Kazoo

The premier SOS app to live stream video, alert loved

ones, connect with 911 and more - with one tap
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UPDATES” ABOUT REVIEWS ASK A QUESTION ™

Why you may want to support us...

Kazoo secured a technology partnership with RapidSOS that links to 250M+
mobile devices

Kazoo connects into 4,700 emergency call centers with 93% U.S. coverage

Kazoo's award-winning Ul design team has created apps for Apple, Twitter,
Snapchat, and Kanye West

Our leadership team includes top-tier tech entrepreneurs and business
leaders

Founders invested $400K plus backed by 298 Reg CF investors
Multiple subscription revenue models—B2B, B2B2C, and B2C

It's an ideal time to invest in the $400B mobile app and security markets with
a 16% growth rate

This is your chance to get Kazoo at a low $3M valuation with significant ROI
potential
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- Tounder and CLO of MSI Software, Peter raised $5M in private equity and
ure capital funding to develop staff scheduling tech used by over 1,200
institutions worldwide.
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Jake Frey

Head of Product Design

Jake is the cofounder at Dream Team, whose clients include Apple Pay,
Twitter, Snapchat, Hermes, and Kanye West. He is the former creative director
at Fancy (15M users), which raised $100M, and was named one of the hest

Loy
apps of the year.

Scott Woldin

Head of Marketing

Scott is highly experienced in developing multi-loyered marketing campaigns.
7 nt, Motaorola, and the NFL Players Club,

¢ development in all areas of

o client roster inclu

¢t led the cor

digital and interac

advertising

Laurie K. Johnston
Controller

Miami Dolphins, and is currently the Wide Receiver Coach at Ohio State. As
Kazoo's Brand Ambassador, Brian's leadership and wide network will help to

drive Kazoo's growth.
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Kimberly Lohman Clapp
Brand Ambassador

Kimberly is a former journalist, spokesperson, and now a rocket booster for the
next great cause - Kazoo! As a news anchor, investigative reporter,

&
i {7 i griafy & a
z Brian Hartline
Brand Ambassador
Lntrepreneur & philanthropist, Brian was a leading NFL wide receiver on the

Emmy &
Edward E. Murrow winner and public speaker, Kimberly serves as Kazoo's

Brand Ambassador.

Problem

Modern technology is not
built to protect loved ones

Having a powerful app to facilitate people to get help in time is a $277 billion
market in the U.S. alone.

Ceneerns about security, privaey, and accessibility are at the forefront of the medern world,

As we more and more high-profile tragedies and acts of vic e in our backyards,

thera is a growing need for safe, data—pmtecte(] tec]molor_jy that heh 3s locate our loved

ones in a time of crisis.

25-30 Million

patients per year
treated by EMS

240 Million
911 calls, 80%+
called from
mobile devices

421,394

Missing children
in 2019

[

.2 Million

Acts of violent
crimes in 2018

Solution

User-friendly SOS app that
does it all with one tap



Kazoo has made a premier SOS app that provides on-scene live video streaming, paired
with precise location data, to a person in crisis’s emergency contacts while calling g11.
e as simple

ith 93%

1200 made the user experien

asing r:v)rr,ploxmy of technology
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sible. And, Kazoo connects into 4,700 emergency call cente

and intuitive as p
available, we ave taking emergency

U.S. coverage. By malking this technology publicls

services to a whole new level.

Kazoo is the premier

SOS app that instantly
alerts your loved ones, live
streams video, pinpoints
your location, and connects
with 911 - with one tap.

Product

Kazoo's broad applications

In today's world, there are less predictable situations (such as the pandemic, social justice

movements), which can directly impact our personal and publie health and safety. In

vy emergency situation, Kazoo's app can help people in need.

= \
Medical emergencies

Public mass shootings Child safety/bullying School incidents

Kazoo's extensive capabilities

With Kazoo, you ean carry the assurance of your emergency contacts in your pocket at all
ion,

times. During an emergency anc in seconds, they can see what’s happening, your loc

and communieate with you, all while contacting emergency services in-app with one tap.

