isSl.Jes ma way that is more relevant and engaging. to 

audiences. This can help them to stand ou1 in a crowded media landscape and attrad a loyal, dedicated fan base. 



 

AMther advantage of their ap.proach is that it allows them to create content that feels fresh and timely. By fearuring real 

people and their stories. they can explore current events and social iss.ues in aw~ that is more relevant and engaging to 

audiences. This can help them to stand out in a crowded media landscape and at1ract a loyal, dedicated fan l:J.ase. 

Finally, their focus on real people and their stories allows them to create content that feels more personal and genuine. 

This can help to build a st10ng emotional connection with their audience. as viewers can feel like they are getting an 

intimate, behind-the-scenes look at :someone's life. This can be especially powerful in today's media landscape. where 

people are looking for more meaningful and authentic connections. 

Traction & Customers 
Some of the Shows You'll See on American Stories Entertainment: 

1. Surviving Mann 

Don Mann. Seal Team 6 Special Operations veteran and NewYort Times Best Selling author, hosts a totally unique type of 

~shoot house• challenge. 32 contestants from aN walks of life fight it out in a 21st-century high-tech special ops training 

center to see who gets to challenge Don in the ultimate survival competition. 1/,/hich contestant will win the season-long 

competition? Will the champion beat Don Mann? Find out more on the show website SurwvingMann.com. 

2. Boom America 

l<evin Harrington. Ml original star of the hit TV series Shark Tank as well as the inventor of the infomercial. takes a team of 

expansion experts and helps small companies boom to achieve their dream. Much like American Idol, small companies 

audition to become one of the first 8 companies helped by the expansion superheroes assembled by l(evin. Then the real 

work begins 

3. Country Ball 

High school coaching prodigy head coach Jesse Chinchar. who has gained over 500 scholarship offers for players at his 

sman private school. hunts down diamonds in the rough. Rural players v.ho are great yet aren't gening exposure Mid can't 

get a scholar;hip.Jesse changes all that. and helps get exposure and offers for these players. In return.Jesse takes part in 

adventures in hunting_ snooting_ and fishing that each player masters and takes Jesse on. Watch the show now at 

AmericanStories.tv. 

4. Beyond the Close 

Top real estate agents are selected to be guided by the pros to become celebrity agents in their own marketplace. Watch 

how top industry judges l(evin Harrington. an original shark on the hit TV Shark Tank. nationally known real estate 

celebrity Jason Williford and internet guru laura Betterty pick and then help :successful real estate agents make it to the 

next level. Which wil make the biggest impact? Watch it now on AmericanStorie:s.tv. 

5. Surviving Mann -The Aftermath 

This freewheeling show puts together three of the stars of Surviving Mann. Aly Webster. liberte Austin. and Jenn Stankus. 

and they discuss what just happened in each SlJl"Viving Mann episode. They reveal secrets about what actually occurred 

and what will be in store during the next show. One last thing. Each show involves an unusual gun-related challenge that 

will electrify viewers across the country. Watch it now on AmericanStories.tv 

6. No Huddle Life 

Bill Rooney. celebrity manager. and media innovator. hit a crossroads in life aher hitting a major health obstacle. Was he 

going to continue "the grind" or take on a bucket list of high adventure in the Colorado Rockies? Bill decided to take the 

path less traveled and headed to the Rockies. He didn't huddle up those people close to him and chart a •safe~ path. He is 

now flying down the football field of life calling new plays filled with risk and spontaneity in his No Huddle Life. Watch it 

now on AmericanStories.TV. 

7. Blue Valor 

When one of our men and women in blue goes beyond the call of duty, risking their lives to help others, a very small 

number win law enforcement's highest honor - the Medal of Valor. Their :shocking, heart-wrenching stories will be 

revealed in riveting emotional interviews and precise reenactments. In each show, mind-bending twists can occur, 

including surprise endings. They s-;ry truth is stranger than r.ction. Prepare to find out in Blue Valor. 

8. like a Train 

In Like a Train. the award-winning documentary that began as a student film project. you will follow the Clearwater 

l<nights, a high school football team determine-cl to have a perfect, undefeated season, and to have fun doing it. 

