OFFERING MEMORANDUM

PART 11 OF OFFERING STATEMENT (EXHIBIT A TO FORM C}

Screenloor GreenHouse L1LC

27% Birch Banks
Sagle, 11} 83860

www.screendoor-greenthouse.com

10000 wnits of Class B Units

A crowdfunding investment involves risk. Yom shonld not invest any funds in this
offering unless yom can afford to lose your entire investment.

In making an investment decision, investors must rely on their own examination of
the issuer and the terms of the offering, including the merits and risks involved. These
securities have not been recommended or approved by any federal or state securities
commission or Tegulatory mrthority. Furthermore, these amthorities have not passed
upon the accaracy or adequacy of this dorament.

The U.8. Securities and Exchange Commission does not pass upon the merits of amy
securities offered or the terms of the offering, nor does it pass upon the accuracy or
completeness of any offering docwment or literature.

These secarities are offered under an exemption from registration; however, the U.5.
Serurities and Exchange Commission has not made an independent determination
that these securities are exemipt from registration.



THE OFFERING

Maximum 107,000* Units of Class B Units ($107,000)
*Maximum subject to adjustment for bonus shares. See 10% Bonus below

Minimum 10,000 Units of Class B Units ($10,000)

Company ScreenDoor GreenHouse LLC
Corporate Address 273 Birch Banks, Sagle Idaho 83860
Description of Business

Screendoor-Greenhouse's flagship product is an
inexpensive quality greenhouse that easily replaces the
screen in your sliding glass door, allowing you to slide your
greenhouse to one side for plant access and to the other
side for normal entry and exit.

Type of Security Offered Class B Units
Purchase Price of Security $1
Offered
Minimum Investment $100

Amount (per investor)

Perks
$1000+ "ScreenDoor GreenHouse - StartEngine Investor” polo.

$5,000+ I'll ship you a ScreenDoor GreenHouse product from the first production run,
plus a"ScreenDoor GreenHouse - StartEngine Investor™ polo.

$10,000+ Trip to the newly formed distribution center in Sandpoint, Idaho - on Pend
Oreille. Plus I'll ship you a ScreenDoor GreenHouse product from the first production
run, and a"ScreenDoor GreenHouse - StartEngine Investor” polo.

$1K perks will be delivered after the Target Closing Date. $5K and $10K perks will be
delivered when product fulfillment commences.

The 10% Bonus for StartEngine Shareholders



ScreenDoor GreenHouse LLC will offer 10% additional bonus units for all investments
that are committed by StartEngine Crowdfunding Inc. shareholders (with = $1,000
invested in the StartEngine Reg A+ campaign) within 24 hours of this offering going
live.

StartEngine shareholders who have invested $1,000+ in the StartEngine Reg A+
campaign will receive a 10% bonus on this offering within a 24-hour window of their
campaign launch date. This means you will receive a bonus for any units you
purchase. For example, if you buy 100 Class B units at $1 / unit, you will receive 10
Class B bonus units, meaning you'll own 110 units for $100. Fractional units will not
be distributed and unit bonuses will be determined by rounding down to the nearest
whole unit.

This 10% Bonus is only valid for one year from the time StartEngine Crowdfunding
Inc. investors receive their countersigned StartEngine Crowdfunding Inc. subscription
agreement.

Multiple Closings

If we reach the target offering amount prior to the offering deadline, we may conduct
the first of multiple closings of the offering early, if we provide notice about the new
offering deadline at least five business days prior (absent a material change that
would require an extension of the offering and reconfirmation of the investment
commitment).

THE COMPANY AND ITS BUSINESS
The company's business

COMPANY OVERVIEW: Screendoor-Greenhouse is an inexpensive quality greenhouse
that easily replaces the screen in your sliding glass door, allowing you to slide your
greenhouse to one side for plant access and to the other side for normal entry and
exit.

CUSTOMER PROBLEM: Gardeners garden to save money, eat fresher foods, and just
for fun. One-half of all produce purchased in the US is discarded. Stores and farmers
mark up their products by over 20% to make up for production waste. Growing season
is less than half the year in most states. Many gardeners choose to use a greenhouse to
extend their growing season but greenhouses can cost thousands of dollars and are
typically difficult to build. One option- lower cost greenhouses are inconvenient, as
they are located outside and exposed to the rain and mud of early spring or late fall,
and oftentimes cannot hold up to harsh weather.

PRODUCTS/SERVICES: Screendoor Greenhouse is a sliding-greenhouse that fits the
screen-track in any standard sliding glass door. It is constructed of high

quality extruded aluminum and is extremely simple to assemble and install, requiring
no tools or instructions. The product is offered in white and green with standard
widths of 30” and 36”.



