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Distribution sefies ME holders will recejyve distributions pro
rata until thay have received their Initial capital
contribition amount Then, Class A Meambers wil
receive distributhons untd they have recemved thelr
aggregate capital contribution amount
Thereatier, all members {including Class A,
gualifying Class B and Serles WS will participate
in distributions pro rata (Series NS will participate

N an &8s convertsd basis until cormversian)

| G PRoXy Agieaimadnt Al the time of investrnent, each investor will be
r-:q-J|rn:~:| o enter inte an Inveasiar ”r:lli:.'
Agresrment whereby each investar will give
MextSead the right vote, elect, congearnt o
otherwise direct the investor's interests with
respect 1o the Series NS unils, See the Inviesios

Proy agreement laor more detalls

Initial Closing The |szwer mey conduct an initial closing cnce
the minimum &ggregate Offering Amount is met

{[1h& "Initial Claging”), and continue sccepling
investments up to the maximum Aggregate
Crffering Amgunt. Investors that have committed
Tunds will be nadified of any Initial Closing at least

o businese days prior to the Infbial Cheeing dete.

Use of Proceeds

Prosteeds from the NexiSaed raise will e used 10:

1. Scale production to meet growing domestc and international dempnd

2. Hire an additional supply chain congsultant 1o increase distribution

3. Create food service packs, including individual partion packs and cupa for preparad
fopads and restaurant accounts

4. Support expanded marketing etfforts via multiple channels and platforms, including
social media, field marketing, in-store sampling and promotions

5. Devedop club store offerings for retailers such as Sam's Club and Costeo

. Hire COO/CFQ,

! Secure additional distribution in new accounts and eopand existing distributicn

8, Repayment of existing indebiedness using up 1o 20% of Offering proceeds (5300,000

Max).

Company Description

Elue Top Brand offers a full line of creamy hot sauces made by a close knit team of food
lovars, tarmily and friends, We're headguariered in downtown Dripping Springs, just oulsidea of

Austin, laxas

In late 2015, we gl oul 1o create a brand of sawces simply 1o make people happy, and it
worked. Only six months after the company was formed, we were shipping the first cases to

CIEFLRQMErs

Mow we offer twelve righteous flavors from “hot” to *not” available in the LS. and Canada
And, according to CPG research firm IR, we're nationally ranked in the top-25 hot sauce

companies in the LS by sales

We like to call Blue Top Brand a "top it all® condiment because, well, it tastes awesoma on
everything — you can use it as a condiment, dip, dressing, or saece (and hare at Blee Top
Erand, we like it 20 much we éven use it as an ingredient = try adding the Garlic Hatch to

mashed potatoes, you'll thank ws later)

One of our favorite things o do i 0 try our crearmy hot sauces on everything. From pizza and
tacos to soups and salads, Blue Top Brand makes avery meal or snack taste over the top

terrific, Like WO

Every flavor we make Is non-GMQ, gluten-free, wvegetarian, and we never use high-fruciose

corn syrup, Only clean, natural ngredients

We're family-pwned, and we're not just building a brand. We're building & family. As the first
CPG company 10 join up with NextSeed, we want 10 be the ones that make it possible for just

aboutl anyone b own a little glice of this exeiting nesw CPG brand

We've taken the tradition of hat sauce and transformed it into an all-new category af crearmy

hot gauce. Hot gauce is one thing, but a creamy hot ssuce ig owear the top

Business Model

e OPPORTUNITY

Blus Top Brand is seeking 53MM in a preferred equity round te scale the cormpany,

The company's strategy is to captune growing trends among the Millermial and £ generations
seaking exolic "street food” flavors as an alternative to traditional condirment producis. These
groups are focused on unique and bold flavor condiments and projected to account for 40
percent of all conswemers by 2020, and 42 percent of consumers seck “streed food ™ on

IMEFIUE,

Emerging producis such as Blue Top Brand sauces speak directly fo this market and offer

exciting growth potential. ¥ve airm (o caplure the rapidly growing sauce market that has
become wquitous with today’s fast casual restaurant experiences (2.9, Chick-fil-a,

Whataburger, Wing Siop, Pluckers, Buffale Wild 'Wings, efc.)

