Invest in PopCultivator
Comics

A fan-owned comic book studio led by a team

of pros with over $150MM in sales

POPCUIRIVATOR

A Fan-Owned Comic Book Company
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Why you may want to invest in us...

We've worked with over 100 properties including Dog Man, Ninja
Turtles, South Park, Muppets &=

# We've worked with Marvel, Scholastic, Hasbro, DC, Image Comics,
and more =2

We're a team of pop culture entrepreneurs from comics, toys, film, and
collectibles &g

Over 100 years of combined experience developing and publishing
original properties.@&

Creating and backing properties you can own a piece of in this $8
billion spaced A

Why investors ¥ us

<y

3 As a long-time investor in multiple fields, I'm excited to branch into the
5 exhilarating space of comics with PopCultivator. I have known Josh
& (ut Blaylock, the Chief Creative and CEQ, for many years. He is a man of

tremendous character and tireless work ethic, and I have the utmost
confidence in his business ventures. The growth of this category, the



SEE MORE

Our team

SEE MORE

leadership team’s experience, and the array of creators on their roster
are extremely impressive. I am very much looking forward to seeing
the heights this company will reach.

Pan Hompluem Managing Principal, 3343 Clark Corp

LEAD INVESTOR @ INVESTING $1,000 THIS ROUND

I love comics and I wanna see creators succeed as Kickstarter
becomes a place for major publishers (besides Marvel and DC).

Jake Palermo
| am someone who wants to make something out of myself while helping
others; all with economic security and teach it to others.

Josh Blaylock

, Chief Creative & Executive Officer

Blaylock helped start the '80s retro pop culture craze 20 years ago
(w/apparel & G.I. Joe comics), and forever changed the field. $50
Million in comics sales later, he continues to create original properties
from sci-fi and fantasy to satire.
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Michael Horn

Chief Business Development Officer

Having produced over $100 Million worth of pop culture merchandise,
Mike has successfully built and exited several companies in his 25+
year career. Licensed properties acquired include Dog Man,
Borderlands 2, Muppets and South Park
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Stuart Bernstein

Chief Operating Officer

A highly accomplished entrepreneur with over 20 years in consumer
goods and professional services sectors. His areas of expertise include
finance and operations, strategic planning and sales and marketing
strategy.
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We're the ultimate task force of



pop culture pros: artists,
writers, publishers, a toy
company founder, and a former
Marvel editor forming a brand
new studio in this multi-billion
do"arspace

PopCultivator assembles professional comic book creatives, a corporate
team, and a crowd of true comic fans to form a new kind of studio.

We're building our first wave of comics, ranging from kid-friendly to adult
action, and are offering investors and fans an opportunity to be part of it.

PUBLISHERS OUR TEAM AND CREATORS HAVE WORKED WITH:

NATIONAL
GEOGRAPHIC

The industry is thriving despite the pandemic as consumer demand for content to

pass the time continues to grow.

By investing, you will own a piece of every comic property and every license



PopcCultivator owns or controls, receive a percentage of net revenues
generated by our content, and receive a number of perks in the process. That
means a piece of the comic book publishing, a piece of the collectibles, and a piece

of the film, TV and streaming revenue.

All characters and artwork ™ and © their respective owners.

comiCs: a cdrewday 10 enTerRTdinmenTt

Comic books aren't content simply existing on the printed page. From traditional
print to film, TV, games and toys - comics find their way into other media. It has
proven time and time again to be the most effective, cost friendly way to develop

brand new worlds before mainstream public release.
THE PERFECT MEDIUM

Everyone knows how popular the DC and Marvel universe films are, from Aquaman
and Wonder Woman to the Avengers, but many don't know several of these other

successful series also came from comics:

TV/FiLm BASED ON COMIC BOOKS
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HOW we BUILD BRANDS

We're building our library using THREE DEVELOPMENT STRATEGIES

1) In House Development and Work-for-Hire
We develop properties internally, hiring talent on a work-for-hire basis, retaining
100% ownership and control over the comics and development into licensing and

other areas.

2) Acquisitions and Licenses
We identify and invest in un- and under-funded properties that are ripe for comic
book adaptation. With the capital to invest and the talent to develop, we can

pounce on these opportunities as they present themselves.

