INVEST IN AD FONTES MEDIA

We rate news for reliability and bias
to positively transform the media
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Highlights

We've rated over 10,000 news sources for reliability and bias
with teams of human analysts

Now we rate over 100,000 articles a day with a blend of
human analysts and Al

Thousands of individuals, hundreds of schools, and dozens of
business have bought our data

We just integrated our data into The Trade Desk, a leading
advertising buying platform
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My passion is building new businesses. | have worked at two startups,
and have run entrepreneurial initiatives at many others.
tantamountgroup.com

“Ad Fontes and its founder is providing a service that the
world needs. Vanessa created a logical, replicable bias and
reliability scoring mechanism that | have examined in detail,
and have no doubt towards its validity. Beyond that, she also
created the process and infrastructure to execute the ratings
at scale, has created Uls and Data Visualizations to manage
and report data in intuitive and understadable ways, and has a
roadmap of further enhancements and offerings that | am
beyond optimistic about. | am proud to be an early investor
and to have worked with Vanessa on an early Demonstration
project for my company. Ad Fontes will no doubt do great
things, and the success of any enterprise is a product largely
of its founder, and Vanessa is nothing but impressive,
dedicated, hard-working, incredibly smart, and persistent. She
also has iron-clad integrity and clear vision. | can't wait to see
what Ad Fontes becomes in the future.”

Our Team

Vanessa Otero Founder and CEO

Creator of the original Media Bias Chart. Patent attorney for
6 years, outside sales career for 10 years prior. B.A., English,
UCLA; JD, Univ of Denver.

People don't know what news to trust anymore, but what they do know is
that polarizing junk news is damaging, and that it makes us angry and
divided as a society. By rating the news, we help people navigate the
media landscape. Understanding the nature of the news we consume can
help us heal our divisions, make better decisions, and move forward.

Lou Paskalis Chief Strategy Off

35 years of experience as a marketer and media buyer at
major brands including Bank of America, American Express,
and E&J Gallo. Widely sought-after speaker, writer, mentor,
and industry thought leader.




Don Hussen

Previously senior data scientist at DataLogix and Oracle. Has
led implementation data science and machine learning
foundations at numerous startups in Colorado, building
pipelines and technical infractructure to meet the demands
of the ad tech ecosystem

The Story of Ad Fontes Media

The concept that sparked the creation of this company was a
simple infographic--the Media Bias Chart. Now we are a data
company that rates over 10,000 news sources and millions of
articles for reliability and bias, serving all stakeholders in our
information ecosystem. Our mission is to rate all the news to
positively impact society. We do that by helping monetize high-
quality journalism, helping folks steer clear of misleading and
polarizing content, and teaching people of all ages how to
discern media reliability and bias themselves.

We've come a long way, but we are also just getting started. It’s
2024. Buckle up, folks.

‘:i

We Rate the News for Reliability and Bias

Our Mission: To rate ALL the news to positively transform society



You might be familiar with our
famous Media Bias Chart
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But you might not know we are a media ratings data
company with a suite of products and services

The Problems we Address

Loss of Reliable Journalism

The News About the News Business Is How the loss of
Getting Grimmer local newspapers
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Misinformation Polarization

Misinformation Has Created a
New World Disorder
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How News Ratings for Reliability and Bias
Helps Solve These Problems

We positively impact all stakeholders in our
media ecosystem because ultimately, everyone
needs news ratings

Individuat-€itizens

Goveérnment News Publishers

Académia./ Advertisers

Education

SocialMedia-Companies

Solutions for Advertisers and Journalism

Brands have been avoiding advertising in news because of
brand safety concerns in the last decade, which has been
devastating for publishers

Our data and technology helps them easily identify reliable
publishers and place ads with them and has the potential to
bring billions back to journalism

Our ad tech, brand, and agency customers and partners include:




Solutions for Educational Institutions
and Researchers

In a polarized environment, educators need tools to teach critical thinking and media
literacy in a way that minimizes accusations of bias. Our lesson plans and tools teach
students to rate the news themselves.

And Ad Fontes data has been cited in dozens of academic papers to date,
providing a foundation for studying the media environment:
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A Public Service for all Citizens and
News Consumers

Home of e

Media Bias Chart

Millions of people use our website and mobile app
each year to search the relability and bias of news
sources for free, and we want to keep it that way

We're committed to a non-partisan
approach

Methodology FAQs
L
@ Do you diffarsntiats between fews and pinion amticleaT 3

O Wait.__is this Media Bias Chart itself biased? >

@ How do you select the articles for each source?

O How many sources have you rated? 2

Our methodology brings together panels
of analysts from left, right, and center to
rate articles accurately, fairly...



..and at scale

Article Ratings for Reliability and Bias

Founder & CEO Vanessa Otero

- Patent attorney

+ 2016: Created original Media Bias Chart
- 2018: Founded Ad Fontes Media
- Raised $6M in outside capital to date

» Ad Fontes is a certified Minority and
LGBT Business Enterprise

Since 2018, we have:

» Built a base of data and technology with
equity capital from our commmunity and
mission-driven investors




model that can be sustainable long-term

In 2024, we are raising a bit more in funding to:

- Ensure we can fully serve citizens during an
election year--when information challenges
and polarization are heightened

« Help us cross the bridge into self-sustainability

i

ad fontes media

Come join us on our mission to positively
transform the media and society

Contact: jnvestors@adfontesmediacom

Our background story up to this
point:

Vanessa here to tell the story! In the run-up to the 2016 election,
I thought it was nuts how people would share "news” articles
that were loose with the facts and really biased.

