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V

E 
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L H

EA
LTH

 
“D

ental caries (tooth 
decay) rem

ains the 
m

ost prevalent chronic 
disease in both children 
and adults, even though 
it is largely 
preventable.”

1

Prevalence
42%

of
children

2
to

11
have

had
dentalcaries

in
their

prim
ary

teeth.

U
nm

et
needs

23%
of

children
2

to
11

have
untreated

dentalcaries.

Severity
Children

2
to

11
have

an
average

of
1.6

decayed
prim

ary
teeth

and
3.6

decayed
prim

ary
surfaces.

Black
and

H
ispanic

subgroups
and

those
w

ith
low

er
incom

es
have

m
ore

severe
decay

in
prim

ary
teeth.

Black
and

H
ispanic

subgroups
and

those
w

ith
low

er
incom

es
have

m
ore

untreated
prim

ary
teeth.

Source:
http://w

w
w

.nidcr.nih.gov/D
ataStatistics/FindD

ataByTopic/D
entalCaries/D

entalCariesChildren
2to11.htm

The
issue

of
caries

is
only

one
precursor

that
indicates

oral
health,

and
subsequently

the
overallgeneralhealth

of
the

entire
U

.S.
Population.

In
the

era
of

uncertain
governm

ent
insurance

initiatives,
prevention

w
ill

be
the

prim
ary

m
ethod

of
cost

containm
ent.

O
ral

H
ealth

w
ill

gain
m

ore
prom

inence
w

ith
its

linkage
to

system
ic

diseases
is

brought
to

light.
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THE M
ARKETS

▪
Percentage

of
the

total
STU

D
EN

T
PO

PU
LATIO

N
on

governm
ent

m
eal

program
s

-
approxim

ately
31

M
ILLIO

N
RECIPIEN

TS
O

U
T

O
F

52.5
M

ILLIO
N

STU
D

EN
TS

Source:
centers

for
disease

control
and

prevention,
division

of
oral

health,
state-by-state

report
(2008)

▪
Students

receiving
m

eals
at

school
(7.7B

in
2008

w
ith

significant
increases

to
date)

▪
The

PH
YSICA

LLY
IM

PA
IRED

and
patients

under
both

m
anaged

and
nursing

care

▪
M

ILITA
RY,in

theater
and

in
hospital

▪
TRAV

ELERS,
airline

passengers,
truckers,

cam
pers,

anyone
w

ithout
access

to
traditionalbrushing

▪
H

O
SPITA

LS,nursing
hom

es
and

m
anaged

care

▪
Incarcerated

IN
M

ATES
(reducing

threat
of

contraband
w

hile
im

proving
oral

hygiene)

▪
D

ISA
STER

RELIEF
for

dislocated
victim

s
and/or

REFU
G

EES

▪
Convenience

buyers
purchasing

from
retailstores

and
locations

like
Starbucks

▪
Secondary

use
as

a
D

elivery
System

for
various

A
PIs

e.g.,
vitam

ins,
m

edications,
therapeutics

and
m

icroencapsulated
vaccines

for
populations

in
developing

nations



BU
SIN

ESS M
O

DEL
Clean

Bite,
LLC

has
obtained

the

sole
Licensing

Rights
to

the
U

.S.

Patented
Clean

Bite™
,

and
w

ill

operate
as

a
“M

anufcaturing

Franchisor”
providing

turnkey

franchisees
w

ith:
Sub-Licensing,

M
anufacturing,

and
Packaging

Equipm
ent,

and
Pre-M

ixed

M
aterial,

Independent
and

N
etw

ork
Sales.

T
h

e
 p

rim
a

ry
 m

a
rke

t is U
.S

. D
e

n
ta

l h
y

g
ie

n
e



BU
SIN

ESS M
O

DEL
(cont.)

