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Why you may want to invest in us...

We believe Vliogmi can have genuine impact on millions of people's digital
wellbeing & mental health

Our Celebrity Shareholders have a combined social reach of 35 million +
people worldwide

Receive an ultra exclusive Founders Verified Badge v on your Vlogmi profile

Legitimately influence the success of Viegmi through giving us feedback
during our private Beta

Why investors @ us
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Ilike the narrative. It fills a gapin the market for a different type of sociat
media platform. The leadership team is passionate and the Chairman is a

serial entrepreneur who piloted not 1 but 2 companies to IPO.
i1 ; L
Tam impressed by the idea but also the strategic partnership they have
) LA ) r
already secured. I believe this could take off as they secure more of

such partnerships. It's their secret sauce which separates them from the rest

5 1 3y s 7
This company has the ability to be a winner

Derren Joseph Tax Consultant

(ENALTS0 08 INVESTING $3,000 THIS ROUND

Luke is a phenomenal founder and visionary. Viegmi provides the right v
context to allow for social media to have a healthy container.l am a coach,
trainer, wental health ac
media has had on se many kids.... I don't we can eliminate social media,
however, VLOGMI will provide the vehicle for the engagement to be healthy
bringing down the social anxiety asseciated with not being thin enough,
pretty or handsome enough and to become authentic while connected. I have
known Luke his whole life, we are close family friends. His journey to

cend his own anxiety, depression ond negative experiences with social

) - :
jocate and have seen the negaiive effect that social

tran
media led him to be inspired to... read more

Katherine Winter-Sellery ¥

SEE MORE

Our team

Luke Thorssen
Founder and CEO

¥ Social media consultant for m ;Lliiple industry leaders; corporate showbiz and

acnarte Pravinncehe Nrininal farmndine taam mamhar thot hiilt Inraacr
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ent record label in the Philippines. Top 35 Under 35 Game Changing
ports nomin

e

LeRoy Thorssen

Founder and COQO

Former Founder and Marketing Director of Flexifill Bulk Solutions Ltd.
Experience in Operations Auromatiaon and Management. Scrum master.
Weh Development at DIRTT.net

Fravi

Rafaella Thorssen

Founder and VP Design

Manager of the graphics team, developed the UI/UX and app architeciure of
Viegmi. Creator of the Viogmi Bible, a compilation of over 400 app UI screens

-
and writte

fun

lescriptions for every featur tion, and button.

in

SEE MORE

In the news
EDIGITAL JOURNAL Vlogmi's Fight Against Fake News: "The Social Dilemma"

One of the most pressing issues in today's society is the rampant spread
of fake news. People online aren't prone to fact-check & headline before
sharing it to their friends and family. When they see a catchy, click-bait

Coping With Covid: The Vlogmi Team in Quarantine
openPR
S The Covid-19 pandemic has impacted businesses around the world,
many of which have been struck negatively due to the quarantine and
social distancing measures. This has been an cngeing obstacle for

Bacernbar 7, 2020 & openpr com

The Rise Of Behind-The-Scenes Content And Why Viogmi
Might Just Become The Next Big Social Media...

The way people share information has transformed with the rise of
social media. It has created a unique platform for paople to connect and
exchange ideas that have proven very useful to individuals, businesses

L 21-Year-Old Luke Thorssen Combats Destructive Mental

QASNEWSWRE  Woalth Effects of Social Media with His New App: VLOGMI
New Harvard study suggests routine social media usage can actually be
beneficial to your digital well-being and mental health, here's how.
Filipino/Canadian entrepreneur (Glabal Tep 35 Under 35 Game

February 12

Downloads

A Social Media App that
ACTUALLY CARES about your
Mental Health

Note: Be sure to check out the attached materials above if you would like to know more

about cur Monetization Plans, Marketing Strategy, Burn Rate, Competitors, and

maere.

In a Nutshell: Our Story



When our founder Luke Thorssen began to notice the negative effects social media was
having on his mental health, he decided to figure out a better way to stay connected with

friends and family.

ited Viogmi

While coming up with an idea for 2 new school project, Luke saw a growing trend with in-
the-moment content, particularly with Snapchat's brand new story feature. He liked the
idea of seeing a snapshot of his friends' everyday life, but he wanted to be able to go back

to these posts on any day instead of them deleting after 22 hours never to be seen again.