3) Co-Development and Funding of Creators

Thousands of independent newcomer and veteran creators are always striving in
isolation or small teams to bring their comics to life. This is the most common way
original comics are created, before approaching publishers. The division of focus
between their day jobs and creative passion and the information asymmetry
between artists and publishers has created a broken model. PopCultivator will
streamline the launch process for artists by offering a helping hand in funding,

management and negotiation of publishing deals for a share of ownership and

control to develop spin-off merchandise, licenses, multimedia, ete.

Image from PopCult's "IllumiNERDi Loft Party” promo 2018

money STUFF

We are seeking a funding of $350,000 (with a crowdfunding cap of $750,000) in
order to execute a slate of titles to meet our initial goals in the first year. Our

Financial Projections are explained in further detail here.

As a shareholder in PopCultivator, you will own a piece of any rights that the
company creates or acquires, and any net revenue generated from that property's

licensed products.

We will typically begin each project in the comic book stage, where the stories are

ecrafted and worlds are huilt We firat seciire aur nuhlishina nineline strateav and
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we will make smart calls in pursuing these opportunities.

PAYOUTS:

Each year, if the company is profitable, the board will make a determination if and
how to allocate profits to cash reserves, investments in new projects or dividend

payouts. After year two our goal is to be able to comfortably generate a 10% yield in

dividends.

At times, rather than simply licensing the rights to a property, we may option to
sell it outright, generating a higher return and opportunity for bonus payouts to

our shareholders.

At a certain point, the potential to sell the company at large may become an option,
likely to a larger entertainment conglomerate, which is something we are most
certainly open to, but for the first year we are focused on generating a strong

foundation for the business.
REPORTING:

As a general practice, we will provide financial updates twice a year, with an official
annual report executed as legally required. Our GAAP accounting for launch has

been certified by a third party firm.

JFFILIATeD PROPERTIES

The following is a collection of original "phase one" comic book properties
affiliated with one or more of our team, and poised to quickly and easily become a
part of the PopCultivator family. Specifics will be determined by exactly how much

is raised - and explained below.

AIDEN DENNINGS  CLAUGH Rue CHR\S TIA
DIAZ QUANFUDANT ROSA

5 euey DIY.

All characters and artwork ™ and © Jose Garibaldi
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Blaylock = Blaylock
Pouers Pouers

Morales Morales
Art Subject to Change

Co-Created by

Yumiko: Curse of the Merch Girl ™ and © Murs 3:16 and Josh Blaylock

Pat SHAND - Olivia PELAEZ|

Fran GAMBOA. - MPBELL)

Little
Girl

“IF YOUR BRAND OF HORROR IS 0F
THE COLD WET FINGERS FLICKING
UP YOUR SPINE KIND, YOU’LL WANT
TO GIVE THIS TITLE A READ.?
~THEPULLBOX.COM

v Y\CHARTER THREE:

Use the Diamond/Gode \MAY 815% ‘ N ARl T,
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Little Girl ™ and © Pat Shand
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Lord of Gore ™ and @ DB Stanley and Daniel Leister
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Our team brings over a century of comic industry experience and is known for
shaking up the way things are done and igniting trends. We've ridden the highs,
survived the lows, been there and done that and are at the top of our game. We

know how to build success and better yet, how to keep it going.
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JOSH BLAYLOCK

Chief Creative and Executive Officer




All characters and artwork ™ and © their respective owners.

Josh Blaylock has been a pop culture influencer for over 20 years, and is the
driving force behind Devil’s Due Comics. A creator himself, he has personally
written or drawn nearly 100 published comic books that have sold millions of
copies. With a creative experience unlike most publishing executives, Blaylock
specializes in a comprehensive approach that blends traditional store distribution

with modern crowd funding and digital platforms.

Among his many accolades are the creation of the supernatural cult favorite Mercy
Sparx and bringing G.I. Joe back from the dead in 2001 with his writing and

development of a new hit comic book series. He is also the author of the acclaimed
How to Self-Publish Comics: Not Just Create Them, recently made required reading

for comic art students at the Savannah College of Art and Design.