In addition to its U5, and Canadian distributions, Biue Top Brand has viable interest from
chains across Europe, Austrolia, and Asia, 'We also have plans to expand the customer base
throwgh sales in resiaurant chalng and food service companies, as well as our already-

establizhad and rapidly growing direct to consemer channe

Blue Top Brand Ig a growth company and could be acguired withim three 1o slx years by 8
larger consumer product company expanding its hot sauce, condiment or dressing presence
on the grocery misle or in restavrants. A1 such time, all MextSeed investors will receree their

proate share of the proceeds from the sake.

BUSINESS OPERATIONS




With headguariers in Depping Springs, Texas, the company has co-manufaciuring and co-
packaging agreerments with Siheer Spring and Private Label Foods with capabilitias to ship

multiple products directly to vendor distribution centers arownd the LS, and Canada

By Auguet of 2019, Blee Top achieved sales of $1.7MM or STEK units shipped of its areary
sAUCES and dressings 1o major grocery chams throwghout the LS 8 1d Canada. The goal 15 1
double sales in 2020

In poin countries, hot sauce 8 driving the growih of the condiment alske, with annual sales ot
51.5B forecast to grow 1o 51,658 by 2072, Wall Street analysts do not axpect this trend to
slow, and point to the fractured and regional nature of the hot sauce industry as another
exampda of major food companies falling to stay ahead of gynamic changes in the industry.

There is also a strong oppacunity for this type of product in Asia

Ihe next phase ol ;'-S'r'.'ll' will encompass EXpanding the customer base In retall, smazon,
food service (Aramark, Sysco and Fresh Paint) and club business (Cosico, Sam's Club and
BJs)

e MENU

Ihi= nesw condement is a culinary “top it &ll” sauce best served linemally on your tavorite froods

tacos, pirra, burgers, fries, veggies, and more

Each sauce |& cratbed from real, clean ingredsents and is the perfect choice to add flavor o
yaur entrae, salad, appetizer or snack. The thick, crearmy textore adds substance to food whils

it drip-free consistency ensures the sapce remains on the food and not in your lap.

Al af qur sauces and dressings are vagetarian, gluten-frese, MSG-free and contain no GMOs or

high-fructase carm syrug
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In addition to the line of Creamy Hot Sauces, Blue Top Brand offers Creamy Street Dregsings,
a line of five flavors inspired by a lowe of streat vendor food. Three are made from coconut
rmilk and Twao ane especially unique - Roasied Poblano Sesame, and a fan-favorite Cream

Cheese Jalapefio Popper

The Blue Top tearm has an innosalive mindset in everything we do and we're already planning

new flavors b appesl to & broad wariety of testes and dietary needs.
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CULTURE

Traesling across the couwntry feeding folks and spreading joy with food, sawce. and a deep
sense of carmmunity is central to Blue Top Brand. We serve people through food and

FII'II|-EII'-|.'|I'I3IZI:.' pecause both nounsn the body and sowl.

And we wanl everyone that feels the same way 10 be part of the Blue Top famiby. A5 we like 1o
=ay, ware not just Dl.ll|l2|l"lg & brand, we're oullding a farmily. ATter all, eversone deserves 1o fee
lawed like Tarmily



Far us, that includes the spouse thatl doesn’t feel sale and needs support, the child without a
parent, the teen who has experienced abuse. For those that need love now and all the time,
Eluse Top Brand is commiétted to making sure thay feel like family. And that's where we give
back: family suppart agencies, shild wellare services, youth shelter and erisis services and
supparting foster children.

We donate a partion of our procesds to charitable arganizations we believe in, and
sometimes, we just show up In our alrstresm and spread the love by serding good food that
makes people happy. For us, nothing can top that

History
Fu 2015

Blue Top Brand Tounded by Chris West and his family in Central Texas

Ft] 2016

S8k in sales

27
Ftl Z1M in sales

08
FE 51.664 in sales

Fz 2023-2026
Patential for a strategic acquisition

Meet the Team

Chris West

FOUNDERCED PREEIDENT

Chriz West combines mspiration from hig culinary upbringing in Louisiana with Texas heat
and flavorful peppers such as serrano, jalapefio, and habanero. He began his career in the
faad indusiry in 1991 at Cajun Injector Company, which devised the pogular method af
injecting merinade and frying turkey. Ten vears and 515 million in seles later, Chris browght his
talents to Tony Chachere's whare he grew sales nationally, guadrupling business frem 2007 to
2008 in the .5, Canada and BMexica. Fram 2008 ta 2015 Chiis worked with Stubb's
Legendary Kilchen as the Executive Vice President of Sales, managing a team of 15 brokars
and four reglonal direciors, and growing the brand intermationally, In 2015, after Stubbs was
Baught by MeCarmick, Chris decided o follaw his lifelsng dream of starting a Tamily
busmess, and Blue Top Brand wa= born.