Luke tock it upon himself to develop his own Social Media App; one that he could see

himself using everyday. So after 2 lot of research and a quick demain purchase, Vlogmi

was born.

What is Vliogmi?

AIBAY [N THE LIFE

AL 207

Viegmi's revamped d by VF D2 afaetla Thorssen, note: not representative of final produce

Vlogmi Corporation is a family owned tech startup developing a brand new social media

pl:—n]‘()rm based entirely around the concept of .‘:Emrmq genuine, authentic, and original

content in daily "story-like" compilation posts called Vlegs.

Check out the video above to see our Founder and Chief Executive Officer, Luke Thorssen

open up about what Vlogmi is, how it relates to his personal life, and his vision for the
future.

"I can't even remember a time when I'wasn't on social media.

= . £
s really important for us

to change the way that we use it so that social media has a po
digital wellbeing and mental health.”

ve impact on our

.uke Thorssen, Founder & CEQ Viogmi

Social Media and Mental Health

Vlegmi is a platform based on geruinensss and authenticity. While platforms like

Instagram focus on disingenuous content and obsessing over “picture perfect” posts,
Vlogmi will effectively make social media a healthier place by promoting and regulating

genuine and authentic content.




Content on Vlogmi will primarily consist of Story-like posts called Vlogs. Ylogmi combats
the issue of fake/unrealistic content by promoting the idea of original and unfiltered
content. To achieve this, users will only be able to post pictures and videos taken within
the app, rather than uploading from their camera roll er other sources. This feature alone
removes all reposts, and edited posts from the platform. As Vlegmi focuses more on the
everyday lives of the user base and keeping up to date with loved ones, it is very likely that
it will provide users with an inerease in digital well-being, while rewarding users for
routine use of the app.

"y - 7 ; N 5 2 v P ;
[R]ou./r.ni- social media use—for example, using social media as part of everyday rouline

and re\s'pnnd{nu to content that others share—is pus."ir’vev’v associated with all three

health outcomes (sor:fu.l well being, positive mental health, and selfrated heaith)."

-Mesfin Awoke Bekalu, research scientist, Harvard T.H. Chan School of Public Health

Is sacial media bad? No. But as it becomes more integral to the way we relate with others, it
is important that we acknowledge its potential harm so we can make conscious efforts to
avaid the pitfalls. Digital wellbeing is a term that refers to creating healthy tech habits -
whether it be through unplugging often or improving focus. Vlegmi will allow seme of this
pressure to be alleviated and help users to become a part of a more inclusive environment

where everyone 1s sharmg raw and real content.

The Rise of Behind-the-Scenes Content

Vlogmi takes advantage of the immense popularity of the “Story” feature seen on many
current social media's, implementing it as our main type of content. We also plan to

implement livestreaming in the near future, which will allow our users ©o get a true, uneut

look inte the lives of the people they follow.

he was also a crearor cn YouTube, am

the time Luke draamt up Vicg ng over 1.5 millien toral combined

Behind the scenes or live videos let the audience get a glimpse of what's go on behind

the scenes. It allows for increased credib and humanization of personalities and brands

that seem so distant in the minds of viewers.

Vlogmi Vlegs provide a persenal and natural form of communicatien due to the

authenticity and realness of what it portrays. Every day, peonle prefer to share more real-

are far more

life mements, behind-the-scenes, and unedited content. These storie:

effective at eliciting emotions than the s

dard edited posts - joy, anger, happiness, hate.
Meet the Team

We are siblings. We live together, work together, and depend on one another. We can drive

each other crazy every now and then, but our dl”(‘ring perspectives and the fact that we

ently challenge each other is what makes us such a great team. We ftonp each other

in check!

