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Dome Audio 
The basic design and function of headphones have not changed since first invented in 1910. After 110 years, a revolutionary headphone experience by 

Dome Audio has emerged. The design is triple patented with Surround Sound, Bluetooth, and Bone Conduction. The IP also includes interchangeable noise 

isolation Dome Covers with limitless fashion designs. Dome is "The Future of Sound:' 
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Business Description 
Dome Audio is the multi-patent holder of the world's first Quad Bone Conduction fidelity, Dual Air-Bone Conduction fidelity. 

Surreal Sound. Bluetooth headphone. Dome's technology inherently combines a unique audio experience with limitless 

fashion capability and brand collaborative opportunities {via licensing, i.e., mobile billboards. a.k.a headphone real estate) in 

one unmistakable design. Music lovers from all walks of life will instinctively love the features and versatility. At the same 

time, celebrities and brands admire the possibilities of seamlessly collaborating via showcasing their brand with a ubiquitous 

technology platform found only with Dome Audio. 

Dome Audio's USPTO Granted IP: Trademarks. No. 87,924,765, No. 87•557-478 Patents, US D897,986 s. US D884,670 S, US 

D902,888 S. 

The company has raised more than $400,000 to date and has established a veteran executive team and a global 

manufacturing partner with VTech. Reinvestments in the company have provided state of the art. in-house, rapid 

rrotolyping, to inrh1rlf' 111 morlPling ;mrJ printing. PIPrtronir <;oftw;irP, ;mrJ arr hPta rlPVPlormPnt, ;i<; wPII a<; ;in in-hOLJ<iP 

digital infrastructure, to manage and scale the company's digital media and marketing needs, hence preempting significant 

marketing capital expenses. 

Dome Audio's media assets include grammy producers, celebrities. ambassadors, and influencers. as part of its strategic 

marketing plan to achieve market share through an ever-evolving customer base via scarcity marketing campaigns, digital 

banner ads. social media promotion campaigns. direct to consumer engagement. and nationwide pop-up shop promotion 

events. 

Problem 
Headphones have become a permanent accessory for most people. During workouts, commutes, o r even sitting at a desk, 

many people constantly listen to music, podcasts. Clubhouse, and various other media. Analytics suggest headphones are 
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Problem 
HeadphorM'i ha~ b«ome a ptrmanent acce,sory fOf' mo .. t people During workouts. commu1n, or even si1t1ngat a de-Q:. 

many people con!>tantly li!>ten to mu~ podc,nl'\, Clubhoos.e, and varlOUS ot~ media. Analyr1cs sugg~t headphones are 

the fifth mo!>t consumed tech product on the market 

H.Jving he-adphooes in atl of the tune cau\es rwo probk>ms 

1. Weanng hl!!adphone,s all tht tune un be ddmaging 10 our td~ 

2. Headphones are d1">tr<11ct1ng. le,,chng 10 ddnger~ s.1ua11ons, especially ~n ~hmd the~ or a car 

Dome- headphones' -opt'n~cll"' lt!i.tet'lmg c,1p.1bd,ty sotvt-s the problffll of ·closed•ta(' hHdphont h-.ternng. on. 1n, and OVer· 

tht•ear headphones (an 1ntnM1C feature 1n all headphone bf ands on the market)~ tw0 potenual heahh and 1nJury 

probl ~ 

Hearing Degradation 

Headphone-s that go 0\/1!t the listener's Hr-$ can damage heanng rf u-.e-d at high volumes fOf lorlg period,.. They are not as 

much or a nsk a!> t,ubuds: HdVlng ~ sound source m your ear cc1nal can increase c1 M>llnd'S VO,um" by 6 to 9 d«.1beh, -

enough to u~e sorrie problems. 