A
S A

 FR
A

N
CH

ISO
R

, CLEA
N

 B
ITE, LLC W

ILL R
ECEIV

E R
EV

EN
U

E STR
EA

M
S FRO

M
 

SU
B

-LICEN
SIN

G
 FEES, SA

LE O
F EQ

U
IPM

EN
T, PR

E-M
IXED

 M
ATER

IA
LS, A

N
D

 
RO

YA
LTIES. TH

E G
LO

BA
L RO

LLO
U

T O
F CLEA

N
 B

ITE™
 TO

 FR
A

N
CH

ISEES, W
ILL 

PRO
V

ID
E TH

E  O
PPO

RTU
N

ITY TO
 M

A
N

U
FA

CTU
R

E A
N

D
 D

ISTR
IB

U
TE O

N
 A

 
R

EG
IO

N
A

L BA
SIS IN

 CO
U

N
TR

IES A
RO

U
N

D
 TH

E W
O

R
LD

Estim
ated Projected M

arkets
Populations

Penetration Factors 2027

Schools: i.e. U
SDA funded m

eals served at school for "at risk children"
7,700,000,000 

25.0%

M
ilitary / FEM

A / Disaster Relief
75,000,000 

100.0%

Travelers (Dom
estic Carriers)

280,000,000
6.8%

G
en. Pub.  (Dom

estic Pop.@
 320 M

M
 x 1 x 365)

116,800,000,000
1.7%

Prisons (2.2M
 @

 2 x 365)
1,606,000,000 

3.7%

Hospitals (592K @
 2x 365)

432,160,000 
9.4%

International O
ral Hygiene (5B x 1 x 365)

1,825,000,000,000 
0.005%

International O
H &

 Del. System
 (2B x 1 x 365)

730,000,000,000 
0.085%

Totals
2,681,893,160,000

9,032,185,040

N
.B.: O

verall penetration as illustrated @
 10 Years = .3368%

 



CO
M

PETITIVE 
ADVAN

TAG
ES

TH
E

PRIM
A

RY
A

D
VA

N
TAG

E
IS

U
.S.PATEN

T
8,292,624

O
ther

Clean
Bite™

A
dvantages:

•
A

“foodstuff”
com

position
of

collagen
and

G
RA

S
m

aterials
that

can
be

com
pletely

ingested
•

Biodegradable
•

Shaped
like

a
m

outh
piece,

that
has

≈
800

+/-
bristles,

that
com

fortably
configures

to
the

bite
•

Provides
100%

contact
w

ith
allof

the
exposed

surfaces
of

the
teeth

•
A

llof
the

bristles
on

the
verticalbite

channelw
alls

m
eet

the
gingivalm

argin
at

45°
•

Four
separate

reservoirs
of

dentifrice
available

in
different

flavors,
all

containing
Xylitol

•
A

60
–

90
second

utility
period

in
w

hich
to

brush
the

teeth,gingivalm
argin

and
the

tongue
•

U
pon

the
com

pletion
of

the
utility

period
continued

chew
ing

of
the

Clean
Bite™

dissolves
it

entirely
•

A
port

in
the

front
of

the
Clean

Bite™
enables

breathing
in

the
event

of
congestion

•
Com

petitive
pricing

for
governm

ent
sales

at
($.33

-
$.35

/
unit)

and
retailsales

at
(m

arket
pricing)

•
A

nd
there

is
stillm

ore
…



CO
M

PETITIVE 
ALTERN

ATIVES

N
O

O
TH

ER
PRO

D
U

CT
H

A
S

TH
E

ATTRIBU
TES

O
F

CLEA
N

BITE™
 

These are som
e of the better know

n products N
O

N
E of w

hich are 
ingestible or biodegradable.

