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M
ission Statem

ent
W

eHa Brew
ing &

 Roasting Com
pany’s m

ission includes: 
-

N
ever com

prom
ising on quality

-
Paying attention to detail

-
Providing inspiration through our product offerings

-
Constantly learning and striving to be better 
both in our products offered and the 
experience w

e provide
-

Com
m

itm
ent to the com

m
unity 

-
Treating custom

ers like fam
ily; and 

-
N

ever losing sight of our “w
hy”.



Business O
verview

•
W

eHa Brew
ing &

 Roasting Com
pany (“W

eHa”) w
ill offer 

carefully crafted beer and artisanal coffee beverages. 
•

W
eHa provides a unique and differentiated offering to 

the m
arket as it w

ill operate as both a brew
ery and a 

coffee roaster. 
•

W
eHa w

ill be able to offer the highest quality craft beers 
and coffee by hiring experienced professionals in their 
respective industries and having full control of the 
process from

 raw
 m

aterial procurem
ent to serving the 

end custom
er. 



Craft Beer and Coffee: 
A m

atch m
ade in heaven

“It’s taken a lot of hard w
ork on the part of determ

ined sm
all brew

ers, 
but local beer is back, and based on the num

bers, it’s here to stay.” 

Dr. Bart W
atson, Chief Econom

ist 
Brew

ers’ Association 

“Specialty coffee has risen significantly over the last five years, w
ith 

daily consum
ption of specialty coffee reaching m

ore than 35%
. 

Espresso-based beverage consum
ption has tripled over the last five 

years w
hile sales of cold brew

 have risen 80%
 over the last 12 m

onths” 

Retail M
arket for Coffee

August 2018 Industry Report



Craft Beer
M

arket Trends &
 Analysis 1

•
Craft beer m

arket w
as ~$28 billion in 2018, achieving 

a 7%
 dollar sales grow

th
•

In 2018, craft beer sales grew
 at a rate of 4%

 w
hile 

total volum
e of U.S. beer sales w

ent dow
n 1%

 
–

Signals increase in craft beer m
arket share w

hile high-
volum

e m
acro brew

eries decline in sales and m
arket share 

•
N

um
ber of craft brew

eries has increased 3,800 
in 2014 to 7,300 in 2018

•
Increase of 13%

 in the num
ber of craft brew

eries 
from

 2017 to 2018 

1) See Craft Beer M
arket -Appendix A &

 B for reference



Craft Beer
Connecticut M

arket Analysis 1

•
$718 M

illion –
Econom

ic im
pact in 2018 (ranks 26

th) 
•

213k -Barrels Produced in 2018 (ranks 25
th) 

•
3.2 brew

eries per capita (ranks 25
th) 

–
In com

parison, M
aine ranks 3

rdw
ith over 120 brew

eries 
and 11.3 brew

eries per capita
–

Signals that there is room
 for grow

th in m
arket for 

craft brew
eries in Connecticut

•
N

um
ber of craft brew

eries in Connecticut has 
increased from

 21 in 2012 to 87 in 2018
–

21 craft brew
eries and brew

pubs in Hartford County 
–

1 craft brew
ery in W

est Hartford

1) See Craft Beer M
arket –

Connecticut in Appendices for reference



Specialty Coffee
M

arket Trends &
 Analysis

•
$45.6 billion –

total revenue in retail m
arket for coffee 

•
$2.66 billion –

liquid coffee sales in U.S. 
•

$9.37 billion –
dry coffee sales in U.S. 

•
By 2021, coffee house sales in the U.S. are projected 
to reach $28.7 billion 

•
Driving force in shift to specialty and local coffee is m

illennials
–

M
illennials, the target m

arket for W
eHa, have highest 

com
bined spending pow

er of any living generation 
–

M
illennials prefer custom

ized cups of local roasts and 
single-origin beans   

1) See Coffee M
arket –

U.S. in Appendices for reference



W
hy W

est Hartford? 
•

High am
ount of disposable incom

e
o

Average m
edian incom

e is ~$95k
1

o
Total consum

er spending of $1.2b w
ithin 3 m

ile radius

•
Densely populated area 
o

130,000 people live w
ithin 3 m

ile radius of brew
ery

o
280,000 people live w

ithin 5 m
ile radius of brew

ery

•
Large percentage of young adults 
o

~77%
 of residents 21 years old and older 

o
~40%

 of residents betw
een the ages of 21-50

•
G

row
th potential in W

est Hartford M
arket

o
O

nly one brew
ery and one coffee roaster in W

est Hartford

1) Appendix A &
 B –

W
est Hartford Dem

ographics



Taproom
/Café Rendering



Q
uestions

•
Cody M

cCorm
ack, President &

 CEO
–

Cell: 860-371-5096
–

Em
ail: cm

ccorm
ack0721@

gm
ail.com



Craft Beer M
arket 

Appendix A
1

1) https://w
w

w
.brew

ersassociation.org/statistics-and-data/national-beer-stats/



Craft Beer M
arket 

Appendix B
1

2014
2015

2016
2017

2018
2017 to 
2018 %

 
Change

Craft
3,814

4,628
5,539

6,490
7,346

+13.2

Regional Craft 
Brew

eries
135

178
186

202
230

+13.9

M
icrobrew

eries
2,076

2,626
3,251

3,933
4,522

+15.0

Brew
pubs

1,603
1,824

2,102
2,355

2,594
+10.1

Large/
N

on-Craft
46

44
67

106
104

Total U
.S. 

Brew
eries

3,869
4,672

5,606
6,596

7,450
+12.9

1) https://w
w

w
.brew

ersassociation.org/statistics-and-data/national-beer-stats/



Craft Beer M
arket –

Connecticut
1

1) https://w
w

w
.brew

ersassociation.org/statistics-and-data/state-craft-beer-stats/?state=CT



Coffee M
arket –

U.S.
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