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Invest in Vampr

The largest musie social network is about to

become a LinkedIn for all creatives

Launching August 27
(@ 8PM EST
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Baz and I ure both lifelong musicions who spent many vears strugaling before $2EK+ pro vata righi the
maring a living from our art. This story is not uncommon. The obstacles aren’t
talent or ambition. We simply didn’t know the right pecple. There had to be a
better wap. With Vampr we are striving to era dicare rhis_nctriﬁ point for the next

generation of creative souls.

Josh Simans Co-founder and CEC @ Vampr

$10,000+
£ I the abeve & a letime Vampe Pro subscription

$20,000+
| f

Why you may want to invest in us...
Facilitated over 4 million professional connections in 198 countries
%900K in funding fram music industry executives and angels
Named in Apple's Best of 2017 apps list
Multi-award winning platform

Next milestone, $3M revenue and 10M users by Q1 2021



I he Tuture of social media - an onling Network wnose revenues are generated
from services rather than selling your data

Our Team

Josh Simons

Co-founder and CEQ

B.Bus. Successful songwriter and indie record label manager with over 1o
million streams writing for artists such as Travis Scott and with his own band
Buchanan, who have global tauring experience with Carrie Underwood and
Heith Urban

Baz Palmer

Co-founder

BA DipEd, Experienced tech entrepreneur with companies turning over
E7sM/annum: Best known as the songwriter and guitartst for multi-platinum
selling band, Hunters & Collectors, one of Australia’s moest popular acts and @
ARIA Hall of Fame inductee

Russell Colman

Men-Executive Chairman

B.Eng. M.Sc. 30+ years experience in tech R&D and startup ventures. Most
recent venture, ATMECO, was acquired in 2014 by international private group
operating warldwide

Troy Walters

CTO

Bachelor of Computer Science and Software Engineering. Live broadcast
veteran and developer with all three of Australia’s largest relevision networks

Jasper Blues

Backend and Lead Engineer

Software :-m'usny veteran & technical leader across a range of seciors -
gavernmant, in mfh’gnnrﬁ & entertainment, Df.‘.‘rr’ng?;rshﬂd OpEn soUres
conitributor as the creator of Tvphoon

Kevin Clobes
Head of Growth

Okhan Okbay
125 Development

Burak Eregar
Andrond Development

Firdaus Kamaruddin
Q@A

Why people love us

With Vampr I can quickly flick through and discover the next generation of
’ songwriters and producers, and filter by location. It wasn't this easy before,
« _ Anthony Kilhoffer
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Mucie is something best made together. Vampr brings peapie together to
inspire, create, collaborate and grow. Jt's just what greatr musicians need in
this disconnected digital world

Matt Adell




Some of our investors

Matt Adell

Former CLO of Beatport and Vice-President of Napster, .“rfln?rr'lr‘!r'e exits under
his belt with 20+ years experience working at the intersection of music and
tech

Nick Feldman

Former UK Music Executive and angel investor. He achieved fame and suceess
as one half of Wang Chung and additionally as an executive with Warner
Brothers and Sony BMG

Tom Harris
Founder of White Sky Music, handiing the finances of over 500 hands, record
labels and festivals including Tame Impala, Gotye and Vance Joy

Josh Simons
CEO and co-founder of Varnpr

Gigantically Small

Founder

David Rickert
CEOQ [/ Founder of Resonate - A Betrer Way To Send, Receive and Share Music
https.fwww getresonate.com AppStore: htipsy//apple.co/avjoFky

Ricardo Allen
f Year Professional Athlere passionate about making drenms o reality!
Nothing is off the table, kit me with your best shot!

Rebecca B Redd
Retired schoolteacher and realtor.

John R. Patrick
Former VP - Internet Technology at IBM. Authar of five books. Fellow of JEEE.
' Board member,

In the news

=
L e

Pubiub B@ME mxmag e e

o VATECHNASIA Reperh AWM moswosn p—— “]:H

Ll | |1 R T ——

Downloads



The Story of Vampr
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& the cost of onboarding a creative person cn Vampr was 9 cents. This
3x less than the top 10% o wide.