There
are

m
ultiple

products
m

arketed
as

disposable
toothbrushes

for
travelers:

•
Colgate

W
isp™

,introduced
in

1
stQ

09,sold
in

packages
of

four
at

a
cost

of
$2.39

•
Sm

ilesaver®
is

a
disposable

toothbrush
w

ith
toothpaste

that
sells

for
|

$1.00
online

(plus
S/H

)

•
The

Fuzzy
Brush™

is
a

plastic
item

w
ith

bristles
that

is
sold

in
vending

m
achines

at
airports

and
railstations

throughout
Europe

for
1€

(about
$1.23

as
Jan.2018

)



TRACTIO
N

 AN
D

 
PRO

JECTIO
N

S

A
s

a
result

of
initialequity

funding
these

are
a

few
of

the
m

ilestones
that

D
CB,

LLC
had

accom
plished

prior
to

Clean
Bite,

LLC
acquiring

sole
rights

to
its

Patent,Tradem
ark,and

allrelated
IP.

SO
M

E
M

ILESTO
N

ES:
•

U
.

S.Patent
8,292,624

•
D

esign
and

M
aterial

form
ulation

•
Strategic

partnerships:
•Kodak

–
A

bandoned
due

to
Chapter

11
protection

•Eastm
an

G
elatine

Corporation
–

A
bandoned

due
to

Kodak’s
sale

of
assets

•Creighton
U

niversity
School

of
D

entistry
•The

U
niversity

of
M

aryland
D

ental
School

•
Bilateral

support
of

a
N

IH
grant

application
by

M
em

bers
of

the
U

.
S.

H
ouse

of
Representatives

and
the

U
.S.Senate

•
Prototype

•
A

utom
ated

m
anufacturing

equipm
ent

for
sam

ple
iterations

•
Valuation

developed
aided

by
W

harton
SBD

C
at

the
U

niversity
of

Pennsylvania
•

Cited
as

a
top

innovative
product

by
Forbes

online
and

CircleU
p

•
Recognized

and
review

ed
in

various
dental

industry
publications



M
AN

AG
EM

EN
T TEAM

 of 
CLEAN

 BITE, LLC, AN
D 

DEN
T-CHEW

 BRU
SH, LLC 

M
EM

BER CRIDEN
TIALS

D
AY

TO
D

AY:
▪

John
H

.
G

allagher,
Jr.,

M
anaging

D
irector,

Inventor
and

Founder
of

Clean
Bite,LLC

▪
Rom

an
Bielski,

Ph.D
.,Co-Inventor

and
Clean

Bite,LLC
M

em
ber

▪
D

.
Craig

Callaghan,
Esq.

is
In-house

G
eneral

Council
and

Clean
Bite,

LLC
M

em
ber

▪
Thom

as
H

older,
M

A
,

M
anufacturing

Equipm
ent

D
esign

(CA
D

)
and

Clean
Bite,LLC

▪
N

.B.,
John

G
allagher,

Rom
an

Bielski
and

Thom
as

H
older

are
also

D
ent-Chew

Brush,
LLC

M
em

bers

M
EM

BER
CRID

EN
TIA

LS
O

F
O

U
R

D
EN

T-CH
EW

BRU
SH

,LLC
A

FFILIATE
:

▪
G

allagher
has

brought
together

a
m

em
bership

com
prised

of
five

retired
“C

”
Executives

of
A

RA
M

A
RK

corporation,
four

doctoral
degree

m
em

bers
that

include,
a

Ph.D
.

(O
rganic

chem
istry),

a,
D

.M
.D

.,
a

Pharm
.

D
.

and
a

JD
,

LL.M
,

plus
one

RA
D

M
,

U
SN

(RET),
one

CM
D

R,U
SN

(RET),
one

CPA
and

one
M

A
in

industrialarts.



CLEAN
 BITE™

IT
IS

SAID
TH

AT
A

PICTU
RE

SPEAKS
A

TH
O

U
SAN

D
W

O
RD

S. FIN
D

O
U

T
M

O
RE

TH
AT’S

BEEN
SAID

AT:

w
w
w
.C
leanBiteTM

.com
/m
edia

N
.B.: For CAD

 illustrations, diagram
s and video see the w

ebsite: 
w

w
w

.CleanBiteTM
.com

/m
edia 



FU
N

D
IN

G
 N

EEDS
Clean

Bite,
LLC

w
ill

solicit
Equity

Funding
under

SEC’s
Regulation

Crow
dfunding,utilizing

N
etCapital.com

as
its

portal.N
etCapitalFunding

Portal,Inc.
is

a
funding

portalregistered
w

ith
the

U
S

Securities
and

Exchange
Com

m
ission

(SEC)
and

a
m

em
berofthe

FinancialIndustry
Regulatory

Authority
(FIN

RA
).

