Caribbean Smooth, LLC: o cemsansgeon

A Premium Liqueur Company Om"o "“-/

An Investor Presentation
Nigel Walwyn, Founder
Sipou-oui@ou-oui.com




The Problem

tmg the desired
5 alcoholic beverages



Our Solution

~ ANatural and Refreshing
=== Alternative to the harsh
- traditional taste of alcohol.
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Traction

e accounts
e for Top 10 accounts in Georgia

in Islands sold out in cruise port debut
nd in on trade and off trade accounts
o Rico and St. Maarten distribution secured



Market Size

34 Females)
Sector)
ector)



Timeline To Rollout

September 2020
February 2021
arch 2021
April 2021

ay 2021

Launch WeFunder campaign with $250K goal _ :

Plan to close Reg D fundraise on $3.5 million |
Plan to close WeFunder campaign =~ |
Start production run on 9000 cases |

Deliver new inventory to 9 presold markets




Future Sales and Milestones

9: GAFLSC 10: 3 states/ 10: 3 states/ 29: 10 states/ 47: 19 states/
VI BDASXM 5 countries/ 5 countries/ 16 countries/ 25 countries/
PR TZA OL OL/ DF QLY DE OL/ DF/ Cruise OL/ DF/ Cruise

2,371 4,835 9,934 26,784 62,682

M HW )) Assumptions based on monthly sales of

48 (9L) cases per flavor to our

T distribution partners in each market.
BQVStrat 2 (9L) cases sold per month in 50 - 100
— R retail account universe per market.

*These are forward-looking projections that cannot be guaranteed.



Competition

BRANDS HARSHNESS | REAL FRUIT | SYNTHETIC

1. Ou-Oui! Premium Liqueur

2. Malibu (Pernod Ricard)

3. Hpnotiq (Heaven Hill)

4. Kinky (Crosby Lakes)

| 5. Deep Eddy (Heaven Hill)

INGREDIENT

Low

Medium

High

High

Medium

Jay i
QN Onsn
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Passoa repositioned next to Ou-Oui!
Price reduced by $4
Copied our Sangria recipe

Ou-Oui! outsold Passoa 2 to 1



Barriers to Entry

Trademark

2« $1 Million/Product Line; Up to $34 million

by USPTO for Alcohol & Apparel

l © ‘Secret Sauce’ rotected as a Trade Secret
- - Confidentiality Agreement

« The Ou-Oui! Tradema |




Financials: Sources & Uses of Funds

Sources

Financing
(Convertible Note)

Total Sources
Use of Funds

Fees

Marketing

Working Capital
Total Uses

$250,000

$250,000

S 18,750
S 75,000
$156,250
$250,000




Financials: Profitability Forecast

$988,548 $2,749,824  $6,782,226 514,448,852 $18,929,592

N Coct of $539,208 51,499,904 $3,699,396  $7,881,192  $10,325,232
Sales

o[ 1YYl -3 S513,251 $1,035,860 $1,670,269 $2,707,027  $3,746,283
Expenses

EBITDA -$63,911 $214,060 $1,412,561 $3,860,633 54,858,077

*These are forward-looking projections that cannot be guaranteed.



Success