Next Steps - Beyond Music

I'hat's why we w

nd open Vampr up to the all the world’s

creatives: {- ;10 ar the hundreds of

millions of you immersed in the creative arts.

s next lopment stage. Bu to this hig

. This is where Equity Crowdfunding comes in. B

1a rare opportunity to get in on the ground tloor ot a pre-IPD =0
I 1g traction, an already ubiquitous brand among

115, That said, growing a social network is risky, takes real

commitment, capital and a shared vision.
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We now want to do the same for people in other creative fields.
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VAMPR PRO @ $4.99 / MONTH
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Emanate ¥ Vompr partnership

Cur recent parmership with Emanate and their bloekehain technology provides just the
first glimpse at how we're building tewards a maretplace where cur users can make
maney too, With Emanate, artists will receive real time royalty payments when rtheir

music is used or played,

You can learn more about this partnership by elicking here.

This is an exciting new space. We can's wait to incorporate this technology inte the Vampr

platfarm when the time is right We are committed ta exploring and signing partnerships
with additional creator-lriendly services, integrating valusble and uselul APls so that

Vampr will be a one-stop-shop for all your creative needs

vampr

Investor Q&A

What does your company do?

Vampr helps creatives build & network and find the right people to collaborate with in an
easy to use frictionless mobile app. For most of us, one of the biggest challenges is getting

to know the right people who can help propel our career. The old adage *it's who you

know" is undeniably true. But networking is, and always has been, tough, It's time
; : 1
consuming and expensive. With Vampr you can now access hundreds of thousands of

connections around the globe in the palm of your hand inan instant.

Where will your company be in 5 years?

7,

In five years time, we intend for Va

prto ht‘. []""‘ go-to respurce !’{‘T anyono .":('!ﬂl{'i'l"lg a

ood in the creative arts or for those leok

live Lo hire specialised creative per

When vou think of it, that means Vampr has the opportunity to intersect
business on the planet. Cur aim is to capitalise on our curren: compatitive advantage and
take the mantle as the definitive ‘LinkedIn for ereatives’, grewing well past 100 million
users.

Why did you choose this idea? -

Baz and I are hoth lifelong musicians who spent many years strug

ling before making a

living from our art. This story is not uncommon, The obstacles aren't talent or ambition,
we simply didn’t know (he right peeple, There had (o be a beiler way, With Vampr we are
striving to eradicate this pain point for the next generation of creative souls.

What does the word Vampr mean? -

To wvamp in music is for a group of people to play “a short, simple introductory passage,

usually repeated several times until otherwise instructed.” This sums up what it means to



collaborate ereatively and in gome ways what it means Lo put yoursell out there and
network with others, As for the ‘v’ at the end? [t just works|

Can | make money from this? -

That's the whole point] This offering is vastly different from traditional erewdfunding
campaigns on Kickstarter ete, where you donate in exchange for a reward, perk or pre-sale
of a product. When you invest in Vampr, vou are buying & security in our company, Qur job
is to make the mariket value of that security go up!

Do you offer perks? -

Of eourse! Depending on the lavel af your Vampr investment, you will receive,.

*A limited edition Vampr hat (vou will nesd to supply us with your delivery address)
*A discount on Vampr Pro upon launch

*An Emanate Streaming Account

*A meeting with the founders

*An opportunity to help shape the future of Vampr with your input and ideas

What is your total addressable market size? -

Every person on the planet interacts or intersects with creativity on a daily basis. From the
music we hear on the radio, to the movies we watch on Metflix right threugh to the
billboards we see on the strest, there is a list as long as vour arm of professionals involved
in its creation. With earlier iterations of Vampr we focused on acquiring the professional,
semi-professional and habbyist ereatives.

But the reality is we live in an era where we are all creatives. Smart-phone technology and
social networks have turned us all into producers and consumers of content, or
‘prosumers), if tech talk is your thing. From the 500 million kids on TikTok to the 1 billion
manthly users of Instagram, we all ereate and publish tec a global audience in one way or
another.