INSTANT ON-SCENE
LIVE STREAMING
IN SECONDS

4 Person in Crisis

Emergency Contactp

Consumer app bundle

Kazoo combines powerful safety features, secure group communications, and location-

based services that provide increased peace of mind.

kazooe® kazooa™ kazooa®

Instant On-Scene Communicate Securely Location-based Services
Live Video Streaming with Family & Friends for Meetups & Safety
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Kazoo takes your security
seriously

» Built on Amazon Web Services -
the most secure cloud computing
environment

» End-to-end video encryption

» Token access for data transmission

» SOS streams are saved and
encrypted on user's device

» User owns and controls their data

» Kazoo never sells or shares data

Traction

Scalability Advantage:
Kazoo & RapidSOS

Kazoo partnered with RapidSOS to provide emergency call center coverage for
93% of the U.S. Kazoo is certilied

life-saving inlormation in an emergency with local first responders. This ensures the right

as RapidS0S Ready, which means that users can share

information gets to the right people at the right time.

KAZOO CONNECTS INTO 4,700
EMERGENCY CALL CENTERS NATIONWIDE

RAPIDSOS

Stand for the Silent + Kazoo
partnership

Kazoo secured an affinity partnership with Stand for the Silent (SFTS), 2n international
anti-bullying organization with more than 300,000 social media followers on
Facebook, Twitter, and Instagram. SFTS's marketing channel will provide a cost-
effective and efficient route to reach a I’Ag}lly targeted paid subscriber base to drive its

BaBaC revenue,
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Business-to-Business-to-
Consumer subscribers

e—the Kazoo app is literally for any smartphone user age 10+, Qur cost-effective

and efficient B2B2C sales and distribution model is through corporations, universities,

rideshare companies, and organizations to reach tens of millions of end-users.
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Any smartphone user age 9+

Business-to-Business
customers

These days, workplace health and safety procedures are important for the well-being of
both employees and employers because human loss is immeasurable and intolerable—loss

ace hazards with

; 3 ;
or injuries can employ major loss to the [amilies. By addressing wor

Kazoo's enterprise safety technology, employees work at their best through each workday.

» Utility companies
» Construction companies

» Transportation &
warehousing companies

» Colleges & universities
» School districts

» Tour operators

» Retired living facilities

» Theme parks and resorts

B2B2C & B2B subscription
revenue strategies

Kazoo's revenue model includes both a business-to-business and business-to-consumer
strategy. Both are subseription-based models, which provide a econsistent revenue stream
for Kazoo. Qur corporate pricing includes 2 one-time integration fee, plus a tiered monthly

per-user fee.

$15K one-time fee;
B2B White label licensing + user fees $50K minimum annual
license fee + per user fees

Recurring premium subscriptions
B2B2C ’ :

A $6.99/mo. or $69.99/yr.
+ live stream usage fees

our current B2B and B2B2C pricing models, the projected revenue chart shows

. Tor our B2E revenue model, we

oo's growth potential over the next four ye

accounted for securing multip

corporate accounts per year based on ou os pipeline

projections. For our B2C model, we project 25,000 annual subscribers by Q4 2021 with a 2x

growth rate in 2022/2023 and 1.5x in 2024, Additionally, the model incorporates industry-

stand assumptions tor user conversati after a 7-day trial, organic vs. direct conversions,
churn, and overall user acquisition co

of 57.7% (B2B): 42.3% (B2B2C)

s, By year 2024, we project a BaB:B2C revenue ratio
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* The following figures are forward-looking projections and cannot be guaranteed

Market

Breaking news stories prove
demand for Kazoo

10,000 lives could be saved every year by reducing 9-1-1 response times by just one

s made annually—80% calling from mobile devices—the

minute. With 240 million g-1-1 ¢
» (that works) is self-evident—thus praviding

nal

demand for a robust pers

tremendous growth potential for Kazoo.