Regulation
crow

dfunding
m

ay
be

utilized
by

clean
bite,LLC

to
solicit

equity
funding

over
the

next
tw

enty-four
m

onths.As
such,clean

bite,LLC
m

ay
solicit

funding
from

both
accredited,and

non-accredited
investors.The

seed
funding

cam
paign

has
a

goal
of

$10,000,
perm

itting
an

oversubscription
of

up
to

an
inclusive

am
ount

of
$1,070,000.00

running
through

the
designated

subscription
period.

This
seed

round
funding

cam
paign

coupled
w

ith
the

oversubscription,
raising

an
inclusive

am
ount

up
to

$1,070,000
w

illbe
offering

equity
based

on
a

totalvaluation
of$8,000,000.The

totalvaluation
ism

ade
up

of1,000,000
units,each

valued
at$8.00.

An
additional133,750

units
w

illbe
offered

in
bundles

often
units

and
referred

to
as

an
equity

pack,having
a

value
of$80.00

each.U
naccredited

investors
are

constrained
in

theirpurchase
only

to
the

extentofparam
eters

setforth
by

the
SEC

and
em

bodied
in

regulation
crow

dfunding.

N
.B.

See:
N

etCapital.com
and

the
Clean

Bite,
LLC

Business
Plan

posted
on

line
for

com
plete

details



FU
N

D
IN

G
 N

EEDS 
(Cont.)

W
hen

the
Seed

funding
cam

paign
is

concluded
having

raised
an

am
ount

of
equity

funding,butless
than

the
m

axim
um

am
ountperm

itted
by

Regulation
CF

in
that12-

m
onth

period,
then

a
second

funding
cam

paign
designated

as
Series

“A”
m

ay
com

m
ence

w
ithin

the
sam

e
12-m

onth
period

begun
on

the
inception

date
of

the
Seed

funding
cam

paign,w
ith

the
objective

to
raise

the
m

axim
um

am
ountoffunding

perm
itted

by
Regulation

CF
w

ithin
the

calendaryear.

During
the

period
ofthe

13th
and

the
18th

m
onth,additionalSeries

“B”,as
m

ay
be

needed,m
ay

be
sought

to
the

m
axim

um
am

ount
of$1,070,000

prior
to

the
end

of
the

24th
m

onth
closing

the
tw

o-yearEquity
Funding

period.

Beginning
w

ith
the

second
funding

cam
paign

Clean
Bite,

LLC
w

ill
have

a
goal

of
$107,000,

and
m

ay
perm

it
an

oversubscription
of

up
to

an
inclusive

am
ount

of
$1,070,000

through
the

designated
cam

paign
period.Clean

Bite,LLC
w

illlikely
offer

equity
at

a
higher

valuation.
Based

on
1,133,750

U
nits,

it
is

anticipated
that

the
Series

“B”,
that

m
ay

take
place

in
the

second
calendar

year,
and

w
ill

increase
in

value,based
on

the
achievem

ent
of

projected
m

ilestones
raising

Clean
Bite,LLC’s

valuation.Increasing
the

Equity
Pack,again

com
prised

often
U

nitsto
be

ofa
greater

value.
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M

M
ARY

Clean Bite, LLC:
John H. G

allagher, Jr. 
M

anaging Director
jgallagher@

CleanBiteTM
.com

Phone | 610.520.9941

Clean Bite, LLC
Haverford, PA 19041
U. S. A.
w

w
w

.CleanBiteTM
.com