‘Whilst our platform puts creater needs first, Vampr is relevant and useful to almost
everyone with a smartphane.

Whether it's couples looking for wedding bands, small businesses looking for graphic
designers to help with branding, venues locking for art installations or of course music
lovers looking to discover new indie talent in their immediate neighbourheod: these are
just a few examples of the way people already 1se Vampr. This consumer demographic will
be increasingly important as Vampr seales.

Why do creatives need to connect? -

The creative process is dependent on collaboration. Think of a 30 secend Sesame Street
music video and the personnel needed: music composers, puppeteers, set designers, script
writers, pre-viz artists, actors, scund designers, camera and lighting people, producers, the
list is exhaustive, Creatives ultimately need ather creatives to make art happen, whether
it's in the early-stage process of bouncing ideas around or in the realization of the ereator's
vision. Vampr helps creatives access the best talent for their current project, and
collaborate tc de great work.

Music, fashion designers and graphic artists are very different practices. Is it
realistic that such a diverse group will find value in such a community? -

Creativity and the various skill sets needed for realization of ideas are inextricably bound.
Extra value and richness comes with the cross fertilization of concepts and ideas. Over cur
careers as songwriters and artists Baz and T got to work with phenomenal ereative minds
acrass many other creative fields, from graphie designers to lighting technicians,
marketing gurus to video directors. What we all had in common was a shared love for
creating art and a burning desire to inspire one another, and ultimately our audience.

How do you get people to move over to your platform from a larger one
(for example Facebook)? -

Platforms such as Facebaok are primarily designed for socializing with your friends. You



can't visit a large social network and type in "I'm looking tor a video direetor in
Connecticut who likes Pink Floyd and Tyler the Creator”., Sure, there are limited classified
optione such as Groups, however, these netwaorks were not designed with the discovery of
new people in mind. It's not their core business. They were especially not designed for
creatives to build 2 meaningful network of like-minded people. A community of people
invested in your ereative journey - it's opportunities, it's conversarions, it's friendship and
support. This is Vampr.

In 2019 the world observed a broad sentimental shift away from the bloated social
netwarks of the late 2000's towards modemn and niche platfarms which meet the specifie
requirements of a uger base, With Vampr we are not looking to replace these older
networks, but rather serve the specific needs of our community.

Tell me more about this funding round. How have you put past investor
money to work and what are your plans for the capital now being raised? -

Past investor money has been split relatively evenly between building and maintaining the
product, R&D and marketing efforts. Given the social network aspect to our business, it will
always be prudent to ensure that our budget is split evenly across these arzas as there is
no point in building an A+ produet if there is nobody using it. In prier rounds we have
defined specific milestones and uses of capital to work towards. This round is no
exception, With $1,500,000 raised acress Rey CF and a concurrent Rey D offering, Vampr
would begin engineering on Vamgpr Pro, our subseription module, which has been in
development for the past twao vears. We intend ro develop an in-house sales team, further
aur multilingual app support (which has been eritical to our strong adaption in non-
English countries) and generate our first meaningful revenues, bringing the company tca
position of self-sustainability, Should we not reach $1.500,000 now, we will explore
additional fundraising avenuss,

What's your exit strategy? -

We are aiming to build a viable stand-alene enterprise that serves as a core toel in every
creative's arsenal. This business would continue into the future creating on-geing cash
flow to support future growth. Whilst such a business will have value in its own right, we
have already entarained interest from major music industry players who seek insights
into early music trends extrapolated from our proprietary match algorittun. This is not our
care business and is unlikely to become so, but it does give insight into extended
opportunities. We don't know if any of that carporate intereat might result in serious future
acquisition conversations, but it could be an option to explore chould managament decide
to head in that direction o the uture,

How many shares will | own if | invest the minimum $100? -

We are offering investors a position in a SAFE agreement with a valuation cap of
$7,500,000, A SAFE provides rights to the investor for future equity in the company except
without determining a specific price per share at the time of the initial investment. Upon
the next institutional capital raise the SATE will convert to common stock for investors in
thig round, with the exact number of ghares caleulated pro-rata at that time, For the first
$250,000 of investment we are offering a 10% early bird discount which effectively sets a
valuation eap of $6,750,000 for sur early investors. Every investor will be able to moniter
the status of their security from our Transfer Agent web portal, details of which will be
supplied wpon the elosing of this round.

