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only 2 Packages Offered

Only 2 Packages Offered

Investment As a perk for your 350,000 investment,
we'll spen a CYDig tal account on your behalf and
award you with 750,000 CYDT Tokens! CYDT s a v'tal
part of the CYDigital system, given to CONsUMErs as a
reward for certa’n activities, e.g., allawing the'r data to
be captured and saved, permitting queries against that
data, accepting the presentatian of consurmer offers,
click'ng on those offers, and mare. How valuable (s Th's
perk? Wwell, as a bas’s for comparisen, once a consumer
slgns up for a CYDigital account, they'llreceive 150
CDYT. Your investment gualfes vou Lo rece’ ve much
rmore than that..far, far mare! Once CYDigital launches
and is fully functional, the tokens can be Used to
reduce pricing for some marketers' offers! Here s how
ITwWorks: once your investment ‘s secured, we Il

pre establish an account N your name using your email
address, and we'll allacate your tokens to your account,
ance we go live, you llrece ve access 1o your
account..and your CYDT!

NOTE: one perk package per nvestor!! NOTE: Neither
U5, Consumers nor Marketars willbe nat able to
purchase ar obtain CYDT Tokens until the CYDigital
Platform is fully functionaland CYDT has available
cansumpt’ve uses ta batn Consurmers and Marketers.
CYDT ig not intended for cash redemption. CYDT will
not entitle holders thereof to any eguity rights in
CYDigitalas a corporate entity,

1,250,000 CYDT Tokens BONUS for Your $75k Investment
1.1,250,000 CYDT Tokens BONUS for Your $75K
Investment As a perk for your $75,000 investment,
we'll open a CYDig tal account on your behalf and
award you with 1.250.,000 CYDT Torens. CYDTis a wital
part of the CYDigital systerm, given to consumers as a
reward for certan activities, €. g. allowing the'r data te
be captured and saved, permitting queries against that
datea, accepting the presentatian of consurmer offers,
click'ng on those offers, and more. How valuable is th's
perk? well, as a bas’s far Compariscn, once a consumer
signs up fora CYDigital account, they'llreceive 150
CDYT. Your investment qual fes you to rece ve much
rmore than that..far, far mare! Once CYDigital launches
and is fully functional, the tokens can be used to
reduce pricing for some marketers' affers! Here s how
1T works: once your investment s secured, we Il

pre establish an account ‘N your name using your email
address, and we'll allacate your ToKens To your account,
ance we go live, you llrece ve access to your
aceount..and your CYDT!

NOTE: one pere package per nvestor!! NOTE: Neither
U5, Consumaers nor Marketers willpe nat able to
purchase or obtain CYDT Tokens until the CYDigital
Platform is fully functional and CYDT has avallable
consumptve uses to both Consumers and Marketers.
CYDT is not intendead for cash redemption. CYRT will
not entitle holders thereaf to any eguity rights in
CYDigitalas a corporate entity.

1,750,000 CYDT Tokens BONUS for Your $100k investment
1.1,750,000 CYDT Tokens BONWS for Your $100k
Investment As a perk for your $100,000 investment,
we'll open a CYDig tal account on your behalf and
award you with 1,750,000 CYDT Tokens! CYDT ‘s a v tal
part of the CYDigital systerm, given to cansumers as a
reward forcerta’n activities, e.g., allowing the'r data to
be captured and saved, permitting queries against that
data, accepting the presentation of consurner offers,
click'ng on those offers, and maore. How valuable isth's
perk? well, as a bas’s far comparisen, once a consumer
signs up for a CYDigital account, they'llreceive 150



CDYT. Your nvestmeant gual'f'es you 1o rece’ ve much
more than that..far. far more! Once CYDigital launches
and is fully functional, the tokens can be Used to
reduce pricing for some marketers' offers! Here s how
It wWorks: once your investment s secured, we Il

pre establish ah account 'n your name using your ermail
address, and we'll allocate your tokens to your account.,

Once we go live, you llrece've access 1o your

account...and your CYDT!

NOTE: one perw packade per nvestor! NOTE: Meither
U s, Consumaers nor Marceters willbe nat able to

purchase ar abrain CYOT Tokens until the CYDigital

Platform is fully functional and CYDT has available

cansumpt’ve uses ta botn Consurmers and Marketers.
CYDTis not intended for cash redemption. CYDT will
not entitle holders thereof to any eguity rightsin

CYDigitalas a corporare entity,

Our Team
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Anexpericnced and credentialed data scientist.
Nicholas serves as a key adv sor to CYDigital,
Nichalas began nis carcer as an academic
rescatcher, whete he studied medical diagnostics,
TRerMoelectt ¢ POWEr generation, and comp.eted
2 physics PhD focused on app.doed gquantJm
mechanical modedng of Ltnium ion batter es,
VRSN W TACSS P ThE ways Inwhich data was
fundamenta.dy chang ng cdltdre, Micho.as lefr the
fleld of phys s te focus on data sclehce and.
theleafrel. take part in CYDIg tads missien of
cnabling Consumers ta contiocthan online data.

