INVEST IN RON ARTESANO

Premium rum brand handmade in the
mountains of Puerto Rico
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Highlights

Our rum is created by one of the top experts in the global rum industry, Javier Herrera from
Spain.

[ 2 ] Artesano Afejo's first two (2) batches completely sold out, validating market acceptance.

Lean business model should allow profits from year #2 (not guaranteed).

(4 ] Artesano is created in Puerto Rico, the Rum Capital of the World.

{/5 Y A federal law called "Rum Cover Over" returns part of the tax paid to sell in the USA to rum
. makers

Intended international distribution: Caribbean & USA started by Q2 2023, Europe by Q4 2023.

Special engraved tin labels make for a superior package experience

Our Team

Javier Herrera

One of the most influential experts in the international rum business. Developer for new rum brands
and distilleries. Director for the most prestigious rum festival in Europe, “Congreso Internacional del
Ron” in Madrid, Spain & Miami, USA.

1. We are all rum lovers. 2. We all understand the business and the opportunities the business presents because
we all have worked in the business for many years. 3. We have a world-class team. 4. Because we know we can
actually produce one of the best rums in the world. 5. Because great rum can be effectively exported.

Jose J. Mufioz Gonzalez

Professional experience of 23+ years includes: Graphic Design, Advertising Creative Direction, Brand
Marketing Management for Malta India, Medalla Light & Bacardi. Great problem solving skills and
great use of creativity to identify opportunities.

Luis J Cruz-rivera Chief Operations O

U.S. Army veteran. Serial entrepreneur. Obtained his BS in Electrical Engineering from Prairie View
A&M Universitv and araduate work from Stanford Universitv and GA Tech. Subborter of venture




w capital and hi-tech venture development organizations.

How this started...

IN CONCLUSION. THIS IS A WINNING PROJECT BECAUSE:

Up & running distillery
* We have a World class rum...TODAY.

Knowledge, experience, commitment & clear vision of the Team
" Scalability & growth potential of the project

Low Cost Venture

Rum is the 3rd spirit in the USA and growing (IWSR)

100% tax exemption on dividend distribution for the first 5 years of operation
from personal property, 90% thereafter.
50% tax credit

Rum Cover-Over

Distribution pipeline in Puerto Rico, USA, Spain, Germany, Chech Republic, China
& Brasil (in process).

We hope to be able to make money and give back to the global arts community,
preserve the arts and support the education of future leaders

(Note: the above tax benefits do not apply to investments in this round)

When I started working in the alcoholic beverage business, I fell in love. T loved
the energy, the dynamics, and the people. It's a fun business that makes a lot of

money..What's not to like?

When | was working with OTHER rum company, | met
Javier.

He was consulting the company I worked for on some technical issues, while I
was Brand Marketing Manager for a top globally recognized rum brand.

Javier is a very important person in the rum business, and I was assigned the
responsibility of coordinating his activities during his visit. We got to spend a lot

of time together and we "clicked” immediately.

After Javier met with the Rums of Puerto Rico Director, he understood "Rum

Cover-0ver”.

"Rum Cover Over” is a unique Federal Law that gives back a percentage of the
Federal Excise Tax to Puerto Rico rum producers. Between and other
manufacturing & tax incentives Puerto Rico is the most profitable place to
manufacture rum in the world. That is the reason Bacardi, the #1 rum brand in

the world is established in Puerto Rico.

Javier told me he had always dreamt of having his own rum brand, and we

agreed to do it in Puerto Rico as partners.
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After a couple of meetings with investors we immediately realized we needed a

Distillery if we wanted to get ARTESANO off the ground....that’s how I met

Luis Cruz.

We met in a restaurant for lunch, both with our computers. I presented
ARTESANO to Luis, he presented his distillery and brand portfolio to me.
ARTESANO needed a Distillery, and the Distillery needed a Sales & Marketing
person. In that very meeting, we understood we could help each other.

We got started on fine-tuning our plan, discussing go to market strategies,
efficiencies, best business models and now...we come to you to help us get the
fuel to make ARTESANO really happen. The funding we need is to purchase raw
and packaging materials to raise finished product inventories. We need to fund
our sales & marketing efforts to make ARTESANO an international brand early

in it's existence.

% IMPORTS

”Como empresa puertorriguefia con muchos afios de experiencia en la industria,
nos enorgullece representar como distribuidora un producto artesanal, hecho en
Puerto Rico. Ron Artesano es un proyecto que nos consta estd hecho con mucha
pasion y mucha ilusion. Ron Artesano cuenta 100% con nuestro apoye ya que
creemos fielmente en la calidad del producto y de la experiencia y entusiasmo de
sus ejecutivos.”

