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10000 shares of Common Stock

A crowdfunding investment involves risk. Yom shonld not invest any funds in this
offering unless yom can afford to lose your entire investment.

In making an investment decision, investors must rely on their own examination of
the issuer and the terms of the offering, including the merits and risks involved. These
securities have not been recommended or approved by any federal or state securities
commission or Tegulatory mrthority. Furthermore, these amthorities have not passed
upon the accaracy or adequacy of this dorament.

The U.8. Securities and Exchange Commission does not pass upon the merits of amy
securities offered or the terms of the offering, nor does it pass upon the accuracy or
completeness of any offering docwment or literature.

These secarities are offered under an exemption from registration; however, the U.5.
Serurities and Exchange Commission has not made an independent determination
that these securities are exemipt from registration.



THE OFFERING

Maximum 107,000 shares of Common Stock ($107,000)

Minimum 10,000 shares of Common Stock ($10,000)

Company Kerrington Home Inc
Corporate Address 3100 Ariel St. N. #219 Maplewood, MN 55109

Description of Business Kerrington Home designs children’s furniture, accessories
and lighting with a unique twist on a timeless staple within
everyone’s home with safer, more innovative technologies
that were designed by parents; but created using
inspiration of fun for kids!

Type of Security Offered Common Stock
Purchase Price of Security $1.00 per share price
Offered
Minimum Investment $500.00

Amount (per investor)

Perks

$500.00 or more
25% off any 1 character themed floor lamp (valued at $399.99),
Plus a cute Kerrington Home tote!
$1,000.00 or more
40% off any 2 character themed floor lamps (valued at $399.99),

Plus a cute Kerrington Home tote!

$2,000.00 or more
40% off any 1 guardrail wrap (valued at $699.99),

Plus a cute Kerrington Home tote!

$7,000.00 or more



Meet n Greet us! We'll fly you and 1 guest to MN to meet us, tour our work shop & see how it's

made!
{must reside within the United States to qualify)

$25,000.00 or more

You will get 2 free character themed floor lamps (valued at $399.99),
2 beds of your choice (valued between $1199.99 - $2599.99),
Plus a ticket to fly out to meet and greet!

{must reside within the United States to qualify)

*All perks occur after the offering is completed & Production of product has been completed
Multiple Closings

If we reach the target offering amount prior to the offering deadline, we may conduct
the first of multiple closings of the offering early, if we provide notice about the new
offering deadline at least five business days prior (absent a material change that
would require an extension of the offering and reconfirmation of the investment
commitment).

THE COMPANY AND ITS BUSINESS
The company's business

Kerrington Home Furniture Company, Inc. provides safer and more innovative youth furniture
such as bassinets, cribs, junior loft, bunk beds, built in dressers, improved trundle units, night

stands, accessories, unique lighting and guardrail wraps.

Sales Strategv

Our sales strategy will entail national television, social media, online and print advertising
campaigns are designed to leverage the brand equity, finding creative and compelling ways to
remind consumers of our range of products, services, special programs, and custom options.
Coordinated local digital, television and print advertising also serve to support our national
programs. My social media platforms offer fans and followers inspirational images, trend
information, and design ideas, as well as tips for how to bring distinctive Kerrington Home style to
their homes. we will have a robust and loyal following on Facebook, Pinterest, Instagram, Twitter,
Google+, YouTube, LinkedIn and Houzz. Our products will be available to buy on Pinterest where

we will launch with Pinterest’s buy-able pins program.

Product Strategy




We plan to launch four completely manufactured designs first and one new collection each month
thereafter. We plan to continue to strengthen Kerrington Home’s vertically integrated structure
from concept of idea, to engineering, to manufacturing, to retail and logistics. On the
manufacturing side, the objective is to maintain strong manufacturing capabilities in North
America, which the company believes is a long-term competitive advantage that will allow us to
advance it's objectives of maintaining short order times, exceptional quality and improving
capacity to ship custom made to order items more quickly, which in turn will allow the business to
grow. In September 2017, we planned on the doubling our lighting manufacturing, which will in

turn allow for the introduction of accessories for children.

Pricing Strategy

We plan on marking up the product by 60% and the retailer will mark their pricing up 300%. we
will also offer a 4% discount based on orders being over 50 units per design per month while

making on time payments due within 20 days of receipt of merchandise.