How are you able to offer liquidity without being publicly listed on a stock
exchange? -

Dnee the SAFE eonverts into common stack, shareholders will be allowed to sell their
securities in private transactions in aceordance with the company’s bylaws. In addition,
there are exchanges new being set up to enable the buying and selling of JOBS Act
securities, Regulation CF was introduced as part of the JOES Act in 2012, however, given
this space is relatively new some of this is still being worked out. Stay tuned!

| can get Vampr for free. How will Vampr generate income? -

Advertising is an cbvious low hanging fruit and our business model accounts for 30% of
revenues coming from this scream. We have already tested ad campaigns with the BBC and
Atlantic records, We abserved an average Click through rate 10x higher than that of
Facebook. All that remains on this front is the hiring of a sales team and the development
of a reliable process.

Far closer to our hearts is the intraduction of Vampr Pro - our subzeription, premium tier,
Vampr Pro has been 2 vears in the making. It's the product of extensive analysis of how



other meet platforms and creative networks make money. We've also taken into aceount
comman feature requests from our existing eommunity. Meet Platforms are social
nelworks that are buill on the interaction of strangers as opposed to [rends, Think
LinkedIn and Tinder, versus Facebook and Twitter. These platforms make the vast majority
of money from premium features that enhance the user's networking opportunities, as
opposed te running ads.

We will bie keeping our [ree tier almost identical to its current incarnation. The objective
with Vampr Pro has always been about extending your passibilities on the platform.

Cur business model is built on the assumption that if 4.5% of active Vampr users signed up
to Vampr Pro, and we'te growing at 12.2% per month that we would cover costs within the
first year of launch.

The Vampr user community extends well beyond the US. What is the current
spread of international users? How do you see this international user-base
growing and what value will it add to Vampr? -

Vampr ugers are active in 198 countries with our largest bases in Nerth America, India,
Brazil and Europe. Spanish speaking markets are among our fastest growing and as such
we plan on doubling our efforts to support and enhance multi-lingual support for Vampr
users. Vampr creatives in non-Western countries are seeing value in being able ta connect
with their peers in creative hotspots such as New York and Berlin without the cost of an
airfare or time away from home. This demographic will become increasingly important to
Vampr as we roll cut Vampr Pro and monetize the platform.

The music industry blockchain currency Emanate has partnered with Vampr.
How do you see Emanate helping Vampr investors and Vampr users? -

Blockehain technology is a fascinating space which we have been following carefully for
some time. When we first started working on Vampr Pro we were [nterested in developing
an in-app curreney for our users which ceuld be earmed by active participation in the
community, however we didn't have the resourees or means to execute thase p]ans at this
stage, Meeting the Emanate team and entering into a joint venture shortly thereafter was
serendipitous timing zll round. By working with their team we can fastirack some of these
ideas and enrich the opportunities for Vampr users to make money from their art.

Financials

Vampr has finanrcial statements ending December 31 2018, OQur cash in hand iz $21,045.01,
as of June 2019, Over the three manths pricr, revenues averaged §10,000/month, cost of
goods sold has averaged ¢5.800/month, and operational expenses have averaged
$25,000,/month,

At a Glance
{8531 |
[ =
==
$129,315 +s15% -$268,427 $66,548 +:40%
Revenue Met Loss Ehart Term D=bt

$534,447 $21,045

Ralsed In 2078 Cash on Hand
Az of 06/ 719

INCOME BALANCE MNARRATIVE

Mananamant’s Niernzsian and Analucie af Financial Canditian and Dasulre af
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Operations

You should read the following discussion and analysis of our financial condition and
results of operations together with our financial statements and the related notes and
ather financial information included elsewhere in this offering, Some of the information
contained in this discussion and analysie, including Information regarding the strategy
and plans for our business, includes forward-looking statements that involve risks and
uncertainties. You should review the "Risk Factors” section for a discussion of important
factors that could cause actual results to differ materially from the results described in or
implied by the forward-looking statements contained in the following discussion and
analysis.