COMPETITIVE ADVANTAGE: The patented Screendoor Greenhouse is the first and
only greenhouse that uses the waste heat given off by your sliding glass door, it

is also the first and only greenhouse that replaces the screen in your sliding glass door,
and the first and only greenhouse that can be accessed from the comfort of your living
room or kitchen. It decorates your home and helps remind you if your favorite plants
need attention.

CUSTOMER TARGETS: Our target customers are the 59 million Baby Boomers and 8
million Millennials who love to garden. We also see an untapped market that includes
the 37% of Americans who rent or live in assisted living and don’t have access to
gardening space. ScreenDoor GreenHouse solves this problem.

TARGET MARKET SIZE: The overall home-gardening market is over $6.3B in the US
alone. Test advertising using Facebook, resulted in 7 cents per click with an US
audience size of 67 million gardeners. The Screendoor Greenhouse business is
modeled after the Topsy-Turvey upside-down tomato planter which netted over
$400M in sales within the first 5 years.

LIABILITIES AND LITIGATION: None

Topsy Turvy Sales Source: Murphy, Kate. “Growing Vegetables Upside Down,
www.nytimes.com/2010/05/20/garden/20tomato.html

Market Size Source: National Gardening Survey, http://gardenresearch.com/

Food Waste Source: The Guardian,
https://www.theguardian.com/environment/2016/jul/13/us-food-waste-ugly-fruit-
vegetables-perfect

Growing Season Source: EB Inc.
https://kids.britannica.com/students/assembly/view/166204

The team

Officers and directors

Jason Giddings Founder/CEQ/Managing Member

Jason Giddings

Jason Giddings is Founder and Chief Executive Officer of Giddings Product
Development, Inteliscope LLC, and ScreenDoor GreenHouse LLC. An aerospace
engineer and a lifelong entrepreneur and inventor, Jason observed that many smaller
custom product-based businesses could not afford to build up their own product
development teams capable of professional-level industrial design. As a result, he
founded Giddings Product Development in 2005. In 2007, services were expanded to
include production tooling and manufacturing. In 2010, capabilities were further



increased by the addition of printed circuit board design as well as software and
firmware development. In 2013, he formed Inteliscope LLC, in an endeavor to create
and manufacture a smartphone mount that turns your iPhone or Android into a low
cost thermal scope for rifles and archery. Jason has several patents and has designed
hundreds of products that are currently being sold in every corner of the world.
Historical Positions: Giddings Product Development — Founder/CEO 2006 to present
Inteliscope LLC - Founder/CEO - 2013 to present ScreenDoor GreenHouse -
Founder/CEO - November 2017 to present Inventor's Association of Idaho - VP - 2015
to present

Number of Employees: 1
Related party transactions

The company has not conducted any related party transactions.
RISK FACTORS
These are the principal risks that related to the company and its business:

® Production Tooling Cost Tooling for production was quoted by my factory in
China. Sometimes tooling prices will change when the product design changes to
address issues that are discovered along the way. I have added 20% in the budget
to account for this risk.

e Intellectual Property ScreenDoor GreenHouse will be investing in patent
protection, over and above the existing protection. This product has had a patent
in the past from another individual, but the patent was allowed to lapse. On two
separate occasions the original patent owner did not pay the maintenance fees
for the patent. The patent was subsequently changed to "Lapsed Status” and has
been in this status since 2003. It is likely impossible to revive the patent, but this
could be considered a risk.

e Sales Volumes The sales and marketing strategy outlined in the financial
projections are based on a previous company I developed. In this spreadsheet,
the sales are driven by Facebook Advertising with specific performances. I have
chose conservative performance models and all the ad testing we have done so
far has been extremely promising but we may learn that the sales model is not
accurate and sales returns are lower than expected. if that occurs we may need to
do another round of fundraising at the end of the first year. Further, we have
never turned a profit and there is no assurance that we will ever be profitable

® Product Function The product has been prototyped and was found to function as
intended. Production tooling and production has been thoroughly quoted. While
surprises are very unlikely, there is still a risk that during the production tooling
phase we will run into unforeseeable complications that cause the product to be
to costly for the intended market. combination thereof.

e Founder's Leadership There is a risk that I could somehow become unable to
manage the new business. I am very healthy and only 50 years of age but Illness,
accident or even death could always derail a project like this.domain names, and



trade secrets. We have 11 additional patents pending. We believe the most
valuable component of our intellectual property portfolio is our patents and that
much of the Company's current value depends on the strength of these patents.
The Company intends to continue to file additional patent applications and build
its intellectual property portfolio as we discover new technologies related to
elliptical cycling and fitness.