Distribution Strategy

We will be working with e-commerce and utilizing the drop shipping method for the first year. In
the second year, we will be using shipping and freight agreement that we have in place from UPS.
After that first year, we intend on gaining more brick and mortar retailers which will allow for
more direct freight within the us that will not have to be as restrictive. Currently, we have a
contract with Wayfair in which they have agreed to carry our line of products and advertise the
products on all of their platforms.

Future Competition:

Future competition would be anyone entering the children’s furniture market or who already have
children’s furniture that they carry. We expect the home furnishings industry to remain extremely
competitive with respect to both the sourcing of products and the wholesale and retail sale of
those products for the foreseeable future. Domestic manufacturers continue to face pricing
pressures because of the lower manufacturing costs in some other countries, particularly within
Asia. While we will not utilize overseas sourcing for any of my products, Kerrington Home will
choose to differentiate itself by maintaining a substantial North American manufacturing base,
where we can leverage my vertically integrated structure to my advantage. We continue to believe
that a balanced approach to product sourcing, which includes my own North American
manufacturing of 100% of my product, providing the greatest degree of flexibility and is the most
effective approach to ensuring that acceptable levels of quality, service and value are attained.

Kerrington Home does have an edge on the competition being as though I already have a solid
contract with Wayfair though. This does give us a competitive edge to already have an e-commerce

platform of Wayfair's reach in our back pocket!

Liabilities and Litigation

Kerrington Home has not been and is not currently involved in any kind of litigation. At this

launch of our Start Engine offering, Kerrington Home does not have any outstanding liabilities.



The team

Officers and directors

Stacie Claytor Founder / CEQ / Director

Stacie Claytor

Founder, CEO, and Director of Kerrington Home since inception in 2017, Stacie has
been in the interior design industry for over 16 years. Starting within furniture
showrooms as In-Home Designer in Florida to eventually opening her own company
called Kerrington Home in 2014 where she exclusively did Interior Design. Realizing
the industry problem within the children's side of the available market product, she
decided to dedicate more of her business toward product design to solve the problem
of children’s furniture. She moved to Minnesota in late 2015, for better opportunity
and manufacturing options to get the ball rolling and has not stopped pushing her
safer children's furniture yet! Currently, she holds two jobs. One with The Home Depot
as a Designer in Maplewood, Minnesota and the other job is her own company that she
carried to Minnesota from Florida, and Incorporating it into Kerrington Home
Interiors Inc. Being a more established company and more focused solely on custom
window treatments with the agenda of getting the Kerrington Home name out there,
seen and driving up the conversation of what she is trying to accomplish for kids!

Number of Employees: 2
Related party transactions

Kerrington Home Inc has not conducted any related party transactions.
RISK FACTORS
These are the principal risks that related to the company and its business:

e Funding needs to be obtained to secure our application fees toward 4 patents
(provisional patents) and other intellectual property and trademarking could be
unstained. One of Kerrington Home Inc's most valuable assets is its intellectual
property. We currently are seeking to apply a portion of this funding to cover the
expense of applying for 4 provisional utilitarian patent applications and the
possibility to file for two additional utilitarian and design patents,, as well as a
number of trademarks, copyrights, Internet domain names, and trade secrets.
We believe the most valuable component of our intellectual property portfolio is
our patents and that much of Kerrington Home Inc current value depends on the
strength of these patents. Kerrington Home Inc intends to continue to file
additional patent applications and build its intellectual property portfolio as we
discover new technologies related to elliptical cycling and fitness.

e There are several potential competitors who are better positioned than we are to



take the majority of the market. We will compete with larger, established
manufacturers who currently have children's furniture products on the markets
and/or various respective product development programs. They have much
better financial means and marketing/sales and human resources than us. They
may succeed in developing and marketing competing equivalent products earlier
than us, or superior products than those developed by us. There can be no
assurance that competitors will not render our technology or products obsolete
or that the unique designs developed by us will be preferred to any existing or
newly developed technologies. It should further be assumed that that
competition will intensify.