Overview

Vampr is a location-based social and professional mobile platiorm (the “Vampr App™)
which farilitates musie discovery, networking, and eommunieation batween musicians,
music industry professionals, and music fans. The Vampr App is available werldwide in
nine languages.

Vampr was first arganized as a limited liability company in Delaware an December 8 2016
and reorganized as 4 Delaware corporation on May 2, 2019 o anticipation of this vffering,
Prinr to May 2, 2019, sperations were conducted by the Vampr group of companies,
including Vampr LLC, as well at Vampr Pty Ltd and Bandlink Pty Ltd in Australia, whicl
were organized in May 2015, Those entities undertook significant efforts developing the
brand, Vampr App, and other intellectual property. As of May 2, 2019, all assets and
operations have been transferred to Vampr Ine. While Bandlink Pty Ltd will continue to be
an owner of Vampr Inc, Vampr Pty Ltd is no longer involved with any operations related to
the Vampr App. As such, all future revenues and value generated by the company will
aceur within Vampr Ine. The reorganization and conversion was overseen by Australian
and US ecunsel, and the financial statements have been retroactively consolidated.
Additionally, documentaticn of the reorganization and conversion was reviewed as part of
2 due diligence report produced by CrowdCheclk.

Who We Are and Mission

Vampr was co-created by Josh Simons and Barry Palmer, both accomplished musicians
frustrated by the industry’s cutdated netwerking modsl. Pitched as Tinder meots LinkedIn
for musicians, Vampr brings together the music industry’s global talent, from guitarists to
sournd engineers, to booking agents and label representatives. Vampr wis built for all
parties in the music ecosystem, wherever they are in the world. Moving forward Vampr will
seele to axtend this service by expanding the platform te cover personnel in all ather

creative fields, from filmmakers to fashion designers.
Our Current Products and Market

The world's one billion casual musicians and aspiring music professionals spend $45
billion per year on personal development to advanee their careers (extrapolated from
various census polls between 2010-2018), 5till, who you know ends up being the most
critical element for advancing a music career, That is where Vampr fits in.

Vampr has made connecting easier through the Vampr App. The Vampr App allows music
professionals to search for and discover potential callaborators, preview their skills and
see common terests. From there a user will swipe their preference, connect, and start a
potential callaberation,

The Vampr App is availsble for download from the Apple App Store and Google Play. Since
the Version 2 release in July 2017, we have seen over 450,000 users sign up for the Vampr
App. We have alsn generated activa users in 198 esuntries, making us a true global mobile
platform.

Dur revenue is currently derived from our “freemium” product model. Users are able to
sign up at no cost, but are prasented with contextual ads and promoted content, Our
Premium product is currently in development and we anticipate launch within 8 months of
closing this raise. With this product, users will pay $4.95 per month and receive premium
lead generation toals, increaged profile visibility, the ability tc have & verified account, and
additional hosting space.

User Experience



The Vampr App relies on a robust backend and frantand code base, which allows it to be
operational at all times. The Vampr App is functionless during any outages or dewn time,
and is something we want to avaeid. While any significant outage is possible and would
negatively impact the company, historically, the Vampr App has grown to become far more

stable in the past two vears. In our recent review covering the perind from February 13,



2019 to May 13, 2019, our Apple compatible version demonstrated 99.43% crash-free users,
with 99.94% crash-free sessions. Cur Android compatible version demonstrated 58.45%
crash-free users and 9¢.71% erash-free seasions.