LEL

Recognized as a.cader A the marseting techno.wgy Industy Incuding as the &3 MarTech Infauencer by
Shalytical, Joo has peen provid ny strategy. softwale, and suppert guidance to B2B and B2 companies In
the marketing technology [(MatTecn] industry since 2001, Eager to apply his cxportise to create a new and
improved market solution fer Censumers and Marketers in the marketing technalegy Industry, Joe co-
founded CYDigitalwith CTO John, Before ce-founding CYDIg ta., Joc foundcd Onbialey iwas PwraPagel. a
landing page appl cat on Atcgrated with Salesferce, and raised SZMM USDUpR through 5er1es A Jat peax, the
Company's vauat on reached $25MM USD) woe has ded cated his career to diy ta marketing since 199§,
when ne started one of the first cCommerce sites for Altec Lansing. the lead ng provider of deskiop auwdic,
AL Altee Lansing, he nedged break open the consumet market for d gitalaud © Wt iz ng then-new USBin
cendnetionwith Inted. and was named one of the tep matketers throughout the technolegy Industry, Joe
has held CED, CMT, and VP Marketing positions since the carwy 19905, and nas managed teams ranging from
ahandful toa team ef 150,

D]

WIth over 30 years of experience In the tech INdJstry, John e out 1o start a company that weoud ¢reate a
system that enabed Consdmers te control thelr emane data, Bringing his vision te fru t on, Jenn co-
founded CYDIgital, Inc.. 30 named to reference the Company's mission of cMpPpower Ny CeNsUmer s to
‘Contro.Youl Data. Boefore co-founding CYDIgita, John nel senior teennoody pesit ons sJueh as: Chief
Alch tect at Voaafone Glokal, WP Tecnnowdy at Aplix Cor i and SVP of Products and Innevat on for unitus
Inc. wohn has alse worked on technology standards I tne SMA (Open Mobile Allance), DMTP [Open Monile
Terminal Platform). LiMo (L nux Mooile!, 05GHOpen Services Gateway nitlativel, and the JCP iJava
Community Process) whete he was a two-Term exedutive committee member. Johnwas alse awarded JCP
Member of the Year In 2010 For nis leader shop, Thanks 1o these expeliences, John bringste CYDig tach s

sk s mengneering management, softwate architeeture, empedded platforms, te.ccommunicatiens, 1P
format on ana management. mergers ana acqu sitions, bus ness devewopment, and advising start-ups intne
teennowoygy scetor,
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MEtean 15 an CNgagement markeTing cxpert, setial
cntreprencur, and gleba. spraket, Agraduate of
Colamb a Univers Ty w th a degree in Computer

Se ence and Economics, she statted net career as

an natural-norn entrepreneur ladneh ny two
STArt-ups n 3 years, bath withach ev fg muti-
mildon dolar exits, She gained experience Inthe
multinational arona as O rector of Market ng for

EME& at Cracle, She has been nvolved with more

than 30 successfulstart-ups A Cybersceur ty.
Finftreh aned Martorh In her catrar chn hag


















CYD gitalhas a dual strategy te bring Consumers into the Community by reaching Consumers directly
and through the Marketers databases, and by leveraging Consumer sharing activity, Both Cansumer
groups will be incented to,0in the cammun'ty wth offers delivered through grawth hacking and social
advertising. Astrong Consumer base drives greater Marketer participaticn: the larger the populat'on of
Cansumers, the more opportun’ties for Marketers.

What do you see as your top three challenges?

1 HHing the r'ght pecple for developrment, sales and marketing. Human resources |s the number one
issue that we will face.

2t Managing the financial flow of consumer revwards nreal time, We will need to develop th's extension
o our averall praduct.

3] Data privacy legislation on a state by state basis, Le, the more states enact such legislation, the better
our sales environment. And with over 10 states hav ng leg slat'on er considering legislation, we are
posit've,

How large is the mareet?

1) The aggregate value of consumer data genarated in the LS s $580B.
2 Over 60% of cansurmers are willing to share their data for a reward.
21 The online advertising market is $82B for the US alone 'n 2019,

50 there are twa pressure points converding tawards a mdpaint: cansumers wantng to be rewarded
fortheir data, while marreters needing to find a means to gain greater eff cacy from their budgets.

Howvis the CYDigital team gualified ta meet the challenges in th's marketplace?
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