e Valuation The value of the company was not established using a formal
appraisal, but with what we believe to be the fair market value, based on the
estimated value of the limited assets such as product design, prototypes, web
assets, business planning and expertise of the founder and team in bringing
products and services to the marketplace.

e Future Equity The Company may never receive a future equity financing or elect
to convert the Securities upon such future financing. In addition, the Company
may never undergo a liquidity event such as a sale of the Company or an IPO. If
neither the conversion of the Securities nor a liquidity event occurs, the
Purchasers could be left holding the Securities in perpetuity. The Securities have
numerous transfer restrictions and will likely be highly illiquid, with no
secondary market on which to sell them. The Securities are not equity interests,
have no ownership rights, have no rights to the Company’s assets or profits and
have no voting rights or ability to direct the Company or its actions.

e Future Funding Requirements The proceeds of this offering may be insufficient
to continue operating the business. The Company believes that the offering
amount of $300,000 will be sufficient to fund the Company's operations in the
near-term. However, if management's assumptions are incorrect, or if budgeted
amounts are inadequate due to cost overruns, increased operating costs, or
unexpected developments, then the proceeds of this offering may be insufficient
for such purposes. In such event, we would likely require additional equity or
debt financing and there can be no certainty that we would then be able to
obtain funding on favorable terms or at all. If additional capital is needed and
either unavailable or cost prohibitive, our operations and growth may be limited
as we may need to change our business strategy to slow the rate of, or eliminate,
our expansion or reduce or curtail our operations. Also, any additional financing
we undertake could impose covenants upon us that restrict our operating
flexibility, and, if we issue equity securities to raise capital our existing
shareholders may experience dilution and the new securities may have rights,
preferences, and privileges senior to those of our common stock.

OWNERSHIP AND CAPITAL STRUCTURE; RIGHTS OF THE SECURITIES
Ownership
e Jason Giddings, 100.0% ownership, Class A Units
Classes of securities

e C(Class A Units: 2,000,000



Dividend Rights

Holders of Class A Units are entitled to receive dividends, as may be declared
from time to time by the Board of Directors out of legally available funds. The
company will distribute K-1s to all members in accordance with the operating
agreement and as required by law. The Company has never declared or paid cash
dividends on any of its capital stock and currently does not anticipate paying
cash dividends after this Offering for the foreseeable future.

Voting Rights

Class A Units shall be management units with the right to vote on all matters
requiring the approval of the Requisite Management Members or the Requisite
Members as set forth in this Agreement.

Right to Receive Liquidation Distributions

In the event of the Company’s liquidation, dissolution or winding up, holders of
Class A Units will be entitled to share ratably in the net assets legally available
for distribution to stockholders after the payment of all Company’s debts and
other liabilities.

Rights and Preferences

No Classes have preemptive, conversion or other rights.
Class B Units: 0

Dividend Rights

Holders of Class B Units are entitled to receive dividends, as may be declared
from time to time by the Board of Directors out of legally available funds. The
company will distribute K-1s to all members in accordance with the operating
agreement and as required by law. The Company has never declared or paid cash
dividends on any of its capital stock and currently does not anticipate paying
cash dividends after this Offering for the foreseeable future.

Voting Rights
Class B Units shall be non-voting Units
Right to Receive Liquidation Distributions

In the event of the Company’s liquidation, dissolution or winding up, holders of
Class B Units will be entitled to share ratably in the net assets legally available
for distribution to stockholders after the payment of all Company’s debts and
other liabilities.

Rights and Preferences



No Classes have preemptive, conversion or other rights.
e (lass C Units: 0
Dividend Rights

Holders of Class C Units are entitled to receive dividends, as may be declared
from time to time by the Board of Directors out of legally available funds. The
company will distribute K-1s to all members in accordance with the operating
agreement and as required by law. The Company has never declared or paid cash
dividends on any of its capital stock and currently does not anticipate paying
cash dividends after this Offering for the foreseeable future.

Voting Rights

Class C Units shall be Profits Interests which shall have the same voting rights as
the Class B Units

Right to Receive Liquidation Distributions

In the event of the Company’s liquidation, dissolution or winding up, holders of
Class C Units will be entitled to share ratably in the net assets legally available
for distribution to stockholders after the payment of all Company’s debts and
other liabilities.

Rights and Preferences
No Classes have preemptive, conversion or other rights.
What it means to be a Minority Holder

An Investor in the Company will likely hold a minority position in the Company, and
thus be limited as to its ability to control or influence the governance and operations
of the Company.

The marketability and value of the Investor’s interest in the Company will depend
upon many factors outside the control of the Investor. The Company will be managed
by its officers and be governed in accordance with the strategic direction and
decision-making of its Board Of Directors, and the Investor will have no independent
right to name or remove an officer or member of the Board Of Directors of the
Company.