Historical Results of Operations

Our company was organized in December 2016 and has limited operations upon which
prospective investors may base an evaluation ef its performance,

- Revenues & Gross Margin. For the period ended December 31, 2018, the Company had
revenues of $129,315 compared to the year ended December 21, 2017, when the Company
had revenues of $31,128, Cur gross margin was 46.33% in fiscal year 2018, compared to
-1.G9% in 2017,

Assets. As of December 31, 2018, the Company had total assets of 293,860, including
£28,282 in cash. As of December 31, 2017, the Company had $342,985 in total assets,
including $76,360 in cash.

Net Loss. The Company has had net losses of $268427 and net losses nf $253,682 far the
fiscal yvears ended December 31, 2018 and December 31, 2017, respectively.

Fiabilities. The Company's liabilities totaled $600,995 for the fiscal year ended December
31, 2018 end $66,548 for the fiscal year ended December a1, 2017,

Cur 2018 net revenues were $126,215 compared with 2017 net revenues of $21,128, while our
cost of net revenues totaled $8g 403, and $31,6543, respectively. As a result, gross profit for
2018 was $59,912 compared 1o a gross loss of $525 in 2017. The increased revenues resulted
from ourincreased user hase and carresponding ad revenue, In our cost of net revenues,
we include server and other app maintenance expenses. These costs increased between
2017 and 2018 along with our user growth.

W also ineur operating expenses that consist of general & administrative sxpenses, and
sales & marketing expenses. For 2018, our total operating expenses amounted to $298,095,
compared to §240,834 in 2017, Amortization charges on software developed by the
company is included as part of our general & administrative expenses. Those costs
amounted to §144,656 and $88,233 for 2018 and 2017, respectively.

As a result of the fcn'egoing, our net loss for 2018 was §268,427, ccmpared to $283.682 in
2017,

We alss have intangible assets in the form of developad software for the App, which was
valued at $194,067 at December 31, 2018 and 3261,842 al December 31, 2017,

Related Party Transaction
Reler to Question 26 of this Form C for disclosure of all related party transactions.
Liquidity & Capital Resources

Ta-date, the company has been financed with $332,657 in equity and $534.447 in

convertibles.

After the conclusion of this CHering, should we hit our minimum funding rarget, our
projected runway is 6 months before we need to raise further capital.

We plan to use the proceeds as set forth in this Form C under "Use of Funds”. We don't
have any other sources of capital in the immediate future.

We will likely require additional financing in excess of the proceeds from the Offering in
arder to perform operatians over the lifetime of the Company. We plan to raise capital in 8
maonths. Except as otherwise described in this Form C, we do not have additional sources of
capital other than the proceeds from the offering. Because of the complexities and
uncertainties in establishing a new business strategy, it is not pessible to adequately
project whether the proceeds of this offering will be sufficient to enable us to implament
our strategy. This complexity and uncertainty will be increased if less than the maximuwm
amount of securities offered in this offering is sold, The Company intends to raise
additional capital in the future from investors. Although eapital may be available for eatly-
stage companieg, there is no guarantee that the Company will receive any investments
from investors,



Runway & Short/Mid Term Expenses

Vampr Inc. cash in hand is $21,045.01, as of June 2019, Over the last three months, revenues
have averaged $10,000/month, cost of goods sold has averaged $5,800/month, and
operat]'.ons.l EXPEenses have a’veraged $25,000/momh foran average burn rate of 820,800
per month, Qur intent is to be profitable in 15 months,

Expenses have been minimized over the first few months of 2019 a5 we preparad for our
Regulation Crowdfunding offering. Additionally, the company has effected a consolidation

into a single Delaware corporation as of May 2, 2019,

Expenses will inerease following the receipt of capital in this offering to support
development of the Premium product. Should we reguire additional funding, we will seek

funding from private investors or the company's parent.

Ta date, the company has been finenced by its affiliate and enrrent 100% ovwner, Bandlink
Pty Ltd. Financing has come from the sale of convertible promissory notes by Bandlink Pty
Ltd, which financed initial development of the App. These promissory notes are not

liabilities of the company, but rather that of Bandlink Pty Ltd,

Inn addition e this current olfering under Regulation Crowdlunding, we may seek out
additional funding from private investors to meet tha company’s cash flow requirements.

