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Houston,
we have a problem.

We live on a warming planet. It’'s warming because
of the way we live. The warming is wreaking havoc
with the weather and all the other natural systems
on which our existence depends.

We have to change.

BREAKING NEWS
The House releases transcripts from testimony of key witnesses. Watch CNN

€M World Africa Americas Asia Australia China Europe India Middle East United Kingdom LIVE TV  Edition v

11,000 scientists warn of 'untold
suffering' caused by climate change

[ By Emm nd lvana Kottasova, CNN
D Updat 36 PM ET, Tue November 5, 2019
o

« 100 million Americans « These consumers
are “alarmed” about support policy change
global warming, tripling but don’t know what

in the last 5 years. they or society can do.
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Our Solution J/ social

A social network with an ecommerce \/ Effective
overlay that is organized around and
dedicated to the pressing global need \/ Addictive

for collective climate action.
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We know the top 100 solutions.

3,800 people control 80% of the n A w ' ' WN

world’s emissions.

T'l HOST CONPRERENSIVE

One of the principal causes of PLAN EVER PROPOSED T0
global warming: nrm RS P! ﬂ”ﬂl. W M{NHNG
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Made from sustainable bamboo.

Tens of thousands of sustainable products and
services are available for sale, $150 billion in
value or 25% of U.S. retail sales in 2021.

OUR SOLUTION

J/ SOCIAL
EFFECTIVE

Nielsen Product Insider, 10.20.2018
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So, imagine an app that
people can use to:

1 Take thousands of actions that promote the top 100
solutions.

2 Influence the 3,800 people who control 80% of the
world’s emissions.

3. Buy planet-friendly products and services in a unique,
but proven, group buying format - the ideal
purchasing platform for a social network.
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Our software design approach mirrors Fogg’s model
for addictiveness and Fogg has personally validated
and endorsed our design.

BJ Fogg, Ph.D,
Stanford University

Persuasive
Technology

Using Computers to Chonge What We Think ond Do

Persuasive Technology:

Using Computers to Change
What We Think and Do
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J/ SOCIAL
v EFFECTIVE

./ ADDICTIVE

Fogg Maxim #1

Help people do what they
already want to do by
making it easy.

Fogg Maxim #2

Help people feel
successful.




CLIMATE
ACTION

OUR SOLUTION

Unique & Compelling
\\\ I ///

CONSUMER GROUP BUYS

Our largest revenue driver will be
“group buys,” a social commerce
experience with which we have deep
experience.*

CONTENT. CONTENT. CONTENT.

We realize the importance of quality
programming that is relevant and
compelling to our diverse and
demanding audience.

s

-

SCIENCE-BASED DESIGN

Purposefully designed software based
on the best science available and
endorsed by behavioral experts and
climate leaders.*

PARTNERSHIPS

Leading environmental groups with large
activist followings have expressed
interest in using the app for recruitment
and engagement.

*More to follow on “concept-proven” and “endorsed by climate leaders.”
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The Climate
Reality Project
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Introducing

Pinduoduo Inc.

Together
More Savings
More Fun

49.30 usp +1.24 (2.58%) +

Apr 29, 10:59 AM EDT - Disclaimer

1 day 5 days 1 month 6 months YTD 5 years

Mktcap 59.32B

... the biggest company you’ve never heard of.

Founded by ex-Googler Colin Huang in 2015.

Chinese-only app adds social twist to ecommerce by
offering discounts to shoppers that “gang-up”
orders with friends and family.

Demonstrates that “group buying” can flourish
in social media environment.

Climate Action Now staff has extensive experience
in executing consumer group buys and has proprietary
software to execute the buys.

Social network + group buying = powerful
combination and proof-of-concept.
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Anatomy of a Group Buy

onthe

Greenworks 80V Cordless
Backpack Leaf Blower!

Your Quantity: 1

Retail Price: $329.00
Current Group Price:

Current Group Quantity: 17
Current Group Savings: 15%
Current CO2 Savings: 3,500 Ibs.

DISCOUNT SCHEDULE
Qty Price (each) Savings
1-10 $296.10 10%

26-50 $263.20 20%
51-99 $246.75 25%
100+ $230.30 30%

et
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Users are
offered
thousands
of actions...

CLIMATE ACTION NOW

d Petition your §
' company
commit to 100

renewable
energy.

Join a Group B
for an electri

mountain bike.

500 pts
2 minutes

Tell your U.S.
Representative you
want bold,
bipartisan action to
reverse global
warming.
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500 pts
2 minutes

Tell your U.S.
Representative you
want bold,
bipartisan action to

reverse global
warming.

Do’ “ow!

... that they can take in seconds ...

/

Your U.S. Representative:

Anna G. Eshoo
18th Congressional District

202-225-8104

\

/

1 (Eshoo) or Anna Eshoc
00:08

mute keypad audio

= 2 n

\

500 pts
2 minutes

S V..
reverse global

ekﬁg .
i i ) Bctign

warming.
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Thank Walmart
CEO Doug
McMillon for
working to

“green” their
supply chain.

... or just two touches!

THANK, FOR 100 PTS

The letter to CEO

Doug McMillon reads:

| am a consumer
who cares deeply
about the climate
crisis. Thanks for

your hard work

greening the

Walmart supply

chain. Keep it up!