Headphones can Cdu-:.e damage to your ears the Wmt' w.ty 01her loud rosts do. r~u1t1ng 1n what aud1olog1sH call ·n01$t'-

1nduced htanng toss: 0\/er time, 1ht sounds lrom your headphones cause the hair cells in the cochlea to become stressed 

and faugu,td. If they do not get tune to recover. t~ damage can be permanfflt. Hodphones do not evm tw..-e 10 be 

btremety loud to d,un.ige your e.irs 

Injuries or Death from Distraction 

Aecord1ng lO recfflt Sludl~ Pfflei.triaM killed or IOJUred whdt wearing htadpho~ h.Jvt more than tnptt,d ,n SIIC )'edfS. 

Mo(e than half of the vehiCles 1nvolv«I 1n the accldems were tr.J1ns. llchtenste1n said th..t bawd on tht da1a they collected, It 

1s unclear wht-ther t~se ptdestri.ms ~e crou111g 1rc11n tracks. 70 percent or ,cc1dt-ots resuhed 1n deaths. Roughly 90 

percent occurred 1n large c111es About a third ol the vehicles' dnvers reponed sounchng a hom as a warning before the 

aash 

Solution 
Dome Aud,o·s mulu pateoted headphones P,0'11\de ~n and dosed ear !when su1t.Jble) hs1enmg ophons c1nd therefore 

radically reduces SA (Sitwhonal Awareness) def1e1ts and subsequtnt boddy 1n1unes a<..soc1ated with convcn110MI (ck»ed ear) 

headphones. w11hout comproo"H1,1ng a full fidel11y audio ellptrience, onty found. until now. w11h COl"l'.Yntion.1 he.adphones. 

Dome's technology also sofves lhe ae!othet1c hmtattons inherent ,n conventional headphones Via ,ts Dome ·notSe 1wl,1110n· 

Covef"S. Nol only can 11.1 fa<.h1orwble look and ~•gn be ch<loged 1nst.lmly. but the opuon to go pnvate (block out ambient 

t\01!.e~ ~ OJ>P(Opnait. IS .)USt a dick. dick (pop on (OVff'S,} iJWdy 

Dome's four speakers 1open e-ar system) allows aud10 con1e-nL e.g.. mus.ic, navigatlOf\ new\. or podcas1. to be hedrd in full 

Mc-hty (unl1~e tead1na brands 1n bone conduc11on heiJdphones h.tvlng two speak,rs) while simulta~ hfoanng important 

,ambient sound1, m the t:rMrOMlfflt. Dome heiJdphof'IC'S provi~ no\lel health and enwonmental Wft'ty fe.Jturn. 

Business Model 
Dome Audio depl~ tM 3 Cs of Scarcity Mc1rket1ng; Control. Cool. and Colldborations Conuol: Oonw 1n1ends to con1rol 1ts 

supply with hmited product rtlc-ases. thereby enticing consumer demand 'Nhile proltferatmg ns brand presc-nce. Coot Dome 

hopes 10 ~ 11s ·coor factor to create a cult-like follow1na to 11s products. CoKabOl'.at1ons, Dome pl.tns to coll.Jboratc-with 

f~ bf ands. pop culture. mflvenc~ a,nba'Uoldors. athletes. and celebf111es to uam.cend conven11onal headphooH. As a 

result of the 3 Cs. Dome AUdto plans to 1ooch a broad spe,c1rum of colloJborc)tors ocross various 1ndu~nes. thereby 

bef'IC'r111ng from coll.Jborators· soc:1.111 med1i1 following and wbsequen1lyopt11rn11ng Dome's brand equ11y. Dome Aud10 

gel'lffates revenut via d11'tcMo-consuf'ller t-commerce 



 

Traction & Customers 
Recent succbs IOf' Dome Audio !ndudts newstr.tttpc partnerships with 6X GrolnYTI)'·W•noins prOducer and engtrlffr, 

"Sonza!" Caruso. •swell as SX Grammy·w1rv11ng producer, Stephen~ Gem us· McGrqor. manufclclunng panner~p with a 

mulU b1U1on-dollar global firm. VTtch. Mr,ncgtc parlrltrS in tht Hommerce sp.,ce. br"nd ,JS'St"l ~opme-nt sp.,ce. hard of 

hfoanna: \pace. IPl product fulf1ll~n1. and c'4ebtity/brand acqU1~t10n <;pa<e 

Completed Milestones 

EINtromcs ~opmer,1 

Designed schernatlC orcu1t with 811 ol Mc11er1.is IBOM) 

Desline-d Printed C1rcu1t Bodrd (PCB) 

Rf'C:f'!vtd 1ndtpffident design r~•M 

Rtcewed n'llt1 ... PCB protCKYl)eS. 