u Vlogmi's Wefunder Application Video = & -
T 2

Watch later  Share
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Luke is an online content creator, social media influencer and millennial marketing
specialist with over g years experience in content development and several in

marketing. Victor Cui, CEO of ONE champicnship, nominated Luke for the "Global Top 35
Under 35 Game Changing CEO's in Esports”. In 2017-2018 Luke was working as CCO of the
popular Filipino record label "Careless Music Manila" (now the #1 independent record label
in the Philippines), developing content and doing social media marketing and consulting

for the artists,

LeRoy Thorssen, Co-Founder and Chief Operations Officer

LeRoy is a young entrepreneur and international traveller. As the young Marketing
Director of Flexifill Bulk Solutions Ltd. LeRoy developed their corporate website and
marketing portfolio. In 2011, he was a member of the Marketing Department of DIRTT
Environmental Solutions Ltd, redesigning and editing web pages for the company's
website. In 2014, LeRoy moved to Victoria, BC, where he co-owned and managed the
Maytlower Caffe. While travelling through Europe, LeRoy worked as a bartender in London.
His job also entailed designing new menus, creating promotional materials, and managing
the company’s social media pages. As COO, LeRoy oversees managing and coordinating
the tightly scheduled work of the development team and guiding the administration of

Vlogmi Corporation.

Rafaella Thorssen, Co-Founder and Vice President Design

Rafaella studied at a multimedia arts school as well as graduated from an
accountancy/business management course. She iz also a TEFL certified teacher of English.
At Adapt Architectural Solutions, Rafaella created marketing materials and
communication templates for the company’s clients. She previously was an intern at a
local NGO to support students and edueators in lower income areas, creating marketing
materials for the company along with event planning. Rafzella has also worked with many

volunteer and ch;

rity causes/events in recent years, helping out in anything from graphic

design to managing a team. As Vlogmi's Vice President Design, Rafaella has developed
and documented the Vlogmi Bible that guides our development team. Rafaella and her

graphics team have established the branding and created all the finished graphics for the

app’s screens and icons.

Trom left to raght: LaRey (Co-Tounder & COO), Rataelia (Co-Founder & VF Design), Luke (Mounder & CEO)

The Competitive Landscape

What is the size of the competition and who are the main players in the space?
Although Facebeook's monthly active user count breaks new highs globally, it has lost

market share for several years in the USA. Starting from nearly 70% dominance, now this

number has dropped to 36.64%
This is seemingly because people are diversifying their social media use to other
apps.

Most popular social networks worldwide as of Octo ber 2020, ranked by number of
active users (in millions)
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y number of active users(in milliens) - Sratises

Most popular social networks wo.

row; Statista

So, what does this tell us?

Even though major cerporations like Facebock and TikTok have massive audiences that
continue to grow day by day, there is always room for a new player to join the game.
Vlegmi doesn't need to STEAL users from Instagram (at least initially), because studies
show that users are happy to use both. We don't expect pecple to delete their other social
th entually happen C-rganicaily

accounts w download Vlegmi, altliaugh that may

Case Studies:

COMPETITIVE COMPETITIVE
LANDSGAPE LANDSCGCAPE CONT.

TRILLER VS TIKTOX TIXTOR o stioe by [ 1.5 7
TRILLER 200 Activ doronly | 90 Tomad Trenien s Frmated o

yom our Everything You Need To Know - Crewdfunding Report; cheek out the attachad doeument for mors info

-

How did we get to our valuation?

icularly into how we

Weputa lot of time and research into the social media space, and parf

compare ourselves to other platforms; established and brand new. After several raises, we

believe our pre-money valuation of US$4,959,000 is accurate and fair. In fact, in most

cases we are several million dollars lower than competing start-ups. We don't need to be

greedy, nor do we want to be. Below is a quick breskdown of our competitors and their

VALUATION VALUATION
COMPARISON _ COMPARISON

BociaL Medih A INTERNET CLUBHOUSE
STARTUP VALUATIONS vaLuarion 9 “
uscROasE: 1500 Mav 2020
FUNOING HISTORY $12 MILLION (ANDREES SEN KOROWITT)
TRILLER
ESTABLISHED CROWDFUNDING o
YALUATION $130 WiLLoN -
HOUSTSARTY NIk STARTINGINECOM e e
usEuBasE: ocrancr 2018
sanes 1 union crataone  SmmioN + Ya MILLIOW CWENTHLY: NETIVE DR ERE)
- 60 MILLIOK (TOTAL APP BOWNLOADS)
aveR 1040 BnisE Fiase saowmLion