Chrig hag owver 25 years of egperience in food and CPG sales, i3 a former Stubb's Executive
that scabed business and sold o MeCormick and Company for S100M, and has launched ower
100 products with thres well-known brands (Cajun Injecton, Tomy Chacherie’s, Subbs
Legendary BED Sawca).

Brock West
VICE PRESIDENT

Brock West manages all day to day office responsibilities, and owersees accounting functionsa
relatad to invaicing and nventory

Travis Berger

SUPPLY CHAIN CONSULTANT

Trawis serves al Blue Top Brand's Technical Advigsor, where he plans and oversees supphy
rnanagement functlons fer maximum profitabllity and Impact. Travis has deep knowledge of
the food production industry, including product developmant, operations, quality assurance,
manufaciuring, logistics, marketing, and process improsement.

He has 15 years of leadership experience in the food production indusiry, and is woeking to
drive costs out of the supply chain. He |2 & former Stubb’s Executive that scaled business and
soid to McCommick and Company for $100M

Liz Berry

CREATIVE MRECTOR AND MARKETING

¢

Liz manages all creative nesds, including packaging, signage and social. She s the Creative
Lead & CED et Liz Berry Creative, where she speciallzes in brand design, logos, ads and
packaging for rastaurants and CPG. She serves an the board of the Texas Restaurant
Aesaciation Education Foundation, where £he is the directing baard mermber Tor the Graater
Austin Restaurant Association and Trustee for Texas Restaurant Association Educaticon
Foundation, Sha has worked with brands such as Stubb's BEQ, Franklin BEQ, Desp Eddy
Wi, Central Market, Discovery Channel, Jane Goodall Foundation, and rane

Liz has 19 years of experience in creative and design, and oversaw all art direction and brand
managemerit for Stubb's Legendary Bar-B-0 prior 12 its sale 1o McCormick and Company.

Jack Porter
BUSINESS CONSIILTANT

o

For 35 years, Jack worked at KeHE Disiributors, a leading distributor of natural, organic,
specialty, ethnic, and dairy/deli products 1o grocery stores throughout North America. Priar 19
hilz retirement In May 2016, he was the Executive Vice President of Sales for the LS Mexico,
and Caribbean regions, and led all business dovelopmant efforts including leading trada
relaticns,



Jack has held board positions with the Specialty Food Association (5FA), Food Marketing
Institule (FA1), Mational Grocers Associalion (MGA), as well a5 serving on many commilless

with several ather Industry associations.

Bonus Rewards

EARLY BIRD REWARD

First 500 investorz who invest

INVEST

$2,500+

L]

Blue Top Brand custom sticker

4250 or more will receive: pack
* Pack of creamy hot sauces
= Blue Top Brand custam sticker « Pack of strest dressings
pack #+  Exchusive commemarative t-shirt
= Die bottle of Driginal Strest
Sauce
INVEST INVEST

$5,000+

= Hilue Top Brand custom sticker
pack

* Pack of creamy hol sauces
« Pack of strest dressings
« Exclusive commemarative t-shirt

* Invitation to the Blue Top Sauce
Feast

INVEST

$25,000+

+ Blue Top Brand custom sticker
pack

+ Pack of creamy hot sauces
= Pack of sirest dressings
= Exclusive commemaralive 1-shir

$10,000+

Blue Top Brand custom sticker
pack

Pack of creamy hol sauces

Pack of strewt dressings
Exclusive commemarative t-shirt
Invitation to the Blue Top Sauce
Feast

Member of Sasce Committes

Alrsiream coakout for 15 peaple
{within a 100 mile radius of
headquarters)

INVEST

$50,000+

Elue Top Brand custom sticker
pack

Pack of creamy hot sauces
Pack of sirest dressings
Exclusive commemarative 1-shir