Carlos Montalvo, Presidente y Fundador de Fine Wine Imports

VALUE PROPOSITION




ARTESANO is a premium handmade pot-
still rum made by one of the top rum
consultants in the world, Javier Herrera.

Artesano is a rum made by creators, for
creators.

r focus is on industry first. ARTESANO
is offering bartenders, business owners
and consumers the chance to invest in
something they can actually help grow.

on of Puerto Ri ft Rum made

rnational appeal

C onsumers to be a
part of our journey, to #EnjoyTheProcess

WHY IS THIS A GOOD OPPORTUNITY?

Huge global market - 141.8MM 9 liter/case global market (IWSR 2016
edition)

Strong growth markets: With a meteoric projected growth of markets like
Venezuela, Dominican Republic, Russia, Honduras, Cuba, Australia,
China, Brasil, Argentina & Italy amongst others, there is a huge opportunity
for new rum brands in the International market (IWSR 2016 edition)

RUM IS THE MOST VERSATILE SPIRIT. There are many varieties of rum and
even more ways to consume it. There are spiced rums, flavored rums,
white rums and aged rums from 2 years all the way to 25 years. You can
consume rum neat or in many cocktail recipes.

Cocktail-friendly: As a molasses- or sugar cane-based product, rum is
highly mixable and competes well in the high-energy cacktail occasion. As
cocktail culture expands globally, rum has the opportunity to expand
with it. (IWSR 2016 edition)

WHY SHOULD CONSUMERS
CARE ABOUT US?

The global tendencies are very clear:
Consumers are increasingly willing to pay
more for great rums.

Craft rum market sales (2019)
expected to expand at a 5.2%
CAGR from 2020 to 2027. ¢

craft-rum-mar

ARTESANO is the definition of a handmade
rum brand, with unigue packaging made in the
Rum Capital of the World by one of the top
experts in the rum industry: Javier Herrera

THE DISTILLERY




THE TEAM
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WHO IS JAVIER HERRERA?

+ One of the most influential expertsin the international rum
business

JAVIER HERRERA

+ Global Business Advisor

in the Rum Business. Hi:

knowledge goes from the fields of sugar cane, going thru all th

ocesses, until the final preduct is bottled - www.rumeonsultant.com

» Di

ctor for the International Congress of Rum since 2012, one of

& mestimpertant and influential 1

warw.cong

President and founder of "Rum Club Intemational® based in Madr

Quallty contral certifier for comp

s of the rum world through
the international organization LR.C., with certificatio
plants, botler

in distillation
Il the processes

ging ships, fields of cane, as well

to obtain a good rum

Collaborator in different gastronomic and beverage magazines, like
Got R

um®, “Bar Business", etc

+ Rum tasting Judge in different comy

ons and cacktall compelitions

+ Professor f the Chamber of Commerce of Madrid in the Superior
caurse of distillates with specialization on Rum, Professor in the
School of Hospitality of the school of the Mediterranean in the
caurse "Master of Spirits" within the world of rum

+ Trainer for company workers in the world of distillates

+ Lecture

n various countries

+ Technical

rectar for rum campaigns in Eurape & Marketing

tfor different brands of ¢

+ Managing member of A.M.S., th

Spain

st sommalier assoc

NEW RUM BUSINESS PROPOSAL - JAVIER HERRERA




http://congresodelron.com/en/prensa/

NEW RUM BUSINESS PROPOSAL - JAVIER HERRERA

The Rum Embassy

N

House of Angostura, France Le Festival du Rhum, Haiti ami Rum Fest

NEW RUM BUSINESS PROPOSAL - JAVIER HERRERA
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With Daniele Biondi at ShowRUM

Miami Rum Fest Judging Sesslons

With Leonardo Pinto and Ron Rum
J Herrera at Dead Rabbit NYC.

Judging sessions

Rhum Fest Paris 2014 que cocktalls hace nuestro amigo Daniele Dalla
Judging sessions Pola - with Leonardo Pinto,Daniele Dalla Pola, Scotty

Schuder and John Gibbons.




ADVISORS

Leslie Cofresi

& Robert Berdecia,
owners LA FACTORIA
#32 World's Top 50 Bars.

Adyvisors.

Factoria has a sense of place, but

maintains the international standards
which have made it a stalwart of The
World's 50 Best Bars, now i

of eve
An homage to
Puerto Rico and its people.

What makes Ron Artesano different?

1. We produce all our rums in small batches using our beautiful hybrid Arnold Holstein Copper Pot Still,
which makes for more complex rums. 2. We age our rums in the mountains of Jayuya, where the air is fresh,
waler is claan and the very humid and changing cimate makes for greal aging
We focus first on quality and creativity, then on quantity.

