Invest in Hempzene
We market CBD directly to consumer via
entertaining/informative long-form media
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Hempzene grew organically through our executive team's decades of direct
e health and

sin

response experience in the marketing of a variety of prod

wellness areas that Flofppcoplo on aperswzaf level As we are ccnstuntly
searching for innavative and heneficial products to bring to marker, the CED
market was the logical next step.

Michael Sciucco Founder ang CEQ @ Hempzene
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Why you may want to invest in us...

Over 3X growth for total revenue since December, 2019.

First advertisement has been successfully tested and is generating sales and
reoccurring revenue.

3,062 long-form advertisement airings for over 1,500 hours of airtime through
9/30/20.

We don't compete for premium retail shelf space or attention on online
market places.

Almost 2,700 customers acquired through 9/30/20.

Recurring revenues through proven, profitable subscription model with
attractive margins.

Qur team has decades of experience creating/managing, health/wellness
direct marketing campaigns.

The projected collective market far CBD sales in the U.S. will surpass $20
billion by 2024.

Why investors ¥ us

I personally know the Founder of Hempzene, Mike Alden. We have been friends
and business colleagues for many years. I can say this without hesitation, he is
one of the smartest business peopt’e 1know, he has great character, and in my
book is a true rock star. When Mike shared the opportunity to invest in
Hempzene with me, I could quickly see it was a no-brainer! It's a great
product, great company, and, it's run by a great leader. To top that off, it's
perfect timing to be in the "hemp" business.

Michael Altshuler Lead investor

LGNS LN INVESTING $1,000 THIS ROUND

I have the good foriune of personally knowing some of the country's top

ve had on my nationally-

ess owners and entrepreneurs. Many of whom. I
recognized podcast show: The Results Podeast. Mike Alden was one of my

guests. Without question, I consider him one of the best business minds I know.
Add to that his integrity, drive and determination and that would make Mike
and whatever he does, a great and safe invesiment. I'm investing myself.

Michael Altshuler

Very innovative and hard working guy!
Archie St Hilaire
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Our team

Michael Sciucco
Founder and C
Boston Busines

(@]
Journal“40 Und

or 40.” 2016 SmartCEQs Future 50 Awards. 3
time Wall Street Journal/USA Today best-selling author. Juris Doctorate from

Suffolk University. BS degree in Political Science from Springfield College.

»

Jeff Jackson
Operations Manager / Finance Manager
Qver 15 years

aceounting and operotional experience in the direct response
industry. Worked on marketing campaigns which have cumulatively generated
half a billion dollars of revenue. BS in Accounting from Roosevelt University.

in

Christopher J. Meusel
Information Technology Manager
Over 15 years of IT expertence in the direct respanse industry. Fluent in most

e from

programming languages and databases. Master’s in Computer Sci
Boston University. B.S. degree from Framingham State University. Active
member of MENSA.

Jason Bernabei

Business Development Manager
20 years of experienc:
Integral in launching 15 national long form advertising campaigns for health
related products, Finance degree from the University of Massachusetts in
i1998.

I ) e
in the health and wellness direct response indust.

Garrett Miller

Business and Legal Affairs Manager

13 years of legal experience in the direct response industry advising
management in areas of law including intellectual property, requlatory and
business practices compliance. B.5. degree, Syracuse University. J.D, Case
Western Reserve University.

Shauna Favalora

Office Manager & Executive Assistant to Founder

Two decades of experience in an Assistant/Office Manager role in the direct
response industry managing general day ro day operaticns. Graduate of
Marian Court Junior College as Valedictorian with a 4.0 GPA.

Korie Prince
Operations Lead
Over 10 years of multiple and progressively complex responsibilities in direct

response marketing including customer service rmanagement and

maintenance and implementations of company accounting records.

Cathy Ratcliffe

Downloads

The Hempzene™ Story

The Path To Providing High Quality Full Spectrum CBD Through Direct Marketing

Hemprene™ sprouted organically through our executive team’s decades of direct re

experience in the :nurkstlng and [ullillment of a varie ty of produ’:ls in the health and

wellness areas that help people on & personal level.
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The Ability to Stand Out

In order to be heard in a crowded room, you need to stand out by raising your voice, We

>s us the at

have crafted a formula that gi ty to do just that in the explosive CBD
market. Our team has perfected the art of telling a better story through its years of

experience in the health and wellness industry which it has now applied w0 & proven long

form advertisement which i g sales and recccurring revenue.