~loped fwmware and software. 

Encl~ure/M«hanK.11 Drvelopment 

30 computer models. 

Prepared 30 model for high pres~e mJec1.1on molding 

°""tgned rt1.t1I p.tck.-g1ng 

PrOtoly~ p.t<kAgmg 

Oevelopt'(I Asset Portfoho 

Cre,ued. tested and mplemfflttd F,,cebook .itdvei-t1$1ng 

INt1.1ted neg01io1t10ns with brand tnfluencers •nd brand ambdssadors 

Investors 
Domt hots ra ~ more 1han S400.000 from founcltng 1~~ 

Terms 
Th~ 1s an offer1ngol Convnon Stock. under regi.,tr,11100 e,c.emp11on 4(a)l6). 1n Dome AudlO inc. This oflernlg mo<,t ra,se a, 

least SI0.000 by June 301:h. 2021 It 11:59pm ET If this offering doesn't reach its t.Jrget. then your money~II be refunded 

~ Audio may hwr c!dd1t10nal ~lK1lles to ra6e up to S2'i0,000. lhe offem1g's rnaiomum 

Risks 
Stt Otrermg Stclttf'l~nt A crowdfund1ng in'le'>trnMt involves rt'lok You should not 1~t iltlY fund.,, ,n this otrenl'lg un~s you 

c.11n afford to los.e your entire Investment 

In makmg an lfWCStment ~ISIOO. 1nvt"Ston mu!.l rely on t~r examination of the issuer and the t,enm oft~ offermg. 

•ncludmg t~ mer11s and r1!>ks 1nvotvM. Tht~ secum1es NYt no1 bffn recomme-nded °' awroved by any federal or Mate 

securmts C()mmlssion or rqul,uory authority. The U.S. Secunt,es and Exchange Comm1s~on does not t)d<iS upon the mems 

of aft-I Sf'C1X1t1n offered or the terms of the offenng. nor does it pass upon the accuracy or compl'°teness of arr; offering 

document or llterc1ture 

These securi11ts are offered undtf' an exemption from registra11on; ~. the U.S. Secum1es and bchclnge Coml'Olssion 

has not made an 1ndt'J)ffl~l determm.tt1on that t~ )e(UntIes are exempt lrom regis1ra11on 

NP1ttwr PKMII Crowdfund1n11 nor MW of 11s director,;,. offlcf'f'"S. emol~ reor~lahves. aff,hate-s. or al.!t'nlS shall h.wf; anv 



 

-
Terms 
This 1s an offenng of Common Stock. under regr,tra11on ,~emption 4(a)(6~ in Dome AudlO Inc This orfcnng mu<,t rat:!>4! 11 

lta">t SI0.000 by Junf )Ofh, 2021 at 11.s9pm ET If 1h1s oUcnngdoesfn feach 11s targeL the-n your moneyw.11 ~ rcfunde!d 

Dome Audio m.11y issue add1uonal sec unties 10 raise up to S2SO.OOO, the offering's m,)x1mum. 

Risks 
Sff Olfcnng Statement A crowdfundmg •~tment 1nvotvt-s rM. You should not UlYeSt MYf func:ts. m th,s offtnng unless you 

ccm afford to I~ your entire 1nve,.hT1e-nt 

In making an 1nve<.tment dee~. 1nve1,tors n'IU">I rety on thfir exam1nat1on of thf issuer and !he t~rm ol the offer mg. 