This is a brand-new company & we are still in the development and producing
phase. It has no history, no clients, no revenues. If you are investing in this
company, it's because you think the Kerrington Home Inc is a good idea, that
Kerrington Home Inc will be able to secure the intellectual property rights to the
designs and that the company will secure the exclusive marketing and
manufacture rights to the designs from the patents, that we will be able to
successfully market, manufacture and sell the designs once complete, that we
can price it right and sell it to enough people so that the company will succeed.
We have vet to sell any vessels and we plan to market a vessel that has no
commercial contemporaries. Further, we have never turned a profit and there is
no assurance that we will ever be profitable.

If we raise the maximum sought in this offering, we may need to raise extensive
funds in order to be able to start manufacturing operations. We estimate that we
will require at least $1,070,000.00 million to commence commercial production
of the beds. We believe that we will be able to finance the commercial
production of the designs through pre-payment for orders. If we are unable to do
so we may need to raise money from bank loans, future sales of securities or
some combination thereof.

Our financial review does include a going concern note. Qur ability to continue
as a going concern for the next twelve months is dependent upon our ability to
generate sufficient cash flows from operations to meet our obligations, and/or to
obtain additional capital financing from our members and/or third parties. No
assurances can be given that we will be successful in these efforts. These factors,
among others, raise substantial doubt about our ability to continue as a going
concern for a reasonable period of time.

Any valuation at this stage is pure speculation. However, Kerrington Home Inc
has received a paid valuation report from Gust.com. That is what we have based
out campaign on. No one is saying Kerrington Home Inc is worth a specific
amount. They can't. It's a question of whether you, the investor, want to pay this
price for this security. Don't think you can make that call? Then don't invest. If
you choose to not invest now, you may miss your opportunity to grow with this
industry as well as the chance to help save children from being hurt. Wouldn't
you love to be a part of a company known for helping to reduce that risk of
injury?

The economy could go bust again. With the ups and down turns in the economy
at times, it can seem as though it would be a large hurdle to overcome. However,



when the housing bubble hit not too long ago, the furniture industry sustained,
grew actually. In this regard, the industry does anticipate a growth of children by
2025. These children will need youth furniture. Sustainability will be easier to
maintain as long as we are keeping regulation of standard, marketing, and
keeping up with supply and demand.

e Regulation could be to challenging to adhere to. Regulations could become
much more regulated than they currently are causing us to not be able to adhere
to the newer regulations.

OWNERSHIP AND CAPITAL STRUCTURE; RIGHTS OF THE SECURITIES
Ownership
e Stacie Claytor, 100.0% ownership, Common Stock
Classes of securities

e Common Stock: 3,600,000

The Company is authorized to issue up to 10,000,000 shares of Common Stock.
There are a total of 3,600,000 shares currently outstanding.

Voting Rights

The holders of shares of the Company's Common Stock (the "Common Stock™),
are entitled to one vote for each share held of record on all matters submitted to
a vote of the shareholders.

Dividend Rights

Subject to preferences that may be granted to any then outstanding preferred
stock, holders of shares of Common Stock are entitled to receive ratably such
dividends as may be declared by the Board out of funds legally available
therefore as well as any distribution to the shareholders. The payment of
dividends on the Common Stock will be a business decision to be made by the
Board from time based upon the results of our operations and our financial
condition and any other factors that our board of directors considers relevant.
Payment of dividends on the Common Stock may be restricted by law and by
loan agreements, indentures and other transactions entered into by us from time
to time. The Company has never paid a dividend and does not intend to pay
dividends in the foreseeable future, which means that shareholders may not
receive any return on their investment from dividends.

Rights to Receive Liquidation Distributions

In the event of our liquidation, dissolution, or winding up, holders of Common
Stock are entitled to share ratably in all of our assets remaining after payment of
liabilities and the liquidation preference of any then outstanding preferred



stock.
Rights and Preferences

The rights, preferences and privileges of the holders of the Common Stock are
subject to and may be adversely affected by, the rights of the holders of shares of
any additional classes of stock that we may designate in the future.

What it means to be a Minority Holder

As a minority holder of Common Stock, you will have limited ability, if all, to
influence our policies or any other corporate matter, including the election of
directors, changes to the Company's governance documents, additional issuances of
securities, company repurchases of securities, a sale of the Company or of assets of
the Company, or transactions with related parties.