Licensing and production partners in Josh's portfolio have included Hasbro, 20th
Century Fox, Universal Studios, Paramount Pictures, Lorenzo DiBonaventura,

Michael DeLuca, Milo Ventimiglia, Murs, and more.
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miKe HORN

Chief Business Development Officer
Co-Founder

Mike Horn:

Mike is an entrepreneur and Executive with 25 years experience in product
development, having produced in excess of $100M worth of licensed merchandise.
He has established partnerships with NFL, Star Wars, Lucasfilm, ReedPop and
many others, and has successfully grown and exited two companies. His expertise
includes licensing partnerships, including international manufacturing for
consumer products, ranging from electronics to pop culture collectibles to video

games.



He was the founder of late 90's/early 2000's collectibles powerhouse Palisades
Toys, which pioneered high end collectible action figures, statues, prop replicas,
and other products for dozens of licensed properties. These ranged from Jim
Henson’s Muppets to Alien and Predator to GI Joe and Transformers to South
Park and Aqua Teen Hunger Force, and many, many more. In 25+ years in the
business, he has shepherded hundreds of products and generated more than

$100M worth of sales.

Horn was the first to produce and market comic-con event exclusive merchandise,
through San Diego Comic-Con, a tactic that would quickly become standard

industry practice, and is an inductee in the Pop Culture Hall of Fame.

All characters and artwork ™ and e their respective owners.

Kids and young adult comies now account for over 40% of all comic book sales,
largely due to the influence of titles artist Jose Garibaldi is directly involved in.
He is a veteran illustrator and designer, coloring Dav Pilkey's Captain Underpants
and Dogman (100 million copies sold) and currently working in animation on

major network television series' and films.

He was a visual development artist on Netflix's Captain Underpants animated
series, designed characters for Nickelodeon's (2012-2017) Teenage Mutant Ninja
Turtle's series TMNT (Casey Jones, Baxter Stockman, Ice Cream Kitty), and The
Lego Movie 2 (Unikitty). In comics he has worked alongside the likes of artist and
director Rob Schrab (SCUD, Community, The Mindy Project, Workaholics) and Paul
Dini (Batman the Animated Series), and was a regular contributor to MAD

Magazine.

Jose is now bringing his expertise to PopCultivator, along with a new kid-friendly
comic book project - RUBY DIY - in 2021. He will serve as our lead curator for all-

ages comics and comics-to-animation content.

U HLexa VEGA BILL PAXTON




DePasQudLe
DIRECTOR OF DEVELOPMENT / LEAD STORY EDITOR

All characters and artwork ™ and @ their respective owners.

Shawn DePasquale Has several years of TV production experience working for
Sony TV, WB TV, NBC, FX and more. He has worked as a story editor for NYT best-
selling author Charles Soule for several years and is himself, an accomplished

writer.

His comic book industry resume includes work for Devil’s Due Comics, Image
Comics, Arcana Studios, Oni Press, and more. He was the Chief Creative Officer
and EIC for Macaulay Culkin's BunnyEars.com where he drove 100k unique visitors
a month. A writer of screenplays, he has written and sold several, including an
untitled project for actor/producer Seth Green, as well as having the CGI kids film

Pixies was directly adapted from his comic book seript.

KIT CAOAGAasS

DIRECTOR OF TALENT MANAGEMENT / CONTRIBUTING EDITOR
Co-Founder

All characters and artwork ™and © their respective owners.

Kit Caoagas is a veteran in comic book publishing, ranging from Assistant
Publisher to crowdfunding management. She oversees daily publishing functions
and admin for publishers including Devil's Due Comics, Ahoy! Comics, and 1First

Comics Publishing.

Part of her expertise includes scheduling new titles and solicitation to distributor
catalogs and digital retailers. She oversees comic convention appearances,
crowdfunding campaigns, and shipping and receiving. She has also contributed on

a creative level, illustrating comic book shorts, copywriting and providing graphic



design for promotional campaigns and materials, most notably with Kickstarter.

After graduating from Columbia College in Chicago and cutting her teeth as an
intern for Devil's Due Comics, Kit quickly established herself as a vital resource in
operations. Now, eight years later, she is maintaining Pop Cultivator relationships

with publishers and merchandising partners, and supporting PR and Marketing

initiatives.