Na private investors have been identiflied as of the date of this Form C.
Plan of Operations

‘We believe that raising the minimum funds in this offering will allow the company to mave
forward with developing cur Premium product in 2019, Should we only raise the minimun,
we may be required to seek additiona!l capital if any complications arise during
development.

As of March 31, 2019, the company has only 1 {ull-time employee. All other full time team
members are currently engaged as contracters, and we will continue to operata in this
faghion until revenues are sufficient to sustain a dedicated team. Our current leam
consists of 1 fulltime 108 developer, 1 fulltime Andreid developer, 1 fulltime backend
developer, a full time project manager/CTO, a part time QA tester, a fulltime Head of
Growth, and our management group of Russell Colman as Treasurer, Barry Palmer as
Director and Josh Simons as CEQ, President and Secretary,

In the first month following rajsing the maximum amount we are seeking, we intend to
bring on an additional iOS developer, Android developer, backend developer, and two
sales stafl. Additicnally, we intend 1o move our QA tester into a fulltime position and
double our marketing, allowing us to develop and release our Premium product and begin

to [EEJIZ.E revenues .{IGITI that product.

As we move forward with the Premium product, we expect operational costs to increase as
the userbase for the free version of the App continues to grow. We will also incur

additional advisory expenses payahle to Bandlink Pty Ltd equal to $17.500/manth,

Trend Information
Funding Vampr's Growth to Date and Valuation

As a location-based soeial and professional mohbile platform, our success depends on our
user growth. As such, we assess our valuation based on our user growth and total sign-ups.
Previous investors in the Vampr group of companies have supported this method of
determining valuation as well, with total investments of approximately $500,000. To date,
investors in Vampr have been drawn from tha tech angel investor community and musie
industry executives in Australia and United Kingdom. Over the period from June 2016 to
July 201y, these early stage investars came in at a company valuation of approximately $2.5
million, on a post-money basis. With that initial outside investment, we have expanded
marketing and development of the Vampr App. As a result, user numbeare have grown
rapidly, as shown in our chart titled “Vampr company value and user numbers over time”.
In subsequent fundraising rounds, we have seen previous investors expand their
investment in the Vampr group of companies as progressively higher valuations, most

recently in December 2017 at a valuation of §4.2 million on a post-money basis.

Since that last investment Vampr user numbers have increased from fewer than 100,006 to



near[y 450,000. We believe we are pmse& for additional user gruwlh as we continue
marketing and making the Vampr &pp ubiquitous among fledgling creartives, For this
offering under Regulation Crowdfunding, we have established a valuation cap of 875
million. While a valuation cap is not a current valuation, it does express management's
current understanding of the approximate value of the company.

A note from Wetunder. Unlike companies on the NASDAG, early-stage srartups have little aparating histary.

Financial analysis iz not as useful when there is limited data_ It's more important to predict the size of the
Future market. If the founder achieves their vision, will enough customers pay the company =nough money?

s also commaon for fast-growing startups 1o lose money even faster; they are Investing in fulure growth, In
these cases, it's often better to check If the Cost of Lser Acquisition (CAC) is lower than the Lifetime Value
(LTV) of that customer. If one spends $1000 today to make $10,000 over the next five years, that may be a
smart bet. Amazon is a fameous cxample of re-investing petential profits to maximize arowth over 20 years.

Met Margin: Gross Margin: Return on Assets:
Z208% 9 45% @ AT 0

Earnings per Share: Revenue per Employee: Cash ta Assots:
80638 §129.515 & 0% a

Rovenua to Recelvablos: Debt Ratle:

192% 8 2Z% 8

5] 2017-2018 VAMPR Financlal Statements v4 Reviewed.pdf

Risks

| The SEC requires that we identify risks that are specific to gur business and
financial condition, We are still subject to all the szime risks that all companies in
our business, and all companies in the economy, are exposed te. These include
risks relating to economic downturns, political and economic events and
technological developments {such as hacking and the ability to prevent hacking).
You should consider general risks as well ag specilic risks when deciding whether

to invest.
. Risks Relating to the Company and Its Business
el Limited atin ki v,

We have only been in business since 2015. While in that time we have gone from
cancept to aver 450,000 users, our operating history is limited and there can be no
assurarice that we will be able to-undertake our business plan for the long term, or
that we will be able to reach profitability, or that our results so far ars indieative of
the results that we may be able to achieve in the future.