Dilution

Investors should understand the potential for dilution. Each Investor's stake in
Kerrington Home Inc, could be diluted due to Kerrington Home Inc issuing additional
shares. In other words, when Kerrington Home Inc issues more shares, the percentage
of Kerrington Home Inc that you own will decrease, even though the value of
Kerrington Home Inc may increase. You will own a smaller piece of a larger company.
This increases in number of shares outstanding could result from a stock offering
(such as an initial public offering, another crowdfunding round, a venture capital
round or angel investment), employees exercising stock options, or by conversion of
certain instruments (e.g., convertible notes, preferred shares or warrants) into stock.

If we decide to issue more shares, an Investor could experience value dilution, with
each share being worth less than before, and control dilution, with the total
percentage an investor owns being less than before. There may also be earnings
dilution, with a reduction in the amount earned per share (although this typically
occurs only if we offer dividends, and most early stage companies are unlikely to offer
dividends, referring to invest any earnings into Kerrington Home Inc).

The type of dilution that hurts early-stage investors mostly occurs when the company
sells more shares in a "down round,” meaning at a lower valuation than in earlier
offerings.

If you are making an investment expecting to own a certain percentage of Kerrington
Home Inc or expecting each share to hold a certain amount of value, it is important to
realize how the value of those shares can decrease by actions taken by Kerrington
Home Inc. Dilution can make drastic changes to the value of each share, ownership
percentage, voting control, and earnings per share.

Transferability of securities

For a year, the securities can only be resold:



In an IPO;

To the company;

To an accredited investor; and

To a member of the family of the purchaser or the equivalent, to a trust
controlled by the purchaser, to a trust created for the benefit of a member of the
family of the purchaser or the equivalent, or in connection with the death or
divorce of the purchaser or other similar circumstance.

FINANCIAL STATEMENTS AND FINANCIAL CONDITION; MATERIAL
INDEBTEDNESS

Financial Statements

Our financial statements can be found attached to this document. The financial
review covers the period ending in 2017-09-27.

Financial Condition
Results of Operation

We have not yet generated any revenues and do not anticipate doing so until we have completed
the building and delivery of product, which we do not anticipate occurring until January 2018 from
production that we will be able to start right away with the money from CF. Based on our forecast,
with the liquidity of the anticipated full raise amount, we anticipate that we can operate the

business for 6 months without revenue generation.

Kerrington Home Inc strengths are diverse and span 16 years within the industry, running
showrooms, education, working tenure within the industry, working hand in hand with clients that
have children, research, and interviews with pediatricians to get to the root of the issues regarding
children’s furniture design hazards that they have experienced and the need for more safety for
the existing models available. The opportunity that Kerrington Home Inc has is that we are not
afraid to go up against the larger companies and we are not afraid of a lot of smaller competition
either. It drives us to push harder and that is why we view this as an opportunity instead of a
challenge! These other companies have been doing things the same way for so long, and it is time

for some changes.

We want to be sure that We can handle the capacity of the orders that come in and that a vendor
wants to purchase from day one. We know that our first six months we will not yet be ready to start
making 1000 units. We have set up a plan to stagger our product to only readily produce about 20
for the first month or two and stagger it up each month as we see purchase orders. Once we get a
profit coming in each at about month seven and we see how those products sell, we will be better
able to scale its growth and begin taking on larger orders when we know that we can fulfill those
orders.

Financial Milestones

Kerrington Home Inc is investing for continued growth of the brand, as is generating sizable net



income losses as a result. Management currently forecasts 2018, 2019 and 2020 revenue of $2.2
million, $3.4 million and $6 million, respectively, and believes the company will generate positive
net income beginning in 2019. The growth at these projected rates are based on increased
production of each unit, or design. Such as on month we will start out with making 10 floor lamps,
and then the next month we will add 5 more to that 10 making it 15 produced that month. In the
following third month, we will not only increase production by 5, but we will add another design of
lamp and start small by producing 10, while gradually increasing in increments each month. This
will occur throughout our products as funding is made available to proceed in production to meet
demand.