Subject to Change

mark POwers
EDITORIAL CONSULTANT / AUTHOR

All characters and artwork ™ and o their respective owners.

Mark Powers began his comic book career at Marvel Comics, where throughout
the 1990s, he served as a lead editor of the entire family of X-Men comics. He joined
Devil's Due Comics as Senior Editor in the early '00s, overseeing several major

licensed brands and driving in excess of $4 Million in annual comic book retail.

Powers evolved into a critically acclaimed writer, with credits including sci-fi
drama Rest, in partnership with actor Milo Ventimiglia's (This is Us, Heroes) DiVide
Pictures, several issues of G.I. Joe, and became novelist Jim Butcher's and
Dynamite Entertainment's go-to comic book adapter for The Dresden Files. He
created the cult hit alien invasion sci-fi title Drafted which is currently in

development for film with Anonymous Content management.

Mark returns to an editorial and consulting role with PopCultivator, and is

currently developing a new original sci-fi property with the team.
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DIRECTOR - EVENTS, INVESTOR COMMUNITY MANAGEMENT

Alma Silva has an extensive background in event programming and operations,
including a ten year history in the comic book industry. She brings her experience
to PopCultivator to oversee engagement with our community of crowd-investors
and to develop exciting experiential marketing opportunities in our pop culture

sphere.

Highlights in the past include managing Devil's Due Comics' convention presence
at events totaling over a quarter of a million attendees, including San Diego Comic-

Con, Phoenix Fan Fest, and ReedPop's C2E2 in Chicago, among others.

With her Bachelor of Media Arts degree from Illinois Institute of Art, Silva entered
the world of comic books as an intern, quickly moving up to an executive assitant.
She had a brief transition to visual merchandising with Forever 21, testing
customer flow in retail stores, before landing on events. Since then, she has been
the Celebrity Guest Relations and Floor Manager for Fantasia-Con, Indio Ca. She
ran Guest Relations and VIP event experience planning for Chicago-based
international tech conference Voice of Blockchain, oversaw programming and
logistics for the Andy Ruiz, JR Hometown VIP Party for the heavyweight boxing
champion, for the Imperial Chamber of Commerce (California), and several fandom

and live music performances.

STUART BeRNSTeIN

CHIEF OPERATING OFFICER
Co-Founder

Stuart Bernstein, is the latest addition the team. With over 20 years in commercial
strategy, operations and finance, Stuart has joined us from solve for (), llc where
his consultancy advises startups on capital raises, scale and process improvement
initiatives. Stuart will balance his lifetime ambition of being Batman with finance

and operating strategy for the company, ensuring we build sustainable processes



to maximize shareholder value.
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DeBBi€ DAViS

VP of ACCOUNTING / CONTROLLER
Co-Founder

Debbie Davis, our Senior Accountant and Controller, is an expert in finance in the
world of comic book publishing and related pop culture businesses. She has
overseen the finances of PopCultivator's family of affiliated companies for several

years and is excited for our new endeavor.

%k ke k eok ok ke

Our comic creative teams consists of other part-time, regular contractors, as well as
a rotating cast of creative talent, which provide the content for our comic books.

These writers, artists, colorists and letterers are a combination of work-for-hire

contractors and special signed talent whose properties we license.

GDVISORS

-

John Shableski Mike Broder Neil Hoynes

Chief Content Officer - Library Founder of GalaxyCon CEO & Founder - Ripple
Pass. National expert in developing Pop Culture Events, Junction Licensed Apparel
graphic novel category into Animatel, PINNED, and

mainstream publishing and more!

nationwide library accounts.