Following the Investor’s investment in the Company, the Company may sell interests
to additional investors, which will dilute the percentage interest of the Investor in the
Company. The Investor may have the opportunity to increase its investment in the
Company in such a transaction, but such opportunity cannot be assured.

The amount of additional financing needed by the Company, if any, will depend upon
the maturity and objectives of the Company. The declining of an opportunity or the
inability of the Investor to make a follow-on investment, or the lack of an opportunity



to make such a follow-on investment, may result in substantial dilution of the
Investor’s interest in the Company.

Dilution

Additional issuances of securities. Following the Investor’s investment in the
Company, the Company may sell interests to additional investors, which will dilute
the percentage interest of the Investor in the Company. The Investor may have the
opportunity to increase its investment in the Company in such a transaction, but such
opportunity cannot be assured. The amount of additional financing needed by the
Company, if any, will depend upon the maturity and objectives of the Company. The
declining of an opportunity or the inability of the Investor to make a follow-on
investment, or the lack of an opportunity to make such a follow-on investment, may
result in substantial dilution of the Investor’s interest in the Company.

Issuer repurchases of securities. The Company may have authority to repurchase its
securities from shareholders, which may serve to decrease any liquidity in the market
for such securities, decrease the percentage interests held by other similarly situated
investors to the Investor, and create pressure on the Investor to sell its securities to
the Company concurrently.

A sale of the issuer or of assets of the issuer. As a minority owner of the Company, the
Investor will have limited or no ability to influence a potential sale of the Company or
a substantial portion of its assets. Thus, the Investor will rely upon the executive
management of the Company and the Board of Directors of the Company to manage
the Company so as to maximize value for shareholders. Accordingly, the success of the
Investor’s investment in the Company will depend in large part upon the skill and
expertise of the executive management of the Company and the Board of Directors of
the Company. If the Board Of Directors of the Company authorizes a sale of all or a
part of the Company, or a disposition of a substantial portion of the Company’s assets,
there can be no guarantee that the value received by the Investor, together with the
fair market estimate of the value remaining in the Company, will be equal to or exceed
the value of the Investor’s initial investment in the Company.

Transactions with related parties. The Investor should be aware that there will be
occasions when the Company may encounter potential conflicts of interest in its
operations. On any issue involving conflicts of interest, the executive management
and Board of Directors of the Company will be guided by their good faith judgement as
to the Company’s best interests. The Company may engage in transactions with
affiliates, subsidiaries or other related parties, which may be on terms which are not
arm’s-length, but will be in all cases consistent with the duties of the management of
the Company to its shareholders. By acquiring an interest in the Company, the
Investor will be deemed to have acknowledged the existence of any such actual or
potential conflicts of interest and to have waived any claim with respect to any
liability arising from the existence of any such conflict of interest.

Transferability of securities



For a year, the securities can only be resold:

In an IPO;

To the company;

To an accredited investor; and

To a member of the family of the purchaser or the equivalent, to a trust
controlled by the purchaser, to a trust created for the benefit of a member of the
family of the purchaser or the equivalent, or in connection with the death or
divorce of the purchaser or other similar circumstance.

FINANCIAL STATEMENTS AND FINANCIAL CONDITION; MATERIAL
INDEBTEDNESS

Financial Statements

Our financial statements can be found attached to this document. The financial
review covers the period ending in 2018-01-26.

Financial Condition
Results of Operation

ScreenDoor GreenHouse is a new company and does not have an operating history.
Overview

ScreenDoor GreenHouse designs, manufactures, and sells home and garden products.
Our flagship product is a greenhouse that fits on the outer screen rails of a sliding
glass door. It allows your plants to benefit from the heat from the sun that's trapped in
the same way as any greenhouse would, but it also absorbs the heat energy that is
normally wasted through your sliding glass door from the inside of your house.

In addition, you can slide the greenhouse to the unused side of your slider for normal
entry and exit, or to the open side so that you can conveniently access your plants
from inside your home.

Start-Up

The first 4 months after the company is successful in its first round of funding, will be
dedicated to setting up production, fulfillment, and sales funnels. The first task will be
to order the production tooling. This will require a 50% down payment to begin the
process. The tooling will take about 8 weeks to construct and receive the first article
parts. Once the first parts are received and inspected, testing and process fine tuning
is expected to take one to two more months to be ready.

Meanwhile, several efforts will begin to prepare the marketing and fulfilment
infrastructures.

e The website will be updated from its current form as an investment funnel, to a



sales funnel.

e App development for the marketing app, Frost Alert, will be started.
Leased space for a fulfillment center will be vetted and chosen. We plant to take
position and begin set-up, one month prior to the commencement of sales.

e Pre-advertising and list generation will begin.

e Once first article samples arrive we will start sending out samples and begin
collaboration efforts with various home and garden publications and media
sources.

