Invest in Gym Rat the Movie

Feature Film Thriller on addiction VS transformation,

in the body building world

ABOUT UPDATES REVIEWS ASK A QUESTION®

Why you may want to invest in us...
Support a film project with powerful, positive cultural impact.

Go "inside"” a Hollywood production, unique behind the scenes access, on set
invites, premieres etc.

80% Filmed = unusually lower risk film investment with proven production
model & previews available

Taps into under-served niche audience of 10 million+ men 18-35 in US with a
aym membership, influenced by body-building.

With our goal budget, we plan to add cameo’s from several fitness icons to
improve appeal and connect with this market.

Speaks with universal relevance to the social media driven, body image
obsession and comparison in our world today.
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Travis Brown
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Award Winning Wrirer/Produsar/Dirceror. Co-Produced “Radwood Massaero:
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In the news

i Rising Star Josh Murray: Why you need 1o have a purpose
<o much bigger than success within the...

Thank you so much for doing this with us! Can you tell us the story of
how you grew up? | love thought proveoking questions. They help me see
my life through a new lens and appreciate my experiances more, so my
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Logline:
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2 job selling steroids for 2 maniacal gym owmer and rist

Summary:

Think Nightcrawler meets Whiplash with a bit of I, Torya. Some have called it & gritty

version of Little Mise Sunshine with bodybuilding. Gur protagenist Lonnie Milsap
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We deal vwith themes of Addiction vs Transformation.
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Beyond our unigue story and compelling visuals, we are very proud of our stellar ensemble
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Business Stuff

We have an LOI for distribution from Veritas Films and an LOI for sales representation

from veteran sales ageney Calife all as strong interest from severz! other

agents and distributers pending revie ed [ilm.

Below is a visual breakdown of our existing funds spending and different fundraising

rilesto ost pressing goal and most e ant hump to get aver for fundraising
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getting the film picked up and fully funded. Our goel is to raise $135,000 10 fully complete

post-production and have the film ready to go. Any additional investments beyond this, up

to a grand total of $185,000 will go towards bringing the film to market (including

festivals) and give us additional {

lexibilicy and power in giving the film the best visibiliy,
Fundraising Stages
$200.000 ~
180,000 =
5160,000
$140,000
= Existing Inuestment Spend
5120000 = Min. for Piesure Lock
5105000 = Finizhed Filn
P = Finished Film/ Delvery/Marke ting
AC 008 Finished Film/ D live ry/ Marketing
30,000 Firiished Film
220000 Min. for Ficturs Lock
53 Cisting Investment Spend
Budzet
ROI
All revenue paid to Remaining revenue split
investors up until 120% | equally between investors
of their principal. and production company.

Thank you for your consideration and support!
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What are the biggest risks? If you fail, what would be the reason? What has
to go right for you to succeed?
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