1nclud1ng 1hr rner,1s and nslls 1~. Tone ~nlln helve not bttn recommended or approved by any fedcral or !,t6te 

~unties commiuion or regufatory authonty. The US. Sttuntitt and bch.s~ Commiss,on doH noc p.hS upon the merits 

of .my secum,es oflered or the terms ol ~ offenrc, not does 11 p,ns upon the accuracy or completeness ol any ottering 
document or hter.nure. 

~ w,curittts are offered undff an e xemption from reg1'>tra11on: ~. t~ u.s s«unt1es and bcharli,C commi-ssion 

has noc 11'1,)df an independent determ.nat1on that thhe securities are exernpt lrom regiwa11on 

Neither PicM11 Crowdfund1ng nor ¥'l'f of us directors, ofl1cers, empl~ rel)(esentauves. aff,hates. or agenis shall ti.we any 

l1abll1ty wh.lt~ ansing from any error or mcompletenns of r«t or opmion 1n. or ~kor care in tht preparation or 

pubhc.11100 ot. the materials and c0fnmun1c.it10n her~n or lhe terms or v.aluauon of any s«unties otfenrc, 

The mformat1on cont,11rwd herein includes torward•k>ok1ng Sldternem~ Thest statements rel,ne tc future evt-nts or future 

f1n61"1Cial performance ,1nd mvolvt! known and unknown r;-..ks. uncertd1nt1ts, •nd other f.tetors that m,iy cause a<tu.tl rnults 

10 bt maten,111)' d1rreren1 from .any future resutts. lt>Vl"ls of .a<IMty. perform.,nce. or «h~•nts e.-prts~ or 1mplred by 

these forw.1rd•k>olrn'I statements. 'f'ou should not pl.ace undue rehance on forw.1rd•looking i1,uements since lhey mvolve 

known and unknown mks. uncena,ncu~s. and other factors. which are. 1n some cases. beyond the company's control and 

which could. and hkelywill m.1tt'f1<1tly c1ffect 6Ctwl results. ltvt'ls of actMty. perfonnance. or ach~nts. My forward• 

looking statement reflects the cur rem \lle"M wnh respect to future evems and ts subject to thee and mher nsks. 

uncertainues. and auump1ions rela11ng to oper,nions. results of operauons. grOWth o;trattgy. and J1qwcllty. No obhga11on 

e.-1-.ts to pubhcly upd,ne or rmse the!.e forw.1rd•lookmg stc11emen1s for any rea-son or 10 upd.)tt the reasons actwl re:»Ults 

could differ mater1olty from those ,1niic1p,ued 1n 1hese for~,1,lfd·look1~ statements. even 1f new information becomes 

available in the future 
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Ben White 
Chief Executrve Ortlcer/Ch1efTechnical Officer 
Background 

Progress 

Funding Raised 

$0 

Funding Goal 

$0 

Days Remaining 

42 Days 

Prrvacy & Cookl8S Polley 

Ben is the founder and IP developer of Dome Audio, Inc. He has over 20 years' experience m the Music Industry as a Producer, Song Writer, 
Musician, Engineer and Serial Entrepreneur. Ben holds multiple patents m technology and a Bachelots Degree in Metaphysical Science and is 
responsible for prov1d1ng the companys leadership and intellectual property. His professional career ,n Neuro/B1oreedback technology and its 

applicat10ns In peak performance trammg began ln the late 90s. In 2002, he received board accreditation from The National Registry or Neurofeedbacl< 

Prov1ders as a Certified Neurofeedback Associate. By 2004, the Institute or Neuro Learmng designated Mr. White as Master Sensory Integration Speetahst. and m 
that same year, he placed as a finallst m the Charles B. Benenson Entrepreneur or the Year Award, presented by ProJect Enterprise. New York. 