Pricing

We are marking up the product by 150% and the retailer will mark their pricing up at their standard
120%-160%. 1 will also offer a 4% discount based on orders being over 50 units per design per
month while making on time payments due within 60 days of receipt of merchandise. This will
cause a year two increase calculation of 35% in sales growth. We expect demand to increase ponce
brand awareness takes its full effect, placing our year three at a 50% sales increase. With
incrementally increasing our production per month and gradually adding designs to the
collections, we will easily be able to offer a wide assortment to meet the need and demand of many

styles and preferences of families looking for new innovative safer children’s furniture.

Product Strategy

We will launch four completely manufactured designs by the end of the first production phase and
one new collection each month thereafter. We will continue to strengthen Kerrington Home’s
vertically integrated structure from concept of idea, to engineering, to manufacturing, to retail and
logistics. On the manufacturing side, our objective is to maintain strong manufacturing
capabilities in North America, which we believe is a long-term competitive advantage that will
allow us to advance our goals of maintaining short order lead times, exceptional quality and the
ability to improve the capacity to ship ‘custom made to order’ items more quickly. This will in turn
allow us to grow our business quicker and stronger. In September 2018, we plan on the adding to
the amount of its lighting manufactured numbers. The lighting is key to completing the collections
for each room group. This expansion will in turn allow for the introduction of children's

accessories into each collection as well.
Liquidity and Capital Resources

Kerrington Home Inc is currently generating operating losses and requires the
continued infusion of new capital to continue business operations. If Kerrington
Home Inc is successful in this offering, we will likely seek to continue to raise capital
under crowdfunding offerings, equity or debt issuances, or any other method available
to Kerrington Home Inc.

Liquidity

Kerrington Home Inc will greatly benefit from these funds and give us a more



competitive advantage because we will be able to continue our production processes
and testing while keeping these rules, regulations and statutes in the forefront of our
company. Our main focus is also the main focus of parents everywhere; to keep their
kids safe! These funds are necessary for us to be viable in the market and not only will
it help set us to a higher standard where consumers know they will get quality safe
furniture, but will help us from the very beginning to start, and to stay that way. If we
hit our minimum target, we will have just barely scratched the surface and will still
need to continue to further our campaign to reach our goals. Once we hit our target,
we will be able to maximize the availability of safety and our own standard of quality
within the market. Here are the governance's that we at Kerrington Home Inc need to
adhere to and a few that are still at voluntary level, but we feel very strongly about
incorporating into our standards.

Capital Resources

Kerrington Home Inc does not currently have any other capital available or sources of
capital pending, such as lines of credit, required contributions by shareholders, other
capital-raising plans, access to financing from other sources such as bank, etc. At this
point, we are only focused on equity CF as our driver. We will seek funding from SBA
loans as well, if the CF is unsuccessful so that we can continue our pursuit. We know
that there is a need and a problem with in the home furnishings industry as well as
children's products that needs to be resolved. We also know that we are not the only
parents out there that want to keep kids safe! So this is why we are going with equity,
to give everyone a chance to own a little bit of Kerrington Home Inc!

Indebtedness

Kerrington Home Inc has no outstanding promissory notes.
Recent offerings of securities

None

Valuation

$3,600,000.00

We have not undertaken any efforts to produce a valuation of Kerrington Home inc.
The price of the shares merely reflects the opinion of Kerrington Home Inc as to what
would be fair market value.

USE OF PROCEEDS

Offering Offering Amount
Amount Sold Sold




Total Proceeds: $10,000 $107,000.
Less: Offering Expenses
StartEngine Fees (6%
$600 $6,420
total fee)
Net Proceeds $9,400 $100,580.
Use of Net Proceeds:
R&D & Production
$9,400 $35,080
Marketing $0 $15,000
Working Capital $0 $14,000
Equipment $0 $10,500
Transport Trucks $0 $10,000.
Infrastructure $0 $15,500
Total Use of Proceeds $10,000. $107,000.

We are seeking to raise a minimum 01$10,000 and up to $107,000 in this offering through
Regulation Crowdfunding. If we manage to raise our over-allotment amount of $107 000, we
believe the amount will last us 6 months and plan to use the net proceeds of approximately
$100,580. over the course of that time to further promote, market, develop, and produce inventory
to provide to our vendors for sale. We will however need to continue to raise money to get us to
the next phase of our production being adding more product and quantity to our collections as we
add on more retailers to our list of business. As we grow, we hope that you will grow with us!