Shannon Denton

Jade Thamasucharit Rick Hernandez EP, Writer and Director at
Managing Partner Wheelhouse Veteran Marketing and Brand Cartoon Network, WB, Netflix,
Media, Growth Strategist, Strategist, Former VP of NBC, Disney, Sony, Marvel Ent.,
Business Advisor and Integrated Marketing at Paramount, DC Comics &
Entrepreneur IGN.com Nickelodeon
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Burundi Partlow Lance Curran
Entertainment Exec, Publisher, Artist Shops Account Director and
Manager of Grammy, Emmy, ASCAP Comic Book Czar at Threadless,
Award Winning Artists. Rights founder/owner Arcade Brewery
usage deals include Beyonce, and Secret Panel

Rihanna, John Legend, Adam
Levine, Drake

Marco Davanzo Michael Mendheim Pat Grumley |
Executive Director, ComicsPro Creative Director & Executive Co-founder: North Coast Music
retailer association - 150+ Producer of Console Video Games & e D SO s

i 1 d comic book i = : organizer. Expert in Event
indepently owne Mobile Apps - Creator: Mutant Madiatiis i Band Decalosiisait
store membership Football League arketing velop:

NOTEWORTHY STATS

- Comic book films now account for over $3 Billion in annual box office sales, and

hundreds of millions in television and streaming revenue.

- Prior to Covid-19, over 100 pop culture festivals were hosted annually, the largest
of which -- San Diego's Comic-Con boasts over 130,000 attendees and
approximately $1.2 Billion in regional impact. Eventbrite says pop culture events

generate $600 Million in ticket sales (right behind music).
- In 2019, comic and graphic novel publishing surpassed $1.2 Billion.

- These numbers exclude related collectible merchandise, statues, toys, apparel, ete.

for which we estimate a few hundred million more in revenue.

Audiences now demand more variety in content, and diversity in characters than
ever before. Women are buying comics in record numbers. Youth and teen
comics readership is rising in double digits each year. Adults have elevated

graphic novels to equal the status of novels and film. And this might come as a



shock, but traditional superhero titles now account for less than half of comics

sold! Only 10% in traditional book stores.

DIVERSITY - In cOoNTenT dnND CReATORS

CHAMPIONING DIVERSITY, AS PART OF OUR DNA AND FORMULA FOR
SUCCESS

The entertainment industry has propagated a myth that minority characters don't
resonate with wider audiences. We know this to be patently false

and embarrassingly outdated. Notwithstanding the box office success of Black
Panther, Spider-Man: Into the Spiderverse and Crazy Rich Asians, Hollywood still
needs a massive wake up call. While we don't have specific data on diversity in
comic books, Variety recently reported that Hispanic audiences, for example,

accounts for 23% of movie ticket sales, yet only 6% of the film roles.

conSuUumeRr STATISTICS

FILM DemMOGRAPHICS

Other
Latino 5%

Other

3%

Other
Latino 270 Latino
18% 23%

Asian

- A
African-American Caucasian 55% ’
10% 61% African-American Caucasian
12% 63%

Caucasian

Population Ticket Purchases Film Roles

DOEs NOT INDIcare necarive/PosITive CHARACTER TRAITS

23% of the ticket sales among only 18% of the population is BUYING POWER,
yet still they are materially underrepresented. This is how disconnected
Hollywood is..and comic books have not been much better. So we're going to

change that.

Our focus will be on reflecting real communities in our comic-book settings, albeit
with a splash of sci-fi, fantasy or horror here and a sprinkle of superhero and cyber-

punk there.

We're not here to judge or change the past, but we can move in a positive direction

and in a natural way by building a library of diverse characters from the ground up.
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Promotional appearances and interview segments - 2019 - NBC, Yahoo! Finance & The Hill
WHY NOW? WHY WEFUNDER?

For years comic book publishers and creators alike have called upon angel
investors to back new ideas and fund their projects, usually giving up a huge share
of control in the process (and often to partners who do not have any direct passion

for the business).

Meanwhile fans of comics have been supporting their favorite creators’ projects on
crowdfunding sites like Kickstarter, awaiting each new volume of exclusive comic

swag.

So doesn’t is make sense that the next logical evolution of this trend is for those
crowdfunding supporters to actually score a piece of those characters for

themselves?

EVALUATING RISKS - NOT EVERY PRODUCT WILL BE A HIT

Not everything is a hit upon its initial debut, if ever. Breaking Bad didn't take off

until Season three and went on to be the one of the most famous series of all
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to review them for renewal or cancellation, based on a series of factors: sales,

licensing interest, press coverage, fan engagement, and shareholder votes.

