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The First Fan-Funded Record Company



A Transition in Music Releases

Artists globally are constantly seeking new ways to better manage, control, and sustain their
careers, including creative ways to engage their fans to help them reach their goals.

SongVest Records has developed a model to support this new music economy, allowing fans,
artists and our labels to collaborate in an entirely unique way to promote new music releases.
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VISION

The world’s first record label co-owned by music fans, where their
ownership allows for participation in artist discovery, promotion, and
the opportunity to share in its financial success.
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Why Now?

A multitude of events are creating a unique opportunity

e Artists
— Desire independence and ownership of content

— Recognize the benefits labels and their teams can bring IF their
model is truly mutually beneficial and transparent

— Seek new channels to engage fans to increase sales & streams
* Fans
— Used to Kickstarter/Indiegogo types of fund raises

— Constantly seek new ways to support the artists they are
passionate about

* SongVest Records Model
— Allows for general public investors to become part of the

ownership group, and to help elevate the artist roster and
participate in its success.



Royalty Investment Evolution

(Old) Advances — Catalog Sales — Label Financing
— Time limits on advances (e.g., 24 months)
— Songwriting/Publishing catalogs bought and sold by industry insiders
— Label financing provided by private investors

(Newer) Royalty Exchange & Crowdfunding
— Allows the selling of future royalty streams to one investor
— Crowdfunding to support new recordings (some tangible benefits, but no
investment model)

(Now) SongVest Records

— Fans now own a security that earns dividends through the success of
recordings they helped finance (bi-annual payments), essentially, sharing in

recorded music royalties.

— Fans also act as a “street team” to assist in artist discovery, and to promote
the artist roster through a variety of platforms.



Fan Participation Evolution

Historical
— Purchase music releases, attend concerts, and buy merchandise.

Modern

— More actively support artists through social media engagement
— In certain instances, the ability to pay to meet their favorite artists.
— Help finance certain releases through crowdfunding platforms

Future
— Provide financial and marketing support for artists and share in their

success
— Actively engage in the music industry in a manner previously only
reserved for label owners and industry insiders



Recorded Music Revenue Trends

Music royalties are paid to artists, songwriters, record
labels, publishers, producers and more

Music Industry income includes:

Digital: $11.2 billion (21.1% increase)

Performance: $2.7 billion (9.8% increase)
Physical: $4.7 billion (10.1% decrease)
Synchronization: $.4 billion (5.2% increase)
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E e Streaming revenues grew 34%, driven by 255
million users of paid subscription accounts

5k+ U.S. record labels * Fourth consecutive year of growth following
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*9.7% increase from 2017. Projected increase to $45 billion by 2030 per Goldman Sachs Analyst Lisa Yang



Management Team

Sean Peace
CEO/Founder

Started several companies
including the first two
companies to sell music
royalties, with the last one
being Royalty Exchange that
he exited in 2015.

Roy D’Souza
President/Founder

Co-founder of the SongVest
platform and former
Managing Director of the
Intellectual Property
Valuation practice at Ocean
Tomo.



Marketing Team

Jay Gilbert Jeff Moskow
Co-Founder/Label Logic Co-Founder/Label Logic
30-year history in the music and media industries, 30-year history in the music and media industries,
specializing in content marketing. Currently the specializing in A&R and content marketing. Currently
head of Digital Strategy for label services company  the General Manager for label services company
Label Logic. Label Logic.

Strategic Advisor

Dominic Pandiscia

30-year industry veteran with senior management roles at
Capitol Records, Virgin Records, EMI, and Caroline. Owner of
Sunday Artist, LLC, a premier intellectual property, music,

and media consulting company.




Competition
DIRECT COMPETITION

There are over 5,000 record labels in the U.S. alone.

The “Big 3” (Sony, Universal, Warner) and their entire label roster command over
60% of recorded music revenue annually.

However, market share for all independent labels has been increasing each year,
and now makes up close to 40% of recorded music revenue.