Development/Design/Production

At this stage, we have done everything using our savings and credit cards. Aside from our friends
and family chipping in of course. Once we start to receive funds from this CF, we will be able to
continue as well as accelerate the design and development processes so that we can move into the
production and testing phase. We would also like the ability after the first year to expand the line
further for production purposes as I expect demand will be inevitable.

Marketing



Kerrington Home Inc will promote utilizing a marketing strategy that will help us to rapidly grow
and gain new revenue. By going to market in High Point Furniture Market( 1) utilizing the rental
space on a temporary status, until we see how things go. If they go well, we have been offered by
the CEQ of High Point Furniture Market, a more permanent spot. We will also attend other trade
events as well as home shows. We will advertise on e-commerce platform along with other

subsidies and companies such as Home Furnishings Association (2) an international buyer.

Working Capital

Stacie Claytor will be the Founder, CEQ, and Director. Daniele Claytor will be the Office Manager.
Kerrington Home Inc will hire two managers, four employees for the office full time, three
warehouse full time, two distribution personnel full time, four production personnel full time,
three shipping/receiving full time and one intern part time all by the end of year two. Office roles
will be customer service representative to handle incoming orders and data entry, another
employee processing orders and fulfillment, while the last employee will be the most key role of

customer service, answering phones, filing and other administrative duties.

Equipment & Transportation

We will have rotational molding equipment, production materials for assembly, trucks for
delivery/transport, office machines such as fax, copier, computers and phone systems. To keep up
with inventory, we will first be using Quick Books Online. Once we retain needed funding, we will
then be able to purchase a system that will be able to better handle the increased load of
production.

Infrastructure

As we attain more funding, our goal is that we will become more self-sustaining so that we can
open our own manufacturing facilities, employ more employees and have added 5% more retailers
in the brick and mortar venues as well as the one that we have from Wayfair's e-commerce. This
will enable Kerrington Home Inc to be in control of our overhead, labor and quality of output work

as well as add to the output of volume in unit demand.

1. http://www.highpointmarket.org/

2. https://myhfa.org/

Irregular Use of Proceeds

Kerrington Home Inc might incur Irregular Use of Proceeds that may include but are
not limited to the following over $10,000: Vendor payments and any expense that is
for the purposes of inter-company debt or back payments. Any expense that is not
directly related to promoting of the goal of producing children's furniture, will not be
considered a necessary expense and Kerrington Home Inc will not incur any irregular
use of proceeds for such purposes non related to its vision, and goal.



REGULATORY INFORMATION
Disqualification

No disqualifying event has been recorded in respect to the company or its officers or
directors.

Compliance failure
The company has not previously failed to comply with Regulation CF.
Annual Report

Kerrington Home Inc will make annual reports available on its website
www.KerringtonHome.com under the updates section. The annual reports will be
available within 120 days of the end of the issuer's most recent fiscal year.



EXHIBIT B TO FORM C

FINANCIAL STATEMENTS AND INDEPENDENT ACCOUNTANT'S REVIEW FOR
Kerrington Home Inc

[See attached]



|, Stade & . Claytor, the Ownerand CED of Kerrington Hame Inc, hereby cerify that the
financial statementz of Kerrington Hom e Inc and notes thereto for the perodz ending 2017
induded in thiz Fomm C offering statement are true and com plete in all material rezpeds and
that the information belowreflects accurately the inform ation repoded on our federal income tax
returns.

Far the vear 2017 the am ourtz reported on our tax returns were total income of $0; taxable
income of $0 and total tax of $0.

MW THME 55 THEREOF, thiz Principal Executive Officer'z Financial Statement Cedification has
been executed as ofthe Mowember 6, 2017,

Daniele L. Claytor-Zedan

LR

=ecretary for this purpose

Movember 6, 2017
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Kerrington Home Inc

BALANCE SHEETS
As of September 27, 2017
(unaudited)

September 27, 2017
Assets

Current Assets $ 0
Cash

Current Assets 0 -

Total Assets $ 0

Liquidity and Stockholders’ Equity
Total liabilities $ 0

Commitments and contingencies

Stockholders’ equity
Common Stock, par value $1.00;
10,000,000 shares authorized,
3,600,000 issued and outstanding as of