AususT 2020
[ $12s oicon Smeawumcs  ssasion B e

oisea Saw naisen
wirmmsmon = 3 5 (as
FUNDIKG NISTORY $4.5 MILLION = JUNE 2015 (SE£0)
carrene ssonmiLLoN S6 MILLION ~ FERBUARY 2018 (SERIES A)
sincies skuien €28 MILLION — 0CTOBER 2015 (SERIEE B)
Gwswouse  siwowi
woeve EER ST
ano sizomon
AUDORKIOGE  $75 MO
a0 Funo $300 THOUSAND — JANUARY 2013 (ANGEL)

$200 THOUSAND — APRIL 2013 (SEED)
FEERUARY 2014 {SERIES A)

MARCH 2015 (3ERIES BI
scEwBER 2070 (3ERIES O

ssewon

So, what's the plan?

Even though Vlegmi will be available worldwide on release, we will focus our advertisin

efforts in lower-cost areas to maximize the amount of installs we get per dollar. Once
we tackle the lower-cost geographical locations, we will focus on accumulating and

growing our North American user base.




Luke being swar rssen fumily charity program, !

ck the photo to read the Mar

Lower Bicutan, Philippincs

is how aware we became

A huge benefit of having lived in Southeast Asia for over 4 year
of the global market. North Ameriea is absclutely cur primary foeus to develop a loyal user
base, it is just not our first. By promoting in areas of a lower cost, we can grow our user

- S0, by the

efforts to Nerth America, we will already seem like a "giant” in the industry. With this

base significant]

e we start heavily moving o

promotional and advertising

strategy, we will have 2 major upper hand against other competing startups in this space

by having credibility and a large active user base on Vlogmi.

SOCIAL MEDIA BEHAVIOURS

DETAILS O £ ENGAGE WITH

93% 3H 53M

we

- ;
are. | ™ Hootsuite

Philippines has the highest Dealy Time Spent Using Secial M 7 in the world ar 3 hours 53 minutes (compared to the

minutes), and is rankod Bk for Avarage Number of Social Media Acsounts por Intornot

average of 2

Uscrat g Hootsuite, Digital 2020

PHILIPPINES

Launching in the Philippines will allow us to build a very Americanized and English user

53

base on Vlogmi. The cost of advertising and click-through-rate in the Philippines

is significantly more cash cient than any other place with a substantial English

speaking audience.

INDIA
Next for us is the giant population of India. Focusing on capturing everyday users, as well
as fans of Bollywood stars. With TikTok being banned in India, it is a primary target

of ours as there is a large gap in the market for an app like Vlogmi.

BRAZIL

In 2021, there will be over 145 1 Brazil. With su

lion sceial media use

je

internet and social med:

population using tk , and a very low cost of advertising to th

this makes Brazil a perfect market for Vlogmi to tap into.

DAILY TIME SPENT USING SOCIAL MEDIA

£ ND MINUTES) THAT | NTER 4 SPEND USING IAL MEDIA ON ANY D

This does not mean that we won't be promoting in any other areas; we will just be
of fo

ran check out a more d

advertis primarily in the target mark cus. Vlegmi will be available for download

Worldwide on launch. You tailed rundown of our markeating

s in the attached documents.

sirategi



How do we make money?

Even though in-app ads are the most obvious and simple way to menetize Vlegmi, they are

one of the most effective ways of monetizing any mobile app. There are a few key types of

app mobile advertising commenly used today:

=l MECN-

Native Interstitial Banner In-stream Rewarded
video video

Vlegmi will initially not support advertising on day one. Our goal is to reach a significant

number of users prior to introducing advertising. This will help with retention of users by
providing the best possible user experience, Once we have a solid dedicated userbass, we
will introduce support for Native Ads that will fit seamlessly with the main concept design
and appear within the app as its natural element. However, we plan to phase out this form
of advertising once we finish development of our proprietary monetization technology
called Support Crearor.

The issue with the lypes of advertising menticned sbove is that thay can take away from

the overzall . No one wants & whole bunch of ads getting in-between them

ser exparienc

and the people they follow. And, although Vlogmi will actively take steps to make our

adverlising as unobtrus s possible, these types of advertising will always be somewhat

of a nuisance.