When the production tooling is complete, initial inventory will be purchased. A
portion if the initial order will be shipped by air freight so that sales efforts can begin
as soon as possible. After the initial order all inventory will be shipped by ocean
freight.

Marketing Methods

Inbound Marketing; Initially, marketing efforts will focus on direct-to-consumer
sales. As such, it is imperative that we design our website sales funnel, marketing
lists, and media content, to take full advantage of the most recent methods of inbound
marketing. Automated email systems, search engine optimization, retargeting, and
regular blog posts all help increase awareness and bolster credibility.

Frost Alert App; During the start-up phase of the company we will build a free Apple
and Android app called Frost Alert. Frost Alert will notify our potential customers
when their area is expecting frost. We will advertise the app on Facebook, Google
AdWords, and other similar venues. This offers value in exchange for contact
information since people will install the app and register to use it. This process will
quickly build our marketing list and allow us to advertise directly via email and within
the app itself.

Viral Marketing; We also intend to use a relatively new method of viral marketing that
has proven to be extremely effective in rapidly generation of sales lists. It uses various
types of locked content or contests to incentivize social sharing behavior.

DR TV Marketing; Near the end of the first year of operation, once our sales funnel is
mature and the new company is prepared for more substantial growth, we intend to
carefully introduce direct response television marketing. We believe this product is a
perfect fit for cable news and similar viewing venues, which attract the majority of its
viewers from demographics over 55 years of age.

Revenue

Initially, all orders will be direct to our website and paid for using credit card or
PayPal, up-front. This is ideal since our margins will be far better and we will
immediately have access to all cash derived from each sale.

Once the company begins TV direct response advertising, special effort will be put
into developing advertisements that use incentives to direct buyers to the website.



Call center services will still be needed, considering the age demographic of our
customer base, but the extra cost associated with processing phone-in orders should
be minimized.

Eventually, it will be necessary to partner with Big-Box such as Walmart and alike, to
achieve maximum sales potential. Online sales centers such as Amazon will be
managed and fulfilled directly from our fulfillment center. This allows us to control
pricing and receive much higher margins than allowing these distributors to stock
product and depart from our MAP.

It is important to enter into sales agreements with these larger distributors carefully.
The product will be produced and packaged in Dongguan China with a lead time of
about 3 weeks, depending on the order size. The containers will be shipped by ocean
freight to the US, or to other distribution centers around the world, as the company
becomes more global. Ocean freight takes about 17 days on the water to get to the US.
Pre/post processing, and customs will add a couple weeks to shipping time.

The cycle from placing the order for inventory at the factory, to shipping to the end
customer may take 6 weeks. Orders must be placed in advance and many vendors will
require as much as 60-day terms. This demonstrates how the cycle from inventory
purchase to receipt of funds can be as long as 4 months total. Exacting care must be
taken to be predict sales volumes and cash needs well in advance to insure the
company does not run into cash flow problems.

Leveling Seasonal Sales Profiles

Sales peak seasons will be Spring, fall, and Christmas. The sales peak in spring and fall
will be dependent largely on local weather trends starting the northern states first,
moving to the southern states as cooler weather sets in.

By adjusting the advertising narrative in slower seasons to emphasize the product
convenience and decorative value, rather than its use to extend the growing season,
seasonal trends can be better leveled.

Financial Milestones

Milestones

Our minimum investment goal of 10,000 is intended to allow us to market our
campaign to potential investors and prepare for the next lager phase of fundraising. If
our current maximum of $107,000 is achieved, we intend to purchase production
tooling and prepare for mass production. As we transition into the next phase of of
funding (after the first $107,000) we plan to raise another $200,000 which is intended
to fund the company’s activities for the first full year of operation. If more is raised we
will more aggressively market the product to steepen the sales ramp. The overarching
goal for this first year is to become self-sustaining. To achieve this, the company will
need to traverse the following path of key milestones:

e First Quarter of operation (After Funding)
o Construct tooling for production



Develop Frost Alert app
Update website for sales
Get first article parts
Develop media content
Pre-sales advertising for list generation
Sample distribution for media
Acquire leased space
Set up fulfilment lines
Develop employee handbook and other requirements
Select and orient key personnel
o Bring in first inventory
e Second Quarter
o Start fulfilling!
o Develop trade show plan

O 0 000 O 0 0 0 ©

o Fine tune production and fulfilment processes
o Develop TV spots
e Third Quarter
o TV spot A/B testing
o Set-up call center relationship
o Ramp up for Christmas sales
e Fourth Quarter
o Increase advertising for Christmas season
o Increase manpower as required
o Run limited TV spots as cash permits

Funding Schedule

Initial growth during the first year depends a lot on how long it takes to meet the
funding goals. The financial projections are based on a tooling kick-off in early
January but realistically, the fundraising process may take a few months or more to
reach the goals. The best opportunity to place effective and efficient ads, will be early
spring since this the time folks will be contending with frost, but more importantly
there is a tremendous planting rush and gardening will be at the top of everyone's
mind.