With a coaching prodigy. not even twenty-five years old. c1t the helm. leading the team c1longside his best friend. the 

l<nights are a unique blend of humor, tenacity, and heart. Their story will excite you. move you Mid make you think about 

things you dwin't expect out of a sports documentary. 

lt":s the original score, also composed and performed by the students. will have you tapping your feet as you root for the 

l<nights. 

like a Train isn't just about football. it's about life. lOYe. and people. Watch it now on ArnericanStories.TV 

9. This Week in High School Football 

You want to know which teams are the best in the USA each week? How about learning from some of the top college 

prospects and what their plans are? John Garcia. Jr., of Sports Illustrated and SI 99, runs this high-energy tour of High 

School football during the fall that is both entertaining and insightful. John's knowledge base is extraordinary and you 

won't go w,--ong tuning into this show for real footbc1II information. Watch it now at AmericanStories.hr. 

10. Rise to the Top 

American Stories. in collaboration with John Garcia of Sports ln1.JStrated. search for the top 99 high school football players 

in America. Rise to the Top highlights certain SI 99 candidates in and around their high school before a big game. These 

are the players who are destined to pl~ in the NFL so take a glimpse into the future. 



 

Investors 
American Stories has raised under Regulation Crowdfunding in the past. In 2021, theysuccessrully raised 1712,754.00 

through the sale of common stock under Regulation CroY'tdfunding. Then in 2022, they raised an addibOnal $131,908 

through the sale of common sto-ck under Regulation Crowdfunding. They also conducted a campaign under 506(b) in 2022 

and raised $234,751 in convertible notes. Lastly, the company dosed on 166,500 raised through their current Reg A 

offering on October 30, 2024. 

Terms 
Up to $2.,2SO,OOO in Class 8 Common Stock at S1 .SO per share with a minimum target amount of $2,499.00. 

Offering Minimum: S2.499.00 I 1,666 shares of Class 8 Common Stock 

Offering Maximum: S2.250,000 11,500.000 shares of Class B Common Stock 

Type of Security Offered: Class 8 Common Stock 

Purchase Price of Security Offered: S:1 .SO per Share 

Minimum Investment Amount (per investor): S:750 I SOO shares of Class 8 Common Stock 

The Minimum Individual Purch.1se Amounr accepted under rhis Regulation CF Offer mg is $750. The Comp.1ny muSl reach 

its Target OHering Amount of 12,499.00 b-y April 25, 2025 (the "Offering Deadline"). Unless the Compcmy raises at least the 

T.1rget Offering Amount of $2,499.00 under the Regulatkm CF offering by the Offering Deddline, no securities will be sold 

in this Offering, investment commitments will be cancelled, .1nd commicted funds will be returned. 

Amount-Based Incentives (Bonus shares to be issued by the issuer after the raise has comp~: 

Invest S2,000•: 

Receive SO% bonus shares• 

Invest SS,000•: 

Receive 100% bonus shares• 

Additional Incentives (Bonus shares to be issued by the issuer after the raise has comp~: 

For the first 500,000 paid shares sold, the investor gets 100% bonus shares.* 

•All perks occur when the offenng is completed. 

**In order to receive perks from an investment. one must submit a single investment in the same offering that meets the 

minimum pert requirement. Bonus shares from perks wiU not be granted if an investor submits multipte investments 

that. when combined, meet the perk requirement. All perks occur when the offering is completed. 

***Crowdfunding investments made through a self-directed IRA cannot receive non-bonus share perks due to tax laws. 

The lntemal Revenue Service (IRS) proh.ibits self-dealing transactions in which the investor receives an immediate, 

personal financial gain on investments owned by their retirement account. As a result. an investor must refuse those noo­

boous share perks because they would be receiving a benefit from their IRA account. 



 

Risks 
A crowdfunding investment involves risk. You should not invest any funds in this offering unless you can afford to 

lose your entire investment. 

In making an investment decision, investors must rely on their examination of the issuer and the terms of the offering, 

including the merits and risks involved. These securities have not been recommended or approved by any federal or state 

securities commission or regulatory authority. The U.S. Securities and Exchange Commission does not pass upon the 

merits of any securities offered or the terms of the offering, nor does it pass upon the accuracy or completeness of any 

offering document or literature. 