INTERSTITIAL
aDS

M —EANNERS AHD
DISPLAY ADS

m CuroshyStream

B NATIVE ADS

These advertisenerts are

banner/display ads.

SUPPORT CREATCOR

Our Support Creator feature is our breakthrough proprietary technology that we believe
will revolutionize Social Media monetization. This feature will allow users to support their
favourite creators without having to spend a dime. They can do this by watching/playing
(engaging) with Incentivized Ads. Incentivized Ads are OPT-IN advertisements that give a
reward to the user after the advertisement is completed. The ads can be 30 second videos,

or even interactive mini games. We will reveal e information about the Support Creator

feature later this year!

Learn more about our monetization strategies and projections in our attached
Monetization report above, including how we will use Sponsored Filters and our

breakthrough proprietary feature, Support Creator.

Become a Founder Today!

When you invest in Vlogmi, you get [irst dibs on your username via our Exclusive Pre-
Launch Beta, a luxury that only ever comes at the beginning of any platform's lifecycle.

Other perks include:

- Exclusive access to our Pre-Launch Beta

Electronic Souvenir Share Certificate sent to your email ($250+)

- Limited Edition Vlogmi Dog Tag (§500+)

Founders Verified Badge ($1,000+)
- 5% Share Bonus ($2,500+)

Invitation to a lunch cruise with the founders (§5,000+)

But, our favorite has to be the highly exclusive Founders Verified Badge

‘ \vyCchnhicicmMm



v VEKKIFICW

O FOUNDER

Designed to not devalue the iconic "Verified' checkmark, we created the "Founder”

checkmark.

Looking identical to the "verified badge" with the original Vlegmi gradient colors, only a

select number of users will ever have access to this one-time-ever badge.

u Crowdfunding Application Bloopers © ~»

Watch later Share

Investor Q&A

What does your company do?

We are developing Vlegmi, a new social media app that combats the issues of
fake/:

istic content seen on other social media platforms by pushing originality and
genuineness. For sharing your daily life, without beauty filters, promoting imperfections as

a positive rather than a negative. Vlogmi is focused on improving users' mental health and

digital wellbeing by encouraging genuine, authentic and original content. No photoshep,
no reposts, no fake news.

Where will your company be in 5 years? -
Cur

the average socia

p will have at least 50M users. The word Vlogmi will become a verb and be part of

media us

vac ary (eg tweet, Band-Aid, Kleenex). Vlegmi will be

the go-to app for sharing behind-the-scenes

ntent allowing users to express their

authentic and unvarnished selves. We ',mpc to have created an exit for our shareholders
Cur proprietary monetization platfol‘m will be the new standard for social media and

influencers. These projections are not guaranteed.

Why did you choose this idea?

Today's social platforms have negative effects on their users digital wellbeing. Our
is to pave the way for a healthier, more inclusive social media. We want to set an example

s10n

for current and future platforms to follow by proving that social media can put user health
first and still have the ability to go mainstream and make a real change.

How far along are you? What's your biggest obstacle? -

The majority of the backend anc

dy complated, and we are

currently working on the MVP for i0S, with full time Anc elopment to begin

s of the app at the same time

soon as the budget allows. We aim to release both versic

and we already have rough prototypes completed. Aside from the app, we have an
incredible amount of materials that range from our marketng strategy, to monetization, to

full comparisons with competing companies. We have provided many of these documents

cation. Our biggest obstacle, like with so many others, is lack of sufficient
n a4 month

in our app
funds. We have everything in place to fi

sh developing 3

logmi wiil
have the necessary funds o do so.

timeframe so long as we
Who competes with you? What do you understand that they don't?
Unlike Facebook, Instagram, Twitter, and TikTok, Vlogmi has been created to put users

first. We are concerned about the impact social media has cn our mental health, and we
want to build a comm

blished social medi

feel good about. Genuine, authentic and | :nt is up next, and we are at the forefront.

On the flip side, competing start-ups with sim maturity to Vlegmi are potential

rs. Cur edge over them is our massive

ens of millions of fans through
our celebrity chareholders; a fanbase that fits perfectly cur target demographic and one
that we have plenty of experience with.
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