It is our goal to have funding in place in time to take advantage of this marketing
opportunity. That means it may be necessary to close the fundraising round
incrementally to allow immediate use of funds.

Company Growth Expectations

US Sales; Our first year is planned exclusively around marketing to the US markets.
Some sales will occur in countries outside the US, organically. There is nothing
keeping us from fulfilling orders abroad, but we won't actively be soliciting for these
sales.

Our budget projections show that the company will burn through most of the intended
$300,000 equity raise by month 4 after successful funding. We expect to be able to sell
1100 units in the first sales month (month five after the secondary fund raise). This



will require a massive marketing effort in the months proceeding the product release.
We expect growth in moths 5 and 6 but stagnation in months 7 and 8. This is due to
normal sales cycles for this sort of product. By month 9 we expect to be profitable.
(our cash on hand is expected to exceed the initial investment)

Sales Outside the US; Our research has shown that this product may have better
traction in European countries due to their slightly more progressive lifestyle. After
the first year of sales in the US we intend to set up sales channels in Europe. This will
require shipping product directly from the manufacturing facility in Dongguan, China,
to a fulfillment partner in central Europe, possibly Germany or Switzerland. This will
serve as a central distribution center and should be able to service the whole of Europe
and many surrounding countries

Exit Strategy

Our primary exit strategy is to build the company value in the first 4-5 years and then
find an acquisition partner. Our budget projections show an attainable and
conservative path to a valuation of $40 Million by the beginning of year 5.

Liquidity and Capital Resources

Planned Funding Path:

Screendoor Greenhouse is a new company and has no cash or liquid assets and is
currently not receiving revenue from sales. Qur initial fundraising maximum goal of
$107,000 will not be sufficient to bring the company to a point of sustaining itself. It
would allow the company to purchase tooling and prepare for future rounds, over the
first three months but according to our financial model we expect that the company
would require a total of $300,000 to operate for one year and become self sufficient,
including the cost of fundraising.

This will require us to raise the proceeds in a phased approach, where a small portion
of the proceeds from the first phase will pay for the preparation of the transition to the
second fundraising phase, which has more stringent SEC filing requirements.

Alternative funding options:

Assets are being accumulated and there is currently no debt. After the first phase of
fundraising the company will likely have tooling complete and posses sufficient assets
to qualify for other types of capital influx.

Accelerator Loan: One possible option is to procure a loan of up to $250,000 from the
local Ignite Northwest Incubator. I am a graduate and, as such, may qualify for this
favored program.

Bank Loan: Although it is not preferred and will be avoided, a small business loan
based on assets might allow the company to reach its goals without being fully
funded, and lines of credit could be used for short term inventory needs. It would be
far better for the company to avoid being saddled with debt by taking on more



investment from existing or new investors.

Reward Based Crowdfunding: Once the tooling has been purchased the company
would be in a very good position to have a campaign on KickStarter or Indiegogo.
Reward Based Crowdfunding can not only provide needed cash, but it also acts as a
marketing arm and serves to test and fine tune our marketing message.

Download our Financial Model here
Indebtedness

ScreenDoor GreenHouse has no debt.
Recent offerings of securities

None

Valuation

$2,000,000.00

The value of the company is a relatively small $2 million, since the company has just
started. It was not established using a formal appraisal, but with what we believe to be
the fair market value, based on the estimated value of the limited assets such as
product design, prototypes, web assets, business planning and expertise of the founder
and team in bringing products and services to the marketplace. During the financial
planning efforts, we established two strategies dependent upon the amount collected
in the equity raise. A minimum raise of $250K providing the basic financial foundation
to get the company to a profitable level over the first year of runway, and a maximum
raise of $1 million providing a much more aggressive path for growth over the first
year. The valuation of $2 million and the price of the units allows a maximum raise of
$1 million without over diluting the company and allows room for certain valuation
perks for early investors and investors that make large investments. As investments
come in, the company value will ratchet up by the amount raised. Once the company
becomes profitable, more formal valuations based on sales, momentum, IP, equity,
and debt will be conducted.