You just earned 20 points!

The thank you letter will
be delivered when we
have 1,000 signatures

and delivered again with
each additional 1,000

signatures.

Next Action

@ MESSAGES

Climate Action Now
Walmart CEO Doug McMillon has a
message for you...

“Walmart CEO

Doug McMillon

has a message
for you...”




Every action earns
points...

For another 100 points, would you
like to contactonemfyoursenators
with the same message?

Your tree has been purchased
by Walmart and will be
planted by nt

TREES ATLANTA

ST e .,
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- Creating a compelling
A il social experience

Share a climate action,
a suggestion for others,
a news item, photo, etc. n

Community Following My Teams

Holly @hollyaticc

Holly @hollyatlcc

Told my U.S. Representative | want bold,
bipartisan action to reverse global
warming.

Spoke to a staffer who said they're
getting lots of calls like mine!

BT O C o <

Told my U.S. Representative | want bold,
bipartisan action to reverse global
warming.

Joann Vollrath @jvollrath

Enjoyed a meatless meal today.

Spoke to a staffer who said they're
getting lots of calls like mine!

BN O © 0 <
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WHY NOW?

Attitudes and Behaviors. Proof of Concept.

» The dangers of climate change are largely without dispute.

 QOver the past several years, consumers’ attitudes and behaviors have clearly
migrated toward alarm and distress with respect to global warming.

« The world’s Covid-19 response, with social distancing, proves individual and collective
action can bend a curve. The climate curve can be bent with our collective action.

« The earth’s response to global restrictions has been cleaner air and water
and more frequent animal sightings, etc. Mother Nature responds to climate action!

« People want to help. But “help” needs to support what they already want to do. It must
be easy. And rewarding.

e Covid -19is to the U.S. as SARS was to China in 2003 - an accelerator of “all things”
ecommerce.
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72 M MILLENNIALS

Born ‘81 -’96, our primary target, as 83% are
pre-disposed to buying environmentally-friendly
products. They see climate change as an issue
no matter their political affiliation. The younger,
smaller Gen Z group is highly relevant as well.

65M GEN X

Born '65 - ‘80, this generation has considerable
buying power; however, we will focus on the
left-leaning segment as there is clear evidence
the those on the right-side of the political
spectrum either deny the issue or are unlikely
to take action.

LSS S MUARIKE TESSIIEZNE

$150 Billion

According to Nielsen, by 2021,
25% of consumer retail dollars
will be spent for ”sustainable”
products and services. The
market is huge. The world market
is immense.

100 million Americans are
”alarmed” about climate change
! and ready to take action if easy

and fullfilling to do so. 72 M BOOMERS

Born '46 - '64, like Gen X, Boomers that identify
with Democrats are a viable target. To both
generations, climate change is more of a local
than global concern.

Nielsen Product Insider, 10.20.2018 Six Americas Surveys (2014 - 2019) Yale University
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Climate Apps

These four apps are representative
of dozens on the market. We
believe they are all unviable due to
their inferior design, content and
revenue models.

Page/ 22
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Business Model

RIS

FROM LEVERAGING

- abundant

- relevant
fresh

SUPPLEMENTED BY

App content:

Page/ 23



BRETT WALTER
Founder & CEO

Climate Action Now’s
founder and CEO is Brett
Walter, an expert in group
purchasing solutions, an
award-winning software
designer, and a veteran
Silicon Valley entrepreneur
and executive, most
notably as VP R&D at
Symantec Corporation.

SENIOR MEMBER

PATRICK O’SULLIVAN
CMO

Climate Action Now CMO,
Patrick O’Sullivan,
formerly Senior Vice
President of Interpublic
Group, is an accomplished
marketing, advertising,
and business development
executive.

SENIOR MEMBER

JOE DESTAFANO
CTO

Joe DeStefano, Climate
Action Now’s CTO is a
Ph.D. Computer Scientist
from Dartmouth with 30
years industry
experience.

Page/ 24



OUR TEAM

The Real
Talent

From San Diego to Silicon Valley.
From Boston to North Carolina ...
coast-to-coast, north-to-south,
our team is young and talented.

Read Marz:é_ @
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| YEART YEAR 2 YEAR 3 YEAR 4 YEAR 5
Revenue
Carbon Offsets 73,100 923,381 3,906,604 9,253,284 17,536,252
Sponsorships 75,000 190,000 560,500 1,696,500 4,702,000
Group Buys 152,734 1,846,764 7,813,208 18,506,568 35,072,504
TOTAL 300,834 2,960,144 12,280,312 29,456,352 57,310,755

Cost of Sales 16,541 143,334 560,802 1.305.557 253,996
Gross Margin 284,293 2,816,809 11,719,510 28,150,795 54,779,760

Operating Expenses 1,777,926 1,692,795 2,519,334 3,883,083 6,232,552

EBITDA ) 1,124,014 9,200,176 24,267,713 48,547,208

This slide contains forward looking projections which cannot be guaranteed.
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OUR VISION

In 5 Years

+ Climate organizations will be calling us.

+ We will have a virtual footprint on every continent.

« 50% of U.S consumers will be aware of us.
« We will top $50 million in sales.

« 5 million Americans will be active users of the app.

 Qur users will have taken 500 million climate actions.

This slide contains forward looking projections which cannot be guaranteed
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