


THERE ARE 140M PEOPLE IN THE U.S. THINKING ABOUT DRINKING TONIGHT
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SAME OLD IPA ANOTHER WHITE WINE NOT-SO HARD LEMONADE
WHY ISN'T PICKING UP A REFRESHING CRAFT COCKTAIL MADE WITH GREAT INGREDIENTS AN OPTION?

THERE WAS A T0 MALT BASED PRODUCTS AND IS BETTING THAT
CAN'T TELL THE DIFFERENCE BETWEEN AND A




ISSSSS'O'N) \/E'VE CREATED A READY-TO-DRINK COCKTAIL THAT
TAPS INTO A HUGE HOLE IN THE RETAIL ALCOHOL MARKET

THE MARKET ISN'T “BIG ENOUGH™ FOR BIG BEVERAGE TO COMPETE. EVEN IF THEY CHOOSE T0—
IT WOULD ONLY WORK TO RAISE THE CATEGORY AND INCREASE OVERALL CONSUMER DEMAND
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PICK IT UP AND GO MORE READY T0 LAUNCH

BY USING ULTRA PREMIUM INGREDIENTS WE'VE CRAFTED READY-T0-DRINK COCKTAILS THAT ARE
BETTER THAN WHAT YOU GET AT 99% OF THE BARS IN THE COUNTRY

AND WE SELL IT AT A COST COMPARABLE T0 WHAT PEOPLE WOULD SPEND MIXING IT THEMSELVES




SPIRITS $25B BEERS137B ——  (FLAVORED BEER $1.5B)

IN2017: SPIRITS TOOK MARKET SHARE FROM BEER FOR 8TH YEAR IN A ROW

COMPARABLES
SKINNYGIRL COCKTAILS WAS ACQUIRED BY BEAM INC. IN MARCH 2011 FOR A REPORTED S100M.
IN 2015 CONSTELLATION BRANDS, INC. ACQUIRED A MINORITY STAKE IN CRAFTHOUSE COCKTAILS FOR AN UNDISCLOSED AMOUNT.




COST PER CAN 30.78
COSTPER 24 CASE 51873
OH STATE EXCISE PER CASE 52.75

COST PER GASE YAN:
SUUTHERN GLAZER'S PURCHASE 54000
PROFIT PER CASE $18.52

10 STATES 20 STATES
200 CASES PER MONTH 200 CASES PER MONTH
S960K SALES tESTIMATES $1.92M SALES
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JOHN LYNCH

OWNER-OPERATOR

HE'S BRINGING ALONG HIS SODA LINE AS AN
ADDITIONAL SOURCE OF REVENUE AS WELL ASHIS
EXPERIENCE CREATING THE RAMBLING HOUSE BAR

THAT WAS NAMED "ONE OF THE TOP 50 MUSIC
VENUES IN THE COUNTRY" BY YELP JUNE 2017.HE'S
WORKED IN THE BEER INDUSTRY FOR SEVERAL YEARS
AND AS A SALESMAN HAD OVER 100 ACCOUNTS HE
WAS RESPONSIBLE FOR SERVICING. ADDITIONALLY,
HE'S AN ATTORNEY WHO HAS ADVISED ON AND
SUGCESSFULLY NEGOTIATED TRADEMARK MATTERS
BETWEEN BREWEREES.
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JOHN STEPHAN

OWNER
ATTORNEY AND FORMER DIRECTOR OF

THE OHIO LIQUOR CONTROL COMMISSION.

JOHN HASELEY
OWNER

ATTORNEY WITH STATE REGULATORY, LABOR
AND ECONOMIC DEVELOPMENT EXPERIENCE.

AARON PICKRELL
OWNER

BUSINESS DEVELOPMENT STRATEGIST WITH
DECADES OF EXPERIENGE IN OPERATIONS.

WATERSHED

SUPPLIER OF PREMIUM CRAFT VODKA

FLAVORMAN

INDUSTRY LEADER IN BEVERAGE DEVELOPMENT

SOUTHERN GLAZERS'S

NATIONAL DISTRIBUTOR

KROGER

CARRIED BY RETAILER IN GHIO




QUESTIONS?
PLEASE ASK THROUGH OUR

WEFUNDER Q & A SECTION

THIS INFORMATION HAS BEEN PREPARED BY HARD SODA CO. LLC (THE "COMPANY" SOLELY TO DETERMINE PRELIMINARY INVESTOR INTEREST IN THE COMPANY; [T IS NOT
AN OFFER OR SOLICITATION, AND MAY NOT BE USED OR RELIED UPON IN CONNECTION WITH ANY OFFER OR SOLICITATION, WITH RESPECT TO THE COMPANY.
AN OFFER OR SOLICITATION WITH RESPECT TO THE COMPANY, IF MADE, WILL BE MADE ONLY THROUGH THE COMPANY'S WEFUNDER PLACEMENT.
INVESTMENT IN THE COMPANY WILL INVOLVE SIGNIFICANT RISKS, INCLUDING RISKS OF LOSS OF THE ENTIRE INVESTMENT.