When something is selling just below breakeven, but fans are appearing in cosplay
versions of your characters, movie producers are calling, and foreign licensing
companies are awaiting more content to offer deals for translation, it's something
you want to be able to carry forward. And even when shutting a title down, you
want to walk away with a nice collected edition to add to your backlist sales for
years to come. As trends and fads change, sometimes books may have been

released too ahead of their time.
WE'RE STILL PILOTING THE SHIP

We do want to clarify that this does not mean the fans and investors will be
creating the comic books. They will be funding our ability to bring the best talent

to the table, and to properly compensate the creators we're already working with on

projects in mid-stage development.

INVeSTOR PERKS

If we may, for a moment, ask you to dream with us. You're an investor and through
your connects, you now own a piece of the Ninja Turtles, Hellboy, and The Walking
Dead or (insert dream comic here). You say to yourself, "Ha, I remember before they
were this global phenom. I invested when they first debuted on the stands and have
been part of the ride ever since." You now attend the biggest comic-cons in the
country, while your friends struggled to gain access (they should have invested like

you to get special access).

You preview the latest comics before they hit stands, and always have a sneak peek
at new concepts that may be the next big thing. When the latest film comes to town,
your peers are surprised to learn you have special access to the premiere, because
you actually own a piece of the company that started it all. Like some behind-the-
scenes, shadowy llluminati figure, you have your hands in every corner of comic
pop culture. You are... THE ILLUMINERDI.




As time goes on and our community grows, we'll be able to focus group new ideas
with the crowd and include them in the behind-the-scenes process. If we gather a
body of hundreds of comic-reading investors, why not harvest that body of
knowledge for everyone’s mutual benefit? It’s truly exciting to think of the way a

company like this can operate.

This built-in fanbase of investors and supporters doesn’t just help the success of
the publishing, but the entire development process into other media! Studio execs
and producers always want to know what the following behind a concept is before
they pull the trigger. Sometimes they bank on the concept itself, but having that

support of a wide community can make or break a deal.

So please, join our crew of investors now, and get in on the ground floor of
something we hope to build into a life long, rewarding operation.

Investor Q&A

— COLLAPSE ALL

What does your company do? ~

We create original comic book characters and stories and develop them into
successful series, toys, and products. We're a team of entrepreneurs who built
everything from the ground up, and are ready to build a whole new kind of
company with the power of fan-based crowdfunding. We have the visions. We have
the publishing pipelines. We have the licensing experience. We know how to make
sure things ship.

Where will your company be in 5 years? -
One of the top producers of original comic book content in the country with

licensed merchandise, film and television projects and a vast and deep bench of
beloved characters, comic book sales, and special editions.

Why did you choose this idea? ~

We're a team of creators and company founders who have collectively sold over
$150 Million in comic pop culture products. Creating and pop culture are our lives,
and we've been fortunate enough to make it into our livelihoods as well. Now we
want to include that in the crowdfunding model, bringing together others who
share that same passion.

Why is this a good idea, right now? What changed in the world? Why
wasn't this done a few years ago? -



How far along are you? What's your b
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What are the biggest risks? If you fail, what would be the reason?
What has to go right for you to succeed? -

Let’s be blunt. There are many things you can invest in outside of pop culture and
entertainment. If you're investing in any kind of entertainment company, be it
comic books or indie films, you’re “buying the dream” and should not risk ANY
money you cannot risk completely losing.

To mitigate this risk, we spread our resources over a series of properties knowing
that while not all will succeed, it is just as unlikely that all will fail. In a way, it’s less
risky than tech because we can at least make the physical product whereas in tech,
it sometimes never comes to fruition even after years of R and D (sorry Theranos).

The comic book industry is also doing extremely well, and has diversified itself,
contributing to a longer term resilience. In unlikely downturn, though, the team
would shift more resources to product-focus, crowdfunding and conventions.

Our team is small, of course, and the unexpected absence of any key member
would most certainly be disruptive. The creator of the PopCultivator concept, Josh

Blaylock, is a vital figure into pushing forth the vision of the company.

And while we cannot prevent recessions, such as the current downturn brought on
by Covid-19, the comics industry has weathered several and our confidence
remains high here, too. The industry often sees increases in activity and revenue
during economic downturns, be it for its affordability or escapism, and it has
seemed to be the case in recent months.