ARTESANO
ANEJO

SUPER PREMIUM

HANDMADE RUM

Every bottle is unique. Labeled and numbered
by hand. Main labelis m

hand painted in Fra




ARTESANO
BLANCO
SUPER PREMIUM
HANDMADE RUM

omplex with
en by our Amold Holstei

Made to enjoy both in cocltails, mixed or simply
with a little cocoa or brown s - diluted in the

rum.
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FUNDING NEEDED

$50,000 minimum that will be
used to:

» 50% Production & Packaging
Costs

» 20% Marketing
» 20% Operational expenses

» 10% New market development

TARGET MARKET - SHORT-TERM FOCUS (IN ORDER)

Our goal is to achieve 1% Total Market Share in any market we establish. Total sales
in target markets: 30,971,000. 1% Total Market Share: 309,710 cases by the 10th
year we establish in each market

. Puerto Rico: 480,000 cases sold annually - Distributor is Fine Wine
Imports.

. USA: 22,076,000 cases sold annually

. Rest of Caribbean (not Puerto Rico): 500,000 cases sold annually

4. Canada: 3,272,000 cases sold annually. Potential distributor Caliber Fine Wines &
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| Top 20 rum markets forecast, 2016-2021

Source: ISR

Burma
Brazil
Mexico
Colombia
Peru
Australia
Chile
Jamaica

Philippines
Venezuela

United States

Dominican Republic
United Kingdom
Czech Republic

PRICE INDEX RUM CATEGORY PUERTO RICO - ALL RUMS: 474 9LT CS / $62,387MM
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RON ARTESANO BUSINESS PROPOSAL
* Projected Profit Los 2032 2023 2024 2025 2026
b Revenue 216860 1377301 52933 180 $5.183 741 0,239 802
» Directcosts $128.184 757749 51523862 $2730.300 54861772
rass Margin saLaz4 s619552 5143932 245234 $4578.129
rors Margin % e 45 a7% a7
b Operating Expenses $EA,166 5426719 5898,822 S1612,516 $2,202,197
Operating Incarme $37,19 $1928%2 S460,405 $0a033 2,470,922
crnt Expen s1.60 $28635 1034 52738 426,450
ma Te L E : 172.44
Depreciation era Amortizatios L 5233 $23.334
GonorlossfomSclecissess  s;mos
Tatal Expe 5186 5124594 4.483, &7 86!
Prof 285 s13t $215.190 $1,704,905
Net Profit % 13% 0% 1% 13% 18%

SALES OR ANY OTHER PROJECTIONS ARE NOT GUARANTEED *THIS DOES NOT CONSIDER COVER-OVER INCOME, NOR TAX CREDITS. NUMBERS MAY
FLUCTUATE DUE TO CHANGES IN PRIORITIES ONCE WE DEFINE SPECIFIC SALES, DISTRIBUTION & MARKETING STRATEGIES PER EACH COUNTRY.

BUSINESS MILESTONES
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The above slide contains forward projections which cannot be guaranteed.

WHAT WE EXPECT - BEING ACQUIRED BY A GLOBAL COMPANY

* $40,000,000 in 7 years - Valuation calculated by using projected
Revenues of years 7 & 8

* $70,000,000 in 10 years - Valuation calculated by using projected
Revenues of years 7 & 8

Acquisitions in the spirits industry typically range from five to twenty times the
company's operating income (EBITDA) or 2 to 2.5 times gross annual earnings.
Qur forecast is base on 25% yearly growth, resulting in a minimum return on
investment (ROI) for our investors of 10x their investment.

The above slide contains forward projections which cannot be guaranteed.

CAN THIS HAPPEN?

M eadquartered Campari Group first entered
into “exclusive negotiations” to buy Rhumantilles.

The agreement between the two
parties, which is valued at €60 millien
(US$66m) was signed on the 5th of

September 2019.
Th i sthe b

It's a serious jolt for rhum agricole, which occupies
a tiny share of global rum production, producing
rum from fresh sugar cane juice as opposed to the
vast majority of rums, which are made from molasses.

CAN THIS HAPPEN?

Ron Zacapa

Diageo completed the
purchase of a 50% controlling
stake in Zacapa for £150m in
July 2011 following the
expiration of a three-year
distribution deal with the brand.




CAN THIS HAPPEN?

Ron Diplomatico

Brown-Forman will buy the brand and its assets, indluding

aproduction facility In Panama, from Spain‘s Destillers

United Group. Diplomstica will become the first rum to !

join Brown-Forman’s partfolio. HDIPLOMAT

The firm noted that super-premium-plus rum has grown at

an annual rate of 17% over the past flve y
accounting for approximately 8% of spirits.

own spirits
" the statemant continued.
The deal is axpected to within 90 days, subj
ditions.

CAN THIS HAPPEN?