Invest in

$12B+ Serviceable Available
Market (SAM)

Kazoo provides an essential service to 3.58 smartphone users worldwide, 33M of which
purchase 1-2 apps/ma. Kazoo's total addressable market in the U.S. is $285B, and we've

:lable and cost-efficient go-to-market

targeted a $12B serviceable market. Kazoo's
to reach millions of end-users.

strategy focuses on national corporate channel partners

1 52853 Total Addressable U.S. Market (TAM)

» 276 million U.S. smartphone users

» $419 Average Revenue Per User: 60-month
subscription @ $6.99/mo

1+ s‘lz B serviceable Available Market (5AM)

» 25 million U.S. smartphone users who
purchase 3-4 apps per month

» $419 Average Revenue Per User: 60-month
subscription @ $6.99/mo
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Bundles SOS, Location, Communications &

Social in one app
Enterprise-focused technology

505 live stream video

Share live stream video link with first
responders/emergency contacts
Connects to 9-1-1 public safety system
Provides vital user-specific information to

call centers in seconds

Automatically saves SOS live stream

incidents on user's phone

Full-featured GPS location services

SOS data owned and controlled by the user

Voice activated SOS live stream
Price

User base claimed
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$6.99/mo. $4.99/mo.
= 27.2M

® kazoo

The next generation of
personal safety & security

ol

- v
v v
v v
partial =
- partial
partial -
v -
$4.99/mo. $4.99/mo.

Kazoo's vision is to enhance public safery and seeurity with scalable mobile solutions that

are accessible by anyone and everyone at any time. We strive to be the leading public

salety mobile ap
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Founders invested S400K +
backed by 298 Reg CF

investors

Founders bootstrapped $400,000 of their own funds to get the company

oing, and the

company did a Reg CF raise through Wefunder in 2020 and raised $160,000.

Leadership Team

Peter J Goodman
CEO & President

An Innovative entreprenaur
specializing in rapid time-to-
market products, as Founder
and CEQ of MSI Software,
Peter raised $5M in private
equity and venture capital
funding to develop staff
scheduling tech used by over
1,200 healthcare institutions
worldwide,

Lavurie K. Johnston
Controller

Laurie, an experienced
financiol executive, has
expertise in fast-growth tech
companies. As a member of
multiple management teams
ever her career, she has
helped in securing millions in
venture capital and private
equity funding.
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Jake Frey
Head of Product Design

Joke is the Creative Director
at Frey Labs, whose clients
include Apple Pay, Twitter,
Snapchat, Hermes, and
Kanye West. He Is the former
creative director at Fancy
(15M users), which raised
$100M, end was nemed ane
of the best apps of the year.

Brian Hartline
Brand Ambassador

Entrepreneur and
philanthregist, Brian was a
leading NFL wide receiver
on the Miami Dolphins and
Cleveland Browns. Brian s
currently the wide Receiver
Coach ot The Ohio State
University.

Scott Woldin
Head of Marketing

Scottis highly trained and
experienced in developing
multi-layered marketing
campaigns. With a client
roster including Sprint,
Matorola, and the NFL
Players Club, Scott led the
concept development in all
areas of print, broadcast,
and interactive advertising.

Kimberly Lohman Clapp
Brand Ambassador

Kimberly is a former journalist,
a spokesperson, and now o
rocket booster for the next
great cause - Kazoo! As a news
ancher, consumer investigative
reporter, five-time Emmy &
Edward R, Murrow winner and
public speaker, Kimberly serves
as Chief of Communications
for Kazeo.



Investor Q&A

What does your company do? -

Kazoo made a premier SO8 app that instantly al loved ones, live streams video,
pinpeints your location, and connects with 9-1-1—with one tap. No other app on the market
does this so seamlessly. The Kazoo app bundles group communications, location-based

azoo's enterprise sal

ot does.

services, and social [eatures like no other app in the mar

tcchnr)logy also appli(’s to companies berause human loss is immeasurable and

intolerable—loss or injuries can employ major loss to the families.