September 27,2017
Accumulated deficit 0 -
Total stockholders” equity
0 -
Total Liabilities and stockholders’ -
equity $ 0




Kerrington Home Inc
STATEMENTS OF OPERATIONS
Since Inception through September
27, 2017 (unaudited)

Ordinary Expense
Expense #1
Expense #2
Expense #3, etc. [if no expenses, write $0]
Total Expenses

Net Ordinary Income

Net Income

September 27,2017
$ 0

$ 0

$ 0
$ 0




Kerrington Home Inc
STATEMENTS OF STOCKHOLDERS’ EQUITY
Since Inception through September 27, 2017

(unaudited)
Common Stock Not Applicable
Shares Amou | Shares | Amount | Additional Accumulate | Total
nt Paid in d Deficit Stockholders
Capital Equity

September
27,2017
Contribut
ed
Capital
Net
Income 3.600.004 -0 S0 S0 $0

$0 $0
December _
31, 2017




Kerrington Home Inc
STATEMENTS OF CASH FLOWS
Since Inception through September 27, 2017
(unaudited)

Inception through September 27, 2017

Operating Activities
Net Income $0
Net cash provided by Operating Activities $0
Financing Activitics $0
Owner Equity:
Owner Equity: $0
Net cash provided by Financing Activities $0
Net cash increase for period $0
Cash at the end of the period $0




NOTE 1 — NATURE OF OPERATIONS

Kerrington Home Inc was formed on September 27, 2017 in the State of. The financial statements of
Kerrington Home Inc are prepared in accordance with accounting principles gencrally accepted in the
United States of America. The Company’s headquarters are located in Maplewood, Minnesota

Kerrington Home designs safer children's furniture, accessories and lighting. Providing a unique twist on
a timeless staple within everyone’s home. Utilizing safer and more innovative technologies that were
Inspired by parents; but created using the inquisitive imagination of kids!

NOTE 2 — SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Use of Estimates

The preparation of financial statements in conformity with U.S. GAAP requires management to make
certain estimates and assumptions that affect the reported amounts of assets and liabilities, and the
reported amount of expenses during the reporting periods. Actual results could materially differ from
these estimates. It is reasonably possible that changes in estimates will occur in the near term.

Fair Value of Financial Instruments

Fair value is defined as the exchange price that would be received for an asset or paid to transfer a
liability (an exit price) in the principal or most advantageous market for the asset or liability in an orderly
transaction between market participants as of the measurement date. Applicable accounting guidance
provides an established hierarchy for inputs used in measuring fair value that maximizes the use of
observable inputs and minimizes the use of unobservable inputs by requiring that the most observable
inputs be used when available. Observable mputs are inputs that market participants would use in valuing
the asset or liability and are developed based on market data obtained from sources independent of the
Company. Unobservable inputs are inputs that reflect the Company’s assumptions about the factors that
market participants would use in valuing the asset or liability. There are three levels of inputs that may be
used to measure fair value:

Level - Observable inputs that reflect quoted prices (unadjusted) for identical assets or
1 liabilities
in active markets.

Level - Include other inputs that are directly or indirectly observable in the marketplace.
2

Level - Unobservable inputs which are supported by little or no market activity.
3

The fair value hierarchy also requires an entity to maximize the use of observable inputs and minimize the
use of unobservable inputs when measuring fair value.

Fair-value estimates discussed herein are based upon certain market assumptions and pertinent
information available to management as of November 6, 2017. The respective carrying value of certain
on-balance-sheet financial instruments approximated their fair values.

Cash and Cash Equivalents
For purpose of the statement of cash flows, the Company considers all highly liquid debt instruments
purchased with an original maturity of three months or less to be cash equivalents.



Revenue Recognition

The Company will recognize revenues from Crowdfunding, Investors, and Loans when (a) persuasive
evidence that an agreement exists; (b) the service has been performed; (c) the prices are fixed and
determinable and not subject to refund or adjustment; and (d) collection of the amounts due is reasonably
assured.

Income Tuxes

The Company applies ASC 740 Income Taxes (“ASC 7407). Deferred income taxes are recognized for
the tax consequences in future years of differences between the tax bases of assets and liabilities and their
financial statement reporte