CONTIGUOUS COMPETITION
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Money for all music.
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Risks

Three Main Risk Areas

Funding — We may fail to raise enough money in our initial funding round to
support the signing and necessary recording, marketing and promotion budget

for multiple artists.

Artists — We may fail to sign to our roster a material number of commercially
viable artists.

Financial — We may fail to execute on our business plan, and there is no
guarantee that we will be profitable in any year.

A detailed list of risks is provided in our Form C filing with the Securities & Exchange Commission



Use of Funds up to S1m

Up to 24 months of operating capital

Legal Cost of Regulation CF Offering — $15,000
Crowdfunding platform fee — 5% of amount raised
Technology — $50,000

— Website development and hosting

— App development, testing, launch and support

— Part-time Chief Technology Officer
Recording budgets, per release — $25,000 - $50,000

Marketing & promotion, per release — $25,000 - $50,000

Distribution costs — 20% of all recorded music revenue

Annual Salaries — CEQ, President, & Strategic Advisor - $50,000 each

Legal costs — Entertainment industry lawyers/S5,000 average per artist contract



Why We Will Win

* This is our second go around with Music Royalty Funding

— Sean Peace started The Royalty Exchange, the first music royalty marketplace,
and sold it via a successful exit in 2015.

— Leveraging the best of what worked at Royalty Exchange

* Deep label experience

— Dominic Pandiscia, Jay Gilbert and Jeff Moskow have over a combined 70
years of major and independent label experience.

— They’ve worked at Universal Music Group, Sanctuary Records, Capitol Records,
EMI, Virgin Records, and Caroline.

* Fan Engagement Platform
— Building and continuously innovating will keep us ahead of the competition

— Our fan-investors will be a part of our “A&R” artist discovery and development
team



Appendix



Appendix A

Frequently Asked Questions

What is unique about SongVest Records?

A. It’s the first record label where music fans/investors can purchase an ownership share and be
involved in the very first stages of a record label. This opportunity has never previously existed. The
shares may provide an investment return from future music recordings and potentially other income
streams available to the label. The potential investment returns may come in the form of dividends
via these royalty shares, and to participate in any appreciation in the value of the company.

Who are the initial owners of the company?

A. Sean Peace, Roy D’Souza, Dominic Pandiscia, Label Logic, LLC (owned by Jay Gilbert and Jeff Moskow),
and, if we run a successful capital raising program through the Stampedelive portal, each of the
investors that participate in this “Regulation CF” offering.

If the crowdfunding-based capital raising process is successful, how much ownership interest
will these Regulation CF investors have in the company?

A. 10%

Can this initial ownership percentage be reduced through subsequent funding rounds?

A. Our goal is that this class of shareholders always own 10% of the company. Given subsequent rounds
each Class R shareholder may own a smaller portion of this 10% total, but our goal is to keep this class
at 10% equity ownership in SongVest Records.



Appendix A (continued)

Frequently Asked Questions

How are the shares priced?

A. Our goal is to encourage widespread participation in our company and model on a global scale.
Therefore, each share is priced at $5 (minimum purchase of 20 shares; $100 in total).

Will the shares be rated for quality, either by SongVest, the Securities and Exchange
Commission, or independent analysts?

A. There is currently no rating system for these assets. Potential investors will have access to information
provided through the Stampedelive portal on which to base their investment decision.

What income streams will investors participate in?

A. Investors will share in all forms of recorded music revenue earned by the label. These include, but
may not be limited to, downloads and streams, physical sales (CD, vinyl), public airplay including use
in productions and advertisements, and in some instances could include tour and merchandising
revenue if our label in sharing in those income streams per our artist contracts. Investors will have
written confirmation of all income streams they will share in with each artist signed to SongVest
Records.

Which level of SongVest Records income are the Regulation CF investors sharing in, and at
which percentage?
A. 5% of top line/unadjusted gross revenue, paid out twice per year. SongVest will have its annual

financial statements either reviewed or fully audited by a third party certified public accountant. The
results of the audit will be shared will all investors.
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