Potential Market Growth

As a team, we are constantly searching for innovative and beneficial products to bring to

market and the CBD market was the logical next step. CBD has become inereasingly

accepted and integrated into mainstream society and the projected collective market for

CBD sales in the U.S. will surpass $20 billion by 2024.

U.S. CBD Projected
Market Sales 2020-2025
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Sources: Brightfield Group “These are forward Looking projections and are not guaranteed.

‘What Sets Our Marketing Apart

Aswe mentioned

efare, in order to be heard in a crowded room, you need to stand out by

raising your voice. One way we do this is by producing informative and entertaining

long-form advertisements which capture the audience’s attention from the moment they

tune in. A long form television advertisement lasts significantly longer than a regular

commercial (nearly a 1 hour (28:30)) allowing it to act as a stand-alone program.

THE POWER OF LONG FORM
ADVERTISING

The Customer Market Barrier Solution

Long form advertisements are the parfact mechanism for overcoming the main challenges

marketers [ace in the CBD market; consumer lack of knowledge and consumer

skepticism. This lack of understanding regarding cannabis-derived products, what is legal

and what isn't, what is recreational, what is medicinal and where exactly CBD fits in can be
daunting and confusing. Additionally, as with any emerging product category, high
consumer demand produces bad actors. Misinformation and outright decentiveness as to

ingredient strength and purity coupled with outlandish and over-the-top “cure all” claims

are leaving many would be customers skeptical.

CONSUMER BARRIERS TO MARKET ENTRY

MISINFORMATION LACK OF KNOWLEDGE SKEPTICISM
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THE LONG FORM SOLUTION

Long form advartisements overcoms th

se challenges by presenting more details about

and alloy

abrand and CBD in gene g more time to present a persuasive call to
action. Ultimately, this drives more qualified leads resulting in higher customer
conversion rates and a lower overall cost per acquisition. Our leng form ads run nationally

across numerous networks.

unasion
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while still

ket share of new customers. Current industry leaders pay a premium

Less expensive long form media rates allow us to stretch a dollar further

capturing a larger o

price [or shorter, less informative and less educational ads. To our knowledge, ho one else

is utilizing long form advertising in the CBD market like we've been able to do with
other health and wellness produets for almost two decades.

Projected Revenue

Media S';pend

M Total Gross Media Spend

“These projections are not guaranteed and are built based on assumptions

‘What Sets Our Products Apart

While CBD is one of the fastest growing health and wellness products on the market, we

were nat interested in “jumping on the bandwagon.” We could | sasily rushed to

market and come out of the gate with an inferior product. However, we took our time to
focus on bringing superior CBD products to market which will provide the ultimate overall
benefits to the mind, body and spirit and meet our high standards for quality and

effectiveness

MIND BODY SPIRIT




Hempzene™ Herbal Formula

Hempzene's high poteney CBD Herbal Formula is one of the fow USDA certified organic
CBD oils on the market and is the only CBD product to combining full spectrum CBD with

many Endocannabinoid boosting plants such as Bleck Pepper, Echinacea, Cacao,

and Cinnamen. This powerful and synergistic blend of

Turmeric, Helichrysum, nutmeg

multiple phyto-cannabinoids nourishes the whole Endecannabineid system.

Seven Extra
Endocannabinoid
Boosting Plants

Hempzene™ Pain Relief Cream

Hempzene's Relief Cream combines full speetrum CBD extracted from high-grade hemp
ensuring with additional natural substances and nutrients, such as aloe vera, cocoa butrer,
chamomile and other key ingredients

ovide cool, refreshing and invigo g relief.

Where We're At and Where We're Going

The great news is we've been out of the development phase for quite some time. Qur
C‘Jﬁ“ty’ T)T‘Odu("tﬁ are ﬂh’eﬁdy de\'P\Ode ﬂﬂd we hﬁ\'@ a :‘Oﬂ’lpteteﬂ End pf'o\’ﬂ'ﬂ IDT‘g*("n‘r:ﬂ

advertisement out-of the-box and generating sales and recurring revenue, Capital will be

¢ of media.