These serurities are offered under an exemption from re,gistration; however, the U.S. Securities and Exchange 

Commission has not made an independent determination that these securities are exempt from registration. 

Neither PicMii Crowdfunding nor any of its directors, officers, employees, representatives, affiliates, or agents shall have 

any liability whatsoever arising from any error or incompleteness of fact or opinion in, or lack of care in the preparation or 

publication of. the materials and communication herein or the terms or vatuation of any securities offering. 

The information contained herein inctudes forward-looking statements. These statements relate to future events or future 

financial performance and invotve known and unknown risks. uncertainties, and other factors that may cause actual 

resuhs to be materially different from any future results, levels of actMty, performance, or achievements expressed or 

implied by these forward-looking statements. You should not place undue reliance on forward-looking statements since 

they involve knO\vn and unknO\vn risks, uncertainties. and other factors. which are, in some cases, beyond the company's 

control and which could, and likely will materially affect actual results, levels of actMty, performance, or achievements. 

Any forward-looking statement reRects the current views with respect to future events and is subject to these and other 

risks, uncertainties. and assumptions relating to operations, results of operations, growth strategy, and liquidity. No 

obligation exists to publicly update or revise these forward-looking statements for any reason or to update the reasons 

actual results could differ materially from those anticipated in these forward-looking statements. even if new information 

becomes available in the future. 



 
 
 

Overview Team About Communication Channel Updates 

Robert Cefail 
Founder 

Background 

Robert Cefail has been an innovator in the telecommunications, internet marketing and celebrity endorsement industries. Robert started 

compames in each sector that have generated tens of millions of dollars in revenue. He currently is the CEO of CShopTV, a celebrity endorsement firm 

connected w,th thousands of celebrities. 

Tony McKnight 
Founder 

Background 

Tony McKnight is a highly successful entrepreneur who has started up numerous successful companies including Big Daddy Unlimited. His 

latest company is now a dominant player in the gun. hunting and survival industries selling over 300,000separate offerings on his online placform 

Bigdaddyunlimited.com. Tony is a specialist in the art of mass marketing, promotion and scaling companies. 

Stephen Eckelberry 
Senior VP Entertainment Production 

Background 

Stephen Eckel berry. with over 35 years of experience in virtually every aspect of traditional Hollywood filmmaking, brings a cinematic 

approach to web- based reality TV. Stephen has been involved in the production of 34 feature films and television series. He branched out to directing and 

producing including creating several award-winning feature films. working with a varied list of talent from Scarlett Johansson, Eva Mendes, Christopher 

Lambert, Burt Reynolds and Raquel Welsh. He recently co-produced the U.S. version of the Chinese epic movie, Air Strike, starring Bruce Willis and Adrian 

Brody and distributed by lionsgate Films. 

Kevin Harrington 
Strategic Partner 

Background 

Kevin Harrington, an original star on the hit TV show Shark Tank and inventor of the infomercial, not only hosts one of the programs on ASE 

but also is a strategic partner when it is time to bring products on various shows into massive retail outlets. 

Toli 
Co-Founder 

Background 

Tali Cefail, or as she likes to call herself "'Mrs. Bob", has been a marketing strategist, creative director, and administrative process developer 

for over 25 years. In partnership with Robert. Toh has been at the forefront of the deregulated telecommunications. internet marketing. streaming video, and 

celebrity marketing industries. In addition to her role at American Stories, she is also the lead campaign strategist and creative director at The CShop 

Celebrity Network, a celebrity endorsement firm connected with thousands of celebrities. 

Linda Batdorf 
Treasurer and VP of Admin 

Background 

Linda Badorf has had a successful career in managing the finances for Quadrant Sales & Marketing, Inc., Digital Frontier Marketing. Inc, and 

American Stories Entertainment, Inc. 
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Company Name 

American Stories 

Location 

1449 Wetherington Way 
Palm Harbor, Florida 34683 

Number of Employees 

3 

FH::1%%+11& 

Incorporation Type 

C-Corp 

State of Incorporation 

FL 

Date Founded 

December 16, 2020 