Tim Wright 
Chief Strategy Officer 
Background 
Tim Wright personifies the meaning. "More Than An Athlete". Throughout his career at Rutgers University as a student-athlete, he mamtamed 
high honors with a niche focus in sociology. After graduaung. he went on to the NFL. earning record-breaking success and was instrumental in 
winning a Super Bowl with a world-class organization 1n the New England Patriots, catchmg 6 touchdowns from legendary Tom Brady during that 

season. Wright is a visionary and strategic thinker who is in sync with social behavior and societal trends. Being an entrepreneur and enthusiast of the world's 
most successful business models has afforded him insight and foresight to implement strategies that optimize consumer engagement and market growth. His 
understanding of consumer psychology and business tactics helps dehver productive and successful outcomes. 

Christopher Chambers 
Chief Financial Officer 

Background 
Chns 1s a graduate of the U.S. M1htary Academy at West Pomt (BS, Engineering) and the Wharton School of Business (MBA. dual degrees m 
Finance & Multmat1onal Management). Mr. Chambers founded a growing s1mulat1on company, Serious Simulations, wh1eh has paved new 
technological ground in the fields of Virtual and Augmented Reahty for training. He also was a key leader at Laser Shot. Inc. (a mll1tary Simulatton 

company), where he served In various positions. mcludmg President, Chief Development Officer (COO), and Vice President for Corporate Strategy and Bus,ness 

Development. The company expenenced a triplmg of annual revenue (to S27 M), with an add1t1onal contract backlog with S21 M profit. Throughout his 
experiences In high growth compames, Mr. Chambers choses to retain direct responsiblhty for all Busmess Development actMt1es. He booked many strateg1e 
contracts and subcontracts worth dozens of millions of dollars mcludmg two DOD Programs-of-Record worth over S54 Million. 

Davide lvaldi 
Sr. Exec. Dtr. of Supply Chain 
Background 
Davide 1s an Engineer and Supply Cham spec,ahst whose career spans 30 years in Manufacturing, Business tntegrat1ons. and Product llfecycle 
Management (PLM). After attending the USAF Academy and graduatmg from Rose-Hu1man 1nst1tute of Technology in 1991 with an Electrical 

Engineering degree, Davide filled multiple. industrial automation roles both as a Process and Applications Engineer. He has over 20 years of 
progressive rotes m the Supply Cham arena covering Commodity Management, Systems Integration, Strategic Outsourcing, M&A due d1l1gence through 
Startup/Commissioning. and numerous proJect executions primarily m Consumer Audio, Medical Equipment, and Industrial Instrumentation. As a former 
Configuration Manager, he has years of experience lmplementlng PLM, Change Management, and Quality Systems. He brings an experienced, keen eye for both 
technical infrastructure and suppher relationships with an emphasis on ma1ntaming Value & Quality throughout the supply cham. 

Eric Helmstetter 
Sr. Exec. Dir of Packaging Design 
Background 
Eric Helmstetter is the creative energy behind the 30-year success of ThmkWork Creative, specializing in all things packaging. Recipient of 6 
Communicator Awards and 3 Summit Creative Awards, Erie's keen sense of spatial relations helped grow ThtnkWork mto a nationally recognized 
firm. His msatiable passion for all things creative has earned him clients such as Mars Wrigley, Crayola, Ferrero Roche, Bayer, TO Ameritrade, 

Oneida, Sherwin Williams, Maxell, and Coldwell Banker Commercial. A graduate of Kutztown University, Eric cut his teeth at a mid-sized package design firm in 
Manhattan. where he took on the firm's first computer-generated design project. Six short years later he left NY to partner with longtime friend Michael Pfeiffer 

m the launch of their ad agency Pfeirrer Helmstetter Design. The agency quickly gained recognition when they entered and won Scholast1e Magazine ad design 

contest, "Keep Our Kids m Schoor. Written up in Ad Weekly as a "fresh new agency with big ideas". The duo used the notoriety to land chents like Pioneer 
Electronics and Johnson & Johnson 

0 
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Dome Audio (j)9@>0 
The basic design and function of headphones have not changed since first invented in 1910. After 110 years, a revolutionary headphone experience by 

Dome Audio has emerged. The design is triple patented with Surround Sound, Bluetooth, and Booe Conduction. The IP also includes interchangeable noise 

isO,ation Dome Covers with limitless fashion designs. Dome is '"The Future of Sound.• 
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Legal Company Name 