3 Wedepend on the efforts of our small mansgement tear

We were founded by, and are currently still led by, Josh Simons, our CEO, Qur
success is heavily dependent upon the continued involvement of Josh. The loss of
Josh's, or any ather key personnel, could have a material adverse effeet upon our
business, financial condition or results of operations, Additionally, our success
depends en our ability to recruit, hire, train and retain other highly qualified
technical and managerial personnal. Competition for qualified programmers and
technology industry management is intense, and the loss of any of such persons -
or an inability to attract, retain, and motivate any additicnal highly skilled
emplayess required for our setivities - could have a materially adverse effect on
the company.

READ MORE RISKS



Details

The Board of Directars

DIRECTRA TETURATION JOINED
Jeshua Simons CEDQ @ Vampr Inc. 2006
Barry Palmaer Director & Wayo 201e
Aussell Colman Direetar @ Vampr 2019
Officers

CFFILER TrLE JTHMED
Joshua Simons Presidant CEO Secretary 2006
Barry Falmer coo 2016
Russell Calman Treasurar 2019

Voting Power ©

HELOER

Bandlink Pty Ltd

SECLURITIES HELD

425773 Common Stock  100.0%

Past Equity Fundraises

DATE AHOUNT SECURITY

51500 SAFE
12/2018  5534,447 Convertible Note
12/2016 8332657 Priced Round

Canvertible Notes Dutstanding

VOTING =OWER

BSUED AMCUNT INTEREST MHSCOUNT VALLIATION CAP MATURETY
12/31/2018  §534.447%  55% 0.0% Mone 12/31/20019 ®
Qutstanding Debts

Naone,

Related Party Transactions

Name Bandlink Pty Ltd
Amount Invested $0

Transaction type Other

Issusd 05/03/2019
Relationship Parent company

The company = intc an advisory services agresment with Banddlink Fry Ltd on May 3, 2019 under which

Bandltnk would provide strategic and advisary zervices in exchange for payments of $1%.500 per month

Nams Bandlink Pty Ltd
Amount Invested $0

Transaction typs Other

Issued 05/02/2019
Relationchip Parent company

The company entered inic an IPavguisitton ngreerwns with Bond?iak Pty Led on May 2, 2o1g uader which iie
compary acgiired all af the intellsctual praperty for Virnpr i exchange far 485178 shares of the company’s

Common Stack

Use of Funds

£300.000

App Development - $33,300; Sales and Working Space - $33.800; Markating -

$B0.600; IT Operational - $16,000; Adminiztrative Services - $4,000; Management
(Wages and Bandlink Services) - $54 300; Offering Expenses - 520,000, Platform Fees -

$18.000

$500,000

App Development - $166,000; Sales and Working Space - $57,000; Marketing -

$101,000; IT Operational - $25,000; Administrativa Services - $6,000; Management
Wages and Bandlink Services) - $94 0000, Offering Expenses - $20,000; Platform

Fees - §30,000

£700.000

App Development - $235,000; Sales and Working Space - $79,000; Marketing -

$139,000; IT Cperational - $36,000; Administrative Servicos - $9,000; Management
(Wages and Bandlink Services) - $140,000; Offering Expenses - 520,000; Platform Fees

-$42,000

$1.070,000

App Development - $365,000, Sales and Working Space - $120,000; Marketing -

$206,000; IT Operational - $55,000; Administrative Services - $13,800; Management
(Wages and Bandlink Services) - $226,000; Offering Expenses - $§20,000; Platform Fees
-$64.200
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