Where will your company be in 5 years? ~
Kzzoo's vision is to enhance public safety and seeurity with scalable mobile solutions that
e leading pu

ic

are accessible by anyone and everyone at any time. We strive to be tt
safety mobile app company to both consumer and corporate customers with millions of
users worldwide. Kazoo's innovative and comprehensive technology roadmap is the future

of personal safety.

Why did you choose this idea? -

I am passicnate about building inncvative proeducts that help people. The Kazoo team and
1 are committed to creating a safer, stronger future where technology and people work
together seamlessly to protect and save lives. Empowering our users with the option to

share vital information directly with 911 through Kazoo's platform is a game-changer.

Why is this a good idea, right now? What changed in the world? Why wasn't
this done a few years ago? -

Concerns about security, privacy, and accessibility are at the forefront of the modern world.
As we see more and more high-profile tragedies and acts of violence in our backyards,
there is a growing need for safe, dsta-protectad technology that helps us locate our loved
ones in a time of crisis. The pace of modern life is rapidly changing the role of digital
platforms. Kazoo is the only all-in-one app with on-scene live video streaming, precise
location, and instant communication with contacts and first responders, which decreases
incident response times and saves lives. The increase in high profile tragedies and acts of

violence have brought home the need to locate loved ones in an emergency.

How far along are you? What's your biggest obstacle? -

Like most rapidly growing technology companies, ensuring timely f ndljg to meet our
growth needs (funding product development, marketmg) 15 criti;
period, our final push towards product launch includes adding additional hackend security

bility to ensure the product is 99.9% reliable and hes the ability to expand te

After an extensive beta

and sci

millions of users. Once cur safety platform is launched this winter, our primary focus will
be on executing our marketing and sales plan to generate recurring paid subscriptions to
achieve short-term positive cash flow - all while pursuing our aggressive product
Heve]()pmf’nt madmap to ensure we stay ahead of the competition and continue with
technology innovation.

Who competes with you? What do you understand that they don't? -
Kazoo developed the premier safety app with robust capabilities for both the person-in-

crisis and emergency contacts, No other app on the market does this so seamlessly and
efficiently. The Kazoo app bundles group communications, location-based services, and

| features like no other app in the market does - and Kazoo's technology partnership
with F
nationwide - providing 93% coverage. Our competitors primarily position themselves as a

“"personal safety app," whereas Kazoo is primarily focused on enterprise sales opportunities

apidSOS directly connects our platform into 4,700 emergency call centers

- white labeling our technology for mobile carriers, utility companies, construetion
companies, school districts, and home security companies.

How will you make money? -

Kazoo's reveniue model includes both a business-to-business and business-to-consumer
strategy. Both are subscription-based models, which provide a consistent revenue stream
for Kazoo, Qur corporate pricing includes a one-time integration fee, plus a tiered monthly
per-user fee.

B2B pricing (white labeling + user fees): One-time integration fee of $15K; $50K minimum
annual license fee + per-user monthly fee

B2B2C pricing (recurring premium + live stream usage fees): $6,.99/mo. or $69.99 annual
subscription + live streaming data packages

What are the biggest risks? If you fail, what would be the reason? What has
to go right for you to succeed? -

Kazoo is still in an ear!

v phase and is just beginning to implement our business plan; the
amount of capital we are attempting to raise may not be enough to sustain our current
business plan; for Kazoo 1o compete and grow, we must attract, recruit and retain highly
qualified talent who have the needed experience; to succeed in our competitive industry,
we must continually improve, innovate and expand cur product and service offerings; we
must respond to market demands, develop leading technologies and ensure scalability; we
must anticipate and respond to customer demands regarding the compatibility of our
current and prior offerings. By being aware of the potential pitfalls will enable us to

mitigate the various risks along the way.
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