Dome Audio 

Location 

47 US Highway 46 
Unit#7 
Hackettstown, New Jersey 
07840 

Number of Employees 

5 
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Incorporation Type 

C-Corp 

State of Incorporation 

DE 

Date Founded 

April 16, 2019 
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Progress 
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$0 

Funding Goal 

$0 

Days Remaining 

42 Days 
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Dome Audio 
The basic design and function of headphones have not changed since first invented in 1910. After 110 years, a revolutionary headphone experience by 

Dome Audio has emerged. The design is triple pat ented with Surround Sound, Bluetooth, and Bone Conduction. The IP also includes interchangeable noise 

isolation Dome Covers with limitless fashion designs. Dome is lhe Future of Sound: 
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Progress 

... 

Funding Raised 

$0 

Funding Goal 

$0 

Days Remaining 

42 Days 

Invest Now 

Market Projection I ~acy•,-.,.:::=;J 
The basic design and funcuon of headphones had not changed since 1910when Nathaniel Baldwin invented the first headphones. OVer 100 ye.irs later, Apple acquired Beat's hea$1Gnes. i.e., 

essenualty the same design and function as Nathaniel Balct-Mn's original headphones, for 3.3 B1!hon dollars. in 2014 

Market Opportunity 

Dome AudlO created a multi-patented headphone with a unique ergonomic design and features to include qwd fidehty, bone conduwon speakers. detaehable notse tSOlalion covers. Bluetooth 

commurncauon, and a mobile app. 

Dorne headphone's initial market entry 1s the 48ci. (almost SQIII) of the market currently occupied by "others" (no name brands). 

The U.S. Wireless Headphone Market 
W1 t 1(11 n m kl't r I U lJ ft"jSr te"I C'II cemt, 2016 

,. of dollar sales 

Competition 

. ... .,. I:) . ..,,,. .. . ·-­. ,G eu; 

. Sony SONY 

Oth<n 

lo ~ember, Apple pocketed 49 c•ots 
of ft\/try doff~r spent on wireless 
hNdpt"looM 10 the UM~ StalM . 

..... ,.., 
statlsta!:i 

111U 

Based on analysis of the -over the head"' headphone mdustry and competitive trends. Beats and Bose are the main relatrve competitors of Dome headphones. Both Beats and Bose have firmly 

established brands and 'MU likely cominue to maintain their market share. Apple is not nearly as recognized for-over the head" headphones and is not a strong contender m that mar1<et segment 

Unique to the Compet ition 

Design Features: Dome headphones' aesthetic design is unlike any headphone on the market. The ergonomic f1t lhat wraP5 around the ears 1s an obvious attention-getter 

Fidelity Features: Dome·s four•point bone conduclion transducers are placed around the ear instead or on, over, or in the ear. It is the first oveMhe-head, bone conduction headphone with more 

than two bone conduroon speakers. 

Vers.aohty Features: Dome 1s the first headphone With deli.'lchable noise isoCalion covers. This feature allows open or closed mode listening. Dome Covers can easily change its fashionable look. 

1.e., color, features, and brand logos. on the tty. 

Audio-wear Features: Dome CO'-lers are an optimal platform for logo collaboraoons With notable fashton. auto, sport.S, and entertainment brands. Dome Aucho has cracked the code on co­

brand,ng. 

Brands and Influencers: Always seekmg new wa'/5 to be relevant and stand out 

Brands love novel exposure in saturated markets, and influencers, from actOl"S to athletes, always seek products that elevate their value. Headphones, the fifth most sold consumer electronic 

product. are ubtqtutous. and for the most part. Bose. Beats, and Apple are brc1nds gamenng the most exposure. Many brands. such as Supreme. would likely engage 1n high-tech real estate, worn 

on consumers' heads. to proroote their brand equity. Unttl the emergence of Dome Audio's tnple patented technology, there has not been a headphone produa that offers brands seamless 

exposure and endless opportunmes.. 

0 