Our conservative projections
present the 5th year with total sales
of 29,925 9It cases and revenues
of approximately $5MM.

We believe these numbers are
possible, and ARTESANO could
be for rum what Tito's is for
Vodka, and Casamigos for

WHAT IS THE RUM COVER-OVER?

T Its deral grant that started for in1917

* Under the Federal Rum Excise Tax Cover-Over
Program, the Government of Puerto Rico currently
receives a refund of $13.25 per proof gallan from
the $13.50 excise tax that is imposed upon every
proof gallon of rum sold in the United States.

These d n it ol

offering rum manufacturers incentives of
around 40% of the rum rebate revenue generated
from branded rum sales and 25% from bulk rum
sales. Furthermore, the Government of Puerte Rico
provides an additional 11% for bulk rum sales to
be used as an incentive for the benefit of the third-
party purchaser of bulk rum. In «




Muioz, CEO
600.4095
ronartesano.com

"As a leading figure in the Puerto Rican cocktail and Bar scene we fully support the
efforts of Ron Artesana in creating a truly Artisanal rum. They've become an asset
to the local distilling community by incorporating the use of copper pot stills in
their production, not just following what has become the traditional method of
industrial rum making for Puerto Rican Rum Brands, We believe Artesano will
become a historic brand by showing the industry - locally and internationally - that
Puerto Rico can make Pot Still Rums. We're eager to show the world what this
Puerto rican Rum can do!”

Leslie Cofresi

Owner - La Factoria (#54 Worlds Top 50 Bars 2022 / #12 North America’s Top 50
Bars)




Ron Artesano es una de las propuestas mds apasionadas que he tenido la
oportunidad de compartir. Desde el primer tornille que va en el alambique, hasta
su grandiosa estrategia de destilacién, su compendio de sabores que
encontramos en la botella hace de este ron tinico e interesante. Lo que todo

producto artesanal corresponde.

Mis mejores deseos y el mayor de los éxitos.

David Rivera (Mashynne) #elgalandelabarra




Dentro de mis 15 afios de experiencia, me enfrento ante Ron Artesano confeccionado
en Jayuya, PR, iinico en su clase. Desde su impresionante etiqueta pintada a mano,
su proceso de destilacion y su afiejamiento tropical por manos bericuas, es un suefio
embotellado. Logrando asi un riquisimo ron con cuerpo, resaltando notas de
vainilla, tostado y caramelo. Ron Artesano es perfecto para disfrutarlo tanto en
cdcteles, neat o a las rocas, perfecto para ser acompariado de un buen cigarro. Todo

esto es posible gracias a su complejidad y su final tan sedoso como elegante.

Paola Torres, Head Bartender, Bar La Unidad - Worlds Top 500 Bars

Ron Artesano, un Ron elaborado con Amor desde Jayuya P.R. Una de las mejores
expresiones de Ron hechas en los tiltimos tiempos, elegante , delicado por con gran
presencia a la hora de confeccionar cocteles , lo uso a diario en una de las mejores
barras del mundo . Tanto el Blanco como el Afiejo te dejara deseando mds.

Indiscutiblemente uno de los mejores Rones en su categoria.

Joey Fernandez, Head Bartender, La Factoria - Worlds Top 50 Bars

.
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| ADVANCED MIXOLOGY BARTENDING




Ron Artesano is a unique, one-of-a-kind rum that comes from the beautiful island
of Puerto Rico. Tradition + Innovation characterizes these original flavor profiles.
It’s exciting and definitely a talking piece for any real rum aficionado and
professional. As a collector and spirits professor, this is a must have for any rum

aficionado and cocktail bar.

Carlos Santiago - Master bartender - Advanced Mixology Bartending

Es un Ron muy versdtil a la hora de hacer Cocteleria y para tomar solo como lo es
Artesano Afiejo. El Ron Blanco tienen unos perfiles para trabajar Cocteleria
Tropical y Bohique Ron de especias esta bueno para elaborar Cocteleria exdtica
Tropical Tiki o tomarse sélo son unos rones perfectamente balanceado en Boca lo

mejor lo mejor es que se hace en Puerto Rico.

Yeye Ortega, Master bartender & Tiki Cocktail Specialist
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ROIL Artesano, e Imest Tum prouuced 1 Jayuyd Fuerio Rico. uredt [iavor, biena
aroma and excellently aged. From our heart land. Ideal to blend or sip. This will
be one of the most appreciated rums worldwide.

Cheers!

Dr. José Toral

Economics Professor

"There has been very little transformation in the spirits market in recent history

but ARTESANO is about to revolutionize the world of rum. I want to be part of it
and so should you!”
Henry Irizarry

Accomplished International Business Executive & Global Strategy Visionary