+ Inwitation to the Blue Top Sauce + lInwitation to tha Blue Top Sauce
Faast Faaxt
+ bember of Sauce Committes + Member of Sasce Committes
= Airstream cookaut for 30 (within a » One year's supply of Blue Top
125 mile radius of headguarters) Erand [teo bottles a month for
twedve manths, can requaest
+ QOme year's supply of Blue Top i
Brand (two bottles a month for Mo orwoten]
twelve menihe, can reqeest = Ajratream codloout for 50 (within a
Mavors or rotabe) 200 mile radius of headguariens)
+ [Invitations to attend food indusiry
trade shows as a guest of Blue
Top Brand
= Dpportunity to participate in
future company videos
Motles:

tnvastors will recehve the above collatera! upan campaign funding and within one

ear

Savce Committes mambers will have the opporturity io be the first to iry new Mavors,

angd receive 12 units af new Aavors

Airstream cookoul fa be coordirated upon campalgn funding and within one pear
Bive Top Sauce Feast to ocour upon campelgn funding and within one pear.

Bonus rewand's ane offened by the Issuer purely an a volundary Basis and do nat
infivance the terme of the Offering. For the avaidance of doubd, the bonws rewards are
nit contractus! conditions governed by the Purchase Agreement and are not
enforceable under the Purchase Agreement

Gallery

View Gallery =

Documents
Mi=closure Furchaze Investor Froxy
Statorment Agreement Agreement



LEGAL

Tems of Lise
Privacy Pollcy
Lesgal Documents

]

L

|

EwiE

£ 2019 MextSesd Technologies LLC

Second Amended
and Restated
Campany
Agreement

View

Comments

In order to keave comments, please sign up and verify your identy.

Mo Comments

Issuer Statement

The Information contained on this campaign page (the “"Campaign Information”) |s fumished
solely by the Issuar to prospectve mvestors in the investment oppertunity deseribed harein
4l Campaign Infarmation is intended to be a sumimary of the terms and infarmation
contained in the Dizclosure Statement and the Purchass Agresment, and s fully gualified by
reference to these documents. In the event any Campaign Information conflicts with the
terms of the Disclosure Stalement or Purchase Agreement, the terms of those docwments
will control. The Issuer has provided the Campaign Information for inclusion on the website
located at vearw nextseed.com, and in o way will the Campaign Infermation be deemed o
heve been cregted or provided by MextSeed Securities, LLC, MextSeed Services, LLC, ar their
affillates.

This site s cpembed by NexiSeed Services LLE ["HextSeed”], which is neithes o registencd broker-dealer nar funding
pecerial.

Al sacuritheg-relalec aLahvity ia conciciad by regulated aflliges of NexiSead: NextSead Securnithes, LLT, 8 regissensd
broker deaker and rmemiber of FIMES (eheck out the backgrowsnd of our broker-dealer on BrokerCheck® ) or MexiSeed LS
LLC, & registered funding porial and member of FINES.

&ny skountes ofterad on this weasia have not Deen mcommendad or approvad by any Tederal or stote sacuriiias
commitssion or regulatary authorty. MextSeed and fs affillates do not provide ary Invesimient advwice or recommendatian
and does nod provide any legal or tas advice with respect 1o any secunfies. All secunties istesd an thes sits are being
Gilferid by, and & information included an This sile is the responsibilily af, the spplicable iszoes of such secuties. n
miaking an inwesiment decigien, vesiers muat rely on thair own examinaton of the ipsuer ared the temme of 1he offering,
including the meits and risks ivolved. Invesimaents an NextSeed ane speculative, lliguid and involve a high degres of
risk, inchading the possible loss of your entire mvestmendt. See general risk facbors feene. MexiSeed does not werify the
adequacy, soouracy ar completeness of any indormadion. Mether MextSeed nor any of its officers, directors, agemts and
erployeses makes any warnanly, expeess or implied, of any kind whalaoeer related 16 the sdequats. accuracy of
completeness of any infarmation on this site or the use of infoamnation on thig aite. Ses additonal genanal disclosures
s,

By acceqqing thie site and any pages thenaal, wou &gnee 1o he bodnd by the Terms of Ues and Privacy Pelicy



