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t 1 A California Company
i g Own proprety tanning process

3 Are in a production ready stage
i 4 Honornature given resource
i 5 Use eco-safe maternals
| 6 Thke partin a US $500B ind ustry |
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Ind ustry Issue s

01

*“ Exterminating endangered speciesfor
their skinsto be used in leather

02

®Use oftoxic substances matemnals
such asChromium 6 to make leather

03

— *Environmentally hamful tanning
process

.04

Expensive

05

®*Taceability of supply & Inport
dependent
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Our So lution

Reduce the need forkilling
endangered species

Iocall100% USA Made with
full tra c e a b ility

The firstcommercialscale
aquatic leather
manufacturerin the USA

Versatile formany
ind ustrie s
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Aquatic Ieather
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Strongerthan animalhides Muc h lighter

Unique naturalpattems Ela stic
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Sturgeon leather Salmon leather Halibutleather
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The Globalleathergoods
marketplace ismore than US$500B,
with an estimated compound annual
. growth rate*o0f5.4% up to 2025.

*Disclaimer:
these projections cannot be guaranteed.

$1.3B  $500B

The U.S. & Mezxic o Globalleather
leather goods
Amerca is mpots marketplace
ourtarget

market

No known competitors in North America in $1.3B industry
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OurCompetitive Advantages:

1. We are located in the most luc rative
market with a vast numbero f fish-skin
Globally ourcompetitors are: S
2. Ourcompetitors have bamersto entry due
to using banned chemicalsubstances.
3. Propretary Processto treat sturgeon skins

— ©®Atlantic Ieather
Skagafjorour, Ieeland

Victoran Foods
Ea st Afric a, Kenya
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Ourmodelwilcombine direct B2B-sales with large leathergoods manufacturers and designer
housesaswellasa refemalprogram based on ¢ o mmission.

Direc t B2B-sale s _ — q Refermalprogram
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Esta b lishe d re la tio nship

with leathermanufacturerin Ios
Angelesthatiscapable to produce
large volumesof finished produc ts.

UNIVERSITY OF I(J\ . 3 [li\\{ “Ilfil‘l
Cincinnati .

Agquaborne LLC

)

Ourtanning processis fully — e 'The companyisin a
developed and tested productionready stage
The lab-test showed the absence of Curre ntly wo rking on fish-skin
Chromium 6 and otherheavy metalsin supply contrac ts

ourleather.
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& n
. Projected
; o EBITDA
e i in 6 years
S —=Net Income
0.9 103M
0/6 6:8 $
Yearl Year2 Year3 Yeard Yearb Year6
PRO JEC TIO NS* Yearl Year?2 Year3 Year4 Year5b Year6
Fish IeatherSales 1,689,500 3,678,300 6,949,800 14,419,620 30,020,220 60,106,541
CostofGoodsSold 91,850 201,300 394,260 854,988 1,776,736 2 827 181
UE O ek o 619,098 604,439 784,258 1,098,900 1,657,546 2,629,858
Expenses
EBTIDA 978,552 2,872,562 5,771,282 12,465,732 26,585,939 54,649,502
* Disclaimer: these projections cannot be guaranteed. ‘ O
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Te a m

Nodar

Founder / Managing Partner

Has an extensive bac kground in the
Sturgeon caviarproduc tion, trading
and exporting. Strong relationships
with aquaculture farms and fisheres.
Founderof AmSturbrand, ac hie ving
two Guinness Wordd Recordsin
Dubai UAE

Sergei

Co-Fonder / Business
Development

Has 15 yearsofexperience in
managing the developmentof
large-scale industrial projec ts,
advertising campaigns, and
digital marke ting .

Akhmed
Chief

Technologist

Has more that 19 years
experience with fish-leather
products, creating innovative
processes to treat various
aquatic skins.
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Thank you!

theaquaborne.com