USE OF PROCEEDS

Offering Amount | Offering Amount
Sold Sold

Total Proceeds: $10,000 $107,000

Less: Offering Expenses
StartEngine Fees (6%

$600 $7000




total fee)

Net Proceeds $9,400 $100,000
Use of Net Proceeds:
R& D & Production
$0 $80,000
Marketing $5,000 $10,000
Working Capital $4,400 $10,000
Total U. f Net
ora s 9t e $10,000 $107,000
Proceeds

We are seeking to raise a minimum of $10,000 and up to $107,000 in this offering
through Regulation Crowdfunding. The minimum raise is set to $10,000 so that the
company can get started right away and begin withdrawing funds early in the raise.
This will allow the business work to begin early and it will allow a better chance of a
successful raise since a portion of the funds can be used for marketing the raise.
Although the current offering maximum raise is $107,000, the financial model will
require a total of $300,000 for the first full year of operation and is expected to be self
sustaining after that point. According to SEC rules for crowdfunding ScreenDoor
Greenhouse will need to go through a CPA review prior to raising over $107,000. We
plan to start this process prior to the transition into the increased offering size.

For the first $10,000 of the fund-raise we expect to spend $5,000 on marketing
intended get the word out, since Regulation Crowdfunding does allow advertising of
offerings. This marketing effort will consist mostly of Facebook advertising which has
been found to give the best bang for the buck. We expect that this will optimize our
raise throughout the 3-month offering duration. We will use the remaining funds for
operating costs including the CPA Review process.

If the maximum amount $107,000 is achieved, $80,000 will be used to construct the
needed production tooling that includes injection molds, aluminum extrusion dies and
various other tools required for mass production. The remainder will be used for
marketing and working capital as described above.

After this initial offering, we intend to transition into a larger raise to secure funding
for the entirety of the first year of operation.

Irregular Use of Proceeds

The Company might incur Irregular Use of Proceeds that may include but are not
limited to the following over $10,000: Vendor payments and salary made to one’s self,



a friend or relative; any expense labeled "Administration Expenses” that is not strictly
for administrative purposes; any expense labeled "Travel and Entertainment”; any
expense that is for the purposes of inter-company debt or back payments.

REGULATORY INFORMATION
Disqualification

No disqualifying event have been recorded in respect to the company or its officers or
directors.

Compliance failure
The company has not previously failed to comply with Regulation CF.
Annual Report

The company will make annual reports available at www.screendoor-
greenhouse.com/annual in the section labeled Annual report followed by the report
year. The annual reports will be available within 120 days of the end of the issuer's
most recent fiscal year.



EXHIBIT B TO FORM C

FINANCIAL STATEMENTS AND INDEPENDENT ACCOUNTANT'S REVIEW FOR
ScreenDoor GreenHouse LLC

[See attached]



[, Jason Giddings, the CEQ of ScreenDoor GreenHouse LLC, hereby certify that the financial
statements of ScreenDoor GreenHouse LLC and notes thereto for the periods ending 2016 and
2017 included in this Form C offering statement are true and complete in all material respects.

ScreenDoor GreenHouse LLC was not in existence for the previous tax year federal and does
not have income tax returns for any previous years.

IN WITNESS THEREOF, this Principal Executive Officer's Financial Statement Certification has
been executed as of the 22 January 2018

{Signature)

Founder/CEO (Title)

22 January 2018 (Date)
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Balance Sheet

Year End December 2017 (current as of 27 January 2018)

Current Assets

FY-[2016]

FY-[2017]

Cash

Inventories

Accounts receivable

Pre-paid expenses

Other

Total

oO|lo|lo|O|O|O

(= | Renll Rl Bl Ranl i)

Fixed Assets

Property and equipment

Website

Prototype/Product Design

oO|lo|O

Less accumulated depreciation {Negative Value)

C)

Total

O

Other Assets

Charity

Total

Total Assets

Current Liabilities

Accounts payable

Accrued wages

Accrued compensation

Income taxes payable

Unearned revenue

Other

oO|o|Oo|]Oo|O|O

Total

00

ool |o|lo|o|o

Long-term Liabilities

Mortgage payable

Total

Owner Equity

Investment capital

Accumulated retained earnings

Total




ScreenDoor GreenHouse LLC
Notes to Financial Statements (Unaudited)
January 27, 2018

NOTE 1 - NATURE OF OPERATIONS

ScreenDoor GreenHouse was formed on January 27, 2018 in the State of Idaho. The balance sheet of

n n nn

ScreenDoor GreenHouse (which may be referred to as the "Company”, "we," "us," or "our") is prepared
in accordance with accounting principles generally accepted in the United States of America (“U.S.
GAAP"). The Company’s headquarters are located in Sagle, Idaho.

ScreenDoor GreenHouse is an inexpensive quality greenhouse that easily replaces the screen in your
sliding glass door, allowing you to slide your greenhouse tc one side for plant access and to the other
side for normal entry and exit. Itis the first and only greenhouse that uses the waste heat given off by
your sliding glass door, the first and only greenhouse that replaces the screen in your sliding glass
door, and the first and only greenhouse that can be accessed from the comfort of your living room or
kitchen. It decorates your home and helps remind you if your favorite plants need attention.