USE OF FUNDS

FIRST $107K

7.5%

12.6%
1 of initial products rvantay

anline

ANTICIPATED MILESTONES"
Q42020 Q32021 Q32022
o+

EaEa Rt & 25,000 New Potential
Revanue Exceads §1 Million Buyers Por Month
g 100,000 New Fotential
Expand Froduel Line Buyzrs Per Month
Expand Matketing Channels
Produce/Test into Podcast Advertising

Long Form Radio Advertisement

Q12021 Q42021

M Test Targetad Diract Mall Markating
Expand Distribution Channals
inlo Retail as Simnd Awaraness Solidifies
Produce/Test
short Form TV/Radio Advertisoments

+These are forward looking projections and are not gusranteed,

Proven Leadership

< led by camnar r Michael Alden His nroven b svideneed
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by his being named by the Boston Business Journal as ene of Boston’s “40 Under 20” and

being awarded the 2016 SmartCEOs Future 50 Awards based on his accomplishment of

growing & small call center into a comprehensive multi-million dollar marketing

management company ranked by Inc. Magarzine for three years in a row as one of the

nation’s 5000 fastest-growing private companies.

PROVEN
LEADERSHIP

Michael Alden

Investor Q&A

‘What does your company do?

s CBD products directly to the consumer
a and online content. Many times
g overlook the most impaortant factor in

We market high-quality health and wellne
predominantly via informative long-form television m
ies with great products and packag

comp

and revenue. |

-d the art of telling a better story,

dy generating sales and

generating sa
we have a proven ong form advert

reoccurring revenue.

Where will your company be in 5 years?

Ve hope that the brand Hempzene will become synonymous with excellence and

superiorily in order to become a leader in the CBD market by providing high quality

educational content / products that breed trust and confidence. Milesto:
achieve: -Q4 2020, revenues over 1M fte .-Q1 2021, test direct m
Q4 2021, r:;;[;and into retail. -Q3 2022, cust. acquisition rate of 100,000 new |
These are forward looking projections that are not guaranteed.

nes we hope to

buyers/r

Why did you choose this idea?

Hempzene grew organically through our executive team’s decades of direct response

experience in the marksting of a variety of products in the healt

h anc wellness areas that

e and

help people on a personal le
beneficial produets to bring to market, the CBD market we

el. As we are constantly searching for innos

s the logical next step.

Why is this a good idea, right now? What changed in the world? Why wasn't
this done a few years ago?
olled substances list,

When the 2018 T d hemp-produced CBD from the ¢

nationwide.
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ped both lines by intredueing products directly to the
consumer. Over that time, we hav
slew of CBD products.

just as difficult. For almost two decades, our highl_v
team has successfu

crafted a fermula that we know will stand eut amongsta

How far along are you? What's your biggest obstacle?

‘We are not Jookmg to use capital on a year's worth of development. Our products are
developed. Our manu

tures are chosen. Qur call centers

are in place. We have a

co >rm advertisement out-ol-the-be

pleted and proven long- ¢ and generating sales and
recurring revenue. Capital will be used right away Lo generate immediate revenue through

the purel

e of media. In just five months, the Hempzene campaign showed total revenues

$247,111. T d do with a well-
[unded me
effective

have

is is indicative of the typ
ia budget. Qur mos
get the werd out to potent
offer.

of explosive numbers we co

mediate ohstacle is lack of capilul mqqucd to
al customers about the quality CBD products we
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Who competes with you? What do you understand that they don't?



Two CBD marketers currently utilizing direct response channels are Ignite and Hempvana

(which already concentrate efforts on direct response television). However, the latter's
products are Hemp seed oil only which contain no CBD and they pos

Very f

experience marketing health and wellness 1 are marketing
rt.

]ung-[orm. direct response content. Qur content appeals to a

omps

ments.
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the art of telling a story through

CBD through lon © per
educational and entertain;

wide range beyond those who have typically expressed interest in the dietary supplement

and health and wellness space and will expand to all that have expressed interest in CBD.

How will you make money?

We introduce the public to our
market share of new
rison to air time. This

al media rates long-

izing on the me

um advert lich current industry
rmative ads. Our experience in health-based marketing

ity to get customers haoth to spend roughly $150 on their
riptior ed replenishment

sing rales

campaigns demonstrate the

{irst-order with the majority of customers enrolling in a su
program providing us with residual income,

What are the biggest risks? If you fail, what would be the reason? What has
to go right for you to succeed?

The health and wellness industry, including the CBD market, is subject to regulation by
numerous national and state agencies including but not limited to the FDA and the FTC.
Federal, state and local municipalities may adept laws which may be counter to the success
of CBD products.

Lave developed over the years extend from the
e unable

The experience and relationships w

exacutive team currently in place. Ify

are unable to retain key employees, o

to economically replace them, our business mocdel could be negatively impacted.

“llent servic

stems could

customer orders and proy

we rely on rechnologies
While we can migrate solutions to mitigate damages, a disruption in such sy
he

2 a negative impact,

About us Investors Founders

Say Hello