In 2016, | created a chart of the news



and put it on the internet.
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Original 2016 Media Bias Chart

In my profession as a patent attorney, I explained complicated
things through words and pictures and found the pictures were
often the most helpful. I thought up a way to map news sources
visually, from best to worst, and left to right. As a hobby, I made
the first Media Bias Chart to talk to my friends about news and
politics on Facebook. It went super viral, launching
conversations, copycats, criticism, and praise from all corners.

People wanted more!

I got inquiries from people all across the internet. They mostly
wanted two things: 1) DATA and 2) MORE NEWS SOURCES. I
didn’t know what the opportunity was at the time, but I started
working on it--just pulling at the thread of what people said they
wanted.

For two years, it was a night-and-weekend-consuming side
hobby. I thought that if there was a way to rate ALL THE NEWS
like this, that could really transform the world for the better. So I
founded Ad Fontes Media as a public benefit corporation in
February 2018.

Over the last few years we raised some money, grew, raised a
little more, and grew more. Here’s how that has gone:

In September 2018 I launched an Indiegogo crowdfunding
campaign to improve the original Media Bias Chart and we



raised over $32,000!

Media Bias Chart: the Next
Level
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With that funding, we created a system and software to do news
content ratings and more. This was the moment that Ad Fontes
Media went from "me” to "us,” so for the rest of the story, I am
switching from "1” to "we.”

We conducted a large multi-analyst ratings project to rate
thousands of articles, developed our intial software to collect,
weight, and display our ratings. We had about 130 news sources
rated at the end of that project and our first-ever version of the
Interactive Media Bias Chart.

We launched our first products--licenses, prints, mugs, and
memberships, mostly to consumers and educators, but as word
spread that we have this system to manually rate news articles
with a robust methodology, we started getting interest from the
business sector.

Advertisers wanted some data on the news landscape so they
could make sure their ads weren't supporting misleading and
polarizing content. Reputable publishers wanted us to audit
their content to understand why consumers accused them of
bias. Social media companies wanted to measure how unreliable

and biased content moved across their platform.

By the end of 2020, we had some big commercial opportunities
for one-off ratings projects. That was when I (last one) decided
to leave my patent attorney job to work on growing Ad Fontes
Media. We needed to raise a bit more money to hire analysts,
software developers, and operational staff, so we launched our
first WeFunder campaign in October 2020.

You may recall some stuff happened between October 2020 and
January 2021 RE: elections and democracy, which only
highlighted the problems caused by misinformation and extreme
polarization.



More people saw that solutions to some of our most intractable
societal and political issues would require us to get better at
filtering our information sources.

We raised over $340,000 in our first WeFunder community
round!

That funding gave us a springboard to raise even more from
bigger angel investors and small VC funds. Throughout 2021, we
raised an additional $450K on the same terms as our WeFunder
community round.

All in all, we raised $800,000 in our pre-seed round, which was a
combination of money raised both within WeFunder and outside
of WeFunder in 2021,

We did a lot with that funding! Some highlights:

Rated a total of over 1700(!) news and "news-like” sources
Expanded into TV and Podcast ratings
Increased our analyst team to over 35 people

Created our Ad Fontes Data Platform for Businesses and
IMBC EDU Pro for Schools and Libraries

We also started to get noticed even more in the press. Lots of
earned media has come our way. We got mentioned on Michael

Smerconish’s show on CNN:

-And I appeared for an interview on NewsNation’s Dan Abrams
Live:

We kept on trucking throughout 2022, and even though that was
a very difficult year for folks to raise capital, we raised a seed
round of $800,000; $550K outside of WeFunder already, led by
Stout Street Capital, and another $250K on the same terms from

our amazing WeFunder community.

With that funding we grew our news source ratings to over 3,000
sources and had several commercial deals and partnerships
under our belt, including with ad-tech/data companies such as
Comscore, Peer39, and Sightly, and had even struck a relatively
small, but significant-to-us, data licensing deal with Facebook.

We also kept enhancing our media literacy educational products
and started to find product-market fit with it, meaning that high
schools, school districts, and colleges started to buy our

-~ - -



subscriptions and renew in subsequent years, otten just based on
our site information and the product alone.

Discovering the opportunity in the
advertising market

When we first started approaching the advertising market,
around 2021, we initially thought our data would be most helpful
for an industry concern known as "brand safety,” which is the
idea that brands don’t want their ads showing up next to
unsavory content on the internet. For us, we thought that was an
opportunity to help brands not show up next to misleading, false,
or polarizing content, because we saw plenty of big brand ads
doing just that.

However, the more big advertisers we talked to, the more of
them told us "well, that's not really a problem for us, because we
just don't advertise in news at all anymore.” That sounded SO
MUCH WORSE.

Now the ad industry created the worst possible ecosystem where
cheaply-created misinformation makes enough money to stick
around and expensive journalism is abandoned by major brands
and shuts down.

Going back to the idea from the beginning--what if we could rate
ALL THE NEWS? It's impossible to do with humans alone, but
without human ratings, it's impossible to have accurate AI
ratings.

We have always been committed to the human + technology
approach. We will always have a big team of analysts manually
rating content; when it comes to sensitive questions like "how
true is this?” and "how biased is this?” we will always want
humans examining content around important political and social
issues. We then used these ratings as manual training data to
build state-of-the art AI for automatically scoring the sea of
content out there--to rate ALL THE NEWS.

Imagine a world where each piece of content on your social
media feed has a label for bias and reliability; where advertisers

steer clear of junk news but fund important journalism; where



news organizations hold themselves to only the highest
standards of professionalism; where we as a society share an
understanding of basic facts.

You can help create that world.