NOTE 2 — SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES
Basis of Presentation

The accounting and reporting policies of the Company conform to accounting principles generally
accepted in the United States of America (“US GAAP”).

Use of Estimates

The preparation of balance sheet in conformity with US GAAP requires management to make certain
estimates and assumptions that affect the reported amounts of assets and liabilities, and the reported
amount of revenues and expenses during the reporting period. Actual results could materially differ from
these estimates. It is reasonably possible that changes in estimates will occur in the near term.

Fair Value of Financial Instruments

Fair value is defined as the exchange price that would be received for an asset or paid to transfer a liability
{an exit price) in the principal or most advantageous market for the asset or liability in an orderly
transaction between market participants as of the measurement date. Applicable accounting guidance
provides an established hierarchy for inputs used in measuring fair value that maximizes the use of
observable inputs and minimizes the use of unobservable inputs by requiring that the most observable
inputs be used when available. Observable inputs are inputs that market participants would use in valuing
the asset or liability and are developed based on market data obtained from sources independent of the
Company. Unobservable inputs are inputs that reflect the Company’s assumptions about the factors that
market participants would use in valuing the asset or liability. There are three levels of inputs that may be
used to measure fair value:

Level 1 - Observable inputs that reflect quoted prices (unadjusted) for identical assets or
liabilities in active markets.

Level 2 - Include other inputs that are directly or indirectly observable in the marketplace.



ScreenDoor GreenHouse LLC
Notes to Financial Statements (Unaudited)
January 27, 2018

Level 3 - Unobservable inputs which are supported by little or no market activity.

The fair value hierarchy also requires an entity to maximize the use of observable inputs and minimize the
use of unobservable inputs when measuring fair value.

Fair-value estimates discussed herein are based upon certain market assumptions and pertinent
information available to management as of Inception. Fair values were assumed to approximate carrying
values because of their short term in nature or they are payable on demand.

Risks and Uncertainties

The Company has a limited operating history and has not generated revenue from intended operations.
The Company's business and operations are sensitive to general business and economic conditions in the
U.S. and worldwide along with local, state, and federal governmental policy decisions. A host of factors
beyond the Company's control could cause fluctuations in these conditions. These adverse conditions
could affect the Company's financial condition and the results of its operations.

Cash and Cash Equivalents

For purpose of the statement of cash flows, the Company considers all highly liquid debt instruments
purchased with an original maturity of three months or less to be cash equivalents.

Revenue Recognition

The Company will recognize revenues from ScreenDoor GreenHouse product sales transactions when (a)
pervasive evidence that an agreement exists, (b) the product or service has been delivered, {c) the prices
are fixed and determinable and not subject to refund or adjustment, and (d) collection of the amounts
due are reasonably assured.

Income Taxes

The Company is taxed as a S-Corporation. Under these provisions, the Company does not pay federal
corporate income taxes on its taxable income. Instead, the shareholders are liable for individual federal
and state income taxes on their respective shares of the Company’s taxable income. The Company will
pay state income taxes at reduced rates.

Concentration of Credit Risk

The Company maintains its cash with a major financial institution located in the United States of America,
which it believes to be creditworthy. The Federal Deposit Insurance Corporation insures balances up to
$250,000. At times, the Company may maintain balances in excess of the federally insured limits.

Recent Accounting Pronouncements

The FASB issues ASUs to amend the authoritative literature in ASC. There have been a number of ASUs to
date, that amend the original text of ASC. Management believes that those issued to date either (i) provide



ScreenDoor GreenHouse LLC
Notes to Financial Statements (Unaudited)
January 27, 2018
supplemental guidance, (ii) are technical corrections, {iii) are not applicable to us or (iv) are not expected
to have a significant impact our balance sheet.

NOTE 3 - COMMITMENTS AND CONTINGENCIES

The Company is not currently involved with, and does not know of any pending or threatening litigation
against the Company or its member.,

NOTE 4 - MEMBERS' EQUITY

LLC Unitslason Giddings is the founder and majority owner of SDGH. The operating agreement governing
SDGH provides for 2,000,000 units to be vested in him as Class A. Any units sold under the CrowdFunding
regulations will be contained in Class B, which is a non-voting class. Disclosures and other information

related to ownership of Class B Units are set forth in the operating agreement and subscription agreement
that potential buyers of Class B Units are required to review and execute.

5 —SUBSEQUENT EVENTS
There have been no new contracts or monies raised since inception.

The Company has evaluated subsequent events that occurred after 19 January 2018 through [DATE OF